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Durinji  the  years  1934-1939.  inclusive,  the  Federal  Savings  & 
l.ouii  Vssociations  id  metropolitan  (diicago  have  grown  iinpres- 


«i\ely  .  .  .  increasing  their  total  resources  from  $5/)87.368  to 


S()  l..")3().82.3.  •  And  during  this  period  The  ('hicago  Dail\ 


Aews  has  carried  more  Federal  Savings  &  Loan  Association 


FEDERAL  SAVINGS 

AND  LOAN  ASSOCIATIONS 

IN  COOK  COUNTY 


Ad\ertising  than  all  other  (Chicago  newspapers — morning. 


evening:  or  Snndav  —  comhined!  (Source:  Media  Records. 


Total  Resources 


. . S  5,981,388 

1935  .,,..•••••••  14,826,648 

I93S  . .  25,951,160 


1938  .  50,430,812 

1939  .  84,530,825 


Inc.).  •  rive  ('hicago  Daily  Aews  Home  (^overage  (drcnlation 


penetrates  every  section  of  (diicago  and  sidnirhs,  and  exactly 


parallels  purchasing  power.  Well  in  excess  of  1.2.30.000 


persons  among  470.000  families  regularly  read  this  news¬ 
paper.  •  Reach  vour  Chii  ago  prospects  most  economir  ally 


anil  effectively  through  their  Home-(ioing  newspaper. 


THE  CHICAGO  HAMLY  YEWS  •  Chirngo'H  hotne  nvu-npaper 
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^eep  Swingin*!] 


This  is  our  idea  of  a  real  Swing-Session! 

It  doesn't  require  a  polished  floor  —  a 
rhumba-band,  or  a  night-club  atmosphere. 
All  you  need  is  an  empty  lot,  a  bat  and  ball, 
and  a  flock  of  lusty  young  Americans. 

Our  Modem  Age  owes  much  to  lessons 
learned  on  the  diamond  —  lessons  of  good 
sportsmanship  and  fair-play.  Up  from  the 
sandlots  has  come  a  priceless  philosophy,  to 
mould  the  thinking  of  every  American  busi- 


YOU  CAN'T  HIT  IT,  IF  YOU  DON'T  SWING! 

Who  of  us  can  forget  the  glory  of  the  great 
Christy  Matthewson — or  the  legend  of  Three¬ 
fingered  Brown— or  the  colorful  Ty  Cobb? 
Or  that  deadly  triumvirate  of  the  Double¬ 
play:  Tinker  and  Evers  and  Chance? 

Hero-worship  for  the  Diamond's  Immortals 
has  kept  aglow  the  light  of  good-sportsman- 
ship  in  the  shining  eyes  of  American  Boy¬ 
hood — and  passed  it  on  to  the  hearts  of 
American  men!  And  the  great  lesson  of  the 
sandlot  lives  and  breathes  throughout  the 
fields  of  commerce: 

YOU  CAN'T  HIT  IT,  IF  YOU  DON'T  SWING! 

What  if  they  have  fwo  strikes  on  you?  It 
only  takes  one  to  hit  it!  And  many  a  game 
has  been  saved  with  two  down  in  the  ninth, 
and  two  strikes  on  the  batter. 

Many  a  business,  too,  has  made  the  grade, 
against  those  very  odds.  And  many  a  busi¬ 
ness  big-wig  counts  his  first  success  from 
the  day  he  stubbornly  refused  to  lay  down 
the  bat  and  quit  swinging! 

We  swing  a  mighty  hickory  ourselves — and 
our  client-list  is  filled  with  distinguished 
names  of  American  Publishers  and  Agencies, 
who  learned  their  lesson  on  the  sandlot,  and 
made  it  work  in  business. 

And  incidentally,  our  little  trade-mark  at  the 
bottom  of  this  page  is  quite  a  "diamond"  in 
itself.  It  grew  up  with  us  from  the  sandlot, 
and  it  keeps  us  ever  mindful  of  baseball's 
classic  lesson: 

YOU  CAN'T  HIT  IT,  IF  YOU  DON'T  SWING! 
It's  an  old  Publishers  Service  custom. 

C(pyrif//:f  1940,  Publishers  Sert’iee  C\»..  htc. 
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INCORPORATED 

PAUI,  SARAZEN.  CHAIRMAN 
OF  THE  BOARD  OF  DIREITORS 

75  WEST  STREET.  NEW  YORK.  N.  Y. 

"...  A  CLIENTELE  THAT  INCLUDES 
AMERICA'S  FINEST  NEWSPAPERS" 


THERE  IS  NO  HARM  IN  TRYING' 


Remember  when  those  few  bristles  on  your 
chin  created  quite  a  problem — and  to  get 
them  you  lathered  your  entire  face,  trem¬ 
bled,  picked  up  a  straight  edge  and 
sighed —  There  is  no  harm  in  trying? 

Possibly  some  of  the  Brush  Moore  mar¬ 
kets  are  just  as  new  to  you  now  as  those 
bristles  were  then.  Brush-Moore  markets 
are  progressive  markets.  People  are  work¬ 
ing  and  have  money  'to  spend  .  .  .  and 
they  are  spending  it  for  the  things  they 
want  and  need.  Many  new  products  ap- 
^  pearing  in  the  columns  of  Brush-Moore 

\  newspapers  are  SELLING — why  not  yours? 

A  -—"there  is  no  harm  in  trying." 
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IN  OHIO 

6  BRUSH-MOORE  NEWSPAPERS 


The  Canton  Repository  The  Marion  Star 
The  Steuhenviile  Heraid  Star  The  East  Liverpooi  Record 
The  Portsmouth  Times  The  Saiem  News 


115,771  CIRCULATION 


PORTSMOUTH 


offers 


6  IMPORTANT  MARKETS 


Point  of  Sale 

Merchandising  CoOperation 


JUST  ONE  COST 


77  Food  and  Drug  accounts  have  learn¬ 
ed  thru  experience  that  the  store  dis¬ 
plays,  personal  contacts,  weekly  bulle¬ 
tins  and  tie-up  service  offered  by  the 
Portsmouth  Times  are  a  profitable  in¬ 
vestment. 


CANTON  REPOSITORY 
STEUBENVILLE  HERALD-STAR 


Represented  by  Story,  Brooks  &  Finley 


PORTSMOUTH  TIMES 
MARION  STAR 
EAST  LIVERPOOL  REVIEW 


SALEM  NEWS 


Represented  by  John  W.  Cullen  Co. 


Brush-Moore 


T  N  D  N^S-A  B-L  E 


OHIO  MARKETS' 
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ONCE  AGAIN  IT’S  WIDE 


i'A 


Wide  World  Radiophotoe 

First  exclusive  pictures  of  Hitler  in  Paris 
and  of  Mussolini  on  French  soil  were  distributed 
this  week  by  Wide  World. 


Evidence  again  that  Wide  World  spares 
neither  effort  nor  expense  to  bring  its  clients 
exclusive  and  different  pictures  .  .  .  and  not 
just  official  goverment  handouts. 


Can  your  newspaper,  in  these  times,  afford 
to  be  wi^hdpt  *tlil$  service? 


WIDE  WORLD  PHOTOS 
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Advertising  Outlook  Is  Bright; 
Schedules  Being  Maintained 


Survey  of  Advertising  Agencies  Reveals  Strong 


Optimism  Regarding  Outlook  for  Year 


DESPITE  THE  WAR  ABROAD  and  the  Presidential  election 
at  home,  the  advertising  outlook  for  the  rest  of  1940  is 
highly  optimistic,  according  to  statements  received  by  Editor 
&  Publisher  this  week  from  nearly  a  score  of  the  leading 
advertising  agencies  of  the  country. 

Newspaper  publishers  and  advertising  executives  who 
have  been  viewing  the  future  with  a  feeling  of  gloom  and 
trepidation  are  evidently  not  in  step  with  the  leaders  of  in¬ 
dustry  who  approve  advertising  appropriations,  the  answers 
to  Editor  &  Publisher’s  telegraph  survey  indicate. 


Only  one  reply  received  took  note 
of  the  Presidential  election,  and  that 
one  felt  that  the  Willkie  nomination 
was  an  aid  to  business. 

The  nearly  six  billion  dollar  defense 
program  of  the  government  is  the 
basic  factor  creating  business  optim¬ 
ism. 

Advertisers  expect  it  to  increase 
payrolls,  thus  creating  greater  buying 
power. 

But  it  is  not  an  easy  optimism  ex¬ 
pressed  in  the  replies. 

“Work  harder  than  you  ever  have 
before,”  one  agent  said. 

Other  comments,  chosen  at  random, 
are: 

“All  of  our  clients  have  increased 
their  appropriations  in  the  last  60 
days.” 

“Our  volume  ahead  of  any  year  in 
our  17  years  in  business.” 

“Our  clients  virtually  maintaining 
schedules  100%.” 

“Advertising  schedules  being  con¬ 
tinued  as  plaimed.” 

“Advertising  outlook  for  fall  ex¬ 
cellent.” 

The  replies  follow: 

Sales  Ahead  of  1939 
WILBUR  VAN  SANT 
President,  Van  Sant,  Dugdale  &  Co., 
Baltimore 

Our  clients  are  generally  maintain¬ 
ing  schedules  for  the  remainder  of 
ihe  year.  Practically  all  of  our  clients’ 
sales  are  away  ahead  of  last  year 
and  the  present  outlook  is  encourag¬ 
ing. 

“Never  More  Optimistic" 
HAYS  MacFARLAND 

President,  Hays  MacFarland  &  Co., 
Chicago 

We  were  never  more  optim* 

■Mir.  All  af  our  clients  have 

increased  their  appropriations 


in  the  last  60  days.  This  is  not 
a  matter  of  evading  taxation, 
but  it  is  a  general  feeling  that 
we  are  in  for  boom  times.  Our 
clients  are  advertising  to  get 
more  business  at  a  time  when 
they  feel  there  is  going  to  be 
more  money  to  spend  and  peo¬ 
ple  are  going  to  buy  more. 

Advertising  Outlook  Good 
MAURICE  H.  NEEDHAM 

President,  Needham,  Louis  and 
Brorby,  Jnc.,  Chicago 
In  my  opinion  the  advertising  out¬ 
look  for  the  balance  of  the  year  is 
good.  The  defense  program  and  other 
factors,  including  Willkie’s  nomina¬ 
tion,  are  giving  business  men  confi¬ 
dence.  Our  clients  are  maintaining 
their  schedules.  We  have  had  no 
cancellations. 

All-Time  Record 
J.  G.  SAMPLE 

President,  Blackett-Sample-Hummert, 
Inc.,  Chicago 

For  the  rest  of  the  year  our 
volume  will  be  ahead  of  any 
year  in  our  17  years  in  business. 
Our  clients  are  maintaining 
their  schedules. 

“Work  Harder" 

WENDELL  P.  COLTON 
President,  Wendell  P.  Colton  Co., 
New  York 

The  motto  of  business  today  is  “keep 
you  eye  on  the  future,  hope  for  the 
best  and  work  harder  than  you  ever 
have  befoie.’  War  echoes  are  here, 
and  their  elTect  upon  taxation  is 
causing  business  men  to  tighten  their 
belts  but  not  their  constructive  imag¬ 
inations.  While  there  has  imdoubted- 
ly  been  some  curtailment  in  long 
term  commitments,  our  experience  is 
that  advertising  schedules  are  pro¬ 
ceeding  with  very  little  change. 


Mointaming  Schedules  100% 

H.  A.  BAHEN 

President,  N.  W.  Ayer  &  Son,  Inc., 
Philadelphia 

My  opinion  is  that  our  clients,  gen¬ 
erally  speaking,  are  virtually  main¬ 
taining  schedules  100%.  In  fact,  many 
of  them  are  increasing  expenditures, 
believing  that  additional  employment 
with  larger  payrolls  creates  an  op¬ 
portunity  particularly  for  advertisers 
in  the  food  field. 

Fall  Prospects  Excellent 
GILBERT  KINNEY 

Vice-President  and  Treasurer,  J. 
Walter  Thompson  Co.,  New  York 
Our  clients  are  maintaining 
all  schedules  as  planned  earlier 
in  the  year  with  increasing  re¬ 
alization  that  the  defense  pro¬ 
gram  will  make  for  accelerated 
industrial  activity  and  employ¬ 
ment.  The  advertising  outlook 
for  the  fall  is  excellent. 

Some  Schedules  Increased 
J.  M.  MATHES 

President,  J.  M.  Mathes,  Inc., 
New  York 

The  defense  program  spending  and 
related  factors  calling  for  increased 
production  are  evident  in  the  adver¬ 
tising  plans  of  our  clients.  Schedules 
are  being  maintained  and  in  some 
cases  increased  because  of  expected 
business  gains.  The  only  doubts  are 
those  concerning  imported  products, 
but  this  is  offset  by  a  probable  increase 
in  production  of  domestic  goods. 

Schedules  Being  Continued 
E.  V.  ALLEY 

Partner,  Alley  &  Richards  Co.,  Boston 
Regular  advertising  schedules 
are  being  continued  as  planned, 
with  some  increases  from  old 
clients  and  more  new  business 
added  than  for  several  years. 

No  Cancellations 
ARNO  B.  REINCKE 

President,  Reincke-Ellis-Younggreen 
&  Finn,  Inc.,  Chicago. 
Business  and  industry  have  nothing 
to  fear  in  the  defense  spending  program 
from  the  standpoint  of  normal  produc¬ 
tion  schedules  being  sidetracked  for 
government  orders.  As  I  understand 
it,  industry  and  factories  are  classified 
and  cataloged  as  to  their  production 
capacities  and  any  allotment  of  gov¬ 


ernment  business  will  be  distributed 
with  the  least  disturbance  to  individ¬ 
ual  manufacturers.  Accordingly,  reg¬ 
ular  promotion  of  a  business  should 
continue  as  in  normal  times.  Some 
of  our  clinets  have  increased  in¬ 
creased  their  appropriations  and  there 
have  been  no  cancellation  of  sched¬ 
ules  or  advertising  plans. 

Outlook  Very  Good 
F.  B.  RYAN 

President,  Ruthrauff  &  Ryan,  Inc., 
New  York 

There  has  been  no  curtailing 
of  schedules  for  the  balance  of 
the  year.  Several  of  our  clients 
have  increased.  We  believe  the 
advertising  outlook  for  this 
period  is  exceptionally  good. 

Anticipates  Greater  Volume 
MERLE  SIDENER 

Chairman  of  the  Board,  Sidener  and 

Van  Riper,  Inc.,  Indianapolis 
We  find  increasing  confidence  on 
the  part  of  manufacturers  since  the 
Republican  convention  and  we  antici¬ 
pate  greater  advertising  volume  dur¬ 
ing  next  six  months.  Even  though 
the  European  war  should  end  soon 
the  preparedness  program  in  the 
United  States  must  continue  and  in¬ 
creased  buying  capacity  will  result  in 
general  business  improvement. 

Newspapers  Will  Benefit 
CHARLES  H.  EYLES 

President,  Richard  A.  Foley  Advertis¬ 
ing  Agency,  Inc.,  Philadelphia 

Our  feeling  is  that  the  de¬ 
fense  program  expenditures  will 
create  greater  industrial  activ¬ 
ity  which  means  more  people 
employed  and  more  wages  to  be 
spent.  This  should  stimulate 
retail  sales  and  especially  bene¬ 
fit  newspaper  advertising.  Our 
clients  are  maintaining  their 
yearly  budgets  and  in  several 
instances  are  planning  inten¬ 
sive  fall  campaigns. 

All  Schedules  Maintained 
R.  T.  VAN  NORDEN 

Vice-President,  Brisacher,  Davis  & 
Staff,  San  Francisco 
All  of  our  schedules  are  being  main¬ 
tained  as  planned  with  the  new  busi¬ 
ness  outlook  good. 

A  Note  of  Caution 
O.  B.  WINTERS 

Executive  Vice-President  and  Secre¬ 
tary,  Erwin,  Wasey  &  Co,,  Inc., 
New  York 

Our  clients  are  maintaining  their 
schedules.  Do  not  look  for  any  change 
in  the  policy  of  proceeding  with  cau¬ 
tion  until  the  European  picture  clears. 

“New  Jobs,  Larger  Payrolls" 
CHARLES  PRESBREY 
Chairman  of  the  Board,  Cecil  & 
Presbrey,  Inc.,  New  York 
The  outlook  for  the  next  six  months 
is  good.  Our  clients  are  generally 
maintaining  their  schedules  and  in 
some  cases  are  enlarging  considerably 
because  the  re-armament  program 
will  put  people  to  work  and  there 
will  be  new  jobs  and  larger  payrolls. 

Outlook  Is  Good 
H.  B.  HENRI 

Henri,  Hurst  &  McDonald,  Inc., 
Chicago 

The  advertising  outlook  for  the  rest 
of  the  year  looks  exceptionally  good. 
Our  clients  generally  are  maintain¬ 
ing  their  schedules. 
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Huberth,  Berlin  Replace 
Brookes  in  Hears  t  Posts 

Former  Is  President  of  American  Newspapers 
.  .  .  Berlin  Heads  the  Hearst  Corporation  .  .  . 
Connolly  Renamed  to  Directorates 
By  WALTER  E.  SCHNEIDER 


Martin  F.  Huberth 

Richard  E.  Berlin,  executive  vice-  ' 
president  of  Hearst  Magazines,  Inc.,  J 
has  been  named  president  of  the 

Hearst  Corpora-  1 
parent  op-  i 
erating  company  i 
\  of  the  Hearst  or- 
ganization. 

Mr.  Berlin  has 
assumed  his  new 
duties  and  will  i 
continue  as  head 
of  the  magazine  1 
company.  He 
joined  the  Hearst 
^  Magazines  21 
years  ago  and 
,  u  —  II .  has  been  the 
.  .  onno  y  head  of  that  unit 

for  the  past  ten  years. 

Martin  F.  Huberth  has  been  elected 
president  of  American  Newspapers, 
Inc.  Mr.  Huberth  joined  the  Hearst 
organization  40  years  ago.  He  has  had 
entire  charge  of  the  organization  real 
estate  activities  and  Mr.  Hearst’s  real 
estate  for  many  years. 

John  S.  Brookes,  Jr.,  has  completed 
his  work  with  the  organization  and 
has  resigned  to  continue  his  law  prac¬ 
tice  in  Washington,  D.  C. 

J.  V.  Connolly,  president  of  King 
Features  Syndicate,  has  succeeded 
Mr.  Brookes  as  a  director  on  the 
boards  of  American  Newspapers,  Inc., 
and  the  Hearst  Corporation.  He  was 
a  director  of  both,  organizations  prior 
to  his  illness  last  year. 

■ 

EXECUTIVES  NAMED 

The  appointment  of  L.  C.  McAskill 
as  general  manager  and  Holt  McPher¬ 
son  as  editor-in-chief  of  the  Ft.  Lau¬ 
derdale  (Fla.)  Times,  has  been  an¬ 
nounced  by  M.  A.  Hortt,  president. 
Mr.  McAskill  for  many  years  had 
been  advertising  manager  of  the 
Miami  Herald.  Mr.  McPherson  re¬ 
cently  was  in  charge  of  the  Broward 
Co\inty  bureau  of  the  Miami  Herald 
for  three  years  and  prior  to  that  edi¬ 
tor  of  the  High  Point  (N.  C.)  Daily 
Enterprise.  James  H.  Paul  is  adver¬ 
tising  manager  of  the  paper. 


Richard  E.  Berlin 

MODEL  PLANE  SHOW 

One  hundred  and  twenty-five  con¬ 
testants  brought  model  planes  of  all 
descriptions  from  four  states  to  make 
the  third  annual  Nashville  Tennes¬ 
sean-sponsored  Model  Airplane  Meet 
June  ^  the  largest  in  the  South  this 
year.  James  Robinson,  an  employe  of 
the  Stinson  Division,  Aviation  Manu¬ 
facturing  Corporation  plant,  won 
the  grand  prize,  a  trophy  and  a  free 
trip  by  commercial  airliner  to  Chi¬ 
cago  for  the  national  event  in  July. 

APPOINTS  "SPECIALS" 

The  Jonesboro  (Ark.)  Sun  has  ap¬ 
pointed  the  Arkansas  Dailies,  Inc.,  as 
its  national  advertising  representa¬ 
tives,  effective  July  1.  The  Macomb 
(Ill.)  Journal  has  named  West-HoUi- 
day  Co.,  Inc. 

■ 

GEORGIA  AD  MEET 

The  Georgia  Daily  Newspaper  Ad¬ 
vertising  Managers  group  was  to  meet 
July  8  at  Savannah.  Lee  Kelly,  of 
Thomasville  Times-Enterprise  is  pre¬ 
sident.  C.  £.  Hutchins,  national  ad¬ 
vertising  manager.  Savannah  Morning 
News  and  Press  is  program  chairman. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  5-8 — Pacific  Coast  Clas¬ 
sified  Advertising  Assn.,  con¬ 
vention,  Vancouver,  B.  C. 

July  7-1  1 — Pacific  Advertising 
Clubs’  Assn.,  convention.  Hotel 
Vancouver,  Vancouver,  B.  C. 

July  8-12 — American  News¬ 
paper  Guild,  convention.  Hotel 
Peabody,  Memphis,  Ten*. 

July  15 — National  Democratic 
Convention,  Chicago. 

July  26-27  —  Virginia  Press 
Assn.,  annual  convention,  Hotel 
Chamberlin,  Old  Point  Comfort, 

Va. 

NEWSMEN  MAKE  FUGHT 

Nine  newspapermen  were  aboard 
the  first  Pan  American  Airways 
clipper  plane  which  inaugurated  the 
service  from  Seattle  to  Juneau, 
Alaska,  recently.  The  newsmen,  sev¬ 
eral  of  whom  made  the  trip  from 
New  York  on  a  special  United  Air¬ 
lines  ship,  were:  Leo  Raridan,  In¬ 
ternational  News  Service;  S.  E.  Brad¬ 
ford,  Seattle  Star;  Lawrence  Gilbert¬ 
son,  Portland  (Ore.)  Journal;  Rob¬ 
ert  Ward,  Seattle  Post-Intelligencer; 
Devon  Francis,  Associated  Press; 
Ansel  Talbert,  New  York  Herald 
Tribune;  Capt.  Sherman  Altick,  New 
York  Sun;  William  P.  Gray,  United 
Press;  Frank  Bartholomew,  U.P. 

RICHARDSON  MARRIES 

City  Editor  James  H.  (“Jimmy”) 
Richardson  of  the  Los  Angeles  Exam¬ 
iner  was  married  June  29  to  Miss 
Margaret  Stimson,  the  Examiner’s 
club  editor. 

The  wedding  was  at  “The  Cedars,” 
after  which  the  Richardsons  left  for 
Santa  Barbara  and  San  Francisco  on 
a  honeymoon.  They  will  live  at  Santa 
Anita  Oaks  where  Richardson  has  a 
home.  Mrs.  Richardson  will  con¬ 
tinue  her  newspaper  work. 

ENROLLS  as'  FLIER 

Hubert  J.  Bernhard,  New  York 
Journal- American  reporter,  is  attend¬ 
ing  a  flying  school  at  Roosevelt  Field, 
L.  I.,  to  describe  the  training  of  stu¬ 
dent  pilots  for  the  defense  program. 
His  articles,  which  started  July  1,  are 
appearing  daily.  He  will  qualify  for 
a  private  pilot’s  license  after  a  six- 
weeks’  course. 

AP-TELEGRAPHERS  SIGN 

The  Associated  Press  and  the  Com¬ 
mercial  Telegraphers  Union  signed  a 
new  contract  June  29  providing  a 
37Vi-hour  week  instead  of  a  40-hour 
week  for  650  telegraphers  and  grant¬ 
ing  wage  increases  of  from  $2.50  up¬ 
ward  to  about  100  employes  under  a 
reclassification  program.  The  con¬ 
tract  expires  May  15,  1941. 


TO  AWARD  CASH  PRIZES 

Cash  prizes  in  three  contests  for 
Ohio  newspaper  men  on  daily,  weekly 
and  semi-weeklies  will  be  awarded 
at  the  1941  meeting  of  the  Blue  Pen¬ 
cil  Club,  newspaper  desk  men’s  or¬ 
ganization.  First  and  second  prizes 
for  news  stories,  feature  stories,  and 
headlines  will  be  given.  The  news 
and  feature  contests  will  be  held  in 
two  divisions — for  newspapers  above 
and  below  10,000  circulation.  In  the 
headline  contest  no  distinction  is 
made  between  large  and  small  circu¬ 
lations.  Plans  are  being  drawn  up 
by  a  committee  appointed  by  Row¬ 
land  R.  Peters  of  the  Bucyrus  Tele¬ 
graph-Forum,  president  of  the  club. 
The  period  covered  by  the  contest 
will  be  from  April  1,  1940  to  March 
31,  1941.  Judges  will  be  newspaper¬ 
men  outside  of  Ohio. 

UBEL  VERDICT 

A  judgment  for  $12,675  was  filed  re¬ 
cently  in  Manhattan  Supreme  Court 
by  Joseph  Gedeon,  an  upholsterer, 
against  the  New  York  Daily  Mirror 
after  a  jury  before  Justice  Morris 
Eder  returned  a  verdict  in  his  favor  in 
an  action  charging  libel.  Plaintiff  was 
the  father  of  Veronica  Gedeon,  a 
model,  who  was  slain  in  1937.  The 
complainant  based  his  suit  on  an  item 
which  appeared  in  the  Mirror  on 
April  1,  1937.  The  jury  awarded  him 
$10,000  punitive  damages  and  $2,500 
compensatory  damages.  The  judg¬ 
ment  includes  costs.  The  law  firm  of 
Hays,  St.  John,  Abramson  &  Schulman 
represented  plaintiff. 

ORDERS  OFFSET  PRESS 

Akron,  O.,  July  3 — The  proposed 
new  Akron  tabloid,  considered  a  “pos¬ 
sibility”  several  months  ago,  will  have 
its  new  offset  press  delivered  Aug. 
16,  it  was  reported  here  today.  Paul 
McClurg,  former  financial  editor  of 
the  old  Times-Press  and  now  in  the 
brokerage  business,  and  George  R. 
Wilson  are  behind  the  new  project. 
Wilson  is  a  son-in-law  of  Ross 
Walker,  former  publisher  of  the  old 
Akron  Times  which  later  was  sold  to 
Scripps-Howard  and  merged  with  the 
Press.  Publication  is  scheduled  to 
start  some  time  in  September.  A 
plant  in  downtown  Akron  is  reported 
under  consideration. 

■ 

C.  P.  COOPER  TO  RETIRE 

Professor  Charles  Phillips  Cooper  of 
the  Columbia  University  School  of 
Journalism  retired  on  June  30  ^er 
21  years  of  service.  Prof.  Cooper,  who 
is  74,  has  been  identified  with  Ameri¬ 
can  Journalism  for  more  than  half  a 
century.  An  active  newspaperman 
for  31  years  before  becoming  a  mem¬ 
ber  of  the  Columbia  faculty,  he  had 
been  associated  with  the  New  York 
Evening  Sun  and  with  the  New  York 
Times. 
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KNOX  APPROVED 

Washington,  July  3— Col.  Frank 
Knox,  president  and  publisher  of  the 
Chicago  Daily  News  today  won  ap¬ 
proval  of  the  Senate  Committee  on 
Naval  Affairs  and  a  recommendation 
for  his  confirmation  as  Secretary  of 
the  Navy.  Favorable  action  by  the 
Senate  was  believed  assured  although 
a  coalition  of  Republicans  and  “isola¬ 
tionist”  Democrats  intended  to  put 
up  a  stiff  fight. 

■ 

SIMMS  FLIES  SOUTH 

William  Phillip  Simms,  Scripps- 
Howard  foreign  editor,  who  returned 
by  Clipper  plane  from  Europe  last 
week  and  wrote  a  series  of  articles 
on  the  fall  of  France,  left  Washington 
Wednesday  night,  July  3,  for  “a  quick 
look  around  in  ^uth  America.” 


Advertising  Record  of  1917-18 
Shows  It  Can  Aid  Defense  Now 


quota  of  $100,000,000  asked  by  Presi¬ 
dent  Wilson.  Again  Chicago  exceeded 
its  quota. 

Even  before  this  Red  Cross  Cam¬ 
paign  started  Wm.  H.  Rankin  had 
been  made  vice-chairman  of  the  Na¬ 
tional  Advertising  Advisory  Board 
of  the  AFA.  Herbert  S.  Houston  was 

Red  Cross  Skeptical  When  Paid  Space  Was  •'’J  rS-S 

,  .  ,  Ti  j.  ^  tising  Advisory  Board  to  volunteer 

AdVOCCrtOQ  in  Clncago#  Dllt  v^ampcngn  Was  its  services  and  workers  for  the  dura¬ 
tion  of  the  War. 

Huge  Success . . .  Ads  Helped  Sell  Liberty  Bonds  The  National  Advisory  Board  had 

called  on  all  the  Cabinet  officers  the 


By  W.  I.  MacINNES 

War  Time  Advertising  Director.  Division  oi  Films, 
U.  S.  Committee  on  Public  Information.  1917-1918 


TWENTY-THREE  YEARS  ago  the 

week  of  June  23,  Chicago  had  just 
completed  the  first  war  time  news¬ 
paper  advertising  campaign. 

President  Wilson,  also  the  Presi¬ 
dent  of  the  American  Red  Cross, 
decided  early  in  May,  1917  to  increase 
the  number  of  American  Red  Cross 
members  in  the  U.S.A.  from  125,000 
to  5,000,000. 

There  were  at  that  time  17,000 
members  in  Chicago.  On  the  basis  of 
5.000,000  membership  Chicago’s  quota 
was  150,000,  and  Chicago,  because 
of  its  many  large  sized  units  of  Euro¬ 
pean  foreign  bom  or  descendants, 
was  supposed  to  be  the  most  difficult 
city  to  get  a  quick  response,  not  only 
for  the  Red  Cross  but  for  building 
morale  among  its  citizens  to  support 
World  War  Number  1.  James  Simp¬ 
son,  the  vice-president  of  Marshall 
Field  &  Co.  was  the  Chicago  member 
of  the  Executive  Conunittee  of  the 
National  American  Red  Cross. 

Workable  Plan  Sought 

The  President  asked  Mr.  Simpson 
if  Chicago  would  take  leadership  and 
start  the  campaign  for  a  national 
membership  of  $5,000,000  by  creating 
a  plan  to  enlist  every  industry  or 
business  with  membership  in  the 
Chicago  Association  of  'Commerce. 

It  was  considered  a  stupendous 
undertaking,  but  Chicago’s  response 
through  James  Simpson  and  his 
helpers  was,  “I  will.”  He  asked  his 
general  manager,  Wm.  H.  Mann,  to 
recommend  an  experienced  man  to 
be  the  managing  director  of  the  cam¬ 
paign.  He  recommended  Wm.  H. 
Rankin,  who  at  that  time  had  been 
quite  active,  as  president  of  the  West¬ 
ern  Advertising  Agency  Association 
and  as  a  member  of  the  Foreign 
Trade  Division  of  the  Chicago  Asso¬ 
ciation  of  Commerce.  The  selection 
was  approved  by  the  directors  of 
the  Chicago  Red  Cross  and  the  Ex¬ 
ecutive  Committee  in  Washington. 
The  opening  date  of  the  campaign 
was  set  for  April  15,  1917,  leaving 
two  weeks  to  plan  the  drive. 

There  was  only  one  meeting  of  the 
Campaign  Committee  during  the  en¬ 
tire  drive.  Mr.  Simpson  gave  a  lunch- 
wn  at  the  Mid-day  Club  to  the  Red 
Cross  Directors,  the  managing  director 
of  the  Chicago  Campaign  and  Hugh 
J.  Hill,  the  manager  of  the  Red  Cross 
Membership  Committee  from  Wash¬ 
ington,  D.  C.  Previous  plans  of  mem¬ 
bership  drives  were  shown  bv  Mr. 
Hill,  particularly  one  from  Boston, 
"hen  they  had  secured  11.000  mem¬ 
bers.  and  one  from  New  York  where 
27.000  members  were  signed. 

Mr.  Rankin  asked  Mr.  Hill  if  he  had 
ever  used  page  newspaper  advertising 
a  means  to  lowering  the  cost  of 
**curing  members. 

His  reply  was  “Yes.  we  did,  in 
Boston,  but  it  was  a  failure.  It  cost 
2lc  to  get  one  member  in  that  Cam- 
neign.  The  lowest  cost  was  in  New 
York  without  advertising,  16c  per 
member.” 

Mr.  Rankin  asked  to  see  the  adver- 


tLsing  copy  used  in  the  Boston  cam¬ 
paign.  The  ads  measured  7  inches 
double  column,  once  a  week  for  a 
month  in  two  newspapers.  Mr.  Hill 
felt  Mr.  Rankin  was  planning  to  spend 
a  large  sum  of  the  Red  Cross  money, 
and  he  immediately  said,  “While  we 
will  allow  from  15c  to  20c  to  be  spent 
to  secure  each  $1.00  members,  we  can¬ 
not  allow  you  to  spend  any  part  of  that 
allowance  in  newspaper  advertising, 
as  we  cannot  afford  to  take  any 
chances  on  its  being  a  failure  as  it 
was  in  Boston.” 

Sponsored  Advertising  Used 

The  Chicago  Red  Cross  Directors 
support  Mr.  Hill.  Mr.  Simpson  and 
Mr.  Mann  were  non-committal.  On 
concluding  the  meeting  Mr.  Simpson 
said:  “I  have  found  when  you  select 
a  man  to  do  a  job  give  him  the  full 
responsibility  and  do  not  interfere, 
especially  so  when  that  man  is  vol¬ 
unteering  his  services  without  pay. 
I  am  sure  Mr.  Rankin  is  the  right 
man  and  that  he  will  make  a  success 
of  the  campaign.  Adjourned!” 

It  was  a  week  later  when  the 
Rankin-Chicago  plan  of  sponsored 
advertising  was  invented.  Thomas 
E.  Wilson,  president  of  Wilson  &  Co., 
agreed  to  sponsor  and  pay  for  the 
first  full  page  advertisement. 

The  plan  called  for  7  full  i>ages, 
cne  each  week,  in  each  of  the  5 
Chicago  newspapers,  the  News,  the 
Tribune,  American,  Examiner,  Record 
Herald,  Journal  and  the  Post,  all  pa¬ 
pers  to  get  the  same  schedule  and 
inside  of  ten  days  with  the  help  of 
the  Agency  members  of  the  Western 
Advertising  Agency  Association  and 
the  local  advertising  staffs  of  the 
Chicago  newspapers,  the  full  quotas 
of  7  pages  for  each  newspaper  were 
signed  up. 

Each  page  not  only  contained  copy 
to  secure  Red  Cross  members  but  to 
build  morale  and  help  win  the  War. 
The  note  printed  on  the  file  copy  of 
Thomas  E.  Wilson’s  page  was  headed: 
“To  My  Friends  and  Their  Friends, 
By  Thomas  E.  Wilson,  President, 
Wilson  &  Company.” 

At  the  bottom  of  the  page,  this 
note  showing  results  obtained  ap¬ 
peared: 

“The  most  productive  page  in  the 
original  Red  Cross  campaign  in  Chi¬ 
cago. 

“Over  22,000  people  clipped  the 
coupon  from  the  Chicago  Tribune 
and  sent  from  $1.00  to  $1,000  to  the 
Red  Cross. 

“Over  $600,000  in  cash  was  raised 
in  this  campaign  in  thirty  days  and 
416,000  members  of  the  Red  Cross 
secured  as  a  direct  result  of  35  such 
pages  bought  and  paid  for  by  leading 
Chicago  business  men. 

“The  copy  was  written  by  Wilbur 
D.  Nesbit,  Vice  President,  Wm.  H. 
Rankin  Co.” 

In  the  lower  right  hand  comer  a 
very  large  coupon  was  featured  giv¬ 
ing  the  reader  choice  (first)  to  be¬ 
come  a  $2.00  member,  (second)  a 


$5,  (third)  a  $10.00,  (fourth)  a  $25.00, 
(fifth)  a  $50  member,  and  last  a 
regular  member  at  $1. 

The  results  from  the  Thomas  E. 
Wilson  page  were  tremendous.  Over 
22,000  readers  of  the  Tribune  signed 
and  mailed  the  coupon  with  from 
$2  to  $100. 

Marshall  Field’s  Bought  Page 

The  second  page  was  sponsored  by 
Marshall  Field  which  appeared  in 
the  News  and  carried  a  telegram  from 
President  Wilson.  In  the  center  and 
the  lower  left  hand  comer  a  full 
sized  letter  signed  by  John  G.  Shedd, 
president  of  Marshall  Field  &  Co., 
was  reproduced,  asking  every  citizen 
of  Chicago  to  join  the  Red  Cross  and 
go  to  work  to  help  make  the  Cam¬ 
paign  a  success,  'this  was  called  the 
double  action  testimonial  reason  why 
copy. 

In  ten  days  the  newspaper  adver¬ 
tising  and  the  splendid  organizations 
and  industries  that  the  Association 
of  Commerce  and  the  Foreign  Lang¬ 
uage  Newspaper  groups  had  lined 
up  began  to  show  results,  and  over 
100,000  members  were  enrolled.  At 
the  end  of  the  fifth  week  the  quota 
was  reached — 150,000 — the  sixth  week 
200,000,  and  after  the  final  full  page 
appeared  at  the  end  of  the  week 
336,000  had  enrolled.  Results  con¬ 
tinued  to  come  in  for  three  weeks 
more,  so  powerful  had  the  advertising 
and  supporting  sales  work  been  work¬ 
ing  together  as  a  unit.  The  final 
total  was  416,000  members  signed. 

The  best  part  of  the  entire  cam¬ 
paign  was  the  featuring  of  the  larger 
priced  $2  to  $100  memberships  first, 
and  the  $1  memberships  last.  $602.- 
000  cash  was  taken  in,  an  average  of 
$1.45  per  member. 

The  “I  Will”  spirit  of  the  35  Chicago 
business  men  sponsored  the  camnaign 
and  together  paid  $42,000  for  the  35 
page  entire  campaign.  They  knew 
newspaper  advertising  was  needed. 
Provided  the  Red  Cross  had  paid  for 
this  campaign  the  cost  would  have 
been  but  10c  per  member  secured 
or  7V^c  out  of  every  dollar  con¬ 
tributed.  The  advertising  as  a  morale 
builder  to  awaken  Chicago  to  its 
re.sponsibilities  in  the  World  War  No. 
1  was  worth  10  times  the  entire  cost 
of  the  advertising. 

Quota  Raised  to  20,000,000 

President  Wilson  and  the  National 
Directors  were  so  pleased  they  raised 
the  National  quota  to  20,000.000  from 
5.000,000,  and  with  the  help  of  the 
Rankin-Chicago  Plan  of  Sponsored 
Advertising  secured  over  ^,000,000 
members  in  1917,  and  authorized  in 
addition  a  campaign  to  raise  $100,- 
000.000  cash. 

Wm.  Wrigley,  Jr.  paid  $50,000  for 
a  newspaper  budget  to  advertise  and 
get  Chicago’s  share  of  the  $100,000,- 
000  Red  Cross  Fimd.  Wm.  Wrigley 
always  a  leader  in  all  wartime  ac¬ 
tivities,  generously  contributed  $50,- 
000  to  pay  for  the  entire  Chicago 
newspaper  campaign  to  raise  Chicago’s 


first  week  of  the  War,  but  were  told 
Congress  would  not  allow  them  to 
use  paid  advertising,  even  daily  news¬ 
papers.  It  was  agreed  the  newspapers 
would  give  the  government  from  one 
to  five  pages  a  day,  or  week,  to  help 
win  the  War,  and  then  advertising 
space  should  be  paid  for  just  as  any 
other  commodity  the  government 
bought  and  paid  for.  President  Wil¬ 
son  and  Mr.  George  Creel  agreed. 

When  Secretary  McAdoo  heard  of 
the  tremendous  success  of  the  First 
Red  Cross  membership  campaign  in 
Chicago,  he  sent  his  publicity  direc¬ 
tor,  R.  W.  Wooley  out  to  Chicago 
to  see  if  the  Chicago  Plan  could  be 
placed  behind  the  first  Liberty  Loan. 
The  sales  were  slow  and  the  majority 
of  the  buyers  were  the  bankers. 

There  were  only  300,000  bond  buy¬ 
ers  in  all  the  U.S.A.  and  the  masse* 
of  the  people  knew  little  about  bonds. 
Everbody  agreed  it  would  take  not 
only  patriotic  but  educational  copy 
in  newspapers  to  convert  million* 
to  buy  Liberty  Bonds. 

Liberty  Loan  Campaign 

Mr.  Wooley  enlisted  the  Wm.  H. 
Rankin  Co.  to  volunteer  to  create  a 
complete  campaign  for  the  first  Lib¬ 
erty  Loan,  with  the  aid  of  the  Charles 
Daniel  Frey  Co.  The  newspaper 
campaign  consisted  of  pages,  ^  pages 
and  less  and  were  sent  to  15,000  news¬ 
papers  and  35,000  advertisers.  Gov¬ 
ernors,  Mayors,  Clubs  and  Bankers — 
50,000  in  all — with  complete  informa¬ 
tion,  articles,  news,  cartoons,  edi¬ 
torials  and  endorsements  by  the 
President  and  Cabinet  officers,  and 
an  8  page  newspaper  printed  on 
enamel  paper,  which  looks  as  good 
in  1940  as  it  did  in  1917. 

The  following  week  the  war  time 
convention  of  the  Advertising  Fed¬ 
eration  of  America  was  held  and 
through  the  courtesy  and  help  of 
Herbert  S.  Houston,  president,  the 
Chicago  Red  Cross  Campaign  and 
the  first  Liberty  Loan  Campaign  were 
presented  to  the  Convention.  Secre¬ 
tary  McAdoo  spoke  followed  by  Mr. 
Rankin. 

After  explaining  how  the  Chicago 
Plan  worked,  he  asked  the  Presidents 
of  the  Clubs  to  offer  to  go  back  home 
and  support  the  Liberty  Loan  and 
the  Red  Cross  Campaigns  by  helping 
the  newspaper  advertising  salesmen 
sell  from  5  to  20  pages  in  each  of 
their  newspapers  to  sunnort  these 
drives  and  the  Western  Office  of  the 
National  Advertising  Board  would 
supply  the  full  page  mats  and  copy. 

The  president  of  the  St.  Joseph, 
Missouri  Advertising  Club,  led  the 
march  that  eventually  made  the  great 
success  of  these  Red  Cross  and  Liberty 
Loan  Campaigns.  He  stood  up  and 
said:  “St.  Joseph  will  guarantee  to 
sell  10  pages  in  each  of  our  papers 
to  advertise  Liberty  Bonds  and  the 
Red  Cross.” 

Omaha  was  next  with  20,  Minne¬ 
apolis  and  St.  Paul  15  pages  each. 
New  York  10,  Chicago,  10.  l^en  the 
total  was  added  over  2,000  pages  were 
guaranteed  and  when  the  Club’s 
President  and  members  returned  home 
actually  3,500  pages  were  sold  to 
advertisers  and  mats  were  furnished 

(Continued  on  page  14) 
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food  advertisements  were  as  high  in  The  formula  does  not  cover  the 
THE  WAR  apparently  has  not  af-  The  report  points  out  that  the  best-  reading,  in  proportion  to  size,  as  any  Hearst  wire  services  and  syndicates. 

fected  the  normal  reading  habits  of  read  war  story  on  page  one  is  read  similar  advertisements  we  have  tested  Talks  Started  May  1 6 

newspaper  readers,  according  to  a  by  an  average  of  68%  of  the  men  and  jjj  studies  to  date.  This  high  reading  miiM 

supplementary  report  in  the  Contin-  only  36%  of  the  women,  according  to  ^.^s  attained  on  April  25,  a  day  when 

ui.^  Study  of  Newspaper  Reading,  is-  analysis  of  the  front  pages  of  u,e  German-All^ied-Norwegian  blitz-  fo“n  the^ld  L  a  conSuTo^^ 

sued  this  week.  uroup  u.  krieg  was  in  full  progress.  aii 

“We  hold  the  opinion  that  the  reg-  “It  can  ^  said  conservatively  that  ®  Sn  their  meXfsh^ 

ular  departments  and  features  of  the  the  interest  of  women  in  war  news  is  ,  *  •  •  *  *  r  retain  uieir  memoersnip  in  goou  siana 

newspaper  are  still  being  read  in  the  one-third  or  one-half  that  of  men  curtailment  in  the  interest  of  in^  ij  n  * 

^e  orderly  fashion  as  in  normal  readers,”  the  report  continues.  “Even  women  readers  m  retell  advertising  The  formula  also  would  call  for  a 
times,”  declares  Harold  H.  Anderson  with  the  war  raging  in  Europe,  women  in  Cmcinnati  on  June  ^o-year  contract  with  each  of  the 

of  PubUcation  Research  Service,  in  are  more  interested  in  reading  local  The  best-read  war  story  on  page  Hearst  newspapers  on  which  the  guild 
the  report  which  studies  “The  Effect  news  and  human  interest  stories  than  one  was  read  by  34%  ^  the  women  is  the  exclusive  bargaining  apnt;  a 

_ _ _ _  iUcrr  readcrs,  but  15  advertisemexits  of  uniform  severance  pay  schedule  run- 


GrouTo''"  ??  G'">»?-AllM-Norwegi.„  bliu-  th”^d  L  a"  nSfton  „f 

“It'oin  ba  said  conservatively  that  "stlN  Ads 


ment.  All  present  guild  members  must 
retain  their  membership  in  good  stend- 


of  War  News  on  Newspaper  Reading.” 
Reading  Tim*  Increased 

“The  only  result  of  the  war,”  he 
adds,  “has  been  a  moderate  increase 


they  are  in  reading  about  war,  politics, 
foreign  affairs,  etc. 

Mere  Reading  Time 


local  stores  were  read  by  more  wo-  ning  up  to  28  weeks’  salary  after  121^ 
men.  years  on  any  Hearst  paper;  death 

“No  particular  trend  (in  the  effect  benefits  on  severance  pay  basis;  time 


“During  May,  Publication  Research  (,f  news  on  the  reading  of  all  and  a  half  in  cash  for  overtime  and 


in  reading  time  to  permit  attention  to  Service  had  occasion  to  ask  readers  of  advertising  in  daily  newspapers)  is  uniform  sick  leave, 


the  war  news.”  certain  metropolitan  newspapers  for  discernible,  unless  it  be  a  slight  but  Salary  minimums  and  hours  are 

Study  No.  17  on  the  St.  Joseph  (Mo.)  an  estimate  of  the  time  they^  had  de-  steady  increase  in  the  reading  of  ad-  open  for  re-negotiation  annually. 

Kews-Press  of  April  18  was  issued  voted  to  rea^ng  y^terday’s  news-  vertisements  in  all  classifications  dur-  Negotiations  between  Hearst  man- 
concurrently  with  the  special  report,  paper.  In  giving  estimates  of  reading  j^g  this  eleven  months  period.  This  agement  and  guild  representatives 
Studies  made  to  date  by  the  Adver-  a  large  proportion  of  readers  may  be  a  normal  seasonal  increase,  started  on  May  16  after  the  settle- 

tising  Research  Foundation  of  the  volunteered  the  assertion  tMt  they  but  conclusions  are  impossible  until  ment  of  the  guild  strike  against  Hearst 

Four-A  and  the  ANA  for  the  Con-  devoted  extra  time  to  readmg  the  another  year  of  surveys  is  completed,  in  Chicago. 

tinuing  Study  have  coverrd  newspa-  newspaper  of  the  previous  day.  Seasonal  appeals  in  certain  national  The  negotiations  were  first  proposed 

pers  during  all  the  phases  of  the  cur-  Judging  from  studies  made  to  date,  and  local  advertising  can  affect  the  to  the  guild  last  September  by  the 
rAnt  World  War.  including  the  pre-  the  reading  time  devoted  to  the  news-  results  materially.  It  is  certainly  Hearst  management. 


rent  World  War,  including  the  pre 


war  period  when  the  first  survey  was  paper  by  the  average  reader  has  prob-  safe  to  say,  however,  that  there  has 
made  in  July,  1939.  To  study  the  ef-  ably  been  increased  ^m^ewhat  during  been  no  drop  in  reader  interest  in 
feet  of  war  news  four  groups  of  news-  May  and  June.  While  both  men  and  advertising  from  April  12,  1940,  to 
papers  were  chosen  for  various  phases  women  readers  perused  a  certain  pro-  June  15,  1940. 


of  the  war  ns  follows; 


portion  of  war  news,  they  have  not 
restricted  their  normal  diet  of  reading 


“If  war  news  were  distracting  the 
attention  of  newspaper  readers  it  is 


Phila.  Talks  Dropped 

PLANS  for  joint  contract  negotiations 
between  the  Philadelphia-Camden 
Newspaper  Guild  and  the  manage- 


m  .U  a„d  depar^enu  obvious  that  reader  interest  in  weii  “'"‘%l‘^£'JStu‘\,eeT?oU 

this  Commcrcal  Appeal,  Aug.  10;  South  Bend  of  the  paper.  Women  Continue  to  per-  sustained  advertising  programs  or  in  P®”  aoanaonea  this  week  tol- 

Tribufie.  Aug.  24.  use  Society  news,  department  store  individual  advertisements  using  ef-  ?  mating  betwep  the  parties 

Group  B  (During  the  early  days  of  the  advertising,  obituaries,  recipes  and  fective  techniques  would  not  be  set-  ^'^'^olved.  Ihe  suggestion  for  joint 

war  to  Oct.  9)— Decatur  Herald,  Sept.  8,  Kaia-  local  news  with  unabated  interest,  ting  ‘new  highs’  in  reader  attention,  negotiations  was  inade  r^ently  by  the 

macoo  Gacette,  Sept.  21;  Cedar  Rapids  Ga-  Thg  only  change  has  been  that  the  The  potential  audience  is  still  there  ““olic  Ledger,  the  Record  and 

eette,  Oct.  5.  average  women  reads  two  or  three  in  nnrtiminicViA/t  nnmk<>no  if  ..iwivd  fhe  Inquirer. 


“There  is  no  gainsaying  that  war 
news  has  had  a  psychological  reac¬ 
tion  on  listeners  and  readers,”  the  re¬ 
port  comments,  “but  the  question  is 
whether  war  news  has  affected  the 
reading  of  all  other  contents  of  the 
daily  newspaper.  Being  a  discussion 
of  the  effect  of  war  news  on  the 


- -  - - ^  - - J  CtUVtlCTilVC  AO  91111  LlltTlC*  .1  * 

„  .  J  average  women  reads  two  or  three  in  undiminished  numbers  if  the  right  inquirer. 

Group  C  (During  the  war  stories  in  addition.  This  has  appeal  and  technique  is  employed."  .  •  c.  tn- 

oZha  wZ^Hera^l  De^  7;  IiientLn  probably  increased  the  reading  tune  ,  Agree  m  San  Diego 

Morning  Call,  Feb.  21;  Worcester  Evening  devoted  to  the  newspaper  from  three  .^•11  CULMINATING  five  m( 

Gazette,  March  25.  to  five  minutes.  IlGQrSt#  V^UIIQ  the  manageme 

Group  D  (Since  the  beginni  .g  of  the  inva-  “That  man’s  fixed,  normal  reading  Diego  Union-Tribune- 

sion  of  Norway)— Lo«mi7/c  Courier  Jourtcal,  habits  have  not  been  changed  is  ap-  ZL  San  Diego  Newspaper 

ro7l‘'k^de/rpn'l  parent  in  all  current  studies.  Irre-  /^yieeUpOIl  an  agreement  June  28  o 

June  7,  spective  of  the  number  of  war  stones  P  1  tract  covering  editoris 

read,  the  average  man  still  devotes  as  ^iluiri  1  OmiUlQ  accounting,  telephone 


to  five  minutes. 

“That  man’s  fixed,  normal  reading 
habits  have  not  been  changed  is  ap¬ 
parent  in  all  current  studies.  Irre¬ 
spective  of  the  number  of  waa"  stories 
read,  the  average  man  still  devotes  as 
much  attention  as  ever  to  the  base¬ 
ball  race,  his  favorite  comics  and 


CULMINATING  five  months’  negotia¬ 
tions,  the  management  of  the  San 
Diego  Union-Tribune-Sun  and  the 
San  Diego  Newspaper  Guild  reached 
an  agreement  June  28  on  a  year’s  con¬ 
tract  covering  editorial,  advertising, 
accounting,  telephone  operators,  and 
building  maintenance  departments. 
The  management  estimated  that  pro¬ 


ball  race,  his  favorite  comics  and  ^  formula  that  may  develop  into  The  management  estimated  that  pro¬ 
columns  and  the  editorial  and  financial  ®  chainwide  agreement  between  the  duction  costs  will  increase  $30,000 
pages.  Hearst  newspapers  and  the  American  annually  as  result  of  the  contract. 


Set  Readinq  Habits  Newspaper  Guild  was  agreed  upon 

j  ,  June  29  in  New  York  after  six  weeks 

_  The  average  reader  of  a  newspaper  negotiations  between  Hearst  man- 


Hearst  newspaj^rs  and  the  American  annually  as  result  of  the  contract. 
Newspaper  Guild  was  agreed  upon  ^n  accompanying  letter  from  Arthur 
June  29  in  New  York  after  six  weeks  K.  Whyte,  publisher  of  the  news- 


is  a  curious  animal  with  ^t  reading  g^^Uj  representatives. 


papers,  to  the  guild  provided  that  at 

.  —  ..—  — . . -  habits  He  has  a  romhinatinn  of  do’  gunu  icHic«riiv<ii.ivc».  least  one  half  of  any  new  employes 

reading  of  news^s,  this  refxirt  ^^VdlSkeT  f^^^^  It  recommends  a  modified  guild  shop  hired  after  the  contract  goes  into 

does  not  deal  with  the  psychological  nJwlaner  and  iS  "hall  join  the  guild  tithin  90 

effect,  if  any,  upon  the  readers  re-  portions  ot  the  new^aper,  and  no  severance  pay,  salary  minimums  and  days  of  employment  The  union  had 

ceptiveness  to  advertising.  These  war  in  ^rope  will  alter  these  habits  hours  of  work;  discharge  provisions  asked  for  a  full  guild  shop 

studies  record  only  the  reading  of  de^loped  over  a  period  of  years.”  arbitration  of  disputes  except  Representing  Si  Ira  C.  Copley 

editorial  matter  and  advertisements.  Declaring  that  the  proportionate  the  case  of  economy  dismissals.  owner  of  the  Union  and  Tribune-Sun’ 
find  do  not  fumisH  anv  information  time  devoted  to  continuing  features  u  ^  ^  ■  •  au  a*  a*  a  ' 

Al.,  can  bn  estimated  from  the  survey  of  '7"  «»?  ^ 

tail  or  Ltional  advertisements.  the  Toledo  Blade  of  April  25,  the  The  formula  which,  if  adopted,  attorney. 

L  %Aj  ^  report  states*  would  cover  3,600  Hearst  employes. 

Thoraagh  War  Cavarag.  Sre  were  42  continuing  features  «  was  initialed  by  Harvey  Kelly,  BlirUVim-Ht'c  Rnrlv 

‘‘Every  newspaper  studied  has  been  labor  counsel  representing  Hearst  DUnOlCirat  S  DOQY 

publislung  a  thorough  coverage  of  war  These  were  read  by  as  many  or  more  newspapers,  and  by  executive  vice-  Still  Ulire CO VOTed 

vtAure  Kiif  hoe  oIca  Koort  rht*inTincT  tho  -  _ _ a  _  _ f.  t  ****  ^  A 


editorial  matter  and  advertisements.  Declaring  that  the  proportionate  the  case  of  economy  dismissals, 
and  do  not  furnish  any  information  time  devoted  to  continuing  features  WnuiH  t  non 

regarding  sales  response  to  eilher  re-  ^mi  be  estimated  from  the  survey  of  rpi  »  ,  i.-  i.  -i*  ^  ^  j 

tail  or  national  advertisements.  the  Toledo  Blade  of  April  25,  the  The  formula,  wl^h,  if  adopted, 

L  XU,  ^  report  states*  would  cover  3,600  Hearst  employes. 

Tk.r..,h  Wur  C.v.r.,.  conttnuing  feature,  *■>*  iciUdctl  by  Harvey  Kelly, 

Every  newspaper  studied  has  been  Toledo  Blade,  ^^bor  counsel  representing  Hearst 

publislung  a  thorough  coverage  of  war  These  were  read  by  as  many  or  more  newspapers,  and  by  executive  vice¬ 
news,  but  has  also  been  pnntmg  the  president  Milton  Kaufman  and  sec- 

other  news,  departmente  and  fea-  ^jj  continuing  retary-treasurer  Victor  Pasche,  rep-  ,  ^  „  - 

teres  which  might  described  as  features  ^ere  on  inside  pages,  so  it  resenting  the  International  Executive  "ardt,  San  Francisco  News  editor  for 
furnishing  an  ‘escape  for  readers.  obvimie  that  tha  war  news  did  not  Board,  guild  governing  body.  17  years,  who  leaped  to  his  death  Jime 


Representing  Col.  Ira  C.  Copley, 
owner  of  the  Union  and  Tribune-Sun, 
in  the  negotiations,  was  Willis  Sargent 
attorney. 


Burkhordt's  Body 
Still  Unrecovered 

The  body  of  W.  N.  (“Bill”)  Burk- 


lurmsnmg  an  escape  lor  reauers.  obvious  that  the  war  news  did  not  Hoard,  guild  governing  body.  years,  who  leaped  to  his  death  Jime 

“If  the  war  news  on  the  front  page  take  sufficient  time  and  attention  on  Kaufman  immediately  called  a  ^  from  the  San  Francisco- Oakland 

is  disheartening,  the  man  can  turn  to  the  front  page  to  distract  the  reader’s  meeting  of  the  Hearst  Chain  Advisory  bridge,  was  still  unrecovered  from 

the  sports  page  for  vicarious  partici-  attention  from  her  usual  daily  reading  Council  for  July  8  in  Memphis,  Tenn.,  tide-swept  waters  of  San  Francisco 

pation  in  the  success  of  his  favorite  of  the  inside  pages.  while  the  ANG  is  meeting  in  annual 

teams  or  sports  celebriUes.  For  ex-  «‘ln  the  same  issue  of  the  Toledo  convention,  to  act  upon  the  formula  The  News  masthead  this  week  con- 

ample,  the  best-read  story  on  the  Blade,  there  were  11  local  advertise-  for  submission  to  all  Hearst  units  and  ^  mourning: 


27  from  the  San  Francisco- Oakland 
Bridge,  was  still  unrecovered  from 
the  tide-swept  waters  of  San  Francisco 
Bay  this  week. 

■rhe  News  masthead  this  week  con¬ 


front  page  in  the  Cincinnati  Post 

WItLKIE  SPENDS  WEEKEND  ON  HOWARD'S  YACHT 

interviewed,  whereas  71%  of  the  WENDELL  L.  Willkie,  Republican  Presidential  nominee,  returned  to  New 
men  read  the  sports  editor’s  column,  York  Monday  mormng  after  spending  the  weekend  on  a  cruise  from 
which  was  composed  of  chatty  com-  Philadelphia  aboard  the  yacht  of  Roy  Howard,  president  and  editor  of  the 
ments  on  a  dozen  sports  subjects.  New  York  World-Telegram.  The  Scripps- Howard  Newspapers  have  been 
Similarly,  women  continued  to  read  backing  the  Willkie  campaign.  Accompanying  Mr.  Willkie  and  Mr.  Howard 
society  news,  fiction,  women’s  fea-  on  the  “Jamoroy”  were  Mrs.  Willkie  and  their  son  Philip,  Mrs.  Howard  and 
teres,  comics,  etc.,  in  undiminished  Russell  W.  Davenport,  who  resigned  his  position  as  managing  editor  of 
numbers.”  Fortune  magazine  to  help  the  Willkie  campaign. 


“W.  N.  Burkhardt,  1889-1940  .  .  .  Edi¬ 
tor.”  But  the  sorrow  which  pervades 
the  News  building  is  darker  than  that 
reproduced  with  printer’s  ink  from 
the  most  bold  faced  of  type. 

HAS  NEW  ACCOUNT 

The  Art  Metal  Works,  Inc.,  Newark. 
N.  J.,  makers  of  Ronson  Lighters,  ef¬ 
fective  July  1  appointed  Cecil  &  Fh*es- 
brey,  Inc.,  to  handle  its  account. 


•Bruce  Russell  in  Los  Angeles  Times,  June  25. 


rOR  lULY  6,  1940 

WILLKIE  NOMINATION  AND  TREND  OF  THE  WAR  AS  SEEN  IN  CARTOONS 


Annenberg  Gets  3  Years; 
Granted  Stay  To  July  22 

Philadelphia  Publisher  to  Serve  Term 
In  Federal  Prison  for  Income  Tax  Evasion  .  .  . 
Hoiner  Gets  5  Months 


annual  incomes  run  into  the  millions,  eral,  could  have  compromised  the 
“The  defendant  has  elected  to  enter  “  the  ci>^ 

a  plea  of  guilty  to  this  count.  This  liability.  The  defendant  saw  fit  to 
plea  cannot  be  regarded  by  the  court  accept  a  compromise  of  the  civil  ha- 
merely  as  a  confession  of  technical  bibty  only.  This  court  has  no  author- 
guilt.  On  the  other  hand,  it  is  an  ‘ty  to  compromise  the  criminal  lia- 
abandonment  of  a  technical  defense  bility.  Tax  evaders  should  understand 


to  guilt. 


that  they  may  not  make  a  compro¬ 
mise  with  the  Treasury  Department 


In  Federal  Prison  for  Income  Tax  Evasion  .  .  .  ‘The  facts  presented  by  the  defend- 

_  ,  „  ,  which  might  have  been  relevant  consideration  in  criminal  cases 

Hofner  Gets  5  Months  a  tfi^l  of  Ae  case  if  a  plea  of  executive  officers  of  the 

UT.  .  u  ,  .  u  ^  y'c*  had  hee'i  entered,  cannot  United  States  wUl  not  assume  the  re- 

CHICAGO,  July  1  — Declaring  the  “Despite  the  plea  of  guilty,  the  de-  be  used  here  to  change  the  plea  of  sponsibility  of  granting 
court  is  without  authority  either  to  fendant,  Annenberg,  asks  leniency  on  guilty  into  an  admission  of  technical  ,  u 

compromise  or  to  pardon,  Federal  the  ground  that  as  to  the  tax  charged  guilt  which  was  the  result  of  errors  aome  matters  in  mitigation  have 
Judge  James  H.  Wilkerson  today  sen-  to  have  been  evaded,  he  was  not  even  of  bookkeeping,  carelessness  in  the  been  presented  to  which  courts  m- 
tenced  Moses  L.  Annenberg,  Philadel-  civilly  liable  on  over  93%  of  the  conduct  of  business,  and  erroneous  ways  give  consideration.  The  defend- 
phia  Inquirer  publisher  and  former  amount,  and  as  to  the  other  7%  the  advice  by  subordinates.  ^  years  ot  age. 

head  of  the  Nationwide  News  Service  faUure  to  report  was  not  due  to  wil-  Charge  Not  Complicated  Sieved 

for  horse  race  information,  to  serve  ful  intent,  but  was  *e  result  of  mis-  charge,  in  its  essence,  is  not  and  expense  of  a  long  trial  He  has 

f/M.  :r./.r.Tno  tav  falras  in  hnnkkppninv  and  reliance  .  j  ’  .u.  j.  ana  expense  oi  a  long  inai.  ne  nas 


phia  Inquirer  publisher  and  former  amount,  and  as  to  the  other  7%  the  advice  by  subordinates.  „  ‘  years  oi  age. 

head  of  the  Nationwide  News  Service  faUure  to  report  was  not  due  to  wil-  Chorge  Not  Complicot.d  Sieved 

for  horse  race  formation,  to  serve  ful  intent,  but  was  *e  result  of  mis-  charge,  in  its  essence,  is  not  and  expense  of  a  long  trial.  He  has 

three  years  in  prison  for  income  tax  takes  in  bookkeeping  and  reliance  ^  complicated  one.  It  is  that  the  de-  made  restitution  of  a  kind  and  the 

evasion.  Joseph  E.  Hafner,  his  asso-  upon  the  erroneous  advice  of  account-  fg^dant  receive  an  income  from  divi-  United  States  says  that  he  L  entitled 

ciate,  was  sentenced  to  serve  five  ants.  As  to  a  few  of  these  items,  it  and  businesses  which  he  actu-  jq  some  consideration  for  that.  The 

months.  Sentence  was  imposed  on  the  is  said  the  defendant  must  accept  re-  ^jjy  owned  and  controlled,  and  which  United  States  has  seen  fit  to  dismiss 
defendants’  pleas  of  guilty  to  one  sponsibili^  even  though  he  really  treated  as  his  own,  and  then  evaded  all  of  the  counts  of  the  indictment 

count  of  an  indictment  charging  eva-  knew  nothing  about  them  and  had  no  ^j^g  payment  of  a  large  part  of  the  except  one  and  unless  there  are  ex- 

2%.73  income  taxes  for  guilty  intent  with  reference  to  therm  it  by  splitting  it  up  in  returns  geptional  ’circumstances  the  court 

nf’  members  of  his  family  and  should  not  inflict  on  one  charge  all  of 

The  court  granted  a  stay  of  execu-  guise  of  a  consideration  of  circum-  corporations  which  were  under  his  the  Dunishment  which  would  have 

tion  until  July  22,  permitting  Mr.  stances  m  mitigation  of  punishment,  absolute  control.  It  does  not  involve  been  inflicted  if  there  had  been  a 

Annenberg  to  take  care  of  business  to  transform  the  plea  of  guilty  into  matters  of  bookkeeping  or  nice  ques-  conviction  on  all  of  the  counts  Under 
details  prior  to  beginning  his  sentence  one  of  not  guilty  except  as  to  some  tions  of  law.  The  defendant  must  federal  law  the  prosecutor  has  the  ab- 

in  f^eral  prison.  Annenberg  was  items  which  are  trivial  in^  have  known  that  if  he  returned  the  solute  right  to  dismiss  an  indictment, 

visibly  shaken  by  the  decision  and  with  the  large  amount  of  evaded  taxes  mcome  as  his  own  most  of  it  would  either  in  whole  or  in  part.” 
nsd  no  comment  to  mske  to  the  press,  chsrged  in  the  count  under  consid~  gQ  Government,  while  if  it  W3S  ■ 


His  attorney,  Weymouth  Kirkland,  eration.  .  .  . 
likewise  appeared  to  be  disturbed  and  Court 

made  no  statement  for  publication.  After  citing  th( 

Hearing  Lotted  o  Week  District  Attornej 

In  a  hearing  before  Judge  Wilker-  court  continued: 
son  that  lasted  a  full  week,  Mr.  Kirk-  “The  court  ha 


Court's  Decision 


After  citing  the  position  of  the  U.  S.  save  most  of  it  for  himself.  Whatever 
District  Attorney  at  the  hearing,  the  his  knowledge  or  lack  of  knowledge 


spread  around  among  his  family  and  MT  RR  tQ  Hem*  IN^OnrO^ 
his  group  of  corporations  he  would  ,  or* 

save  most  of  it  for  himself.  Whatever  otTlKG  wCISG  July  22 
his  knowledge  or  lack  of  knowledge  Monroe,  La.,  July  1— The  National 
of  bookkeeping  and  business  methods  Labor  Relations  Board  has  set  July  22 


son  that  lasted  a  full  week,  Mr.  Kirk-  “The  court  has  carefully  examined  may  have  been,  it  is  inconceivable  as  the  date  for  a  hearing  of  the  v,om- 
land  pleaded  for  a  suspended  sentence  the  statements  which  have  been  filed  that  he  did  not  know  that  if  he  paid  plaint  of  the  Monroe  Newspaper  Guild 
for  the  Philadelphia  publisher  while  and  is  satisfied  that  if  the  defendant  his  tax  in  accordance  with  his  claims  against  the  News-Star-World  Pub- 

he  is  fulfilling  the  conditions  of  his  had  entered  a  plea  of  not  guilty  the  of  ownership  and  control  he  would  fishing  Corporation.  The  guild  went 

civil  settlement  with  the  government  facts  and  circumstances  presented  by  have  been  more  than  a  million  dollars  on  strike  against  the  two  Monroe 
under  which  he  will  pay  $8,000,000  in  the  Government  are  sufficient  to  re-  worse  off  than  if  he  had  spread  the  newspapers  April  11  charging  that 

settlement  of  back  taxes,  plus  an-  quire  that  the  issue  of  guilt  or  inno-  income  around  in  the  manner  charged  Harold  Breard,  guild  secretary,  was 


other  $1,500,000  in  interest  over  a  cence  be  submitted  to  a  jury,  and  are  in  the  indictment.  discharged  because  of  guild  activity, 

seven-year  period.  (See  E.  &  P.  for  sufficient  to  sustain  a  verdict  of  guilty  “R  is  urged  that  the  defendant  Wilson  Ewing,  publisher  of  the  two 

June  8).  if  one  had  been  returned.  More  than  should  not  be  molested  in  the  man-  papers,  said  there  has  been  no  de- 

Before  a  crowded  courtroom  and  that,  the  conclusion  is  inescapable  that  agement  of  his  business  so  that  he  crease  in  advertising  linage  and  cir- 

with  Annenberg  hunched  over  in  his  this  net  work  of  corporations  was  may  pay  to  the  Government  the  $8,-  culation  in  comparison  with  the  same 

chair,  with  his  hand  to  his  right  ear  used  by  the  defendant  Annenberg  as  000,000,  with  interest,  which  he  has  period  last  year.  A  trades-day  event 
to  hear  the  verdict.  Judge  Wilkerson  a  device  by  which  the  defendant  agreed  to  pay  during  the  next  six  was  staged  by  the  chamber  of  corn- 

read  a  lengthy  statement  on  the  de-  sought  to  split  up  income  which  was  years.  With  the  payment  of  that  merce  on  July  1,  2  and  3,  and  the 

termination  of  the  sentence  to  be  im-  really  his  owm  and  thereby  escape  a  money  this  court  is  not  concerned.  Sunday  World  carried  advertisements 

posed.  Following  are  excerpts  from  part  of  the  large  taxes  imposed  by  The  Secretary  of  the  Treasury,  with  of  practically  every  merchant  in  the 


that  statement: 


the  Government  upon  those  whose  the  approval  of  the  Attorney  Gen-  city  on  June  30,  Mr.  Ewing  said. 


"NOW  I  LAY  ME—" 


PAPER  HANGER'S  DESIGN 


NEXT  COME  THE  VILLAGE  CUT-UPS 


— Frank  M.  (Spang)  Spangler  in  Montgomery  (Ala.) 
.Idvi-rtiser,  June  26. 


— J.  N.  (Ding)  Darling  in  New  York  Herald  Tribune, 
July  2. 
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EDITOR  &  PUBLISHER 


Uninstructed  Delegates 
To  Dominate  ANG  Meet 

Small  Locals,  Controlling  One  or  Two  Votes 
Each,  Will  Decide  Struggle  Between  Left  and 
Right-Wings  for  National  Leadership 
By  STEPHEN  L  MONCHAK 

WHEN  the  American  Newspaper  union’s  governing  body.  The  right- 
Guilds’  seventh  annual  interna-  wingers  are  out  to  upset  the  present 
tional  convention  is  called  to  order  on  lEB’s  apple  cart. 

Monday  morning,  July  8,  in  the  Hotel  This  will  be  the  first  guild  conven- 
Peabody,  Memphis,  Te  in.,  nearly  half  tlon  in  the  South,  where  labor  ac- 
of  the  delegates,  representing  the  tivities  are  viewed  with  little  more 
union’s  smaller  locals,  will  be  seated  than  tolerance.  The  first  guild  strike 
without  instructions  from  their  re-  in  the  South  now  is  imder  way  at 


YOUNG  SPEAKS 


irremediable  prejudice  to  his  case  in 


James  R.  Young,  International  *e  commimity.  Similarly  it  is  fair 

News  Service  correspLdent  in  Tokyo,  ^  v,  "I’ 

,  ,  j  •  -  I  »  certamly  not  fair  to  publish  stories 

who  spent  61  days  in  lail  as  the  .i.i  ,  i 

,.r  f  rp  1  >11  t  .1  that  he  could  not  eat,  or  had  a  sleep- 

guest  of  Tokyo  s  all-powerful  civil  ,  ...  •  j  ,  •  u-  > 

M  j  u-  ■  u  r  „  less  mght,  or  cried  out  in  his  sleep 

pohce,  recited  his  experiences  before  , 


Chicago 


Roundtable, 


for  forgiveness. 

“If  we  consider  the  reason  for  this 


without  instructions  from  their  re-  in  the  South  now  is  uni 

spective  units  on  how  to  vote  in  the  the  Monroe  (La.)  World.  _ _ _ ^ _ _ ^  _ _ 

expected  struggle  for  control  of  the  Although  overshadowed  by  the  handling  criminal  cases.  Judge  AN  JUGIT 

national  leadership  of  the  union.  fight  for  guild  leadership,  convention  Emory  H.  Niles  of  the  Supreme  Bench  ■  ■  WiT  x 

They  will  hold  the  balance  of  power  business  will  occupy  the  delegates  Baltimore  indicated  in  a  speech  to  CiXGCUXAVGS  JVLGGt 
in  the  fight  between  the  left  and  during  the  first  four  days.  The  elec-  Maryland  State  Bar  Association 

right-wings  of  the  union,  evenly  split  tion  of  officers  will  be  held  July  12,  convention  at  Hotel  Ambassador.  Newspapermen  of  Oregon,  assem- 

as  convention  time  draws  nears.  Con-  last  day  of  the  convention.  Qj^  other  hand  Judge  Niles  bled  in  (Jearhart,  Ore.,  recently  for 

trolling  only  one  or  two  convention  On  the  business  side  delegates  will  ^jjg  newspapers’  side  on  the  ques-  fbe  53d  annual  convention  of  the  Ore- 


July  2,  at  the  Palmer  House.  Re-  uua 

'll  V  -  u  I _  rule  there  can  be  but  one  answer  to 

Ki  f  ^  1,  ibe  question  whether  the  court  has 

on  the  cable  desk  of  INS  m  New  York.  ^  ^ 

is  ‘yes’.’’ 

ComillOIlt  oil  Judge  Niles  said  that  “after  a  crime 
is  committed  and  before  anyone  is 

ludae's  Conduct  f  and  conjecture  are 

free.  Immediately  on  the  arrest  of  a 
AftAvTvirrl  suspect  the  rules  apply.  The  prelim- 

1 1  lUl  iillU  W  inary  hearing  and  the  trial  are  pub- 

-  ...  ,  ...Till  lie,  and  a  full  and  fair  account  of 

Baltimore  Junst  Upholds  them  may  be  published.  Between 

Right  of  Criticism  them,  the  rules  apply.” 

Following  Trial  nnn  ^  " 

Atlantic  City,  N.  J.  July  1 — Most  "UU  VxIO^On 
newspapers  may  be  guilty  of  contempt  |VT^  „ 
in  handling  criminal  cases.  Judge  l^“VVSpup©I 

Executives  Meet 


invention  at  Hotel  Ambassador.  Newspapermen  of  Oregon,  assem- 

as  convention  time  draws  nears.  Con-  last  day  of  the  convention.  Qj^  ^jjg  other  hand  Judge  Niles  bled  in  Gearhart,  Ore.,  recently  for 

trolling  only  one  or  two  convention  On  the  business  side  delegates  will  ^gok  the  newspapers’  side  on  the  ques-  fbe  53d  annual  convention  of  the  Ore- 
votes  because  of  their  size,  these  .seek  to  improve  existing  guild  con-  ^ion  of  criticizing  a  judge’s  conduct  of  gou  Newspaper  Publishers  Associa- 


smaller  locals,  nevertheless,  repre-  tracts  and  bargaining  policies  through  ^  g^gg  gf^gj.  ^^g  declaring  that  tion,  were  called  on  to  lead  the  fight 

sent  nearly  half  of  the  voting  strength  an  exchange  of  information  between  comment  then  should  be  free.  Any  against  “fifth  column”  activities,  yet  to 

in  the  aggregate.  cities,  judgment  on  unusual  clauses  harm  then,  he  said,  falls  not  on  the  prevent  any  public  hysteria  that  might 

Based  on  E  &  P  Survey  new  contracts  and  the  effort  to  trial  defendant  but  on  the  judge,  who  lead  to  “witclj  hunts,”  in  a  stirring 

This  is  brought  out  in  a  survey  standardize  wage  minima  on  papers  of  must  take  it  “in  silence.”  In  flagrant  talk  delivered  by  N.  J.  L.  Pieper,  spe- 

made  by  Editor  &  Publisher  this  week  t'PProxmiately  the  same  circulation.  cases  he  quoted  an  opinion  by  the  late  cial  ag^t  in  charge  of  the  San  Fran- 

among  the  smaller  locals  throughout  Delegates  also  will  celebrate  settle-  chief  Justice  Taft  of  U.  S.  Supreme  cisco  office  of  the  Federal  Bureau  of 

o  _  V  -  mortT  rvr  trio  Iona  I  nioocto  ctinlH  ctr'iiro  ^  .  .t  ■  tz.i  •  i  .  i  t 


the  country.  One  of  the  larger  locals  Chicago  guild  strike  Court  that  “the  judge’s  remedy  as  an  Investigation 

.  •L  ,  .  °  ..  against  the  Hearst  newsnaner.*?  and  _ r _ i:i _ aa  au. _ 


me  CUUIlllV.  Wlie  uic  laiKCi  _  .  .  .«  tt  a  1  w  - - - ^ 

surveyed,  Boston,  also  is  sending  its  Hearst  newspapers  and  individual  is  by  action  for  libel. 

fi..  delegates  umnstrueted.  J;„XkTe  J“„  Ae  Seet^'ma  "  "•»  «>"■ 

That  the  present  administration  ^  representatives  and  guild  Niles  reviewed  the  1935 

charged  by  some  as  left-wing  and  at-  &  —  .r  n.w: - - 

allegedly  Communist-dominated,  is  in 


for  a  struggle-to-the-finish,  is  evi-  ,  ,  . 

dent  from  another  Editor  &  Publisher  ®  contract, 

survey  (June  15,  P.  11)  of  the  larger  ^  ,  ,  Tj 

locals  of  the  Congress  of  Industrial  V^OUrt  tO  Xi' 
Organizations  affiliate. 

This  survey  revealed  that  Eastern  JylilTMfjiilf Ai 
delegates,  headed  by  Philadelphia’s 

contingent  of  11,  will  clash  with  a  Tnl 

New  York-dominated  bloc  getting  full  AApp^TUl  JUf 
support  from  the  Los  Angeles  local.  Milwaukee  Circu 


negotiators  on  a  nation-wide  “for-  ^ions  of  the  Baltimore  courts  in  im- 
mula”  for  14  Hearst  newspapers  based  Posing  new  contempt  rules  on  news- 


individual  is  by  action  for  libel.”  At  the  convention  which  drew  more 

New  Contempt  Rnlet  than  200  newspapermen  and  others 

Judge  Niles  reviewed  the  1939  ac-  i>^tcrested  in  journalism,  Giles  L. 
tions  of  the  Baltimore  courts  in  im-  French  publisher,  Sherman  County 
posing  new  contempt  rules  on  news-  Journal  at  Moro,  was  elected  presi- 
paper  handling  of  criminal  cases,  and  Other  officers  named  were 

^  ®  *  TT _ l_  _  _ I  _ 


‘  ^  ,  ■  the  St.  Louis  Post-Dispatch  case.  “It  N®rb  B.  Grey,  Medford  Mail  Tribune, 

1  1  TT  _  may  be,”  he  commented  at  one  point,  vice-president;  Palmer  Hoyt,  Port- 

V^OUn  to  neCir  “that  the  courts  are  unduly  impressed  Oregonian,  treasurer;  Harry  S. 

a-  I  _  their  own  importance  and  tend  to  Schenk,  secretary-manager. 

iVlliVrCtUlCee  JOUrnCEl  regard  their  rights  as  divine.  Cavagnaro  Speakt 

“But  on  the  other  hand  it  is  not  Press  associations  and  newspapers 
JS  qq0q1  Ti|1«  1  1  unreasonable  to  charge  newspapers  today  are  fremk  with  the  public  when 

A  J  lAA  J  A  A  in  general  and  some  in  particular  with  it  comes  to  handling  war  news  that 

Milwaukee  Circuit  Court  Judge  cultivating  a  public  taste  for  stories  has  been  subject  to  censors,  and  the 


This  pro-adrninistration  faction  con-  Breidenbach  will  hear  arguments  of  crime,  heart-throbs  and  sob-stuff,  intelligent  reader  must  himself  judge 


trols  approximately  31  convention  ^^y  j 


votes  as  compared  to  its  opponents’ 
approximate  30. 

At  conventions  of  past  years  many 


the  value  of  such  information,  it  was 


July  11  on  an  appeal  filed  by  J.  Gil-  which  is  thoroughly  meretricious.  the  value  of  such  information,  it  was 
bert  Hardgrove,  Milwaukee  Journal  "A  vast  amount  of  so-called  news  pointed  out  by  Robert  Cavagnaro, 
attorney,  that  th-j  court  set  aside  a  tiow  published  has  no  importance  New  York  representative  of  the  Asso- 
jury  verdict  ordering  the  Journal  to  whatever.  In  my  opinion  it  does  no  ciated  Press,  in  his  talk  before  the 


of  the  sniall  locals  have  looked  to  the  p^y  $20,000  to  Daniel  W.  Hoan,  for-  good  and  failure  to  publish  it  would  publishers. 

large  and  powerful  New  York  local  Socialist  Mayor  of  Milwaukee,  do  no  harm.  Personal  descriptions  of  Newspaper  readers  mav  expect  a 

fm-  crii.Hanrp  hopaiisp  of  its  .S17P  and  r  ,  .  ^  U;..  _ _ _ *1 _ _  i.cwoijapci  icduci:>  iiicjy  expeci.  t 


for  guidance  tecause  of  its  size  and  labeled  Hoan. 


because  the  late  Heywood  Broun, 
founder  and  ANG  president  who  died 


a  prisoner  or  his  wife  or  sweetheart  radically  different  looking  paper  in 


The  jury  June  29  awarded  Hoan  have  no  real  validity  as  news,  and  future,  it  was  declared  by  H.  C. 
0,000  compensatory  and  $10,000  details  of  the  prisoners  conduct  and  Bernsten,  San  Francisco  represen- 


la^December’  was  a  member  of  it.  punitive  damages,  holding  that  ’the  idiosyncracies  were  better  left  un-  ^  ’f  Bureau  of  Ker- 

This  year  however  because  of  re-  Journal  stories  (Nov.  3-4,  1935)  were  published.” 

mfn?strat£n  ^bv^riJht  ^nM^s"  and  comment  and  were  actuated  The  Baltimore  disagreement,  Judge  prediction  was  based.  Bernsten 

in  thp  unViTof Trank  $100,000.  Niles  recalled,  began  when  newspa-  declared,  on  definite  findings  of  nu- 

Inri  filp  rphplHnT  Ta.Tt  ^aLtWns  ^  merous  reader  interest  surveys  made 

and-fi  e  rebellion  against  anything  gj^g  quoting  former  Mayor  F.  A.  murder  case  defendant  had  confessed,  ^y  his  association  The  surveys 


cor^ervative  bloc  is  confident  the  holding  Hoan  “to  blame”  for  a  iu^ice  of  the  prisoner  before  trial,”  {  jj  interested  in  local  or  hon 

instructed  delegates  will  help  them  gg^jgg  Milwaukee  bombings  com-  he  said,  “that  the  judges  of  the  Crimi-  ^^^terial  that  advertisement 

t?e  nrLeTfefTwinriV^^^^  ^  ^  prohibiting  mand  fully  as  much  attention  t 

the  present  left-wing  leaders.  ^-ied  for  two  weeks  before  Judge  thereafter:  that  picture  pages  are  obsen 

Big  Four  Is  Target  Breidenbach.  Prohibitions  Under  Riile  nine  out  of  10  people,  and  that 

Their  target  is  the  “big  four  —  The  jury  found  that  the  articles  “Photographs  of  the  accused  with-  pages  are  fully  as  interestin 
Milton  Kaufman,  executive  vice- 


Prohibitions  Under  Riile 


of  all  interested  in  local  or  hometown 
material,  that  advertisements  com¬ 
mand  fully  as  much  attention  as  news, 
that  picture  pages  are  observed  by 
nine  out  of  10  people,  and  that  inside 


Milton  Kautman,  executive  vice-  complained  of,  when  read  by  a  reader  out  his  consent;  in  some  cases  more  so,  than  front 

president,  prominently  mentioned  as  of  average  intelligence,  meant  that  “Issuance  by  police,  prosecutor,  de-  pages. 

a  pro-administration  candidate  for  Hoan  was  charged  with  being  guilty  fense  counsel  or  anyone  officially  con-  The  Amos  E.  Voorhies  award  for 
the  paid  presidency  if  the  convention  as  a  principal  and  accessory  of  the  nected  with  the  case,  of  any  statement  outstanding  service  to  journalism  was 

decides  to  have  one  to  succeed  Ken-  crime  of  malicious  destruction  of  about  his  conduct,  admissions,  or  voted  for  Elric  W.  Allen,  dean  of  the 

neth  L.  Crawford,  PM  Washington  property  and  that  he  was  charged  other  matter  bearing  on  the  issue;  university  journalism  school,  as  re¬ 
correspondent;  Morris  Watson,  inter-  with  moral  responsibility  for  the  “Any  statement  or  forecast  by  cognition  for  his  many  years  of  suc- 

national  vice-president,  who  draws  bombings.  The  jury  held  that  the  either  side  about  the  outcome;  cessful  teaching  and  his  influence  in 

n  ac  PTO  nraani7f»r*  Vipfnr  mintafinn  •f/\  Ki'inr*  au^a _  aU.^ _ .c^u 


Photographs  of  the  accused  with-  pages  are  fully  as  interesting,  and 


president,  prominently  mentioned  as  of  average  intelligence,  meant  that  “Issuance  by  police,  prosecutor,  de- 
a  pro-administration  candidate  for  Hoan  was  charged  with  being  guilty  fense  counsel  or  anyone  officially  con- 


a  salary  as  CIO  organizer;  Victor  quotation  tended  to  bring  Hoan  into 
Pasche,  secretary-treasurer,  and  Clyde  shame,  humiliation  and  disgrace. 
Beals,  editor.  Guild  Reporter,  official  The  Journal  contended  that  the  quo- 
ANG  organ.  The  four  are  all  paid  tation  constituted  fair  comment  by  one 
officials  of  the  union.  mayor  upon  the  activities  of  another 


Publication  of  anything  that  may  the  newspaper  field. 


prevent  a  fair  trial  by  improperly 
influencing  court  or  jury. 

“The  newspapers  objected  that  un- 


The  Eugene  Register-Guard,  pub¬ 
lished  by  Alton  F.  Baker  and  edited 
by  William  M.  Tugman,  was  awarded 


In  addition,  delegates  will  vote  for  mayor, 


mayor  upon  the  activities  of  another  der  freedom  of  the  press  they  had  a  the  commimity  service  plaque  by  the 


five  regular  vice-presidents  and  the  Hardgrove  will  move  that  the  jury  ment.  But  when  a  prisoner  has  made  Delta  Chi.  The  plaque,  donated  by 

same  number  of  vice-presidents-at-  verdict  be  set  aside  and  that  the  court  a  so-called  confession  and  this  is  pub-  the  West  Coast  Engraving  company, 

large.  These  10  and  Kaufman,  Pasche  find  for  the  defendant,  notwithstand-  lished,  it  will  be  impossible  to  get  an  was  conferred  on  the  paper  for  its 

and  Watson  comprise  the  ANG’s  In-  ing  the  verdict  and  in  accordance  with  unprejudiced  jury.  Forbidding  such  vigorous  “home  rule”  campaign  for 


right  to  quote  the  police  announce-  University  of  Oregon  chapter  of  Sigma 


Executive 


the  the  evidence. 


publication  is  to  protect  him  from  municipal  power. 


for  JULY  B.  1940 
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Roto  and  Sunday 
Editors  to  Form 
Permanent  Group 

To  Exchange  Ideas; 

Form  Source  lor  Iniormation 
About  Available  Photos 

Chicago,  July  1 — ^Following  a  meet¬ 
ing  here  last  week  of  rotogravure  and 
Sunday  editors  of  Metropolitan  Sun¬ 
day  Newspapers,  the  group  voted  to 
sponsor  a  movement  to  form  a  per¬ 
manent  organization  of  roto  editors  to 
meet  semi-annually  to  discuss  their 
common  problems. 

The  formation  of  this  association 
was  based  on  three  primary  purposes; 
(1)  to  exchange  ideas;  (2)  to  form 
a  main  source  for  information  about 
photographs  available  for  use  in  roto 
sections;  (3)  to  formulate  a  flexible 
and  general  policy  to  be  set  up  for 
their  several  rotogravure  departments. 
Suggestion  of  a  permanent  organiza¬ 
tion  was  left  in  the  hands  of  a  com¬ 
mittee,  headed  by  Ralph  L.  Peters, 
roto  editor  of  the  Detroit  News. 

Adaptation  of  Color 
A.  M.  Kennedy,  Sunday  editor  of 
the  Chicago  Tribune,  presided  as 
chairman  of  the  one-day  meeting  held 
at  the  Drake  hotel,  June  27.  Among 
the  many  topics  discussed  was  the 
exhibit  of  direct  color  photography 
and  its  adaptation  by  Edward  John¬ 
son,  head  of  the  Tribune’s  color  pho¬ 
tography  department.  On  exhibit 
were  the  original  prints  and  also  the 
reproductions  in  colorgravure. 

Discussion  revealed  that  one  of  the 
troublesome  experiences  which  Sun¬ 
day  editors  have  to  contend  with  is 
the  too  frequent  duplication  of  illus¬ 
trations  carried  by  their  supplement¬ 
ary  sections  not  directly  controlled 
by  the  newspaper.  Those  present 
pointed  out  their  trouble  seems  to  be 
that,  without  previous  notice  of  what 
these  feature  sections  are  going  to 
use  on  their  front  cover,  the  editors 
sometimes  prepare  a  similar  front 
page  for  their  own  roto  sections.  Such 
instances,  it  was  stated,  have  caused 
much  waste  and  unnecessary  addi¬ 
tional  expense.  No  solution  was  sug¬ 
gested,  but  the  subject  is  slated  for 
further  study  and  a  report  at  the  next 
meeting. 

Increase  in  Interest  in  Photos 

It  is  common  practice  among  roto 
editors  not  to  publish  a  picture  which 
has  already  run  in  any  picture  maga¬ 
zine.  The  statement  of  this  policy 
seemed  to  be  the  answer  to  those 
who  would  criticize  rotogravure  edi¬ 
torial  material.  Roto  editors,  it  was 
asserted,  are  interested  in  pictures, 
but  not  in  repetition  or  duplication. 
It  was  also  emphasized  that  most  pro¬ 


has  resulted  in  almost  100,000 
tures  annually. 

A.  C.  G.  Hammesfahr,  president  of 
Metropolitan  Svmday  Newspapers,  was 
host  to  both  the  roto  and  Sunday  edi¬ 
tors  and  the  business  managers  at 
luncheon.  J.  M.  Willem,  research  di¬ 
rector  at  Stack-Goble  Advertising 
Agency,  presented  his  study  of  reader 
interest  in  pictiures. 

The  editors  also  agreed  to  exchange 
information  on  new  and  exclusive 
picture  sources.  This  information 
will  be  relayed  monthly  by  bulletin, 
it  was  stated. 

■ 

Paper,  Staff  Honors 
Baltimore  Sun  Veteran 

Walter  A.  Poole,  veteran  reporter 
of  the  Baltimore  Sun  who  joined  the 
paper  50  years  ago,  was  honored  by 
his  associates  and  the  newspaper 
June  29,  when  in  the  presence  of  the 
entire  staff  he  was  presented  with  a 
letter  of  congratulations  and  a  check 
from  the  board  of  directors  of  the 
A.  S.  Abell  Co.,  publishers  of  the  Sun. 

That  evening  the  editorial  staff  at 
a  party  paid  tribute  to  its  oldest  work¬ 
ing  associate,  who  joined  the  paper’s 
mailing  room  immediately  after  his 
high  school  graduation  exercises  in 
1890.  After  a  short  period,  Mr.  Poole 
was  advanced  to  the  outer  door  of  the 
office  of  George  W.  Abell,  publisher 
of  the  Sun,  and  soon  after  joined  the 
editorial  staff.  At  one  time  he  had 
conducted  a  column  called  “Suburbs 
and  County.” 

Mr.  Poole,  as  senior  member  of  the 
staff,  continues  his  long  time  custom 
of  placing  candles  in  the  windows  of 
the  editorial  room  on  New  Year’s  Eve 
and  passes  around  herring  to  the  staff 
for  good  luck. _ 


p'*"-  Employes  Ass'n  Wins 
Kingsyn  Election 

As  a  result  of  elections  conducted 
last  fall  by  the  National  Labor  Rela¬ 
tions  Board,  Kingsyn  Employes’  As¬ 
sociation,  an  independent  union,  has 
been  named  sole  bargaining  agency 
for  the  employes  of  the  features  divi¬ 
sion  of  King  Features  Syndicate,  Inc. 
The  vote  was  either  for  or  against  the 
association  and  it  won  by  160  to  29. 

In  International  News  Photos,  where 
elections  were  held  simultaneously 
with  the  elections  in  the  features 
division,  the  American  Newspaper 
Guild  was  named  sole  bargaining 
agency.  This  election  which  gave 
employes  in  the  photos  division  a 
choice  between  the  guild,  the  asso¬ 
ciation  or  no  union,  was  won  by  the 
guild  by  a  vote  of  96  to  13,  with  one 
member  expressing  a  wish  for  no 
union. 

Both  Kingsyn  Employees  Associa¬ 
tion  and  the  guild  are  now  taking  the 
first  steps  toward  the  negotiation  of 
contracts  with  the  management  in 
the  divisions  they  represent. 

The  elections  were  the  outcome  of 
a  series  of  actions  beginning  in  June, 
1938,  when  a  nationwide  election  was 
held  to  determine  the  bargaining 
agency  for  King  Features  Syndicate, 
Inc.,  including  the  Features  Division, 
INS  and  INP.  At  that  time  the  guild 
v/as  defeated.  Since  then  Kingsyn 
Employees  Association  was  organized 
and  early  in  1939  petitioned  the  Labor 
Board  to  represent  the  New  York 
offices  of  the  syndicates.  The  guild 
petitioned  to  represent  INP  and,  after 
hearings  which  lasted  five  weeks,  the 
recent  elections  were  ordered. 

No  election  has  been  ordered  as  yet 
in  the  case  of  INS. 


National  Advertisers’ 
1939  Budgets  Listed 

New  Bureau  of  Advertising 
Book  Covers  1,065  Firms 
Spending  $25,000  and  Up 


“EXPENDITURES  of  National  Adver¬ 
tisers  in  Newspapers,  Magazines, 
Farm  Journals  and  Chain  Radio”  was 
issued  this  week  by  the  Research  and 
Promotion  department  of  the  Bureau 
of  Advertising,  American  Newspaper 
Publishers  Association. 

The  study  shows  the  amount  of 
money  spent  in  each  of  the  four 
media  in  1939  by  all  national  adver¬ 
tisers  whose  individual  expenditures 
in  any  one  of  the  media  amounted  to 
$25,000  or  more. 


Figures  are  given  not  only  for  com- 
fessional“and‘amateu7  photogTaVhers  ^ut  also  for  the  products  and 

aspire  to  have  their  work  appear  in  services  advertised  by  each  company. 


picture  magazines.  It  was  pointed  out 
that  if  these  photographers  want  to 
make  money  from  their  endeavors, 
the  roto  sections  of  Sunday  newspa¬ 
pers  are  the  best  source  of  revenue 
for  them,  because  there  are  so  many 
more  opportunities  to  sell  roto  and 
Sunday  editors. 

Dr.  A.  B.  Hecht,  managing  editor  of 
Popular  Photography,  referred  to  the 
increasing  interest  among  laymen  in 
taking  pictures.  He  estimated  there 
are  nearly  19,000,000  camera  enthu¬ 
siasts  in  U.  S.  He  pointed  out,  how¬ 
ever,  there  is  a  great  need  for  guid¬ 
ance  of  these  amateurs  in  their  pho¬ 
tographic  work.  The  source  of  sup¬ 
ply  for  good  roto  subjects  is  not 
lacking,  it  was  stated.  Mr.  Kennedy 
explained  the  monetary  offer  made 
hy  the  Sunday  Tribune  for  photo- 
Rzaphs  suitable  for  roto  reproduction 


The  listings  are  alphabetical  by  com 
panics,  and  by  products  under  each 
company. 

The  study  is  said  to  be  the  first 
published  report  containing  so  com¬ 
prehensive  a  compilation  of  national 
advertising  expenditures  by  compa¬ 
nies  and  products.  The  book  contains 
114  pages,  and  lists  the  expenditures 
of  1,065  national  advertisers  for  2,851 
products. 

Figures  by  Media  Records 

The  figures  in  the  study  were  com¬ 
piled  especially  for  the  Bureau  of 
Advertising  by  Media  Records,  Inc., 
from  sources  generally  accepted  as 
official  for  the  media  involved.  Fig¬ 
ures  for  newspaper  expenditures  are 
based  on  Media  Records  linage  re¬ 
ports  for  1939.  Figures  for  magazines, 
farm  journals  and  chain  radio  are 
taken  from  the  1939  reports  of  Pub¬ 


lishers’  Information  Bureau,  Inc., 
with  the  permission  of  that  organiza¬ 
tion. 

The  study  shows  that  the  1,065  na¬ 
tional  advertisers  who  spent  $25,000 
or  more  in  at  least  one  of  the  four 
media  had  an  aggregate  expenditure 
of  $345,628,598  in  the  four  media  com¬ 
bined.  Of  this  total,  $131,768,171  was 
spent  in  newspapers,  $121,526,350  in 
magazines,  $10,574,100  in  farm  jour¬ 
nals  and  $81,759,977  in  chain  radio. 

Special  tables  in  the  book  show  the 
hundred  largest  advertisers  in  each 
of  the  four  media  and  in  the  four 
media  combined,  and  also  the  number 
of  advertisers  and  their  aggregate  ex¬ 
penditures  in  each  of  six  expenditure 
groups. 

As  recorded  in  the  study,  the  25 
largest  advertisers  in  the  four  media 
combined  in  1939,  in  the  order  named, 
were:  General  Motors  Corp.,  Procter 
&  Gamble  Co.,  R.  J.  Reynolds  Tobacco 
Co.,  Liggett  &  Myers  Tobacco  Co., 
General  Food  Corp.,  Lever  Bros.  Co., 
Chrysler  Corp.,  Colgate-Palmolive- 
Peet  Co.,  Sterling  Products,  Inc.,  Ford 
Motor  Co.,  Standard  Brands,  Inc., 
American  Tobacco  Co.,  Campbell 
Soup  Co.,  Kellogg  Co.,  General  Mills, 
Inc.,  Bristol-Myers  Co.,  Schenley  Dis¬ 
tillers  Corp.,  National  Distillers  Prod¬ 
ucts  Corp.,  American  Home  Products 


Headliner  Awards 
Given  in 
Atlantic  City 

Pegler  Lauds  U.  S.  Free 
Speech  .  .  .  Many 

Winners  Absent 

Atlantic  City,  July  1 — “This  is  the 
last  coimtry  on  earth  where  we  have 
such  free  speech  that  we  could  be 
doing  this  tonight.” 

That  was  Westbrook  Pegler’s  sum¬ 
mary  of  the  banquet  and  journalistic 
achievement  awards  this  week-end  at 
the  seventh  annual  National  Head¬ 
liners’  Frolic  here. 

S.  Stanwood  Menken  of  New  York, 
accepting  one  of  the  awards  on  be¬ 
half  of  his  son  Arthur,  of  Paramount 
News,  said  that  “if  England  and 
France  had  such  men  as  you  supply¬ 
ing  their  news  there  would  have  been 
an  informed  England  and  an  informed 
France.” 

White's  Christmas  Story 

William  L.  White,  of  the  New  York 
Post  and  Columbia  Broadcasting  Sys¬ 
tem,  another  of  the  winners,  declared 
himself  “particularly  humble  because 
I  was  only  a  leg  man  lucky  enough 
to  stumble  over  the  story.  Any  one 
of  a  thousand  reporters  could  have 
got  it.  I  didn’t  write  or  create  the 
story;  it  just  came  in  and  sat  down.” 

White  was  honored  for  his  Christ¬ 
mas  broadcast  from  the  Mannerheim 
Line  trenches  in  Finland.  “Arthur 
Menken  and  I,”  he  said,  “were  going 
up  to  the  front  looking  for  a  story. 
We  were  taken  down  into  a  dugout 
full  of  tired  men,  sleeping.  Down 
there  was  a  Christmas  tree,  decorated. 
They  couldn’t  light  the  candles  for 
fear  of  drawing  a  bomber.  We  heard 
about  the  little  girl  who  had  sent 
the  decorations,  and  the  promise  to 
her  that  the  tree  would  stay  up  until 
her  daddy  could  come  home.”  So  I 
just  told  it.” 

Besides  Pegler,  New  York  World- 
Telegram  columnist,  and  White,  others 
who  received  their  silver  plaques  in 
person  were  Leo  Lieb,  PM  photog¬ 
rapher,  who  got  the  picture  of  Susie 
the  laughing  cat  for  the  New  York 
Mirror;  Angus  Perkerson  of  the  At¬ 
lanta  News-Journal  for  the  excellence 
of  his  local  Sunday  magazine  section; 
Herbert  L.  Block  of  NEA  Service  for 
his  “Norway”  cartoon;  and  M.  D. 
Clofine  of  News  of  the  Day  for  his 
“Awake  America”  newsreel. 

Proxies  Accept  Awards 
Edward  Hollis  of  United  Press  ac¬ 
cepted  the  medal  on  behalf  of  Clifford 
L.  Day  of  that  service,  for  the  news 
beat  on  Nazi  invasion  of  the  low 
countries.  Wilbur  Arthur  did  the  ac¬ 
cepting  for  the  Chicago  Daily  News 
Foreign  Service.  W.  B.  Ragsdale  of 
the  Washington  Associated  Press  bu¬ 
reau  accepted  for  Howard  W.  Blakes- 
lee,  the  AP  science  editor.  E.  Robert 
Stevenson,  editor-in-chief  of  the 
Waterbury  (Conn.)  Republican  and 
American,  accepted  for  those  news¬ 
papers,  whose  plaque  was  for  out¬ 
standing  public  service  in  exposing 
Connecticut  political  corruption. 

Arthur  T.  Robb,  editor  of  Editor  & 
Publisher,  presided  as  toastmaster. 

Louis  Compton,  acting  Secretary  of 
the  Navy,  was  one  of  the  guests. 

Individual  winners  whose  plaques 
are  being  sent  to  them  by  the  Head¬ 
liners  or  through  proxies  are  Gen. 
Hugh  Johnson,  United  Features  col¬ 
umnist;  Raymond  Gram  Swing,  Mu¬ 
tual  Broadcasting  System  news  in¬ 
terpreter,  and  Robert  Golden  of  the 
Richmond  (Va.)  Times-Dispatch, 


Co.,  National  Dairy  Products  Corp., 

General  Electric  Co.,  Brown  &  Wil-  honored  for  consistently  outstanding 
hamson  Tobacco  Corp.,  Coca-Cola  Co.,  feature  writing. 

H.  J.  Heinz  Co.,  Seagram-Distillers  The  three-day  frolic  was  sponsored 

by  the  Press  Club  of  Atlantic  City. 


Corp. 
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New  Liquor  Ad 
Rules  in  Minn. 

St.  Paul,  Minn.,  July  1 — New  re¬ 
strictions  on  liquor  advertising  went 
into  effect  in  Minnesota  today. 

Under  new  rules,  drawn  by  the 
state  liquor  control  commissioner,  ad¬ 
vertising  in  newspaper,  periodical, 
radio  or  window  display  will  be  re- 
tricted  virtually  to  the  name  and 
description  of  the  product.  No  price 
may  be  quoted,  and  in  the  case  of 
window  displays,  even  price  tags  must 
be  removed. 

The  restriction  includes  elimina¬ 
tion  from  all  advertising  matter  of 
such  expressions  as  “saving,”  “econ¬ 
omy,”  “better  buy,”  “cut-rate”  and 
the  like,  as  well  as  illustrations  or 
devices  indicating  money. 

Only  exception  to  the  ban  on  price 
advertising  is  that  distillers  and 
manufacturers  themselves  may  con¬ 
tinue  to  advertise  the  retail  price  of 
their  product. 

J.  Norman  Peterson,  liquor  control 
commissioner,  admitted  the  regula¬ 
tions  are  among  the  strictest  in  the 
country,  but  said  they  would  not 
apply  to  advertising  originating  out¬ 
side  the  state,  such  as  that  in  national 
periodicals. 

■ 

STARTS  FALL  MOVES 

Extensive  fall  advertising  campaigns 
have  been  made  by  two  leading 
corset  manufacturers,  Warner  Broth¬ 
ers  Company  of  Bridgeport,  Conn., 
and  the  Artistic  Foimdations,  Inc., 
makers  of  Flexees  corsets.  The  for¬ 
mer  will  promote  its  new  corset  and 
brassiere  line  in  64  metropolitan 
newspapers  with  emphasis  on  Sunday 
magazines  in  addition  to  two  national 
fashion  magazines.  The  latter,  which 
has  increased  its  appropriation  10% 
for  the  fall,  will  cover  every  roto¬ 
gravure  section  in  the  country  in  ad¬ 
dition  to  black  and  white  copy  in 
about  60  newspapers.  Copy  will 
also  appear  in  women’s  magazines. 
Hirshon-Garfield.  Inc.,  has  the  Flexees 
account. 

STARTS  TOURIST  DRIVE 

Sponsored  by  the  Bureau  of  State 
Publicity,  New  York,  newspapers  in 
New  York  State  and  in  Midwestern 
communities  last  week  carried  the 
opening  insertion  of  the  $100,000  drive 
to  persuade  World’s  Fair  visitors  to 
avail  themselves  of  New  York  State’s 
travel  and  recreational  facilities.  The 
drive,  which  is  being  prepared  by 
Kelly  &  Nason,  will  continue  imtil 
the  close  of  the  World’s  Fair  on 
Oct.  27.  Weekly  national  magazines, 
outdoor  signs  and  booklets  will  also 
be  used. 

■ 

USING  82  PAPERS 

Using  82  newspapers  in  the  central 
and  eastern  states,  a  double-barrelled 
appeal  is  being  used  by  Southeastern 
Michigan  Tourist  &  Publicity  Asso¬ 
ciation  in  a  current  advertising  drive. 
Copy  urges  consumption  of  Michigan 
apples.  The  dual  service  of  promot¬ 
ing  apple  sales  and  travel  in  Michigan 
has  aroused  considerable  attention. 

HOTEL  USING  SPACE 

The  Waldorf-Astoria  Hotel,  New 
York,  is  using  newspapers  in  40  cities, 
mostly  in  the  East,  a  World’s  Fair 
“prize-package”  of  accommodations, 
for  July  and  August  only.  Inser¬ 
tions  of  200  to  400  lines  will  run  each 
week.  Some  magazine  and  business 
paper  space  is  being  used.  Kenyon 
&  Eckhardt  is  the  agency. 


$6,500,000  Spent  in 
Dailies  by  Brewers 

Daily  newspapers  received  31.3% 
or  $6,500,000  of  the  $20,000,000  annual 
advertising  expenditures  of  the  brew¬ 
ing  industry  according  to  a  study  re¬ 
leased  this  week,  by  the  United  Brew¬ 
ers  Industrial  Foundation  prepared 
by  the  Research  Company  of  Amer¬ 
ica,  New  York. 

The  estimate  of  average  annual  ad¬ 
vertising  expenditures  by  the  indus¬ 
try  is  set  forth  as  follows: 


Daily  newspapers  . 

% 

31.3 

Expenditures 

$6,500,000 

Weekly  newspapers . 

3.6 

750,000 

Magazines  . 

3.8 

800,000 

Radio  . 

6.0 

1,250,000 

Point  of  sale  advertising 

28.0 

6,000,000 

Outdoor  . 

26.4 

5,500,000 

The  survey  also  pointed  out  that 
beer  advertising  which  is  handled  by 
more  than  150  advertising  agencies 
throughout  the  United  States  is  placed 
m  95%  of  the  daily  newspapers  and 
in  25%  of  the  weekly  newspapers.  In 
ib-  outdoor  campaigns  signs  and  bill¬ 
boards  were  used.  Radio  included 
sectional  and  spot  advertising. 

■ 

New  Advertising 
Accounts  Listed 

Standard  Advertising  Register  this 
week  listed  the  following  new  ac- 
covmts  with  their  agencies  and  types 
of  media  to  be  used: 

Art  Institute  of  Pittsburgh,  136  SUnwix, 
Pittsburgh,  Pa. — "Art  Institute.”  Beebe  Div. 
Agency,  New  York  City — using  Newspapers, 
Magazines,  Catalogs,  Circulars,  Exhibits  and 
S?nipling. 

Giroux  Industries,  Inc.,  64  W.  48th,  New 
York  City — “Milady’s  Pliofilm  Products” — 
Irwin  Gladirair  &  Co.,  Inc.,  New  York  City — 
using  Newspapers  &  Magazines. 

Inlaid  Optical  Company,  1058  Broad,  Pro¬ 
vidence,  R.  I. — “Blend-0  Plastic  Hair  Cur¬ 
ler" — Buchanan  &  Co.,  Inc.,  Los  Angeles, 
Cal. — using  Magazines  &  Trade  Papers. 

International  Appliance  Corp.,  Metropoli¬ 
tan  &  Morgan  Ave.,  Brooklyn,  New  York — 
“Broilking  Electric  Table  Broiler” — W.  I. 
Tracy,  Inc.,  New  York  City — using  News¬ 
papers,  Posters,  Trade  Papers  &  Direct  by 
Mail. 

Lem-Pet,  Inc.,  612  W.  Lake,  Chic^o,  Ill. 
— “Twill  Jelly  Shampoo  Hair  Conditioner  & 
Wave  Emulsion” — Frankel-Rose  Co.,  Chi¬ 
cago.  Ill. — using  Magazines. 

National  Physicians  Committee,  Room  401, 
Pittsfield  Bldg.,  Oiicago,  III. — “Extension  of 
Medical  Service” — Hozell  &  Jacobs,  Inc.,  Chi¬ 
cago,  Ill. — using  Magazines. 

Rini  Winery  Co.,  3204  Orange  Ave.,  Cleve¬ 
land,  Ohio — “Top  Notch  Brand  &  Rini  Brand 
Wines” — Carpenter  Adv.  Co.,  Cleveland,  Ohio 
— using  Newspapers,  Direct  by  Mail,  & 
Dealer  Helps. 

Speedoprint  Corp.,  153  No.  Michigan,  Chi¬ 
cago,  Ill. — “Spee<l-OPrint  Duplicating  Ma¬ 
chines” — Rogers  &  Smith  Adv.  Agency,  Chi¬ 
cago,  Ill. — using  Magazines. 

■ 

CAMPBELL  NAMED 

Advancement  of  McCulloch  Camp¬ 
bell,  head  of  media  and  market  re¬ 
search,  to  business  manager  and  ac¬ 
count  executive,  effective  Aug.  1,  is 
announced  by  F.  M.  Cone,  manager, 
San  Francisco  office  of  Lord  &  Thomas. 
George  Gage,  former  advertising 
manager  of  Sun  Maid  Raisin  Growers’ 
Assn.,  will  join  the  San  Francisco 
office’s  media  department  at  that  time. 

TO  USE  80  PAPERS 

Eighty  newspapers  in  76  cities 
throughout  the  country  in  addition  to 
seven  of  the  nation’s  leading  maga¬ 
zines  will  be  used  by  the  Personal 
Products  Corp.,  New  Brunswick,  N.  J., 
to  introduce  Meds,  a  new  modem 
tjTje  tampon.  The  campaign  will  be¬ 
gin  late  in  June  and  July  and  con¬ 
tinue  throughout  the  summer.  Young 
f!i  Rubicam,  Inc.,  is  the  agency. 


Campaigns  and  Accounts 

RYVITA,  a  British  health  biscuit,  has 

appointed  the  London  office  of  J. 
Walter  Thompson  as  its  advertising 
agency.  Thompson  is  now  conducting 
a  market  research  investigation  pre¬ 
paratory  to  a  national  consumer  ad¬ 
vertising  campaign  throughout  the 
British  Isles. 

Newspaper  advertising  on  Crosley 
radios  will  be  delayed  until  after 
Labor  Day,  according  to  word  from 
Crosley  Corp.,  Cincinnati.  Roy  S. 
Durstine,  Inc.,  Cincinnati,  is  the 
agency. 

Houck  &  Company,  Advertising, 
Roanoke,  Va.,  has  been  awarded  the 
account  of  the  Bettersilk  Hosiery 
Mills,  Bristol,  Va.  Fashion,  women’s 
and  general  magazines,  trade  journals 
and  direct  mail  wUl  be  used. 

Zimmer-Keller,  Inc.,  Detroit,  has 
been  appointed  advertising  and  mer¬ 
chandising  counsel  for  the  Detroit- 
Michican  Stove  Co.,  gas  range  manu¬ 
facturers  of  Detroit.  The  company 
inaugurated  its  national  advertising 
in  magazines  early  this  year.  Future 
plans  are  now  in  preparation. 

C.  H.  Musselman  Co.,  of  Bigler- 
ville.  Pa.,  packers  of  food  products, 
announce  the  appointment  of  Tracy- 
Locke-Dawson,  Inc.,  New  York  of¬ 
fice,  as  their  sales  and  advertising 
coimsel,  effective  July  1,  1940. 

L.  E.  Waterman  Co.,  Newark,  N.  J., 
announce  the  appointment  of  Irwin 
Vladimir  &  Co.,  Inc.,  to  handle  their 
advertising  in  Latin  America  and  the 
Far  East  for  Waterman’s  “Ideal” 
Fountain  Pens  and  Ink. 

Batten,  Barton,  Durstine  &  Osborn 
has  been  appointed  to  handle  all  ad¬ 
vertising  for  the  specialties  division 
of  Archer-Daniels-Midland  Co.,  Min¬ 
neapolis  grain  firm. 


Among  Advertising  Folk 

JOHN  P.  KANE,  who  for  the  last 

five  years  had  conducted  his  own 
agency,  joined  Cecil  &  Presbrey,  Inc., 
New  York  agency,  July  1  as  a  gen¬ 
eral  executive  and  will  head  the 
creative  department. 

Charles  H.  Ferguson  and  Allen  D. 
Reinert  have  been  appointed  new  ac¬ 
count  representative  and  art  direc¬ 
tor,  respectively,  of  Batten,  Barton, 
Durstine  &  Osborn  at  Minneapolis, 
J.  C.  Cornelius,  vice-president,  an¬ 
nounced.  Mr.  Ferguson,  who  has 
been  in  the  agency  business  for  21 
years  in  Minneapolis,  Chicago  and 
Milwaukee,  for  the  past  year  has  been 
special  representative  of  Commander- 
Larabee  Milling  company,  Minne¬ 
apolis.  Mr.  Reinert  is  formerly  of 
Chicago. 

Roger  Barton  has  resigned  as  pres¬ 
ident  of  Barton  and  Goold,  Inc.,  New 
York,  to  devote  his  time  to  the  or¬ 
ganization  of  civilians  for  national 
defense. 

William  G.  Jorgenson,  proprietor 
for  several  years  of  the  William  G. 
Jorgenson  Agency,  is  now  associated 
with  the  H.  W.  Fairfax  Advertising 
Agency,  Inc.,  New  York,  in  an  ex¬ 
ecutive  capacity. 

James  S.  LaTucky,  former  sales  and 
advertising  manager  of  Gilman  Engi¬ 
neering  Works,  Janesville,  Wis.,  has 
joined  the  staff  of  Addison  Vars,  Inc., 
in  Buffalo.  He  also  formerly  served 
as  account  executive  with  C.  A.  Cor¬ 
rigan  Industrial  Advertising  Agency 
of  Rockford,  Rl.,  and  as  assistant  ad¬ 


vertising  manager  for  Shure  Brothers 
of  Chicago. 

Ancil  Johnson  has  been  named  pro¬ 
duction  manager  of  the  Sidney  Gar- 
finkel  Agency,  San  Francisco.  For¬ 
merly  he  was  with  Druggists’  Adver¬ 
tisers,  Inc.,  also  of  San  Francisco. 

Reeve  T.  Watson,  formerly  with 
Blake,  Moffitt  &  Towne,  San  Fran¬ 
cisco,  joined  Cowden  &  Butler,  Inc, 
advertising  agency,  as  account  ex¬ 
ecutive  July  1. 

Newton  Bishop  Drury,  recently 
with  the  Drury  Company  San  Fran¬ 
cisco  agency,  has  been  named  Direc¬ 
tor  of  National  Parks,  with  head¬ 
quarters  in  Washington,  D.  C.  He  has 
been  a  leader  in  the  Save-the-Red- 
woods  Movement  and  in  the  develop¬ 
ment  of  California  State  Park  sys¬ 
tem. 

4-A  MARKEt'sTATISTICS 

Volume  IX-a  of  Market  and  News¬ 
paper  Statistics  has  just  been  released 
by  the  American  Association  of  Ad¬ 
vertising  Agencies.  It  deals  with  the 
58  cities  over  100,000  population  in  the 
United  States  and  Canada  in  which 
newspapers  were  audited  to  Sept.  30 
and  Dec.  31,  1939.  Included  in  Market 
and  Newspaper  Statistics  are  latest 
figures  on  population,  number  of 
families,  English  reading  persons 
(Elnglish  speaking  persons  for  Cana¬ 
dian  cities),  income  tax  returns,  au¬ 
dited  newspaper  circulations,  linage, 
retail  rates,  general  rates,  the  differ¬ 
ential  between  retail  and  general 
rates,  and  an  analysis  of  those  sections 
of  ABC  Audit  Reports  which  deal 
with  circulation  inducements. 

HAS  PACKERS'  ACCOUNT 

Progress  in  its  recently  announced 
plans  to  advertise  meat  and  its  place 
in  a  nutritious  diet  was  reported  this 
week  by  the  Institute  of  American 
Meat  Packers  in  announcing  the  ap¬ 
pointment  of  a  general  advertising 
agency,  the  Leo  Burnett  Company, 
Inc.,  of  Chicago.  It  will  start  operat¬ 
ing  immediately.  The  company  han¬ 
dled  the  Institute’s  advertising  ac¬ 
count  in  connection  with  sausage 
promotions  during  recent  months.  It 
is  anticipated  that  a  substantial  part 
of  the  appropriation  will  be  spent  in 
newspapers  and  magazines. 

NEW  MASS.  AD  BILL 

Boston,  July  1 — Thousands  of  dol¬ 
lars’  worth  of  new  advertising  rev¬ 
enue  would  be  available  for  the  daily 
newspapers  published  in  Massachu¬ 
setts  if  a  bill  which  has  just  been 
filed  by  Representative  John  B. 
Wenzler  becomes  a  law.  The  bill  pro¬ 
vides  that  notices  of  every  hearing 
before  either  the  State  House  or  Sen¬ 
ate  be  advertised  in  the  evening 
papers  the  day  before  a  hearing  and 
in  the  morning  papers  the  day  of  a 
hearing.  The  bill  was  proposed  by 
Harold  W.  Sullivan  of  Boston. 

■ 

STARTS  WILSON  DRIVE 

Starting  the  second  year  of  its  con¬ 
sistent  campaign  for  Wilson  blended 
whiskey,  Wilson  Distilling  Company, 
through  the  White-Lowell  Agency, 
will  use  insertions  from  80  to  40  lines 
five  times  a  week  in  more  than  100 
newspapers  on  the  Atlantic  Coast  and 
west  to  Chicago. 

■ 

REGAL  APPOINTS  AYER 

The  Regal  Shoe  Company,  of  Whit¬ 
man,  Mass.,  has  appointed  N.  W. 
Ayer  &  Son,  Inc.,  to  handle  its  ad¬ 
vertising,  effective  immediately. 


.  .  ,  ■QdvattiieU  .  .  .  tldvettiiina  -H^enciei  .  •  • 


I'NTIl.  LNCI.K  SAM  WANTS  US 
TO  IK)  SOMETHING  E:i,SE! 


fi'ake  Vf. .  .SPEAK  VP. . .  Amfrica! 


this  newspaper  works  up  its  own  ma- 

The  ADVERTISING  SURVEY  "" 

Bv  WARREN  L  BASSETT  Take  for  instance  the  page  and  half 

—  of  display  published  Jvme  8  in  co- 

Collapsible  Copy  Placed  by  Wabash  Railway 

WITH  CONTINUITY  COPY  appear-  study  was  made  of  two  Moot¬ 
ing  on  the  comic  pages  of  major  J  /  gomery  couples  from  the  tirne  they 

newspapers  along  its  lines,  Wabash  S  dO  plann^  vacation  until  they  re- 

Railway  recently  launched  a  new  IJ  turned.  This  offered  opportunity  for 

campaign  which  is  not  only  ingenious  \  \^jcifipcQ  /j  r  ciJ /I !  f^vertising  hookup  with  several 
in  the  way  the  space  problem  has  (id  lidUUl  local  concerns  mcludmg  an  automobile 

been  solved,  but  which  is  considered  dealer,  a  sportswear  shop,  sporting 

a  new  approach  in  railway  copy.  until  uncle  sam  w  ants  us  goods  dealer,  etc.,  which  the  couples 

The  difficulty  facing  the  Gardner  to  ik)  something  else!  visited  in  getting  ready,  piere  was 

Advertising  Agency,  St.  Louis,  in  a  tie-up  also  with  a  soft  drmk  con- 

preparing  the  schedule,  was  to  evolve  _  _ _ _  c^rn,  with  a  restaurant  along  the  way 

single  pieces  of  cartoon  strip  copy  - Z.  wiA  hotels  and  restaurants  in 

which  could  be  varied  in  size  from  —  T'":  bbH-brblcT:  Pensacola. 

city  to  city.  It  sounds  as  though  it  br.-TS'iS.bilt  ““TZHSfr:  The  series  of  two  or  three  dozen 

couldn’t  be  done  without  the  use  of  photographs,  each  telling  a  story  with 

the  familiar  rubber  type,  but  the  the  accompanying  caption,  were  spread 

agency  did  the  trick.  As  shown  in  - - ^ ei*«  i>»i  i"  Am«ric.  i  out  on  four  pages  of  the  paper,  three 

the  illustration  below,  four  panels  "•-.•fbb  i— ,  \  columns  to  the  page.  In  addition  to  the 

are  used.  In  newspapers  which  do  E—rrH?  iSZj!  captions  for  each  picture  the  fol- 

not  accept  comic  page  copy  the  ad  '  '  L,....  r:.  TiKil  lowing  introduction  was  carried  at 

nms  as  shown,  occupying  two  col-  wii, /7.  speak  i  p  di®  toP  of  pictures  on  the  first 

umns,  5y4  inches  deep.  In  cities  where  .tC:.;,!":"'™ .  picture  page: 

less  linage  is  purchased,  panels  one  “Montgomery  Vacations  at  Lovely 

and  four  are  placed  side  by  side  . . . .  ■  j _ Pensacola.  Pensacola  calls  you.  And 

under  the  heading.  In  other  cities  only  tt„„i»  “Let’s  taq  Business  As  Usual  ”  two  Montgomery  couples  responded 
panel  four  is  used.  This  is  done  easily  “  d‘ “Am^riL'  Lov^  It  Or  Leave  It  ’  to  the  call,  spending  their  vacation  at 
by  the  newspapers  by  casting  the  full  America.  lx>ve  Ur  ueave  conveni^t  and  swanky  resort. 

mat  and  sawing  out  the  necessary  Pictures  Tell  Ad  Story  where  good  food,  good  fishing  and 

panels  and  the  heading.  No  heading  ^  NEW  TYPE  of  resort  advertising  is  good  swimming  abound.  These  pic- 
is  used  on  single  panel  insertions.  On  being  effectively  used  by  the  Mont-  tures  portray  some  of  the  activities 
comic  pages  the  panels  are  run  side  gomery  (Ala.)  Advertiser.  Instead  of  in  which  the  two  couples  engaged 
by  side  from  one  to  four,  preceded  by  taking  whatever  advertisements  and  while  they  spent  their  freedom  from 
a  separate  panel  containing  the  head-  reading  notices  the  resorts  hand  out,  work  with  gay  and  carefree  abandon.” 
ing,  making  a  single  ad  five  columns 
wide  and  35  lines  deep. 

The  advertisements  are  localized  by 
using  the  final  panel  to  feature  spe¬ 
cific  service  from  various  points.  For  ^  ^  i_  ■— . 

example,  St.  Louis  advertising  may  <  ~  3  T  now  I  KNOW /  "TTr 

feature  through  service  to  the  west  ^  WHO  SAID  __  VDU'BE  sehcmbeR 

(kiast  while  the  same  advertisement  Anythins  ABOUT  SUCH  A  RSK]  you 

in  Chicago  will  highlight  the  Wabash  ^  ”■  ..  kB  ORiviNO  ?  =  -■-■■■-  SAID  about  = 

Blue  Fleet  trains  to  St.  Louis.  SSwEO  anUJ Ocpeuse. 

The  Wabash  continuity  strip  is  WUVINO  SO  hot  W  iS  THE  Tliis  costs 

built  around  the  experiences  of  a  AND  DUSTY.  THE  [‘i  unuev  —  GRANDEST  _ -  ii.*  MORE  _ 

typical  patron.  There  are  three  steps,  TRIP  WILL  BE  M  MON^  -  ^  ~ 

first,  the  statement  of  a  travel  prob-  EXPENS iVE,ToaJw^y*i*^^  (v  r:  \  TRAVEL  ^ 

lem,  then  the  problem’s  solution  by  '‘[jLii  Af  yy  (|= 

^ing  a  Wabash  ^se^ice,  and  ^finally, 

and  Detroit  all  dailies  in  the  city  are  j  y 

piece  of  copy  can  be  resized  from  150  \l  \  A  ^  J  ' 

lines  down  to  80  and  35  lines,  thus  . 

reducing  materially  the  copy  produc-  ^^^^^^^™*****^***^*‘  *  _  *  ^ 

According  to  R.  A.  Willier  Wabash  -Savel.^AI^COnS-  £r73M^\  , 

advertising  manager,  the  road  was  one  •noNiNG...SEATS  AS  <  '  Dio!  BUT  YOU  /  COMFORT  AT  NO  ) 

of  the  first  to  advertise,  placing  its  COMFORTABLE  AS  ARM- V  HAD  TO  RIDE  IN  f  ruTOA  ZADC  Vine 

first  copy  more  than  100  years  ago.  CHAIRS. .. LIGHT  TMATi  IT  TO  REALLY  I  tXIK»  t»Kt, 


laitiBMff  liiatins  AtUYtlyPeBstctii 


WILSONS 


TRAVELING 


041 

'  BUT  JOE. ..THE  M 
ROADS  WILL  BE  VH 
CROWDED  AND  kfl 
DRIVING  SO  HOT  fvl 
AND  DUSTY.  THE  PI 
TRIP  WILL  BE  ^ 
EXPENS  I  VE,T0aj11^ 


WHO  SAID 
ANYTHING  ABOUT 
DRIVING  ? 
LISTEN...  I  KNOW 
HOW  TO  TRAVEL 
DE  LUXE  AND 
SAVE  MONEY. 


THAT'S  THE  WAY  TO 
TRAVEL. ..AIR  CONDI¬ 
TIONING. ..SEATS  AS 
COMFORTABLE  AS  ARM¬ 
CHAIRS. ..LIGHT  THATi 
RIGHT;  .  WHY  DIDN'T 
YOU  TELL  ME  ABOUT 

THE ’COACH  OF  < - 

TOMORROW*?  , 


■  did!  but  YOU 
HAD  TO  RIDE  IN 
IT  TO  REALLY 
APPRECIATE 

Americanism  Ad  Series  you  TELL  ME  about  )  what  it  means.  \  nr  TOMORROW*  y 

ADD  TO  THE  list  of  newspaper  ad-  ^  "Itr'eLTr*-  - - - ^ 

vertisements  designed  to  promote  coach  prices^ 

Americanism  and  a  keener  apprecia-  \rA:?*C  _ _ _ ^ 

hon  ,f  democracy  .  serins  of  five  V|L  III  |  |'| 

full-pages  prepared  by  the  Sidener  night  trains  to  and  from  Datioit;  and  lata 

and  Van  Riper  agency  of  Indianapo-  y.>\m  MVl'l  I  ^  attarnoon  tiaina  bstwasa  Datzoit  and 

lis.  . \  ”  L  Chicago.  For  dataila, saa,  writa, ot phona 

Designed  for  local  sponsorship,  the  A  f’***)!'  McNally,  1450  Railway  Exchange 

ads  are  being  offered  in  mat  form  to  Building.  SL  louia.  CHaatnut  4700. 

U.  S.  dailies  by  Ae  agency  for  a  stipu-  'j(  X  Ipjlfx  Mfisr  ifTwnv 

lated  fee  varying  according  to  the  size  1  tV/  I  \  dW 

of  the  city.  Copy  is  exclusive  to  one  \  *1  /  \l/  /  mWfk.  J  JJ. 

"Sc‘d"'tcS%p,  Amcricc,.  .he 

series  teaches  patriotism  and  appre-  liTt  1  rfTT  W  .  ..  i~  i  ■  . 

ciation  of  our  liberties.  Titles  of  the  without  changing  either  the  headline  or  copy,  the  above  mat  can  be  rearranged  to 
pages  are:  “We  the  People  of  the  meet  the  needs  of  newspapers  which  do  not  accept  comic-page  advertising  or  run-of- 
United  States,”  “Speak  Up,  America,”  paper  copy  as  shallow  as  3S  lines  on  five  columns.  This  arrangement  reduces  the 


X  for  EXTRA  V 
^  COMFORT  AT  NO  ) 
EXTRA  FARE,  RIDE  \ 
THE  WABASH ''COACH] 
\  OF  TOMORROW**  y 


The  "Coach  of  Tomorrow"  la  tegular 
equipment  on  all  Wabash  trains  to  and 
irom  Chicago  and  Kanias  City;  and  on 
night  trains  to  and  from  Datzoit;  and  lata 
afternoon  trains  bstwasa  Detzoit  and 
Chicago.  For  details,  sea,  write,  or  phone 
Frank  McNally,  1450  Railway  Exchange 
Building,  SL  Louis.  CHaatnut  4700. 

7Xip0S  <b«4ua  ■  _ 

GoX^ASBL 

8*irlmt  Sine*  1838 


‘‘It  Can’t  Happen  Here?  It  Already 


space  by  25  lines. 


A  portion  of  the  Montgomery  summer 
vacation  copy. 

Wilken  Family  Campaign 
JUST  WHEN  WE  were  wondering 
what  ever  became  of  the  Wilken 
family — Pa  and  the  boys — we  learn 
that  Schenley  plans  to  start  a  large 
campaign  this  month  in  60  newspapers 
in  17  monopoly  states  featuring  the 
Wilkens.  In  late  July,  American 
Weekly  will  carry  a  full  page  in 
color  showing  the  Wilken  family  at 
the  New  York  World’s  Fair.  Brown  & 
Thomas  is  now  handling  the  account. 
Formerly  it  was  handled  by  Lord  & 
Thomas. 

We  are  glad  to  know  the  Wilkens 
are  all  right.  We  hadn’t  run  across 
them  lately,  and  we  began  to  have 
forebodings.  We  thought  maybe  they 
were  jollifying  one  Sunday  afternoon 
up  on  that  old  hayrick  and  suddenly 
got  the  idea  of  going  in  and  chopping 
up  Grandma. 

Soy  It  with  Flowers 

IN  SALT  LAKE  CITY  an  enterpris¬ 
ing  and  imaginative  person  has  pro¬ 
posed  that  the  grassy  space  between 
the  sidewalks  and  the  curbs  be  util¬ 
ized  to  plant  flowers  arranged  to 
spell  out  advertising  messages.  We 
think  the  idea  has  distinct  possibili¬ 
ties.  What  couM  be  more  thrilling 
than  to  drive  by  a  plot  with  USE 
EX-LAX  spelled  out  in  lilies  of  the 
valley?  But  the  idea  has  a  draw¬ 
back.  A  competitor  might  plant  an 
ad  for  his  rival  in  poison  ivy. 

AD  ATTACKED 

Law  officers  of  the  Department  of 
Justice  and  the  press  censors  are 
being  asked  to  report  on  an  advertise¬ 
ment  published  in  the  Toronto  Eve¬ 
ning  Telegram  by  an  organization 
named  “Calling  Canada,”  Rt.  Hon. 
Ernest  Lapointe,  Justice  Minister, 
Void  the  House  of  Commons  at  Ot¬ 
tawa  June  28.  He  said  the  adver¬ 
tisement  contained  a  “dastardly  at¬ 
tack”  on  Premier  Mackenzie  King  and 
that  the  comment  in  it  was  the  more 
malicious  in  that  the  facts  were  false. 
The  advertisement  was  headed  “Call¬ 
ing  Mr.  King.”  It  dealt  with  evacua¬ 
tion  of  British  children  to  Canada 
and  accused  the  Prime  Minister  of 
being  an  obstacle  to  bringing  the  chil¬ 
dren  overseas. 

LEASE  DEMANDS  ADS 

Chicago,  July  1 — The  Broadstreet 
clothing  Stores  of  New  York  an- 
noimced  this  week  they  had  rented 
space  in  the  Palmer  House  for  their 
first  Chicago  men’s  furnishing  store 
and  are  obligated  by  their  10-year 
lease  to  spend  a  minimum  of  $20,000 
annually  for  newspaper  advertising. 
The  actual  expenditure  is  expected  to 
lun  much  higher. 


12 


EDITOR  &  PUBLISHER 


Int'l  Paper  Co. 

Files  32  Million 
SEC  Registration 

Covers  Issue  of  First 
Mortgage  Bonds  Due  1955 
.  ,  .  Simplifies  Funded  Debt 

International  Paper  Company  filed 
July  1  with  the  Securities  and  Ex¬ 
change  Commission  in  Washington  a 
registration  statement  covering  a  $32,- 
000,000  issue  of  first  mortgage  bonds 
due  July  1,  1955,  to  be  underwritten 
by  a  group  headed  by  The  First  Bos¬ 
ton  Corporation  and  Smith,  Barney  & 
Company. 

The  registration  statement  indicates 
that  proceeds  of  the  new  bonds  and 
of  $12,000,000  new  6-year  serial  notes 
to  be  taken  by  banks  and  $8,000,000 
first  mortgage  bonds  of  Hudson  River 
Power  Company  to  be  placed  privately 
with  insurance  companies,  would  be 
applied  to  retire  substantially  all 
funded  debt  of  International  Paper 
Company  and  its  subsidiaries  in  the 
United  States.  The  issues  to  be  elim¬ 
inated  include  International  Paper 
Company’s  $14,257,000  5%  first  and 
refunding  mortgage  bonds  due  1947, 
$14,722,000  refunding  mortgage  6% 
bonds  due  1955  and  $13,210,000  secured 
sinking  fund  and  serial  notes,  as  well 
as  Southern  Kraft  Corporation’s  $11,- 
260,000  first  leasehold  and  general 
mortgage  bonds,  4%%  series  due 
1946.  The  above  amounts  are  the 
amounts  outstanding  at  Dec.  31,  1939. 
To  date  in  1940  they  have  been  re¬ 
duced  to  some  extent  by  sinking 
funds,  serial  maturities,  etc. 

Prior  to  the  issue  of  the  new  first 
mortgage  bonds.  Southern  Kraft 
Corporation  would  be  merged  into 
International  Paper  Company.  Amer¬ 
ican  Realty  Company,  which  has  ex¬ 
tensive  timberlands  in  New  England, 
is  being  presently  merged  into  Inter¬ 
national  Paper  Company.  On  com¬ 
pletion  of  these  mergers  International 
Paper  Company  will  own  directly 
over  93%  of  all  the  properties  con¬ 
trolled  by  it  in  the  United  States. 

First  Mort9a9«  on  Properties 

The  proposed  new  bond  issue  would 
be  secured  by  a  direct  first  mortgage 
on  substantially  all  the  operating 
properties  and  appurtenant  timber- 
lands  to  be  owned  directly  by  Interna¬ 
tional  Paper  Company  upon  comple¬ 
tion  of  these  mergers. 

The  International  Paper  Company 
first  and  refunding  mortgage  5%  bonds 
due  1947  are  the  assumed  obligation 
of  Hudson  River  Power  Corporation, 
formerly  International  Hydro-Elec¬ 
tric  Corporation,  an  International 
Hydro-Electric  System  subsidiary, 
which  in  1931  acquired  from  Inter¬ 
national  Paper  Company  the  bulk  of 
the  paper  company’s  directly-owned 
power  properties.  Hudson  River 
Power  Company  will  raise  fimds  for 
the  redemption  of  these  bonds  and  of 
$335,000  6%  refimding  mortgage  bonds 
of  Ticonderoga  Pulp  &  Paper  Com¬ 
pany  by  sale  to  International  Paper 
Company  of  ^,000,000  of  3%%  first 
mortgage  sinking  fund  bonds  due  1958 
and  $7,000,000  of  4%  second  mortgage 
bonds  due  1962.  The  registration 
statement  indicates  that  the  first  mort¬ 
gage  bonds  would  be  resold  to  insur¬ 
ance  companies  privately  and  that  the 
second  mortgage  bonds  would  be  held 
by  International  Paper  Company.  Ap¬ 
plications  for  the  governmental  ap¬ 
provals  necessary  for  those  two  bond 
issues  have  already  been  filed. 

The  funded  debt  of  International 
Paper  Company  would  be  simplified 
by  this  refunding  operation.  Upon 
completion  of  the  financing,  the  only 


METROPOLITAN  ROD  AND  GUN  EDITORS 

Fourteen  members  of  the  Metropolitan  Rod  and  Gun  Editors  Association  of  New 
York  visted  Canoe  Place,  Long  Island,  June  4  and  5  to  sample  the  porgy  and  weak- 
fishing  in  Peconic  Bay.  From  left  to  right,  front  row:  Capt.  Tom  Saggione,  of  "Bunny 
M":  Jack  Brawley,  New  York  Journal-American;  Jim  Hurley,  New  York  Dally  Mirror; 
Charles  Altenkirch,  owner-manager  of  Canoe  Place  boat  basin;  Phil  ("Doc")  Gooten- 
berg,  Paterson  News;  Ray  Camp,  New  York  Times;  C.  J.  Hamburger,  Newark  News; 
Leo  P.  Hanning,  Nassau  Daily  Review  Star.  Rear  row:  Capt.  Bob  Walker,  of  "Rebel"; 
Fred  Fletcher,  New  York  Daily  News;  J.  F.  Sanwald,  Newark  Sunday  Call;  Bill  Backus. 
Bergen  Evening  Record;  Ray  Buff,  Brooklyn  Eagle;  Bill  Schaaf,  manager  of  Fishing 
Information  Bureau  at  Pennsylvania  Station;  Harold  Paynton,  Jersey  Journal;  John  R. 
Allison,  Long  Island  Daily  Press;  Don  Stillman,  New  York  Herald  Tribune;  W.  T. 
Phillips,  assistant  to  the  General  Passenger  Agent,  Long  Island  Railroad;  and  Ray 
Benson,  New  Haven  Register. 


funded  debt  of  International  Paper 
Company  and  its  United  States  sub¬ 
sidiaries  would  be  the  $32,000,000  new 
first  mortgage  bonds,  the  $12,000,000 
serial  notes  and  a  few  minor  divisional 
obligations.  Bonds  of  Canadian  sub¬ 
sidiaries  would  remain  undisturbed. 

FCC  Approves  23 
Television  Stations 

Federal  Communications  Commis¬ 
sion  recently  announced  tentative 
approval  of  23  applications  for  tele¬ 
vision  stations  with  the  provision  that 
they  be  operated  without  sponsored 
programs. 

The  regulations  provide:  “No 
charges  either  direct  or  indirect  shall 
be  made  by  the  licensee  of  a  television 
station  for  the  production  or  trans¬ 
mission  of  either  aural  or  visual  pro¬ 
grams  transmitted  by  such  station." 

That  rule  will  apply  during  the  in¬ 
definite  period  of  experimentation. 
When  the  industry  has  developed  uni¬ 
form  transmission  standards  offering 
a  satisfactory  level  of  performance 
those  standards  will  be  adopted  by  the 
Commission  as  a  basis  for  regular 
commercial  television  operation,  the 
FCC  promised. 

Pending  are  19  additional  applica¬ 
tions  on  which  action  was  promised 
by  the  Commission  "in  the  immediate 
future.” 

■ 

Siebert  Joins 
Medill  Faculty 

Frederick  S.  Siebert,  professor  of 
journalism  at  the  University  of  Illinois 
school  of  journalism,  will  join  the 
faculty  of  the  Medill  School  of  Jour¬ 
nalism  at  Northwestern  University 
Sept.  1,  in  the  same  capacity,  it  was 
announced  this  week  by  President 
Franklyn  B.  Snyder. 

Professor  Siebert,  a  member  of  the 
Illinois  bar  since  1929,  is  widely  known 
as  an  authority  on  the  law  of  the 
press  and  as  author  of  the  leading 
textbook  in  the  field,  "The  Rights  and 
Privileges  of  the  Press.” 

He  has  been  chairman  of  the 
board  of  directors  of  the  Illini  Pub¬ 
lishing  Co.  since  1930,  and  secretary 
of  the  Illinois  State  Press  Association 
since  1938. 

Professor  Siebert  is  a  special  coun¬ 
sel  for  the  National  Editorial  Asso¬ 
ciation.  In  1937  he  was  awarded  a 
medal  for  contributions  to  the  press  of 
Illinois.  He  is  married  and  has  a 
small  son  and  daughter. 

Prof.  R.  R.  Barlow  succeeds  him  as 
secretary  of  the  press  association. 


New  ABC  Rules 
Adopted  Covers 
Bulk  Sales 

New  rules,  covering  bulk  sales  and 
amplification  of  rules  on  gift  sub¬ 
scriptions,  and  an  amendment  to  the 
rules  defining  net  paid  circulation, 
were  adopted  at  a  meeting  of  the 
Audit  Bureau  of  Circulations’  board 
of  directors  at  Montebello,  Quebec, 
June  28-29. 

The  new  rules  for  bulk  sales,  ef¬ 
fective  Jan.  1,  1941,  are  as  follows: 
“.ARTICLE  II 

‘COPIES  P.MD  FOR  PY  OTHER  THAN 
RECIPIENTS 

“Sec.  1 — Bulk  Sales. 

“(a)  All  copies  of  or  subscriptions  to  pe- 
liodicals  and  newspapers  which  are  purchased 
in  quantities  of  eleven  or  more,  which  in  the 
opinion  of  the  managing  director  promote  the 
professional  or  business  interests  of  the  pur¬ 
chaser  shall  be  designated  in  Bureau  reports 
as  ‘Single  Issue  Sales  in  Bulk'  of  ‘Term  Sub¬ 
scriptions  in  Bulk,’  except  as  otherwise  per- 
niitteil  or  prohibited  by  the  following  provi¬ 
sions; 

“(b)  Quantity  .sales  shall  be  set  up  as  bulk 
s.des  only  when  not  less  than  50%  of  the  sin¬ 
gle  copy  price  is  paid  for  single  copy  sales 
and  not  less  than  50%  of  the  basic  annual 
ti^ail  subscription  price  (or  pro  rata  thereof 
if  for  a  period  of  more  or  less  than  one  year) 
foi  term  subscriptions. 

“(c)  Copies  or  term  subscriptions  involved 
in  a  bulk  sale  which  is  induced  or  influenced 
by  a  premium,  contest,  a  contribution  to 
charity,  a  special  write-up  in  the  publication 
or  out  of  it,  a  special  advertisement,  or  any 
other  extraneous  consideration,  shall  not  be 
recognized  as  paid  circulation  but  shall  instead 
be  set  up  in  unpaid  distribution. 

Term  Subscriptions 

“(d)  Subscriptions  purchased  in  quantities 
by  corporations,  institutions  or  individuals  for 
their  own  employes,  branch  offices  or  subsi¬ 
diary  companies,  are  mt  subject  to  the  o''o- 
visions  of  paragraph  (a)  but  shall  instead  be 
judged  by  the  rule  governing  ‘Mail  Subscrip- 
ti„ns  Special’  (see  Chapter  A,  -Article  II, 
Section  2). 

“(e)  The  item  of  bulk  sales  (the  total  of 
the  average  term  subscriptions  in  bulk  and 
of  the  average  single  copy  sales  in  bulk)  cre¬ 
dited  as  such  in  Bureau  reports  shall  not  ex¬ 
ceed  the  total  average  net  paid  circulation 
excluding  bulk  as  shown  in  Paragraph  8.  If 
it  does,  the  publication  shall  be  considered 
ineligible  for  membership. 

“(f)  If  the  number  of  term  subscriptio-s 
involved  in  a  single  bulk  sale  exceeds  5%  of 
t''c  total  average  paid  term  subscriptions  of 
a'l  other  types,  as  reported  in  Paragraph  8 
of  the  Publisher’s  Statement  for  the  |>eriod 
immediate’-g  prece<iing  th.at  in  which  the  trans¬ 
action  takes  place,  the  subscriptions  involved 
Ml  that  sale  shall  not  be  includ^  in  bulk  sales 
but  shall  be  set  up  as  free  distribution.  In 
the  case  of  initial  audits  or  where  there  is  no 
Publisher’s  Statement  for  the  period  immedi¬ 
ately  preceding  that  in  which  the  transaction 
ti'.kes  place,  calculations  shall  be  made  on  the 


basis  of  conditions  existing  during  the  period 
in  which  the  sale  is  made. 

“If  the  number  of  cities  of  a  single  issue 
involved  in  a  bulk  sale  exceeds  1%  of  the 
‘Total  Net  Paid  Circulation  Excluding  Bulk,’ 
as  reported  in  Paragraph  8  of  the  Publisher's 
Statement  for  the  period  immediately  preced¬ 
ing  that  in  which  the  transaction  takes  place, 
the  copies  involved  shall  not  be  included  in 
Bulk  sales  but  shall  be  set  up  as  free  distribu¬ 
tion.  In  the  case  of  initial  audits  or  where 
there  is  no  Publisher’s  Statement  for  the  pe- 
r.od  immediately  preceding  that  in  which  the 
transaction  takes  place,  calculations  shall  lie 
made  on  tlie  basis  of  conditions  existing  dur¬ 
ing  the  period  in  which  the  sale  is  made. 

“(g)  Copies  bought  by  hotels  or  restaurants 
for  free  distribution  to  their  guests  for  which 
at  least  50%  of  the  basic  single  copy  price  is 
paid,  cither  in  cash  or  by  accommodations, 
shall  be  included  in  bulk.  Documentary  evi¬ 
dence  of  payment  by  accommcKlations  must 
l<e  of  record. 

“(h)  Term  subscriptions  in  bulk  carried  be- 
y(nd  expiration  of  time  originally  paid  for 
shall  be  excludesl  from  bulk  sales  and  shown 
,n  the  un|>aid  distribution. 

“(i)  Bulk  sales  shall  be  fully  explained  in 
the  body  of  the  -Audit  Report  and  the  Publish¬ 
er’s  Statement,  giving  details  of  their  charac¬ 
ter  and  nature,  showing  price  received,  how 
distributed  and  any  other  amplification  neces¬ 
sary  to  make  possible  a  clear  analysis  of  their 
value. 

Bulk  Sales 

‘•(j)  The  subscriptions  involved  in  a  quan¬ 
tity  sale  made  to  an  individual,  group  of  in- 
I'.ividuals  or  corporation,  which  individual, 
group  of  individuals  or  corporation  has  a 
fmanci.'il  interest  in  the  publication,  shall  not 
he  included  in  bulk  sales  but  shall  be  show'n 
i,’.  unpaid  distribution,  unless  it  can  be  proved 
to  the  satisfaction  of  the  managing  director 
that  the  sale  was  made  for  the  benefit  of  the 
1  urchaser  and  not  for  the  Itenefit  of  the  pub¬ 
lication. 

“(k)  Bulk  sales  shall  be  set  up  in  Pub- 
liher’s  Statements  and  Audit  Reports  of 
newspapers  in  a  paragraph  at  the  foot  of  the 
ti’-st  page.  .Analysis  of  bulk  sales  shall  Ite 
m.ide  in  such  manner  as  to  show  the  type  or 
character  of  the  sales.  In  Paragraph  8  the 
line  totaling  the  net  paid  circulation  shall 
read:  ’Total  net  paid,  not  including  bulk. 
For  bulk  s.ales  see  Paragraph  10.' 

“In  business  paper  Publisher’s  Statements 
ai.il  .Audit  Reports,  bulk  sales  shall  be  set  up 
in  the  left-hand  column  of  Paragraph  8  below 
the  caption  ‘Total  Net  Paid  Excluding  Bulk’ 
and  the  figures  representing  the  bulk  sales 
shall  be  included  in  the  total  reading  ‘Total 
Net  Paid  Including  Bulk.’ 

“In  mag,azine  Publisher’s  Statements  and 
Audit  Reports  bulk  sales  shall  be  set  up  in 
I'aragrapb  8,  below  the  caption  ‘Total  Net 
Paid  Excluding  Bulk,’  and  the  figures  repre¬ 
senting  the  bulk  sales  shall  be  included  in  a 
final  total  reading  ‘Total  Net  Paid  Including 
Bulk.’ 

“In  farm  paper  Publisher’s  Statements  and 
.Audit  Reports  bulk  sales  shall  be  set  up  in 
till  lower  portion  of  Paragraph  8.  below  the 
caption  ‘Total  Net  Paid  Excluding  Bulk.  For 
bulk  see  below.’  Over  the  figures  showing 
t’le  bulk  sales  shall  be  placed  a  caption  read¬ 
ing  ’Average  Bulk  Sales.’  ’’ 

New  rules  on  gift  subscriptions: 

“Gift  subscriptions  paid  for  by  subscrip* 
tioii  salesmen  or  others  who  are  compensated 
b/  merchandise  or  other  rewards  in  Jieu  of  a 
cash  commission. 

“Gift  subscriptions  which  are  paid  for  by 
one  who  has  been  offered  a  premium  by  tUe 
publisher  or  his  agent 

“Gift  subscriptions  paid  for  by  a  partici¬ 
pant  in  a  contest  conducted  by  the  publisher 
or  his  agent.** 

The  above  gift  subscription  rules 
also  become  effective  January  1,  1941. 

The  board  also  adopted  this  amend¬ 
ment: 

“A  term  subscription  for  one  year  or  more 
paid  in  accordance  with  this  rule  may  be  in¬ 
cluded  in  net  paid  circulation,  if  the  publisher 
SI-  desires,  for  not  more  than  three  months 
after  the  expiration  of  the  periwl.  Provided 
that  the  subscriptions  served  after  expiration 
arc  served  not  with  hack  co|)ies  but  in  regu¬ 
lar  order  and  at  the  same  time  that  the  uncx- 
pired  subscriptions  are  served.’’ 

In  attendance  at  the  meeting  were 
many  important  figures  in  Canadian 
advertising  and  publishing  who  are 
members  of  the  Bureau,  including 
Emil  Jean,  president,  Canadian  Daily 
Newspaper  Association;  Glenn  Ban- 
nerman,  Canadian  Hudson  Motor  Car 
Company,  president  of  the  Canadian 
Association  of  Advertisers;  Ed¬ 
ward  Reynolds,  Reynolds  Advertising 
Agency,  president  of  the  Association 
of  Canadian  Advertising  Agencies; 
and  Howard  Mark,  president  of  the 
Ontario  and  Quebec  Circulation  Man¬ 
agers’  Association. 


FOR  JULY  6,  1940 
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Advertisers’  Hour 


The  Evening  Bulletin  is  in  Philadelphia  homes 
during  most  of  the  family’s  leisure  time. 

The  Evening  Bulletin  is  at  hand  when  the  house¬ 
wife  enjoys  her  afternoon  recess  .  .  .  while  the 
children  wait  for  dinner  .  .  .  when  the  head  of  the 
household  takes  his  ease.  So,  as  evening  comes  on  you 
find,  naturally,  that  the  subjects  of  family  conversa¬ 
tion  come  from  The  Evening  Bulletin’s  pages  .  .  . 
news  of  the  day  .  .  .  editorial  comment  and  discussion 
.  .  .  special  articles  .  .  .  entertaining  features. 

And  of  equal  importance,  the  family  discussion  of 
manufacturers’  new  products  ...  of  latest  store 
offerings  ...  of  holiday  trips  and  vacation  plans  .  .  . 
of  possible  ways  to  add  to  the  comfort,  convenience 
and  pleasure  of  living. 

It  is  a  time  when  purchases  are  talked  over  and 


buying  decisions  made.  It  is  “Advertisers’  Hour.” 

The  Evening  Bulletin  enjoys  its  important  place 
in  most  family  circles  in  Philadelphia  because  it  is  a 
newspaper  bought  solely  on  the  merit  of  its  contents. 

On  reading  value  alone  The  Evening  Bulletin  has 
led  all  Philadelphia  newspapers  in  daily  circulation 
for  thirty-five  consecutive  years.  The  worth  of  The 
Evening  Bulletin’s  policy  has  been  proved  again  by 
recent  circulation  figures  which  show  a  circulation 
gain  over  last  year  for  each  of  the  past  nine  months. 

Let  your  advertising  agency  tell  you  how  The 
Evening  Bulletin  will  give  you  thorough  coverage 
u'ithin  the  profitable  Philadelphia  retail  trading 
area  .  .  .  where  it  has  95.0%  of  its  large  circulation 
...  at  one  of  the  lowest  costs  per  reader  in  America. 


Copyright  19i0.  Bulletin  Company,  Philadelphia 
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Nashville  Tennessean 
Wins  $300,000  Suit 

Nashville,  July  1 — The  Tennessean 
was  acquitted  June  26  by  a  circuit 
court  jury  of  charges  of  criminal  libel 
brought  by  three  former  state  officials 
who  asked  damages  of  $100,000  each. 
Plaintiffs  were  Wallace  Edwards,  for¬ 
mer  administration  commissioner;  Joe 
B.  Williams,  former  chief  of  the  state 
highway  patrol,  and  Homer  Cook, 
former  patrol  inspector. 

Both  the  Department  of  Adminis- 
iration,  under  which  the  highway 
patrol  functioned,  and  the  Depart¬ 
ment  of  Finance  and  Taxation  were 
charged  then  with  weighing  for  over¬ 
weight  trucks. 

The  suit  grew  out  of  the  investiga¬ 
tion  of  weighing  of  trucks  on  state 
highways  for  violations  of  the  state 
weight  limit.  During  the  investiga¬ 
tion  the  Tennesesan  published  reports 
of  the  failure  to  weigh  trucks  for 
overweight  violations,  reporting  that 
rumors  were  widespread  that  officials 
responsible  for  the  enforcement  of  the 
law  were  stopping  enforcement  for  a 
consideration,  and  that  Walter  Stokes, 
then  Finance  and  Taxation  Commis¬ 
sioner,  had  been  ordered  by  former 
Gov.  Gordon  Browning  to  investigate. 

The  plaintiffs  charged  that  the 
newspaper  libeled  them  with  news 
stories,  editorials  and  cartoons  carried 
during  the  investigation. 


Advertising  Con  Aid 
Defense  Program 

continued  from  page  5 


promptly.  In  addition,  special  copy, 
well  written  and  illustrated  by  the 
advertising  agencies  in  each  city, 
swelled  the  total  to  well  over  6,000. 


STILL  CUTTING  DOWN 


London’s  morning  newspapers  were 
reduced  from  eight  to  six  pages 
June  30  to  conserve  newsprint,  the 
Associated  Press  reported  last  week 
from  England.  An  order  increasing  the 
maximum  price  of  newsprint  from  £22 
10s  ($100.12)  to  £24  ($106.80)  per 
ton  was  issued  by  the  Ministry  of 
Supply,  effective  July  1. 


Mr.  Rankin  donated  the  plan  to 
the  National  Advertising  Advisory 
Board  and  the  daily  and  weekly  news¬ 
papers  to  use  as  their  own  during 
all  war  time  promotion  campaigns. 

The  Advertising  Club  of  Chicago,  S. 
Dewitt  Clough,  President,  bought  the 
Rrst  Liberty  Loan  page  in  Chicago. 
The  copy  was  written  by  W.  D. 
Nesbit,  and  the  art  work  and  layout 
was  donated  by  the  Charles  Daniel 
Frey  Co. 

In  New  York  the  Advertising  Club 
bought  the  first  Liberty  Loan  page, 
written  by  Arthur  Brisbane  and  it 
appeared  in  the  New  York  Journal. 

In  the  3rd,  4th  and  5th  Liberty 
Loan  Drives  all  the  bankers  and  the 
Federal  Reserva  Directors  joined  in 
and  insisted  on  the  use  of  advertising 
and  very  heartily  supplied  the  funds 
without  any  urging  or  salesmanship 
from  advertising  men. 

In  New  York,  under  the  direction 
of  Guy  Emerson,  director  of  pub¬ 
licity  for  the  Second  Liberty  Loan, 
the  largest  advertising  agency  in  the 
world  was  conducted,  and  over  400 
pages  of  advertising  were  contributed 
by  600  firms  and  individuals.  The 
result  was  the  New  York  Federal 
Reserve  District  led  the  whole  coun¬ 
try  in  number  of  Liberty  Bonds  sold 
and  total  dollars  and  cents  volume. 
Collin  Armstrong,  Wm.  T.  Mullaley 
and  H.  H.  Charles  were  the  agency 
loaders  in  the  work. 

The  Liberty  Bond  advertising  dem- 
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((•pr^MntAd  N*tionAllY  By 


WEST- HOLLIDAY  CO.,  INC. 


onstrated  its  effectiveness  as  a  great 
democratic  force  to  disseminate  the 
truth  among  the  people,  according 
to  Mr.  Emerson. 

In  Washington,  D.  C.,  the  National 
Advertising  Advisory  Board  furnished 
the  newspapers  with  25  full  page  mats, 
and  on  Nov.  2,  showed  their  complete 
campaign,  using  the  “Chicago  Plan” 
of  advertising.  Through  an  expendi¬ 
ture  of  $15,000,  they  exceeded  their 
maximum  quota  ($20,000,000)  and 
sold  $23,000,000  Liberty  Bonds  to 
84,388  people  at  a  cost  of  65/lOOOths 
of  1%  for  advertising. 

The  revised  and  modernized  Chicago 
Plan  of  Advertising  will  be  ready 
for  use,  and  experience  gained  by 
its  use  in  1937,  1938  and  1939  proves 
it  is  even  more  effective  now  than  in 
1917-18,  as  it  is  better  understood. 


MRS.  STEWART  ELECTED 

Mrs.  John  L.  Stewart,  widow  of  the 
late  publisher  of  the  Washington  (Pa.) 
Observer  and  Reporter,  was  chosen 
to  succeed  her  husband  as  president 
of  the  Observer  Publishing  Company 
recently  at  a  meeting  of  the  com¬ 
pany.  Howard  L.  Christman,  was 
elected  vice-president;  Grace  Gess 
ford,  secretary-treasurer  and  James 
S.  Lyon,  general  manager.  J.  Clar 
ence  Day,  managing  editor  and  W.  P. 
Wilson,  circulation  manager,  retain 
their  resjiective  posts.  It  was  an 
nounced  that  the  new  organization 
plans  to  carry  out  the  ideals  and  pro 
gram  of  the  late  publisher. 


President  Woodrow  Wilson,  as  a 
recognition  of  the  service  of  adver¬ 
tising  men,  created  the  Division  of 
Advertising,  to  receive  all  offers  of 
sponsored  or  volimtary  advertising. 
The  President  stated  advertising  had 
reached  the  rank  of  a  profession,  in. 
stead  of  an  unknown  quantity  to  help 
win  the  war! 


There  is  even  more  of  the  same 
kind  of  work  to  be  done  in  the  next 
five  years  and  as  usual  advertising 
men  and  advertising  are  prepared 
to  help  President  Roosevelt’s  Na¬ 
tional  Defense  program  as  they  did 
President  Wilson’s  War  program,  and 
the  former  is  even  more  important 
than  the  latter,  to  help  Preparedness! 


P.  O.  PUBUCITY 

Washington,  D.  C.,  July  1 — The 
nation’s  45,000  postmasters  were  put 
on  the  trail  of  free  publicity  this  week 
in  an  order  signed  by  Smith  W.  Pur 
dum.  Second  Assistant  Postmaster 
(General.  The  order  reads:  “It  is  re 
quested  that  ‘Rural  Mail  Box  Im 
provement  Week’  be  given  appro 
priate  local  publicity,  so  far  as  prac 
ticable,  without  expense  to  the  De 
partment.” 


DAILY  RAN  881  CUTS 

The  Trenton  (N.  J.)  Sunday  Times- 
Advertiser  in  a  32-page  tabloid  sup¬ 
plement,  June  16,  carried  881  one- 
half-column  cuts  of  the  graduates  of 
the  Trenton  High  School. 


First  Again 

—  This  Time  It’s  In  Foods! 


[Fifth  of  a  Series] 


Month  after  month,  in 
comparison  after  compari¬ 
son,  the  Washington,  D.  C., 
STAR  holds  its  definite 
lead  in  advertising. 


According  to  Media  Rec¬ 
ords,  for  the  first  five 
months  of  1940 


The  !§iar  Carried 


of  ALL  the  Foot!  Advertising  printed 
in  .VLL  the  \^'ashington  Newspapers. 


These  successive  “Firsts”  definitely  pronounce  THE  STAR’S 
dominance  in  the  Washington  Market— comprising  the  National 
Capital  and  the  25-mile  trading  area  into  Maryland  and  Virginia. 
And  significant — because  this  advertising  comes  to  THE  STAR  by 
reason  of  its  widespread  reader  acceptance,  which  in  turn  is  translated 
into  definite  results. 


In  planning  your  Fall  Food  Campaign  don't  overlook 
W'ashington — America's  No.  1  Market — and  THE  STAR, 
the  No.  I  Medium  in  this  Market. 


JtJjening 


With  Sunday  Morning  Edition 


N««  Yark  OMe* 
DAN  A.  CARROLL 
lit  C.  42«S  SL 


WASHINGTON,  D.  C. 
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aft,  Willkie  in  Nominatioi 
s  U.S.  Entry  in  Foreign  Wa 


nemy  Coasf  in  Surprise  Fora 


Republicans 
Oppose  War 
Intervention 


Wendell  Willkie  for  President 


”  The  debate  at  Philadelphia  has  convinced 

j  _  •  this  newspaper  that  the  Republican  Conven- 

in  101  \  0  IX  X 1  O  IT  tion  of  1940  should  nominate  Wendell  Willkie 

— -  for  the  Presidency. 

Platform  IsUnanilllOUsly  Extraordinary  times  call  for  extraordinary 
Voted; ‘Firmly Opposes  abilities.  By  great  good  fortune  Mr.  Willkie 
lllVolvin«;  This  INatioil’.  comes  before  the  convention  uniquely  suited 
^  _  .for  the  hour  and  for  the  responsibility. 

CoiiHtitiilional  Ban  ■  First  upon  his  list  of  qualifications  we 
Oil  )>(i  XVrni  Asked  place  his  ability  to  unite  the  nation.  No  other 

; - - —  '■  proof  of  this  is  needed  than  the  imprece- 

.Vrrai^lis  New  Deal  for  dented  rise  of  his  popularity  among  all 
Its  Hillions  Sp«*nt.  W  illl  sorts  of  people,  in  every  section  of  the 
U.  S.  Slill  Defenseless^  country.  The  polls  give  mathematical  cor- 

_ _  i 

n't  ,  r>  11  roboration  of  this  fact.  The  political  atmo- 

By  Jack  BeHil 

A  tstaff  corrtiponifnt  Sphere  at  Philadelphia  has  made  it  equally 

PHii  ADELPHIA.  Junr  -  The  clear.  Functioning  through  volunteer  work- 

RepubUcan  National  Convention 

idoptwi  teKiay,  its  1940  platform,  ers,  picking  up  political  support  out  of  per¬ 


il.  S.  Slill  Defenseless' 


^  t  T  rv  11  a  wa/va  ca vaaao  Acavw*  M\/aai«avcaA  ovaaAV/~ 

By  Jack  BeHil 

A  tstaff  corrtiponifnt  Sphere  at  Philadelphia  has  made  it  equally 

PHII  ADELPHIA.  June  2g  -  The  dear.  Functioning  through  volunteer  work- 
Repubiican  National  Convention 

idoptwi  teKiay,  its  1940  platform,  ers,  picking  up  political  support  out  of  per- 
upon  uhic'u  It  will  make  its  stand  ,  , 

lor  .the  Pre.siOnoy,  without  a  door;  sonal  conviction,  the  Willkie  campaign  has 

light  on  the  cotilroveriial  foreign- 1  been  the  despair  of  the  experts.  It  has  siu:- 
rsatlor.s  piank  and  without  a  .sinitle 

tiiaenting:  vote  being  cast  against  it  I  vived  a  whole  series  of  carefully  calculated 
In  its  4.000-word  pialform,  thei  ,  j  i  .  j  .  ... 

party  divumed  itself  is  ‘The  party!  attacks  and  is  today  going  stronger  than  ever. 

of  Ariiencane.m.  preparedness  amij  we  place  first  this  extraordinary  abUity  of 
peace '■  but  failed  to  aiipersc.  the! 

Demociwtk  iwVty,  conversely,  as  the  |  Mr.  Willkie  to  inspire  confidence  in  every 

ic  parij.  type  of  human  being  because  it  seems  to  us 

This  was  done  verbally,  hpwever,,  ^ 

bv  Repre.i^enuttive  Hamilton  Fl'ji-  of  ,  of  first  importance  to  the  nation  at  this  time. 
N'W  Yoik.  nho  made  a  .secordilig ' 

speech  lor  the  adoption  of  the  plat-  ;  For  the  Republican  party  it  offers  the  highest 
.  i  hope  of  success  in  November. 


“The  issue  or  peace  and  war  Lsj 
he  piincipal  Issue  oefore  the  people! 
'dday,  and  no  compromise  is  pos-j 
'^‘bie."  he  said.  '‘The  national  defense' 


Second  among  his  qualifications  stands  his 
training  and  experience.  As  a  skilled  man- 


would  bring  to  the  Presidency  the  precise 
executive  equipment  most  urgently  needed 
at  this  time.  The  convention  could  search 
the  country  through  without  finding  any  one 
better  qualified  to  direct  the  task  of  pre¬ 
paredness  with  all  efiiciency  and  speed. 

We  place  third  on  the  list  his  fine  qualities 
of  mind  and  character.  He  has  shown  an 
extraordinary  swiftness  of  imagination  and 
accuracy  of  thought  which  would  be  invalu¬ 
able  to  the  nation  in  determining  the  answers 
to  the  new  and  complex  problems  of  foreign 
relations,  of  trade,  of  economics,  which  will 
unmistakably  crowd  the  next  four  years.  He 
has  been  generous  and  fair  to  every  one, 
whether  rival  or  opponent.  There  is  no 
meanness  or  pettiness  in  him — as  his  long 
list  of  devoted  friends  testifies. 

A  man  of  the  people,  a  Middle  Westerner 
who  knows  all  America,  a  Democrat  for  many 
years,  a  Republican  by  choice,  he  seems  to 
us  heaven’s  gift  to  the  nation  in  its  time 
of  crisis. 

Such  timing  of  the  man  and  the  hour  does 
not  come  often  in  history.  We  doubt  if  it 
ever  comes  twice  to  a  political  party. 

We  ask  the  Republicans  assembled  in  Phil¬ 
adelphia  to  recognize  their  opportunity  and 
accept  it. 

We  ask  the  convention  to  nominate 
Wendell  Willkie  for  the  Presidency. 


A  it  to  6' 


p«nk  of  our  party  put*  the  Repub- ;  qj  production  upon  a  vast  scale  he  Wendell  Willkie  for  the  Presidency. 

lic*n  party  brfore  the  country  j  _  ^ 

ihe  peace  party.  At  the  same  timej  •'  a  1 

PUU;  the  Democratic  party  bf;fore :  Tk-]-  lar  i  \  l  _  TV/ •111  •  ^ 

people  as  the  .one  of  inter  vention.j^,  Y  UclCljatCS  W  lllKW  ^  fO  „  ot  *  ' 

indwar,”  • 

h\Sto  Vo>® 

■  ‘1  Willkie  Friends  G*^***?., 

A  The  Hrpubiican  platform  on  the;  E  I  --j  \9  VnC.  '  ’/xnTC 

&.ropean  crisis  in  cs.scnce  is  thatj  -  .  .  ^ 

j  nu^un.ry  should  stay  out  of  »he ,  22..-;00TelegrapliBleal  on  tlve  u 

J'>ar,  arm  ,t.scif  u>  tne  teeth  to  resist  ..  /.nC, w>o»Oi  ‘  -.-AonS 

I'jc'igres.Mon  and  defend  this  hcml-  FoesGlve  UcH  eyO  -Aen*^  '^^\ic»n  t 

Inhere  and  the  Monroit  Doctrine  and  5,31^  ^  ui^ 

j  Cive  aid  ro  oppres.sed  deniocracles  __  _  •  \  od 

;*’.ithin  the  tenn.s  of  international  n  17.  .  ir.  .  ‘ 

i  ••  «.  t.  .n  cxlon.  Which  would  wodO” "  i  ..Vl 


Conventio 
iBallotin^ 
iStart  Tot 


Voliog  on  Canditii 
Begin  Following 
of  NominatingSp 

.V  _  ,  - - - 

Parades  Set  0 
By  Every  Adt 

Dewey,  Gannett, 
WiUkic  Offered  a 
to  Keep  U.  S.  Froi 

By  Joseph  Driscc 

A  Sfif  Cttrrtrpenitnt 
PHILADELPHIA,  Jum 
Thota**  E  Dewey.  Prank 
Senatw  K<rt>ert  A.  Taft  and 
L,  Willkie  were  placed  in 
tlon  for  President  of  th« 
State*  tonight  as  the  R« 
party  concluded  the  third 
liest  day  of  its  quadrennial 
tioh.  The  amvention.  rec 
U:9S  o’cio^  to  meet  aga 
o’clodt  in  the  momint  to  I 
thar.  nopioaUnf  apoeebe 
whidt  the  aU-important 
win  begin.  ^ 
Mr.>Wfiikie  leii: 
coRtMaitSoo  In.  4  fbovtag  15 

Hepresentattv*  Charles  K. 
liid^a,  who  said: 

"f,  |j<fe»htate  Wendell  Wi 
b^Tter  than  any  ndut 
lie."«ah‘ build  tWs  ewa-tfy 
twoepetU-y,  ■ 

•*^inkie  .%qU-1I 


ediW'"' 


Eiiropcau  crisi,  in  OMnicc  is  that!  - —  .  ^ 

■fteTOniry  shouM  stay  oul  nl  m*;  22..S00Tel<-i!rai.liBI<-at  on 

1'>ar,  arm  ,t.scif  u>  tne  teeth  to  resist  .  .  -  a  to*  , 

and  defend  this  hcml-  rofsl.ive  UcHeyU 

1  Monroit  Doctrine  and  5,31^  VolCS  oil  1  S  Avc 


1  <eVt  ' 

,,  cooO**i  to 
’efisVs  ■*** 


Wj  “Htression  and  defend  this  licml- 
1  ^'>erp  and  the  Monroe  Doctrine  and 
aid  to  oppres.sed  deniocraeles 
;*’.ithin  the  tenn.s  ol  international 
!  .*•  and  to  an  extent  which  would 


....111  uie  ierin.s  oi  iniernaiionai  d  r-  i  j  i 

and  to  an  extent  which  would  Ldward  W.  I  ^ 

ot  weaken,  our  own  defense.  I  A  .s.'«irc<.,rrn,one„ 

most  controversial  items  ini  PHILADELPHIA,  June  * 

whole  platfor.m  wxre  the  quc.s-  j  split  between  the  DeWey  a. 

!ion.s  of  “aid"  and  the  wording  factions  in  the  New 

'■-e  "war-peace”  statements,.  A  com- j  State  delerfslion  to  the  Republic 
Protnjsc  effected  in'  each  in-' I^ationai  Convention  was  markea,. 
■^nce  as  between  ^he  si vonu  isola- !  toilay  by  a  renewal  of  claims  and  j 
aiiilUt  'II  -|  tl  -  -I  iilii  iitinn  «s  both  Sld^ 


joes*'  A  EUwwd. 

voe  -signfiicant  n 

4V  ..m*'  wuikfc;  how  he. 

-  ^  ,.ather  and  mother  who  w« 

1;  .  moreiy®***  studied  hard  to  be  8 

JJ5  Of  ^  himself:  how  he  branched 

E.  Stassen  of  ” 

...unneaota,  thi  '  thirty-three-year-  the  h®^  the  t^mm.anw 
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EDITOR  &  PUBLISHER 


Washington,  D.  C.,  Daily 
Classifies  Its  Photos 


By  JACK  PRICE 

THE  Washington  (D.  C.)  Times-Her- 
ald  recently  inaugurated  a  new  pic¬ 
ture  policy  that  is  meeting  with  wide¬ 
spread  approval.  It  consists  of  two 
separate  pages  of  photos  geograph¬ 
ically  and  topically  grouped  under 
suitable  banners.  One  page  is  de¬ 
voted  to  pictures  covering  news  of 
national  and  international  importance 
and  the  other  is  a  pictorial  presenta¬ 
tion  of  happenings  in  the  local  terri¬ 
tory. 

A  strong  attempt  is  made  in  the 
page  covering  local  events  to  keep 
away  from  the  stilted  and  stereo¬ 
typed  shots  common  to  the  treatment 
of  rim-of-the-mill  occurrences.  As  an 
illustration  of  this,  graduation  time  in 
the  schools  was  cited.  There  are  a 
number  of  schools  in  and  about  Wash¬ 
ington  and  almost  all  of  them  prac¬ 
tically  demand  coverage  by  the  local 
papers.  Under  the  direction  of  Jackie 
Martin,  picture  editor  of  the  Times- 
Herald,  staff  men  are  instructed  to  get 
behind  the  scenes  and  to  keep  away 
from  the  stiff  poses  of  groups  and  in¬ 
dividual  graduates  with  diplomas  in 
their  hands.  Human  interest  han¬ 
dled  from  interesting  angles  is  wanted. 
The  same  novelty  is  demanded  in  cov¬ 
ing  other  seasonal  happenings.  That 
this  can  be  done  is  proved  by  the  pub¬ 
lished  results. 

This  sort  of  treatment  is  in  line 
with  the  policy  repeatedly  discussed 
in  this  department  that  local  mate¬ 
rial  if  covered  in  some  unusual  way 
can  be  developed  into  an  asset  that 
will  profit  both  the  circulation  and  the 
business  departments  of  a  paper. 
Where  this  practice  has  been  adopted 
the  results  have  amply  justified  that 
adoption.  National  and  international 
pictiu-es  do  not  have  the  same  interest 
for  readers  that  the  local  shots  have, 
principally  because  they  are,  as  a  rule, 
syndicated  material  published  by 
many  papers  at  the  same  time.  The 
home  town  subjects  are  nearer  to  the 
hearts  of  readers  because  the  people, 
places  and  incidents  portrayed  are 
known  to  them.  If  even  uninteresting 
pictures  of  these  subjects  will  interest 
the  circulation  it  is  a  fair  assumption 
that  unusual  photos  will  materially  in¬ 
crease  that  interest.  To  capture  this 
in  a  news  picture  requires  nothing 
more  of  the  photographer  than  the 
exercise  of  a  little  imagination. 

Fluorescent  Tubes 
A  LITTLE  over  a  year  ago  Frank  J. 

Merta  of  the  Acme  Newspictures 


staff  began  experiments  with  floures- 
cent  tubes  to  determine  how  they 
could  be  adapted  to  projection  print¬ 
ing.  He  desired  a  light  that  was  cool, 
fast  and  even.  After  many  trials  he 
decided  upon  an  eight-tube  assembly, 
vertically  or  horizontally  arranged  to 
cover  an  eleven-inch-square  opening. 

The  first  such  unit  was  installed 
eight  months  ago  in  the  Acme  dark¬ 
room  and  is  still  operating  about  20 
hours  a  day.  Its  demonstrated  suc¬ 
cess  has  resulted  in  five  similar  in¬ 
stallations  for  Acme  and  two  in  the 
darkrooms  of  the  New  York  Daily 
News.  The  light  emitted  by  the 
flourescent  tubes  is  much  easier  on 
the  darkroom  man’s  eyes,  makes 
focusing  easier  and  covers  an  8  x  10 
negative  evenly.  Merta  claims  his 
tests  have  shown  that  the  light  is 
faster  than  the  mercury  M-tube 
and  that  prints  made  with  it  are  snap¬ 
pier  in  tone. 

The  lamps  have  been  approved  by 
the  Bureau  of  Electricity  of  the  City 
of  New  York.  They  are  of  all  metal 
construction  and  are  made  for  vertical 
or  horizontal  cameras.  They  are  de¬ 
signed  for  alternating  current,  only, 
and  have  a  light  output  of  about  500 
watts. 


Circulation 
for  June 

311,499 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  June,  1940. 


June  circulation  of  The  Sun¬ 
day  Sun  averaged  203,446  per 
Sunday. 

Etfm-ything  in  BtAtimor* 
RevolV€M  Around 

THE  SUN 

Morning  Evening  Sunday 


Aerial  Photography 
AERIAL  PHOTOGRAPHY  has  be¬ 
come  a  vital  factor  in  America’s  de¬ 
fensive  military  operations,  so  vital  in 
fact  that  the  War  Department  has  de¬ 
voted  years  of  intensive  study  to  its 
development. 

The  aerial  cameraman  in  practicing 
under  simulated  war  conditions  is  re¬ 
quired  to  shoot  from  great  heights 
both  day  and  night,  to  penetrate  the 
camouflage  of  enemy  positions  and  to 
get  finished  prints  to  the  ground 
forces  in  the  quickest  possible  time. 
Successful  pictures  have  been  ob¬ 
tained  at  an  altitude  of  40,000  feet. 
For  this  long-range  work  a  high-pow¬ 
ered  telephoto  lens  is  used.  Such 
lenses  with  a  focal  length  up  to  60 
inches  have  been  developed  for  mili¬ 
tary  aerial  cameras. 

Color  film  has  been  used  to  pene¬ 
trate  camouflage  as  it  reveals  the  ter¬ 
rain  in  clear  natural  colors  and  is 
almost  three-dimensional  in  appear¬ 
ance.  When  rendered  in  black  and 
white  such  subjects  are  nothing  but 
a  flat  blend  of  natural  shades  that  re¬ 
veals  no  specific  details.  For  quick 


Ydu  Gan  Sell  BOTH 

Ohio  s  Larqesl  Market 

—Greater  Cleveland 
and 

Ohio  s  Second  Largest 
Market 

— 26  Adjacent  Counties 
with  the 

GLEVEUND  PLAIN  DEALER 

Cl«v*laad*t  Homo  Mow$papor 


processing  the  Air  Corps  is  devising 
special  speedy  developing  and  print¬ 
ing  equipment  for  use  in  observation 
and  bombing  planes. 

Credit  for  the  great  advances  made 
in  this  field  of  photography  is  due  to 
the  effective  co-operation  between  the 
photographic  industry  and  the  gov¬ 
ernment.  The  Eastman  Kodak  Com¬ 
pany’s  contributons  include  the  high- 
spe^  aero  films  and  aero  lenses  that 
are  considered  by  experts  to  be  the 
finest  in  the  world. 

Speedray 

AS  a  result  of  the  great  public  re¬ 
sponse  to  the  speedray  photographs 
recently  published  by  the  San  Fran¬ 
cisco  (Cal.)  Call-Bulletin  that  paper 
staged  a  special  demonstration  of  the 
Edgerton  stroboscopic  light  that  was 
attended  by  500  camera  enthusiasts. 
As  a  result  of  the  unexpected  demand 
admission  was  restricted  to  ticket 
holders  only. 

The  demonstration  was  under  the 
direction  of  Thor  Smith,  promotion 
manager  of  the  Call-Bulletin,  and  the 
subjects  were  stars  of  the  Ice  Follies. 
As  an  attraction  a  prize  of  ten  dollars 
was  offered  for  the  best  amateur  pho¬ 
tograph  taken  during  the  demonstra¬ 
tion. 

Synchronizer 

EIUGENE  SMITH,  staff  photographer 

of  the  Cincinnati  (O.)  Post,  who 
about  a  year  ago  devised  a  focal  plane 
synchronizer  for  the  Speed  Graphic 
has  so  simplified  and  refined  it  since 
then  that  it  can  now  be  made  in  a 
short  time  and  at  a  cost  of  about 
fifty  cents.  Smith  claims  that  it 
works  perfectly  at  l/lOOOth  of  a  sec¬ 
ond  with  regular  General  Electric  and 
Westinghouse  No.  31  bulbs  and  the 
Wabash  No.  2A. 


Abe  Fox 


Camera  Knights 

PHOTOGRAPHER  Abe  Fox  of  the 
Boston  Associated  Press  bureau 
may  not  have  planned  his  destiny  but 
he  certainly  took 
full  advantage 
of  every  oppor¬ 
tunity  to  make 
a  good  lensman 
of  himself.  In 
the  lush  year  of 
1926  Abe  got 
himself  a  job 
with  the  AP  in 
Boston  as  a 
switchboard  op¬ 
erator.  When 
the  bureau 
opened  a  photo 
service  two 
years  later  he  was  relieved  of  the 
jack-plugging  monotony  and  given  a 
chance  to  work  in  the  darkroom,  with 
a  few  extraneous  jobs. 

Abe  really  started  to  go  places  in 
1932  when  he  was  made  assistant  to 
Jimmie  Jones,  the  gentleman  who 
won  the  Editor  &  Publisher  first  prize 
this  year  for  his  shot  of  the  Squalus. 
Jimmie  at  that  time  was  head  AP  Bos¬ 
ton  photographer.  Apparently  Abe 
was  a  good  pupil  for  in  1932  he  was 
sent  to  Albany  to  open  an  AP  photo 
bureau.  He  was  there  four  years 
after  which  he  returned  to  Boston. 

Abe  has  covered  the  visits  of  three 
Presidents  and  was  with  the  Roose¬ 
velt  New  England  tour  in  1936.  At 
the  time  of  the  Squalus  disaster  last 
May  he  was  the  first  by  air  on  the 
scene. 

Now  31,  Abe  is  definitely  rotund, 
married  and  the  father  of  a  year-old 
son. 


You’ll 

do  better  on  picture  coverage 
of  the  Democratic  convention 
if  you  nominate  Acme  Telephoto 
Service  to  do  the  picture  job 
for  you.  Wire  collect  today 
for  service  during  that  time. 


Acme 


i.nW 


W.  3rd  AND  LAKESIDE 
CLEVELAND 


Aerial  Shot  of  a  Virginian  Rail- 
u-ay  wreck  taken  with  a  2% 
X  3*4  Miniature  Speed  Graphic 
by  Lambert  Martin  (in  circle), 
staff  photographer  of  the  Rea- 
}u?ke  (Va.)  IVorld-News. 


Roanoke  World-News  Speeds  Up  Production 
with  the  21/4  X  31/4  Miniature 


This  Virginia  daily’s  experience  with  the  x 
3'/4  Miniature  Speed  Graphic  is  of  interest  to 
every  publisher.  .Any  camera  that  steps  up  pro¬ 
duction  without  materially  affecting  picture 
quality  and  at  the  same  time  cuts  film  costs 
in  half,  has  a  dollar-and<ents  message  that  spells 
real  economy.  It  is  a  camera  that  you  should 
consider. 

But  let  Lambert  Martin,  staff  photographer  of 
the  W orld-N ews  and  a  consistent  contributor  to 
Lije  and  other  national  magazines,  tell  this 
newspaper’s  story.  He  says:  “We  were,  so  far 
as  I  can  determine,  the  first  newspaper  of  our 
size  in  the  country  to  be  equipped  solely  with 
the  Miniature  Speed  Graphic,  and  I  believe  our 
pictures  will  compare  favorably  with  any  turned 
out  in  any  newspaper  plant  so  far  as  quality, 
speed  of  output,  etc.,  are  concerned. 

“We  use  the  camera  widely  in  our  local  news 
coverage,  working  out  our  own  picture  page 
lavouts  and  the  like  and  have  found  the  smaller 


camera  far  more  flexible  and,  on  top  of  that, 
far  more  economical.  Chief  of  its  advantages, 
we  find,  are  lighter  weight,  sturdy  construction, 
higher  sj>eed  synchronization  and  dcejxrr  focus. 
And  there  is  little  or  no  difference  in  quality  of 
prints  made  from  the  smaller  negatives  as  com¬ 
pared  with  larger  negatives. 

"The  speed  of  production  has  not  been  low¬ 
ered — rather  it  has  been  speeded  up.  On  our  pic¬ 
ture  pages  particularly,  we  have  found  this  new 
outfit  most  satisfactory  as  there  is  practically  no 
limit  to  the  size  enlargements  we  can  make  to 
fit  into  the  pages. 

“I  expect  you  will  gather  from  all  this  that 
we  are  more  than  pleased  w'ith  our  decision  to 
dive  into  the  smaller  camera  field.” 

Here  is  ample  evidence  that  this  extremely 
versatile,  compact  camera  can  do  a  life-size  job 
of  pictorial  reporting.  See  it  at  your  Dealer’s 
.  .  .  When  in  New  York  City  visit  the  Graflex 
Display  Rooms  at  50  Rockefeller  Plaza. 


The  2‘/4  X  Miniature  Speed  Graphic  with 
.American-made  Kodak  lens  is  $111:  with  Amer¬ 
ican-made  Bausch  &  Lomb  lens,  $116.  Down 
payment  (through  your  Dealer)  as 

"GRAPHIC  GRAFLEX  PHOTOGRAPHY" 

Your  photographic  library  is  not  complete  with¬ 
out  this  book  by  Willard  D.  Morgan,  Henry  M. 
Lester  and  20  other  experts.  More  than  400 
pages — 26  chapters  including  special  ones  on 
press  and  flash  photography — hundreds  of  ^  y* 
illustrations.  At  your  Dealer’s  for  only _ 

Send  for  FREE  Graflex  Catalog 

Full  information  on  Graflex  and  Speed  Graphic 
.American  -  made.  Prize  -  Winning 
Cameras,  and  articles  by  leading 
authorities.  Free  at  your  Dealer’s. 

Or  write  to  Folmer  Graflex  Cor¬ 
poration,  Department  EP-58,  Ro¬ 
chester,  New  York,  U.  S.  A. 


Press  Photographers!  Enter  the  $1530.00  GRAFLEX 
GOLDEN  ANNIVERSARY  PICTURE  CONTEST! 

Compete  for  76  cash  prizes  and  75  and  Entry  Forms  from  your  Graflex 
Medals  of  Award.  Five  classes,  one  Dealer  or  write  Folmer  Graflex 
of  which  is  devoted  exclusively  to  Corporation,  Dept.  EP-58,  Rochester, 
news  pictures.  Get  Official  Rules  N.  Y.  Contest  closes  September  8. 


GRAFLEX 

American-made  Prize-Winning  Cameras 
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Chicago's  City 
News  Bureau 
Passes  50 

Celebrated  Anniversary 
June  19  . . .  Many  Fc^cjuf., 
Journalistic  Aluinni  > 

The  City  News  Bureau  of  Chicago, 
“alma  mater”  of  so  many  famous 
newspapermen,  playwrights  and  writ¬ 
ers,  celebrated  its  50th  anniversary 
June  19.  A  similar  organization  was 
formed  in  New  York  several  years 
after  the  founding  of  the  old  City 
Press,  forerunner  of  the  City  News 
Bureau  of  Chicago. 

Famous  not  only  for  the  service  it 
performs  for  Chicago  dailies,  but  also 
as  a  training  school  for  newspapermen 
the  world  over,  the  City  News  Bureau 
is  unique  as  to  its  history  and  func¬ 
tion.  Its  primary  purpose  has  always 
been  to  serve  as  a  clearing  house  for 
routine  news  of  the  city  emanating 
from  police  stations,  courts,  hospitals, 
hotels,  jails  and  other  public  institu¬ 
tions.  Its  news  policy  has  always 
been  to  “stick  to  the  facts”  and  never 
rely  on  gossip  or  conjecture,  nor  to 
slant  a  story  in  favor  any  paper’s  edi¬ 
torial  policy.  In  addition  to  supply¬ 
ing  news  to  five  Chicago  dailies,  in¬ 
cluding  the  Chicago  Journal  of  Com¬ 
merce,  the  City  Press  also  serves  the 
Associated  Press. 

Trains  Reporters 

TTie  Chicago  Tribune,  whose  staff 
includes  many  City  Press  alumni,  in 
an  editorial  commenting  upon  the 
golden  anniversary  of  the  City  Press, 
explained  the  bureau  is  organized  to 
train  newspaper  reporters.  “Its 
permanent  staff  is  small,”  said  the 
Tribune.  “The  remainder  of  its  em¬ 
ployes  are  hired  as  cubs  and  move  on 
to  newspapers  within  a  year  or  so. 
While  they  are  on  the  bureau  they 
learn,  first  of  all,  to  gather  news, 
which  is  a  far  different  thing  from 
writing  a  report  on  a  single  news 
event.  ...  If  the  cub  can  stand  up 
under  the  grind  and  drive  of  the  City 
Press  for  a  year  or  more,  dig  out  his 
news  and  write  it  fast  enough  to  meet 
the  deadlines  of  not  one,  but  four 
newspapers  and  still  not  sacrifice  ac¬ 
curacy  to  speed,  he’s  a  reporter.  He 
doesn’t  get  a  diploma,  but  he  can 
almost  always  get  a  newspaper  job.” 

The  list  of  “journalism  graduates” 
from  the  City  Press  reads  like  a  “who’s 
who”  in  journalistic  circles.  The  late 
O.  O.  McIntyre,  famous  columnist, 
worked  on  the  City  Press.  So  did 
the  late  Charles  Dillingham,  theatrical 
producer,  and  Sam  Gerson,  theatrical 
impresario.  John  Boettiger,  son-in- 
law  of  the  President  and  publisher 
of  the  Seattle  Post-Intelligencer,  be¬ 
gan  as  a  cub  with  the  City  News 
Bureau.  Among  the  movie  writers 
and  playwrights  are  Charles  Mac- 
Arthur,  Harlan  Ware  and  Bart  Cor- 
mack.  Many  editors,  including  Walter 
Howey,  Hearst  Newspapers;  William 
Chenery,  Collier’s,  and  J.  L.  Maloney, 
Tribune  managing  editor,  are  alumni. 

The  literary  field  also  includes 
graduates  of  this  training  school. 

Hecht-MacArthur  Play 

In  the  newspaper  field,  those  two 
famous  Chicago  reporters  in  the 
Hecht-MacArthur  drama,  “The  Front 
Page,”  Hildy  Johnson  and  James  F. 
Murphy,  covered  beats  for  the  City 
Press.  Murphy  is  today  a  police  re¬ 
porter  for  the  Chicago  Times.  Junius 
B.  Wood,  former  Chicago  Daily  News 
foreign  correspondent,  began  with  the 
City  Press,  as  did  Clifton  Utley,  au¬ 
thority  on  foreign  affairs;  Randall 
Gould,  editor  of  the  Shanghai  Evening 


Post  &  Mercury;  Charles  Dryden, 
sports  writer;  and  Arthur  Sears  Hen¬ 
ning,  Tribune  Washington  correspond¬ 
ent.  This  list  could  be  expanded  in¬ 
definitely  to  include  many  of  the 
2,000-odd  former  City  Press  reporters. 

Prior  to  the  ''ormation  of  the  old 
City  Press,  John  T.  Sutor  established 
a  news  bureau  in  1881  called  the 
Chicago  .City.  F*rcss  Association.  He 
seid*  ox<3usive  'news  to  individual 
papers.  Later  he  expanded  the  ser¬ 
vice  to  all  local  papers.  Sutor  sold 
his  business  to  George  R.  Wright  and 
John  T.  Russell  in  1888.  They,  in 
turn,  sold  it  to  A.  S.  Leckie  and 
Harry  L.  Saylor  in  1889. 

In  1890,  the  late  Victor  F.  Lawson, 
publisher  of  the  Chicago  Daily  News, 
in  association  with  four  or  five  other 
publishers,  organized  the  bureau  that 
still  exists.  It  was  called  the  City 
Press  Association  of  Chicago.  John 
F.  Ballantyne  was  its  first  manager. 
He  was  succeeded  by  Harry  Saylor, 
who  continued  as  general  manager 
until  1913.  Walter  B.  Brown  followed 
Saylor  as  head  of  the  bureau,  re¬ 
maining  in  that  position  until  ill 
health  forced  his  retirement  in  1930. 
He  died  in  1931  and  was  succeeded  by 
Isaac  Gershman,  who  joined  the  bu¬ 
reau  as  a  cub  in  1915.  Serving  as  city 
editor  of  the  bureau  have  been  such 
men  as  Thurman  Harshman,  Emil 
Hubka,  Joseph  Lavandier  and  Larry 
Mulay,  who  presides  over  the  city 
desk  today. 

The  City  News  Bureau  was  organ¬ 
ized  as  a  companion  corporation  to 
take  over  newsgathering  in  1910. 
The  City  Press  Association  remains  in 
existence  to  operate  the  pneumatic 
tubes  by  which  news  reports  are  dis¬ 
tributed  to  member  papers  and  the 
AP.  An  outstanding  service  per¬ 
formed  by  the  bureau  is  the  tabulating 
of  election  returns  in  Chicago  and 
Cook  County.  This  job  is  the  largest 
single  project  of  ballot  tabulating  in 
U.  S.  The  Chicago  bureau  covers 
some  300  more  precincts  than  a  sim¬ 
ilar  agency  does  in  Greater  New  York. 

During  the  World  War,  15  girl 
reporters  were  hired  to  work  for  the 
bureau,  whose  staff  was  depleted 
when  male  members  enlisted  in  mili¬ 
tary  service.  Among  the  women  were 
Dorothy  Day,  now  with  the  Chicago 
Herald- American,  and  Rose  Caylor, 
novelist. 

■ 

Winchell  Sued  for 
$1,000,000  by  Union 

A  suit  for  $1,000,000  damages  against 
Walter  Winchell,  radio  commentator 
and  New  York  Daily  Mirror  column¬ 
ist  distributed  nationally  by  King 
Features  Syndicate,  was  filed  in  New 
York  Supreme  Court  June  29  by  the 
National  Maritime  Union. 

The  union  in  its  bill  of  complaint 
declared  it  had  been  libeled  by  Win¬ 
chell  in  a  broadcast  June  9  and  in  his 
column,  “Walter  Winchell  On  Broad¬ 
way,”  next  day.  The  plaintiff  said  it 
objected  to  Winchell’s  statement  that 
“numerous”  members  of  the  union 
were  Communists  and  “had  mercury 
and  emery  dust  for  sabotage  purposes.” 

The  complaint  also  charged  that 
Winchell  had  exposed  the  union  “to 
public  contempt”  and  that  his  words 
were  intended  “to  induce  an  evil  opin¬ 
ion  of  them  (the  members)  in  the 
minds  of  right-thinking  persons  and 
business.” 

■ 

PRICE  INCREASE 

The  Boston  Herald  July  1  increased 
its  retail  price  from  two  to  three  cents 
in  Greater  Boston.  For  two  years  it 
had  been  3  cents  outside  of  Greater 
Boston.  The  Sunday  Herald  and 
Daily  Traveler  prices  remain  the  same. 


Aviation  Writers 
Receive  Prizes 

A  trio  of  America’s  best  known  avi¬ 
ation  writers,  Justin  Bowersock  of  the 
Kansas  City  Star;  Gaston  E.  Marque 
of  the  Wall  Street  Journal,  and  Wayne 
E.  Parrish  of  American  Aviation,  re¬ 
ceived  top  honors  last  week  in  the 
annual  Aviation  Writers’  Trophy 
awards,  conducted  by  Transcontinen¬ 
tal  and  Western  Air,  Inc. 

Bowersock  received  $250  in  cash 
and  a  silver  plaque  as  winner  of  the 
first  class,  newspaper  writers’  trophy. 

In  addition,  the  Star  will  retain,  for 
a  year,  the  permanent  silver  trophy 
cup.  Capt.  Sherman  B.  Altick,  avia¬ 
tion  editor  of  the  New  York  Sun,  won 
the  trophy  last  year. 

At  a  luncheon  Friday  at  the  New 
York  Advertising  Club,  when  the 
winners  were  announced,  Marque  re¬ 
ceived  $100  and  a  silver  plaque  for 
first  place  in  the  second  newspaper 
division,  open  only  to  writers  on  news¬ 
papers  of  less  than  100,000  circulation. 

Parrish  was  awarded  $100  in  cash 
and  a  silver  plaque  as  winner  of  the 
magazine  writers’  trophy. 

Second  and  third  prize  money  of 
$50  each  and  a  bronze  plaque  in  the 
first  division  went,  respectively,  to 
George  Pelletier,  aviation  editor  of 
the  Providence  Journal  and  Bulletin 
and  James  Bassett,  aviation  editor  of 
the  Los  Angeles  Times. 

In  the  second  newspaper  class, 
Douglas  J.  Ingells  of  the  Dayton  Daily 
News  won  second  and  Miss  Helen 
Waterhouse  of  the  Akron  Beacon 
Journal  third  prize  of  $25  each  and  a 
plaque. 

■ 

Business  Manager 
On  Davenport  Doily 

Davenport,  la.,  July  1— Leland  M. 
Turnbull,  advertising  manager  of  the 
Davenport  (la.)  Daily  Times  for  the 
last  17  years,  has  been  appointed 
business  manager  of  the  Davenport 
(la.)  Democrat.  Both  newspapers 
are  members  of  the  Lee  Newspaper 
Syndicate. 

John  S.  Feser,  advertising  sales¬ 
man  for  the  Times  for  the  last  eight 
years,  will  succeed  Mr.  Turnbull  as 
manager  of  the  Times  advertising 
department. 

These  promotions  were  announced 
as  the  result  of  the  resignation  of 
Victor  Martin  as  publisher  and  busi¬ 
ness  manager  of  the  Democrat.  Mr. 
Martin’s  resignation  was  due  to  ill 
health. 

■ 

Siegfried  to  Join 
Syracuse  Faculty 

Syracuse,  N.  Y.  July  2 — Laurence 
B.  Siegfried,  editor  of  The  American 
Printer,  has  been  appointed  associate 
professor  in  the  School  of  Journalism, 
Syracuse  University,  printer  to  the 
university,  and  managing  director  of 
the  Orange  Publishing  Company,  uni¬ 
versity  affiliate. 

Mr.  Siegfried,  who  will  join  the 
Syracuse  University  staff  Sept.  15, 
will  have  charge  of  the  course  in  mag¬ 
azine  editing  and  publishing  at  the 
School  of  Journalism. 

■ 

TREASURER  NAMED 

The  Chattanooga  Newspaper  Cor¬ 
poration,  publisher  of  the  Chattanooga 
vTenn.)  Evening  Tribune,  has  an¬ 
nounced  appointment  of  Lawrence 
Rudolph,  of  Little  Rock,  Ark.,  as 
treasurer  of  the  corporation,  effective 
June  26.  It  was  announced  that 
Rudolph  will  “aid  in  the  general  man¬ 
agement  of  the  corporation,  giving 
particular  attention  to  advertising 
problems.” 


Carillon  Tower 
Dedicated  to 
Nancy  Brown 

Readers  of  Her  Column 
In  Detroit  News  Raised 
$48,000  for  Construction 

At  sunrise,  June  16,  a  crowd  of 
50,000  persons  gathered  on  the  grass 
on  Belle  Isle  (an  island  park  situated 
within  Detroit,  in  the  Detroit  River) 
to  witness  the  dedication  and  im- 
veiling  of  the  Peace  Carillon  Tower, 
erected  at  a  cost  of  about  $48,000  from 
subscriptions  by  readers  of  Nancy 
Brown’s  “Experience”  column  in  the 
Detroit  News. 

Every  year,  since  1934,  there  has 
been  a  sunrise  service  on  Belle  Isle, 
aroimd  the  site  of  the  new  tower, 
conducted  by  the  Detroit  News,  and 
sponsored  by  Nancy  Brown. 

The  idea  of  the  sxmrise  service  was 
conceived  by  Nancy  Brown  when  a 
reader  of  her  column,  under  the  title 
of  “A  Woman  Sewing,”  wrote  and 
suggested  that  readers  of  the  column 
meet  at  sunrise  on  one  Sunday  dur¬ 
ing  the  year  on  Belle  Isle.  June  17 
was  the  date  finally  chosen,  and  the 
services  have  been  held  annually  ever 
since  1934. 

Cornerstona  Dedication 

The  cornerstone  contains  the  dedi¬ 
cation,  hewn  on  the  outer  side,  which 
reads:  “Dedicated  to  peace  in  honor 
of  Nancy  Brown.  Built  by  readers  of 
her  Experience  column  in  the  Detroit 
News,  A.D.  1939.” 

The  peace  tower,  98  feet  high,  is 
constructed  of  cream- colored  Indi¬ 
ana  limestone.  High  bronze  doors, 
with  a  likeness  of  Nancy  Brown  in 
bas  relief  in  the  center,  give  access 
to  the  tower  in  which  is  a  28-note 
carillon  (not  bells,  but  bell  tones 
played  electrically)  and  a  Hammond 
organ.  The  doors  were  the  gift  of 
the  Detroit  News,  together  with  the 
bronze  plaque  of  Nancy  Brown.  The 
rest  of  the  tower  was  built  upon  the 
voluntary  funds  raised  by  readers  of 
the  Nancy  Brown  column. 

Sunday’s  service  saw  the  first  pub¬ 
lic  appearance  of  Nancy  Brown  as 
the  conductor  of  her  Voice  of  Experi¬ 
ence  Column.  Heretofore,  at  her  own 
request,  she  has  never  appeared  in 
public  as  Nancy  Brown,  and  in  fact, 
has  been  seen  only  very  seldom  by 
colleagues  on  the  Detroit  News. 

In  October,  1939,  ground  was  brok¬ 
en  by  Miss  Brown  for  the  erection  of 
the  carillon  tower  and  in  December 
of  the  same  year  the  cornerstone  was 
laid. 

Nancy  Brown,  a  native  of  Maine,  is 
the  widow  of  a  former  editor  and 
drama  critic  in  Pittsburgh.  Follow¬ 
ing  his  death,  she  came  to  the  Detroit 
News  as  woman’s  editor  and  in  1919 
started  the  first  Experience  column. 
The  column  has  grown  so  large  in 
the  past  21  years,  that  Miss  Brown 
now  has  four  assistants. 

To  celebrate  the  dedication  of  the 
Tower,  a  special  8-page  rotogravure 
section  of  the  Detroit  News  was  pub¬ 
lished,  telling  the  history  of  the  Ex¬ 
perience  column  and  its  readers. 


NEW  HAVANA  DAILY 

The  Havana  (Cuba)  P.M.,  a  16-page 
tabloid,  appeared  recently,  the  first 
new  afternoon  paper  to  appear  in  five 
years.  It  carries  United  Press  news. 
Acme  pictures.  United  Features  Syn¬ 
dicate  service,  and  is  published  by 
Martin  A.  Arostegui,  former  adver¬ 
tising  man. 
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ur  Gold 

/ 

is  black 


Pennsylvania  is  Industry — Pennsylvania 
is  Agriculture — and  Pennsylvania  is  Min- 
ing,  too.  A  ponderous  pile  of  this  State’s 
wealth  comes  from  under  the  ground. 
Pennsylvania  anthracite  is  99%  of  all  the 
anthracite  produced  in  the  United  States. 
More  than  100,000  miners  send  anthracite 
to  the  surface  worth  about  $200,000,000 
a’  year.  In  1938  soft  coal  output  ran  to 
76,927,000  tons.  In  addition,  note  natural 
gas  and  petroleum — $40,000,000  worth  of 
the  former — better  than  17,000,000  barrels 
of  oil. 


ground,  so  must  it  be  dug  from  those  who 
have  it  to  spend.  In  Pennsylvania,  this 
means  doing  something  about  10,176,000 
people  who  have  $4,933,277,000  to  put  into 
circulation  each  year.  That’s  7.8%  of  the 
entire  spendable  income  of  the  United 
States — worth  digging  for! 

The  surest,  safest,  solidest  way  to  sell  this 
great  group  of  markets  is  to  work  at  it  like 
any  other  job.  That’s  where  newspapers 
can  honestly  help  you.  Properly  used, 
they  will  repay  intelligent  sales  labor  with 
profits.  We  can  tell  you  how  to  use  them. 


THE 


COOPERATING  NEWSPAPERS  OF  PENNSYLVANIA 


Coal  from  the  ground  is  gold  at  the  retail 
counter.  And,  just  as  it  is  dug  from  the 


Up  to  5,000  Circulation 

^••inlppa  Gazette  (E) 
JBbrirtze  Citizen  (E) 

Wfwirk  Enterpriae  (E) 
"rt.tol  Cnurler  (E) 

CartUl,  Sentinel  (E) 

Colombia  News  (E) 
"•rleafown  Intellizeneer  <E) 
“Wenville  Record  Arana  (E) 
•••nnefte  Newa-Diapstch  (E) 
tanadale  North  Penn 
,  Reporter  (E) 

Jfblzhton  I,eader  (E) 
Jlononaahela  Publlahina  Co. 
Jloont  Carmel  Item  (E) 

^te  Colleae  A  Bellefonte 
.^Centre  Tlmea  (E) 

Sonieraet  Democrat 


Tyrone  Herald  (E) 
Vandererift  Newa  (E) 

5  to  10,000  Circulation 

Bearer-Rocheatcr  Timea  (E) 
Bearer  Falla  Newa-T  ibune 
(E) 

Bloomahura  Preaa  (M) 
Bradford  Era  (M) 

Bradford  Star  A  Record  (E) 
Bradford  Herald  (S  ) 
Brownarllle  Telearaph  (E) 
Chamberablira  Public 
Opinion  (E) 

Clearfield  Proareaa  (E) 
Connellarllle  Courier  (E) 
DuBnIa  Courier  Ezpreaa 
(MAE) 


Indiana  Gazette  (E) 
Meadville  Tribune-Republi¬ 
can  (MAE) 

New  Kenalnaton  Diapatcb 
(E) 

Oil  City  Blizzard  (E) 
Punxautaw'ney  Spirit  (E) 
Stroudabura  Record  (M) 
Tarentum  Valley  Daily  Newa 
(E) 

Towanda  Reriew  (M) 
Warren  Tlmea-MIrror  (E) 
Wajmeeboro  Record-Herald 
(E) 

10  to  25,000  Circulation 

Altoona  Mirror  (E) 


*  Ardmore  Main  Line  Timea 
Butler  Eaale  (E) 

Cheater  Timea  (E) 
Greenabiira  Review  Tribune 
(MAE) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(M) 

McKeeaport  Newa  (E) 

New  Caatle  Newa  (E) 
Norriaton-n  Tlmea-Herald  (E) 
Oil  City  Derrick  (M) 
Shamokin  Newa-Diapatch  (E) 
Sunbury  Daily  Itema  (E) 
•tpper  Darby  Newa 
Waahinzton  Obaerver  Repor¬ 
ter  (MAE) 


Williamaport  Gazette-Bulletin 
(M) 

Williamaport  Sun  (E) 

25  to  50,000  Circulation 

Erie  Diapatch  Herald  (EAS) 
'Germantown  Courier 

More  than  50,000 
Circulation 

Allentown  Call  (.MAS) 
Allentown  Chronicle  (E) 
dohnatown  Tribune-Democrat 
(MAE) 

M'llkea-Burre  Timea-Leader 
Newa  (E) 

IVilkea-Barre  Record  (M) 

•  Selected  Wcekliea. 
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PUBLISHER 


E  D  I 


1  A  L 


RE-DEFINING  CONTEMPT 

SOUND  COMMON  SENSE  characterized  the 
rei>()rt  of  Judge  Emory  H.  Niles  of  the  Supreme 
Bench  of  Baltimore  to  the  Maryland  State  Bar 
Association  meeting  at  Atlantic  City  last  week.  Its 
central  theme  was  the  code  of  rules  set  by  the 
Criminal  Court  judges  of  Baltimore  after  the 
newspai>ers  had  stated,  on  jK)lic‘e  authority,  that 
a  susi>ect  in  a  murder  case  had  confessed  the 
crime.  The  eourt  regarded  this  publication  as 
so  prejudicial  to  the  prisoner’s  right  to  an  im¬ 
partial  jury  trial  that  it  asked  the  new.sjnqjers 
to  observe  the.se  rules,  prohibiting; 

1.  Photographs  of  the  accused  without  his 
consent. 

Issuance  by  police,  prosecutor,  dcfcn.se  coun¬ 
sel  or  anyone  officially  connected  with  the  case, 
of  any  statement  alxjut  his  conduct,  omissions, 
or  other  matter  bearing  on  the  i.ssue. 

3.  Any  statement  or  forecast  by  either  side 
about  the  outcome. 

4.  Publication  of  anything  that  may  prevent 
a  fair  trial  by  influencing  court  or  jury. 

This  page  has  often  been  critical  of  the  courts, 
and  of  their  proneness  to  criticize  the  press  for 
conduct  which  impaired  the  dignity  of  the 
judicial  process.  It  has,  however,  also  upheld 
the  right,  and  the  responsibility,  of  the  courts  to 
make  and  enforce  rules  which  protect  the  dignity 
of  justice  and  the  right  of  the  defendant  to  an 
impartial  trial.  In  the  Baltimore  rules  we  see 
nothing  which  infringes  any  right  of  the  i)eople 
or  of  the  press  to  know  and  to  report  on  the 
administration  of  justice.  We  do  see  in  them 
the  i)o.s.sibility  of  ending  the  often  disgraceful 
u.se  of  the  press  by  lawyers  on  both  sides  of  a 
ca.se  for  influencing  public  opinion  and  for  the 
personal  glorification  of  legal  lights. 

“Trial  by  newspaper”  is  a  term  often  used  in¬ 
accurately,  and  to  the  disadvantage  of  the  press, 
when  the  real  responsibility  for  any  abuses  it 
connotes  rest  equally  on  both  bench  and  bar. 

Judge  Niles  is  in  substantial  agreement  with 
newspaper  opinion  in  upholding  the  right  of  the 
press  to  criticize  judicial  actions  after  the  con¬ 
clusion  of  a  case,  when  the  rights  of  the  defendant 
are  no  longer  in  question.  He  is  evidently  not 
in  agreement  with  the  California  holding,  now 
on  its  way  to  appeal  to  the  U.  S.  Supreme  Court, 
that  a  case  is  not  clo.sed  until  the  ultimate  appeal 
has  l)een  determined.  If  the  California  scheme 
is  sanctioned,  the  right  of  newspapers  to  comment 
on  court  action  is  effectively  annulled,  no  matter 
how  strong  the  public  interest  in  the  issues  and 
the  manner  of  their  trial. 

Scandalizing  of  the  court,  tho  is.sue  in  the 
St.  Louis  Post-Dispatch  case,  makes  a  less  firm 
base  for  contempt  action  by  the  judge  than 
where  obstruction  of  justice  has  occurred.  Judge 
Niles  suggests  that  such  scandal  cases  should 
l)e  tried  either  before  another  judge  or  by  a  jury 
— an  idea  which  has  been  advanced  time  and 
again  by  Editor  &  Publisher  but  which  has  been 
generally  rejected  by  the  bench.  The  line  between 
fair  comment  and  abuse  can  be  drawn  better  by 
impartial  people  than  by  a  man  who  considers 
that  a  newspaper  comment  has  impugned  either 
his  motives  or  his  competency.  The  spectacle  of 
a  judge  in  a  contempt  case  acting  as  pro.secutor 
and  arbiter  at  the  same  time  is  not  in  harmony 
with  our  concept  of  justice  in  other  fields. 

The  rule  on  pictures  of  a  defendant,  mentioned 
above,  will  receive  considerable  resistance  from 
editors,  but  it  is  in  line  with  a  growing  body  of 
thought  that  individuals  have  rights  of  privacy 
which  the  press  invades  at  its  peril.  The  Balti- 


Blessed  are  the  peacemakers  for  they  shall  he 
culled  the  children  of  God. — St.  Matthew  V  ;9. 


more  rule  is  the  most  advanced  step  in  that  direc¬ 
tion,  but  we  do  not  ladieve  that  it  infringes  any 
es.sential  privilege  of  newspapers. 

Tlie  rule  against  publication  of  alleged  confes- 
.sions  or  tlie  news  that  a  confession  has  been 
made  seems  to  transgress  more  severely  on  the 
accepted  sphere  of  the  press,  but  again,  public 
considerations  must  be  given  weight.  It  is  a 
familiar  fact  that  confessions  announced  by  police 
in  advance  of  trial  are  often  repudiated  by  the 
defendants.  It  is  also  well  known  that  the  courts 
have  regarded  them  with  suspieion  unless  sup- 
jH)rted  by  testimony  from  other  .sources.  The 
jiublic  has  a  complete,  unimpaired  right  to  know 
all  that  goes  on  in  the  courtroom,  but  it  has  no 
inherent  right  to  learn  from  the  press  the  hun¬ 
dreds  of  intimate  details  of  the  pri.soner’s  life 
liehind  bars,  of  his  lawyer’s  plans,  or  tho.se  of  the 
pro.secution. 

A  fair,  true,  and  ample  report  of  the  trial  itself 
fulfills  the  law  and  the  tradition,  impairing  neither 
the  right  of  the  defendant  to  justice  nor  that  of 
the  public  to  as.surance  that  justice  is  being  done, 

MR.  WILLKIE'S  RISE 

WITHOUT  ANY  WISH  to  be  caught  in  the 

throng  of  claimants  to  be  the  first  to  recog¬ 
nize  the  Pre.sidential  possibilities  of  Wendell  L, 
Willkie,  we’d  like  to  register  an  ob.servation 
which  seems  pertinent  now.  That  is  the  fairly 
obvious  fact  that  Mr.  Willkie’s  popular  nomina¬ 
tion  was  made  certain  by  the  volume  of  influen¬ 
tial  press  support  that  came  to  him  in  the  last 
month  of  his  campaign.  Whatever  of  the  future, 
radio  was  a  comparatively  minor  element  in 
bringing  the  Willkie  aspirations  liefore  the  public. 

Gen.  Hugh  Johnson,  who  is  usually  sure  of  his 
facts,  declares  that  he  was  the  first  to  mention 
Mr.  Willkie’s  availability  in  print,  and  later  in  a 
New  York  Forum,  As  the  General  points  out, 
nothing  hapjiened  immediately.  Mr.  Willkie  him¬ 
self  wisecracked  his  intere.st  in  Johnson’s  “offer.” 
Many  newspapers  commented  favorably  on  Mr. 
Willkie’s  pre-convention  addresses,  but  from  this 
observation  post,  the  Willkie-for-President  boom 
was  just  one  of  a  dozen  until  it  was  given  serious 
force  by  the  support  of  the  Scripps-Howard  News¬ 
papers. 

This  support,  plus  two  articles  in  the  pre-con¬ 
vention  i.s.sue  of  the  Saturday  Evening  Post,  the 
strong  advocacy  of  .several  Philadelphia  news¬ 
papers  during  convention  sessions,  and  the  un¬ 
precedented  (in  our  memory)  front-page  editorial 
in  the  June  27  issue  of  the  New  York  Herald. 
Tribune,  built  a  popular  fire  that  the  old-line 
bo.s.ses  of  the  G.O.P.  could  not  extinguish. 

We  hold  these  truths  to  be  self-evident,  that 
all  men  are  created  equal,  that  they  are  en¬ 
dowed  by  their  Creator  with  certain  unalienable 
Rights,  that  among  these  are  Life,  Liberty  and 
the  pursuit  of  Happiness — That  to  secure  these 
rights,  Governments  are  instituted  among  Men, 
deriving  their  just  powers  from  the  consent  of 
the  governed  .  .  . 

— ^The  Declaration  of  Independence. 


HOW  PAPERS  ARE  READ 

ANSWERS  TO  A  QUESTION  which  has  con¬ 
cerned  many  advertisers  reeently  are  furnished 
in  convincing  form  by  a  supplementary  report  to 
the  Continuing  Study  of  New.spajier  Reading.  It 
is  that  war  news  has  not  altered  the  reading  habits 
of  typical  sections  of  the  American  public,  that 
war  news,  played  on  Page  One,  gets  a  large  share 
of  attention,  but  that  inside  pages,  continuing  | 
features,  and  advertising,  get  as  much  reading  | 
time  as  they  did  a  year  ago.  The  average  man  | 
and  woman  seem  to  be  spending  more  time  with 
their  newspapers  than  they  did  in  July,  1939. 

The  report  is  comprehensive,  and  is  reviewed 
on  other  pages,  but  we  think  that  this  table  ought 
to  be  especially  brought  to  the  attention  of  adver- 
ti.sers  who  have  eomplained  that  their  messages 
are  submerged  by  the  disheartening  tidings  from 
Europe.  As  will  be  seen,  it  compares  the  reading 
of  advertising  in  a  group  of  newspapers  in  pre¬ 
war  July- August,  1939,  with  the  results  of  sur¬ 
veys  made  at  critical  stages  of  the  war  sinee  then. 
For  a  pleasant  surprise,  read  on: 

Any  Advertising  Local  National 

Men  W'omcn  Men  Women  Men  Women 

Group  .\ — 

(July-Aug.,  •39)..  76  91  65  87  42  55 

Group  B  - 

(Sept.-Oct.,  ’39)..  75  94  67  92  50  55 

Group  C — 

(Dec.-Mar.,  ’40)..  78  94  72  93  54  62 

Group  D— 

(Apr. -June,  ’40)..  87  95  85  95  62  67 

There  are  some  factors  in  the  above  table 
which  are  as  yet  inconelusive,  such  as  seasonal 
variation  in  advertising  attention,  but  it  is  sig¬ 
nificant  that  “any  advertising”  in  the  table  shows 
a  higher  degree  of  attention  to  this  element  than 
the  most  dramatic  war  story  commanded.  In 
fact,  the  survey  shows  that  while  men’s  interest 
in  war  is  normally  great,  that  of  women  readers 
ranks  the  war  story  about  even  with  any  other 
interesting  part  of  the  newspaper. 

MORE  ABOUT  FM 

SEVERAL  COMMENTS  on  the  editorial  which 
appeared  here  last  week  inform  us  that  the 
Federal  Communications  Commission  is  now 
receiving  applications  for  commercial  operation 
of  frequeney  modulation  radio  stations.  Several 
stations,  including  some  newspapers,  are  already 
working  on  an  experimental  basis,  and  commer¬ 
cial  operation  will  be  permitted  on  and  after  Jan. 
1,  1941,  to  all  licensed  by  the  F.C.C.  Forms  for 
application  were  released  by  the  Commission 
July  1.  It  is  stated  that  the  applications  will 
receive  immediate  action. 

e  mentioned  that  commercial  broadcasting 
by  FM  may  be  approved  as  of  Jan.  1,  1941.  That 
approval  has  already  been  given,  but  applicants 
should  not  take  it  as  a  guarantee  of  commercial 
support.  Our  own  view  is  that  FM  will  take 
months,  if  not  years,  of  nursing  before  the  amount 
of  income  available  to  it  will  suffice  to  support 
the  number  of  potential  stations.  Only  a  few 
thousand  receivers  equipped  to  take  FM  signals 
are  now  in  the  hands  of  the  public,  and,  until 
that  condition  is  changed,  the  field  for  commer¬ 
cial  broadcasts  is  limited. 

Nevertheless,  we  repeat  our  advice  that  news¬ 
papers  generally  should  seek  FM  licenses.  The 
cost  of  supporting  an  FM  station  during  exfieri- 
mental  commercial  stages  can  well  be  regarded 
as  insurance  against  formidable  local  competition, 
and  insurance  to  the  public  also  that  the  func¬ 
tion  of  furnishing  news  by  radio  will  not  fall 
into  incompetent  hands. 
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Chicago  Tribune  -  New  York  News 


L.  C.  Brown,  general  manager,  St. 

Petersburg  (Fla.)  Evening  Inde- 
j>endent,  left  June  28  for  a  fishing  trip 
in  Canada. 

Robert  Kelsey,  advertising  manager, 

Hd  Spartanburg  (S.  C.)  Tribune  and 

s,  addressed  the  leader  in  war  veterans’  organizations 
jlations,  Los  An-  ^  number  of  years,  has  been 

geles,  luncheon,  elected  commander  of  the  Spartan- 
June  burg  voiture  of  the  Forty  and  Eight. 

Clark  F.  Waite,  T^  u  ■  r  t 

•  j  .  f  D.  D.  Durr,  chairman  of  the  Los 

Southern  Cali  Angeles  Newspaper  Publishers’  As- 
fomia  Associated  sociation,  spoke  at  a  meeting  of  the 
Newspapers,  has  Francisco  Advertising  Club  on 

been  appointed  Newspapers  July  3. 
a  director  of  the  Malcolm  Platt,  secretary-treas- 

Advertising  Club  nrer,  Batavia  (N.  Y.)  Times,  who  has 
of  Los  Angeles  been  convalescing  from  an  operation 
for  the  1940-41  Rye,  N.  Y.,  has  returned  to  his 
year.  Batavia  home. 

Sherman  H.  Fred  W.  Allsopp,  business  manager, 

Bowles,  pub-  Little  Rock  Arkansas  Gazette  for  40 
Usher,  Spring-  years,  was  accorded  an  honorary  life 

field  (Mass.)  Newspapers,  has  been  membership  in  the  Little  Rock  Ki-  _ _ _ i _  _ , 

appointed  by  Mayor  Roger  L.  Putnam  wanis  Club,  the  second  ever  issued  by  sauntered  into  the  office  of  Anthony 
as  a  member  of  the  Committee  for  that  group,  on  his  72d  birthday,  j  Dimond,  Alaska’s  delegate  to  the 
Emergency  Preparedness.  June  25,  in  the  Albert  Pike  Hotel,  House  of  Representatives.  He  was 

Silliman  Evans,  president  and  pub-  when  “Fred  Allsopp  Day”  was  cele-  bent  upon  obtaining  copy,  but  the 
lisher,  Nashville  Tennessean,  has  been  brated.  The  membership  certificate,  conversation  shifted  (as  Dimond  has 
selected  as  a  delegate-at-large  from  in  the  form  of  a  bronze  plaque,  was  ^  of  making  conversations  shift) 
Tennessee  to  the  Democratic  Na-  presented  to  the  honored  guest  for  his  ^o  the  opportunities  of  Alaska, 
tional  Convention.  He  was  a  delegate  many  contributions  to  the  civic,  social  Delegate  Dimond  sold  Hume  on  the 
from  Texas  in  1932,  and  from  Mary-  &nd  business  life  of  Arkansas.  jjga  of  becoming  a  school  teacher  in 

land  in  1936.  Bernard  C.  Arnold,  for  four  vears  the  Ereat  northwestern  possession; 
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His  Column 


Manchester  Boddy 


HUGH 

JOHNSON 


The  National  Headliners  Club 
a  few  days  ago  named  General 
Hugh  Johnson  the  year's  out¬ 
standing  columnist,  praising  par¬ 
ticularly  his  “thinking  for  the 
nation's  welfare  and  defense.” 

Headliners  among  publishers,  too, 
within  the  last  few  weeks  have 
paid  Johnson’s  work  tribute  as 
significant.  Orders  for  his  column 
have  been  coming  in  at  the  rate 
of  almost  one  a  day.  Most  recent 
subscril)ers  are: 

The  Baltimore  Sun 
The  Boston  Herald 
The  Harrisburg  News 
The  Minneapolis  Times-Tribune 
The  Portland  Press  Herald- 
Express 

The  St.  I^uis  Post-Dispatch 
The  Scranton  Times 
The  Wheeling  Intelligencer 
The  Wichita  Eagle 

With  160  new  papers  climhing  on 
in  the  last  6  months,  the  Johnson 
bandwagon  is  rolling  faster  every 
day.  For  samples,  please  write  to 


a  NEW,  weekly  camera  feature! 


'KNOW  your 
CAMERA!' 


Illustrated  and  loaded  with  modern  in¬ 
formation  and  the  newest  helpful  hints. 
Conducted  by  Andrew  B.  Hecht,  Ph.D., 
one  of  America’s  leading  authorities  on 
photography  and  all  its  phases.  Know 
Your  Camera  is  the  camera  column  of 
interest  to  multitudes  who  are  now  spend¬ 
ing  millions  for  photographic  supplies 
and  equipment! 

For  proofs  and  prices,  WIRE 


In  The  Business  Office 


.  .  .  Now  in  the  Chicago 
Tribune,  Cincinnati  Enquirer, 
Buffalo  News,  Dayton  News 
and  Washington  Times-Herald. 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHER 


'  ^  pondent  for  Domei  News  Agency,  has  J.  M.  Mathes,  Inc.  Prior  to  her  asso-  I 

In  The  Editorial  Rooms  been  transferred  from  San  Francisco  ciation  with  the  Public  Ledger,  Miss  t  f  1 1) ftl  1 

_ to  London.  He  flew  east  to  take  a  Howell  was  with  Fortune,  and  with  Witv  y  1 

GEORGE  W.  HEALY,  JR.,  managing  trans-Atlantic  Clipper  to  his  new  the  Washington  Daily  News,  as  assist-  - — - -  I 

editor.  New  Orleans  (La.)  Times-  post.  ant  city  editor.  J.  S.  BAGWELL,  69,  publisher,  Sul- 

Picayune,  and  three  guests,  were  res-  Donald  T.  Shea  has  been  named  city  Barbara  Woolcott,  a  student  at  the  phur  Springs  (Tex.)  Daily  News 
cued  by  a  Coast  Guard  patrol  boat  editor  of  the  Santa  Cruz  (Cal.)  Eve-  University  of  Michigan  and  a  niece  Telegram  and  Hopkins  County  Echo, 
June  25  as  they  clung  to  their  sail-  lAng  News  succeeding  Andrew  Gen-  of  former  newspaperman  Alexander  died  June  29  following  an  operation 
boat  which  had  been  overturned  by  zoli,  who  is  entering  the  priesthood.  Vv'oolcott,  has  joined  the  New  York  at  a  clinic  in  Rochester,  Minn., 
a  puff  of  wind  while  sailing  in  Lake  Mr.  Shea  was  formerly  city  editor  of  Herald  Tribune  city  staff  for  the  sum-  William  Warren  Mitchell,  51,  pub- 
Pontchartrain  near  the  Southern  the  Colusa  (Cal.)  Daily  Times  and  mer.  lisher  and  editor,  Parowan  (Utah) 

Yacht  Club.  prior  to  that  with  the  Poughkeepsie  Sam  Justice,  Charlotte  (N.  C.)  Ob-  Times,  died  in  Cedar  City  June  25  of 

Morgan  Blake,  editorial  columnist,  (N.  Y.)  Evening  Star.  server  reporter  and  a  native  of  Buenos  injuries  suffered  four  hours  earlier 

Atlanta  Journal,  was  the  guest  speaker  John  Peele,  city  editor,  Elizabeth  Aires,  recently  was  heard  over  Sta-  when  he  either  fell  or  was  thrown 

at  the  annual  ladies’  night  banquet  City  (N.  C.)  Daily  Advance,  is  on  tion  WBT,  Charlotte,  in  a  mid-  from  a  horse  near  his  home, 
of  the  Cordele  (Ga.)  Kiwanis  Club,  leave  of  absence,  serving  as  a  sub-  night  interview  on  newspaper  expe-  Mrs.  David  B.  Plum,  wife  of  the 
Jime  28.  stitute  in  the  Raleigh  Associated  riences.  publisher  of  Troy  (N.  Y.)  Record 

Kozio  Kaito,  Pacific  Coast  corres-  Press  office,  while  Hoke  Norris  is  on  Frank  M.  Smith,  veteran  city  edi-  Newspapers,  died  June  30  at  her 
_ _ vacation.  tor  of  Indiana  (Pa.)  Evening  Gazette,  home. 

EDITOR  &  PUBLISHER  Gerald  Dwyer,  copy  reader.  New  was  seriously  injured  last  Saturday  Al  Copeland,  77,  dean  of  turf  writ- 

Haven  (Conn.)  Register,  recently  when  his  automobile  crashed  into  a  trs  and  racing  editor  of  New  York 
Every  Saturday  Since  1884  landed  in  Samaritan  hospital,  Troy,  culvert  near  Brookville.  He  is  in  the  Daily  News  since  1920  died  June  29 

IneluJing  Tht  Journalist,  merged  1907;  Smspaptr.  N.  Y.,  with  12  gashes  in  his  head  after  Indiana  Hospital  and  his  condition  at  St.  Elizabeth  Hospital. 

iom,  mergri  \925;  The  Fourth  Estate,  merged  1927  picking  up  a  hitch  hiker  while  en  has  been  announced  as  fair.  Lorenzo  L  Prince  68  deputy  cor 

T'nlrEDVfA’V'^Bl^HErco^^^^  r  _  oner  for  the 'district ’of  Montreal,  and 

Jamek  WmcHT  Brown,  Presidera  ^  Vacation  trip,  xiis  assailant  took  $7U  fQj.jn0j.  editor  and  managing  edi- 

James  WmcHTS.owii.  PwuIrtU  vacation  money,  Dwyer  told  New  ...  _  r_  Presse  French  laneuava 

Charles  B.  GROOMES,Trfa/iiw  Vnrlr  hut  Ipft  him  hi<!  car  VVOdcimCT  BollS  .  *  j-  j  t 

_ Chas.  T.  Stuart,  Sterrtary _  York  State  pouce,  Dut  leit  mm  nis  car.  ^  evening  newspaper,  died  June  28  at 

Grneral  Ofiers:  Chub  DeWolfe,  Toledo  Blade  col-  his  summer  home  Fraser’s  Point,  St. 

42nd  SuKt'^d^Br^Twa?' New"Yortt"atyf  N.  Y.  “"^nist,  who  has  been  ill  several  EDWARD  B.  HAINES,  business  man-  Agnes  de  Dundee. 

TeUpkonet:  ’  weeks,  was  taken  to  St.  Vincent’s  ager,  Paterson  (N.  J.)  Evening  A.  Maneer  31  circulation  man- 

_ BRy«nt  »-3052.  :<053. 3054, 3055  and  saSB - hospital  June  25  for  rest  and  observa-  News  and  grandson  of  the  late  Ed-  aeer  Reaina  fSask  \  Leader-Post  wac 

T..  Ou,.„  Mr,  DeWolf,  conducts  a  daily  ward  B.  Haines,  founder  of  the  daily,  Join’d  Sd  in  hi' aiS  a  viSL  3 

Arthur  T.  n:^.~Edii^'w^eu  L.  BassetT,  Column,  “Among  the  Folks.  to  Miss  Florence  Nugent  Horcher,  of  monoxide  poisoning  last  week. 

Ann  Cottrell,  of  the  Richmond  Jfterson,  June  M  in  the  chapel  of  t.  Clark  Smith,  81,  former  general 
Cloucher,  Stephen  j.  Monchae,  Jace  Price,  (Va.)  Times-Dispatch  news  staff,  was  St.  Pauls  Church,  Paterson.  manager,  Tyrone  (Pa.)  Daily  Herald, 

Frane  Fehlmaw.  Mri.  L.  Dare,  Librarian. _  elected  treasurer  of  the  Richmond  John  H.  Caldwell,  associate  editor,  died  there  June  24  ^er  a  brief  ill- 

r  Wr?;  a  meeting  of  the  Daily  Metal  Trade,  New  York  City,  to  ness.  ’ 

Advertisint  DirertoriGEouczH.STUA-n,  Circulation  guild  held  during  an  intermission  of  Miss  Eleanor  Harper,  at  New  Haven,  Ph.ptpq  tt  R.r-irtTc  7i 

Mauater;  Loui.  A.  Fontaine,  Clasrijud  Mauacer;  a  dance  sponsored  by  the  guild  at  the  Conn.,  June  1.  CHARLES  IL.  backus,  /i,  lormer  re- 

foHw  JoBwtoN.  Plaeemfnt  AUnater. _  c, porter  and  editorial  writer,  Boston 

fFaskington,  D.  C.  Coms^ndeiu:  General  Press  Joseph  H.  Sullivan,  classified  ad-  (Mass.)  Herald,  and  president  and 

^  Fallon,  former  news  editor  of  the  vertising  manager.  Fall  River  (Mass.)  chairman  of  the  Clinchfield  Coal  Cor- 

PhonrM'etfcil^j^a _ ^  Newark  (N.  J.)  Star  Eagle,  has  joined  Herald  News,  to  Miss  AnnaMle  poration,  died  in  New  York  June  28. 

Ckicato  J^itor;  George  A.  Brandenb^g,  Ml  the  Toledo  Blade  copydesk.  Kirby  of  Fall  River,  at  Fall  River,  jyjjgg  E.  Selmes,  89,  of  Bos- 

Gerald  Richardson,  photographer,  June  29.  ton  and  Concord,  Mass.,  former  Neie 

PfulisrcMrt  Twjf^SVpfJTTiMPBELL  Watron,  T oronto  Star,  who  gamed  a  world-  Sam  Schweiger,  field  manager,  York  Times  correspendent  in  Rome, 
2132  Berkeley,  Csl.p  Telephone;  Thom-  wide  reputation  with  his  pictures  of  Arkansas  Press  Assn.,  and  public  re-  died  recently  at  the  home  of  her 

in  Windsor  lations  director  of  the  University  of  niece  in  New  York  City. 
it/fRjf  Duncan  A.  Scott  &  Co.,  Castle,  has  been  called  up  for  active  Arkansas,  to  Miss  Margaret  Jane  Taotc  Tonv  iwt/v^dp  oa 

Also  called  were  Alf.  Tate,  Se^ster,  June  15  at  FayetteviUe,  Co^^Ch^tT  (¥S  Sile^-Time  ! 

_ George  I^wrence,  reporter-  Ark.  was  found  shot  to  death  June  27  in 

arrse^^ng  in  tfe"cl?ad^^^^^  automobile  near  Alpine.  Aver- 

phone;  Temple  Bar  3006,  Paris,  France  Corr/rpon-  u  *  u  ^  BosfOTl  Herald,  to  MlSS  Ruth  B.  dlCt  in  the  death  WaS  withheld. 

Reprf.eu.^:  Stonet  R /  Claree,  intem.^oT.l  Kent  Meader  of  the  Tole^  Blade  June  29.  ,  conducted  the  “Mrs.  Maxwell’’  col- 

s^ce.  76 «« .1.1 /'rt.o-CAf.mpi,  Telephone  Op«r.  copydesk  has  been  appomted  chair-  stuart  Loud,  Boston  Herald-Trav-  umn  in  the  Cleveland  Press  since 
Fir  Easur,'  '^e.pondrnt:  Hans  R.  Johansen,  ataff,  to  Miss  Dorothy  Thompson  1927,  died  June  30  at  her  home  in 
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BRyant  »-3052.  :<053,  3054,  3055  and  SaSB 
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Fesr  Eastern  Correspondent:  Hans  R.  Johansen,  nmeionl  onntoete  for  tho  nhio  Amor 
e-o  OsRka  Miinichi,  O^ka,  Japan  and  James  Shen,  U^USlcal  contests  lor  tne  Unio  Amer- 

P.  O.  Box  107,  Chung  King,  China. _  lean  Legion  convention  m  August. 

Disflat  Advertising  rates  effective  Dec.  I,  1937  Howard  P.  Warwick,  Blade  slotman, 
85c  per  ag«t_e  line  or  series  of_inyrtion.  a.  follow,  member  of  the  Committee. 


of  Braintree,  Mass.,  recently. 

Gordon  D.  Whitcraft,  picture  edi- 


East  Cleveland. 

Colonel  Reginald  L.  Foster,  70, 
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tor,  Philadelphia  Evening  Public  one-time  Sunday  editor  of  New  York 
Ledger,  to  Miss  Dorothy  M.  MacLean,  World  and  former  commander  of  the 


Tennessean  for  the  last  three  years,  15  Guard,  died  recenUy  at  the  Metro- 

has  resigned  to  join  the  inforrnation  Edward  A.  M.  Foley,  assistant  city  politan  Club,  Washington,  D.  C.,  of  a 


The  single  column  forty-two  line  rate  marker  card  at  mgton. 


basis  as’ any  o^er*Kh«lure,°Mme'i^%l82*per  .^iss  Dorothy  Howarth,  formerly  Times,  at  Philadelphia,  June  5 


employe  of  the  Catholic  Standard  and  Silurians,  composed  of  men  working 


on  New  York  newspapers  for  25  or 


page;  $103  half  page;  *57  quarter  page.  ‘Puarter,  with  the  Soskatchcican  Farmer,  farm  FHward  Tnrrtan  of  tlm  Tnhr,ote,i.,r,  more  years,  was  the  holder  of  a  Dis- 
Kwlile!“*  ”“**  paper  published  by  the  Regina  (Sask.)  (p^  )  Tribune  news  staff  to  Miss  tinguished  Service  Me^dal,  for  l^  com- 

Classieied  Rates:  ^  per  agate  line  one  time;  70c  Header- Post,  joiried  the  socnal  Mary  Louise  Van  Scoyoc,  in  Johns-  mand  of  the  52d  Pioneer  Infantry 


per  agate  line  four  timet. _  department  of  the  Saskatoon  (Sask.)  mwn  June  15 

Situations  Wanted:  50c  per  agate  line  one  time;  Star-Phoenix.  She  replaces  Miss  tf  ' 


abroad. 

Fred  L.  Berner,  59,  editor  of  the 


l^eL***' Helen  Beatti'e,  who  has  joined  the  ^^*^90  (Wis.)  Daily  Journal  since 

Subscription  Rates:  By  mail  payabl*  in  advance  Calgary  (Alta.)  Herald’s  social  de-  and_secretary-treasurer  of  the 

United  States  and  Island  Possessions,  $4  per  year;  partment.  izaDmn  Marian  btuDDs  at  James-  Eemer  Brothers  Publishing  Co., 

are  applicable  to  all  '  -  -  dropped  dead  of  a  heart  attack  recent- 

•ubicriptioni  in  any  one  organizatioD-^whether  paid  Wayne  (Ind.)  Joumal^Gazette  6dl- 


.ub".lriSin  .nVoneo7ga"^^^^^^  Wayne  (Ind.)  Journal-Gazette  edi-  Jam«  M.  Leahy,  reporter.  Spring-  ly  while  addressing  the  Disabled  War 

for  by  the  company  or  individuals.  Three  subicrip-  torial  Staff,  has  joined  the  Detroit  bu-  (Mass.)  Republican,  to  Miss  Veterans’  state  convention  in  Antigo. 

reau  of  the  Associated  Press.  4""^  M-  McLellan,  June  17,  at  Green- 


audited  net  paid  **A  B  C**  as  follows: 


reau  oI  the  Associated  Pres*.  uuna  mcrauran,  aune  at  Green-  _ 

Robert  H.  Hall  has  joined  the  4,700,000  WOipS  FILED 

years  at  $15.00;  additional  subscriptions  on  the  tame  Springfield  (Mass.)  Union  replacing  nii-  xorK  ixmes,  Philadelphia,  July  1  —  Approxi- 

baus-nameiy  three  dollar,  each. -  Edwin  L.  Olander,  Jr.,  who  has  re-  .Nancy  Jane  Lee,  June  22  in  mately  4.700,000  words  of  press  were 

tiM'^‘’FiHleTatio^TAmericV,'"N“t^^^^^^  signed  to  join  the  Burlington  Rail-  -lontclair,  N.  J.  sent  to  newspapers  throughout  the 

Aiiociation,  National  Belter  Business  Bureaus  and  road  in  Chicago.  Hall  has  been  with  Cxene  Gallo,  photographer,  Newark  country  during  the  Republican  Na- 

audit^**net  pai7“t^B^’’'a8*fo?io»*  *'’*'^'^**  the  Holyokc  Transcript  and  the  (N.  J.)  Evening  News,  to  Miss  tional  Convention  here  last  week  over 

— "six  Months - Net — Totai'Dis-  Northampton  Daily  Hampshire  Ga-  Ruth  L.  Brown,  June  23,  in  Carteret,  Ihe  wires  of  Western  Union  and 

Ended  Paid  tribution  zettc.  N.  J.  Postal  Telegraph.  The  volume  was 

Dec  31  1939  12  227  13  069  Jack  O’Brine,  city  staff  reporter,  John  R.  Thornton,  district  man,  more  than  700.000  more  than  the 

“  ’  19^.;!:’.;.”'.;'.  I2;i4i  13’,053  ^^w  York  Herald  Tribune,  is  in  Hartford  (Conn.)  Courant,  to  Miss  Democratic  conclave  here  in  1936. 

“  1936!!!!!!!!!!.  lo!^  12!^  Mexico  City  covering  the  election  Elizabeth  R.  Piper  of  West  Hartford,  " 

“  1935 .  10,178  11,206  and  political  situation  there.  June  29.  MARKS  50th  YEAR 

“  1933!!!! !!!!!!!  8!625  9,819  Miss  Ruth  Howell,  formerly  Harlan  Judd,  staff  reporter,  Hart-  The  Bellingham  (Wash.)  Herald 

“  .  iniifi  i?’i^  woman’s  page  editor  of  the  Phila-  ford  (Conn.)  Times,  to  Miss  Mary  on  June  23  issued  its  Golden  Jubilee 

“  19!io!!!! !!!!!!!  10U03  Ii!4i7  delphia  Evening  Public  Ledger,  has  Hunason  of  New  Britain,  Conn.,  number  which  ran  104  pages  in  eight 

*‘  1929 . 1  10,180  11,564  joined  the  publicity  department  of  June  29.  sections. 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1939.... 

.  12,227 

13,069 

“  1938.... 

.  12,141 

13,053 

“  1937.... 

.  11,738 

12,779 

“  1936.... 

.  10,855 

12,064 

“  1935. . . . 

.  10,178 

11,206 

“  1934... 

.  9,651 

10,607 

“  1933... 

.  8,625 

9,819 

“  1932... 

.  9,337 

10.488 

“  1931... 

.  10,116 

11,120 

“  i9;io.... 

.  10.403 

11,417 

“  1929... 

.  10,180 

11,564 

4,700.000  WORDS  FILED 


•rsr^sa."%£- 1\ 

^  ms  to  be  ■ 

UoeSi ,  dae  tnoo'b-  ^  tbe 

gain  to  ®  j  '^°’^'^®MAinR  bn^’ 
^0.6Vo  eatoiogs  oi  buddtoS  j 
^eeVdy  ^be  on  t«eO  'a 

k  ioctease.  t  ^j^vtiog  ^ao-boot^  a  ^ 

I  Ssn’^"- 

1  o:'*^£'£^»rSrtoS. 

V  aWaVAw'IsaUon  ot  *S  »,„,  ^  . 


'l.-'*<?iCI;  1 

ctve  conttottottt  i 

at  ’eto-%,000  I 

^o°b  ®  stations;  ^qq  ^tog  ^2,000 

'■"“:f.«e  pl*«?’  o>«'  “let 

*“'“S-  a"<'  "So^cbUNt- 

V  .  populattoo  ts  cb^Ub 

1  Tbe  State’s  ^  o00,000.  toa 

/  .  bevottd  tbe  serving  ^  ^bey 

(  'isi-S&»r£s5 

\  expect  and  ^  ^  campatS^^^^^jb  tttoney 


Amsterdam  Recorder-Democrat  (E)  *Po 
Auburn  Citizen  Advertiser  (E)  F 

Binghamton  Press  (E) 

Buffalo  Courier-Express  (M)  *I 

Buffalo  Courier-Express  (S)  ^ 

Corning  Evemng  Leader  (E) 

Cortland  Standard  (E) 

H  Geneva  Times  (E) 

Gloversville  &  Johnstown  Herald 
&  Leader-Republican  (M&E) 
Jamestown  Evening  Journal  (E) 
Jamestown  Morning  Post  (M) 

H  Kingston  Daily  Freeman  (E) 
*Mamaroneck  Times  (E) 

*Mt.  Vernon  Argus  (E) 

*New  Rochelle  Standard  Star  (E) 
Norwich  Sun  (E) 

^Ossining  Citizen  Register  (E) 


Port  Chester  Item  (E) 
Poughkeepsie  Star  &  Eagle 
News  (E&M) 

*Peekskill  Star  (E) 

*Tarrytown  News  (E) 

"^White  Plains  Evening  Dis¬ 
patch  (E) 

SThe  Troy  Record  (M) 

SThe  Troy  Times  Record 

(E) 

*  Yonkers  Herald-Statesman 

(E) 

(E)  Evening  newspapers. 
(M)  Morning  newspapers. 
(S)  Sunday  newspapers. 

E)  *  Westchester  newspapers 
sold  in  combination. 

.V  §  Sold  in  combination 

‘)  only. 


24— A  DVERTISING 


EDITOR 


PUBLISHER 


HOW  NEWSPAPER 
ADVERTISING  WORKS 


By  FRANK  FEHLMAN 


No.  176.  Electricians 


that  employs  three  or  four  service 
men  can  afford  three  or  four  inches 
three  times  a  week.  Our  suggestion 
is  that  the  individual  service  man  is 
not  a  good  “first  prospect”  to  sell. 
Pick  out  some  store  or  some  repair 
shop  that  has  three  or  four  men  so 
that  the  cost  of  the  new  business  can 
be  distributed  over  three  or  four  men, 


CACH  MONTH  Electrical  Merchan-  of  local  utility  companies  maintain  instead  of  one  service  man. 

dising,  published  by  McGraw-Hill,  samples  of  all  sorts  of  electrical 

releases  in  that  publication,  under  the  gadgets,  but  they  suggest  that  you  Copy  Appeals 


releases  in  that  publication,  under  the  gadgets,  but  they  suggest  that  you  Copy  Appeals 

heading,  “Statistical  Barometer,”  sales  buy  them  from  a  local  dealer  or  a  ONCE  we  know  the  fiercentage  of 
of  refrigerators,  ranges,  washing  ma-  local  distributor.  Selling  any  unit  of  refrigerators,  washing  machines,  air 
chines,  gas  engine  washers,  ironers,  merchandise  that  has  moving  parts,  conditioning  plants,  vacuum  cleaners, 
vacuum  cleaners,  roasters  and  water  automatically  calls  for  some  sort  of  radios,  etc.,  that  are  in  operation  in  a 
heaters.  In  their  May,  1940,  issue,  service  after  the  article  has  been  de-  given  market,  copy  appeals  can  be 
they  reported  the  sale  of  298,238  re-  Uvered  to  the  home,  office  or  factory,  prepared  for  these  different  groups, 
frigerators  for  March,  1940.  The  same  And  it  is  this  service  element  in  the  and  the  advertiser  can  appropriate  a 
month  in  1939,  sales  totaled  254,385.  electrical  business  that  has  made  it  certain  percentage  of  his  total  adver- 
The  first  three  months  of  1940,  re-  difficult  for  the  utility  companies  to  tising  budget  to  these  different  items. 


frigerator  sales  totaled  813,880,  where-  operate  a  successful  retail  store.  If  a  market  has  a  great  many  old 

as  the  first  three  months  of  1939,  sales  in  practically  every  town  and  city  electric  refrigerators,  and  if  the  pros- 
totaled  608,503.  The  increase  in  1940  m  the  United  States  may  be  found  pect  specializes  in  this  type  of  work, 
over  1939  is  33.75%.  Electric  ranges  hundreds  of  small  repair  shops,  scat-  at  least  25%  of  his  copy  should  be 
the  first  three  months  of  this  year  tered  all  over  a  given  city.  These  devoted  to  this  theme — “Have  your 
show  an  increase  of  27.82%  over  last  repair  people  can  make  a  very  com-  old  refrigerator  re-built.” 
year.  Electric  washers  the  first  three  fortable  living  by  taking  care  of  the  If  35%  of  the  women  in  a  given 
months  of  this  year  show  an  increase  service  work  of  from  100  to  500  fami-  community  have  electric  sewing  ma- 
of  6.30%).  Vacuum  cleaners  were  lies.  Constantly  something  is  blowing  chines,  10%)  or  15%  of  the  copy  can 
20.57%  ahead  of  last  year.  Electric  out,  or  burning  out,  or  breaking  down  be  directed  to  these  units.  Then  there 
roasters,  5.43%  ahead  of  last  year,  — flat  irons,  electric  ironers,  radios,  are  the  other  units,  such  as  electric 
while  electrically  operated  water  heat-  refrigerators,  washing  machines,  air  washers,  air  conditioning  plants,  flat 
ers  show  an  increase  of  23.71%  over  conditioning  plants.  How  many  of  irons,  curling  irons,  electric  ironers. 


If  35%  of  the  women  in  a  given 
community  have  electric  sewing  ma- 


last  year. 


these  different  electrical  gadgets  are  electric  ranges,  etc. 


Today  it  is  estimated  that  the  United  there  in  a  given  community?  How 
States  now  has  24,599,284  electric  many  electric  meters  are  there?  Large  Jobs 

meters  in  homes.  Add  to  these.  What  type  of  contracts  are  issued  to  T}i7r<ATTci?  i u  c  u  u 

meters  in  office  buildings,  factories,  factories,  stores,  offices  and  consruners?  .  .  .  , 

--  -  ’  ’  ing  going  on  in  the  United  States, 


stores,  etc.;  this  makes  the  United  Practically  every  utility  company  in  contracting*‘ioby'arrsc^e"^'*R7-’ 

States  the  largest  consumer  of  kilo-  every  market  in  the  United  States  \  #  i 

watt  hours  of  any  country  in  the  has  the  answers  to  these  questions.  onntraftnr  in  a  smln 

world  and  we  have  more  meters  per  Therefore,  the  first  step  in  building  a  ®  nnmnolloH  tn 

capiB  than  any  other  country  in  the  continuous  loial  schedule  tor  one  or  Slness  lilealse‘’wh’en 

’"“^'‘service  the  ntillions  ot  electrical  r»rriT‘S““u,r™k;Lr  aS  '“"ht'  h-”-  r"' 

appliances  now  in  use  in  the  United  the  place  to  get  this  information  is  »  j  u-  ljj  ^  °  U  av,  ’  ^ 

States,  requires  the  full  time  of  liter-  from  a  local  utility  company.  Of  SrltiLtaf  f 

ally  millions  of  men  and  women,  course  the  large  distributor  of  electric  fhoco  inKc  t-  ri  ^  f 

These  service  people  range  from  part-  refrigerators  has  a  fairly  good  idea  of  u__:_ _ _,anw  nac  ^  ^  T 

time  workers  who  do  neighborhood  the  total  number  of  meters  in  the  com-  j  cnito  f 

repair  work  after  their  regular  day’s  munity,  and  he  also  has  a  fair  idea  ^Aer  eSTciriSSS 

work,  on  up  to  the  large  service  or-  of  the  sale  of  different  makes  of  re-  „  ®  u  ®  service 

ganizations,  operated  by  public  utility  frigerators — and,  in  most  cases,  he  will  pontraptc  an/t  mau'^  •  *  f 

and  light  companies.  It  is  our  belief  supply  the  answers  to  questions  about  •  v,  xf  uif  ^  .f^j 

that  this  industry  employs  more  ser-  these  units,  the  number  in  use,  their  ^ 

vice  people-directly  and  indirectly-  age.  etc.  occasional 

than  any  other  basic  industry  in  the  fr  1940  the  “Statistical  Barometer”  j 

United  States  but  when  one  analyzes  of  Electrical  Merchandising  estimated  ^  included 

the  newspaper  advertising  expendi-  that  there  were  13,701,000  electric  re-  scneauie. 

tures  of  these  service  people,  it  is  frigerators  in  operation.  This  repre-  ■p  i  i  _*• 

surprising  to  find  that  they  represent  sents  56%  of  the  total  wired  homes  in  '‘I’equenCY  ot  Insertion 

one  of  the  smallest  classifications  in  the  Unit^  States.  From  these  statis-  AS  STATED  over  and  over  in  this 


lower  and  the  valleys  are  getting 
higher  because  of  the  wide-spread  I 
use  of  electrical  appliances.  There¬ 
fore,  a  schedule  for  this  type  of  an 
accoimt  should  be  laid  out  on  a  basis 
of  52  weeks;  at  least  three  advertise¬ 
ments  a  week. 

If  10  papers  today  were  to  sell  10 
of  these  accounts  and  operate  them 
successfully  for  a  period  of  six  to  12 
months,  national  representatives  of 
these  papers  could  make  a  very  strong 
presentation  to  national  advertisers, 
such  as  Westinghouse,  General  Elec¬ 
tric,  Frigidaire,  etc.,  and  could,  we  be¬ 
lieve,  revert  millions  of  dollars  of  ad¬ 
vertising — now  being  spent  in  other 
media — to  newspapers.  i 

RED  CROSS  HONOR  ROU  I 

Nashville,  Tenn.,  July  1  —  The 
Nashville  Banner's  special  children’s 
honor  roll  for  the  Red  Cross  war  re¬ 
lief  fund  has  resulted  in  the  con¬ 
tribution  of  more  than  $200  from 
Nashville  children.  All  new  contribu¬ 
tors  are  given  credit  in  a  page  one 
box  in  the  Banner  each  day. 

E.  B.  Stahlman,  Jr.,  secretary- 
treasurer  of  the  Banner  and  assistant 
general  manager  of  the  Newspaper 
Printing  Corporation,  is  Nashville 
chairman  of  the  war  relief  committee 
of  the  Red  Cross. 

HAS  ARTIST  SECTION 

The  Santa  Fe  New  Mexican  on 
June  29  added  a  section  to  its  Sunday 
paper  on  art,  artists  and  writers  in 
the  Santa  Fe  and  Taos  section.  The 
section  was  introduced  by  a  special 
Artists  and  Writers  edition  which  was 
published  June  26.  C.  B.  Floyd,  vice- 
president  and  general  manager  of  the 
New  Mexican,  stated  that  a  similar 
special  edition  will  be  published  every 
ten  years  to  preserve  a  record  of  art 
and  writing  in  that  section. 


repairing,  dry  cleaning,  shoe  repair-  ^  saturation  of  almost  80%. 


ing,  camera  services,  etc.  Our  expert-  recent  survey  conducted  in  a  large  ei^gency  service  work. 


ence  and  observations  lead  us  to  be 
lieve  that  this  type  of  advertising  re 


suburban  city  near  New  York,  it  was 
found  that  only  11.5%  of  all  the  fam- 


quires  a  technique  a  little  bit  different  ihes  interviewed  had  electric  washing 
from  a  straight  merchandising  cam-  machines.  In  the  same  city,  46.4% 
paign  for  shoes,  corsets,  hats,  automo-  had  electric  refrigerators.  Of  this 


biles,  tires,  etc. 


group  14.4%  were  more  than  8  years 


Unless  the  prospect  who  is  selected  old-  Over  50%,  of  all  these  refrigera- 


is  competent,  and  unless  he  can  cor¬ 
rectly  diagnose  what  is  wrong  with 


tors  were  more  than  four  years  old. 
We  have  been  told  that  many  of 


a  motor,  a  radio,  a  vacuum  cleaner  or  these  refrigerators  can  be  overhauled 
a  washing  machine,  and  unless  he  is  by  a  good  electrician — a  man  trained 
competent  to  do  a  first  class,  fool-  in  this  type  of  work.  If  this  is  true, 
proof  job,  there  is  little  excuse  for  his  special  advertising  copy  could  be  pre¬ 


doing  any  advertising.  pared  on  this  theme — “overhaul  your 

old  refrigerator.” 

Research  Necessary  As  stated  before,  the  first  step  is  to 

TO  BUILD  a  campaign  that  will  find  out  the  total  number  of  electrical 
weather  the  storms  of  52  weeks  and  gadgets  in  use  in  a  community, 
that  will  justify  running  three  adver-  usually  be  obtained  from  a  utility 
tisements  a  week  for  a  full  year,  re-  company  or  large  distributors, 
quires  some  preliminary  research 
^-ork.  Second  Step 


During  the  past  few  years,  the  util-  THE  typical  one-man  repair  service  Walter  Scott  &  Co. 


ity  companies  have  learned  that  run-  shop  cannot  afford  half-pages  three 
ning  a  large  retail  store  in  connection  times  a  week  but  he  can  afford,  in 
with  their  utility  company,  was  not  most  cases,  to  buy  two  inches  three 
all  “beer  and  skittles.”  Today  dozens  times  a  week  for  52  weeks.  The  shop _ 


PLAINFIELD,  N.  J. 


jijiecLricai  iviercnanuising  estunaieu  • 

the  newspaper  advertising  expendi-  that  there  were  13,701,000  electric  re-  scneauie. 

tures  of  these  service  people,  it  is  frigerators  in  operation.  This  repre-  p  i  i 

surprising  to  find  that  they  represent  sents  56%,  of  the  total  wired  homes  in  '‘I’equenCY  ot  Insertion 

one  of  the  smallest  classifications  in  the  Unit^  States.  From  these  statis-  AS  STATED  over  and  over  in  this 

the  average  daily  newspaper.  tics  we  can  quickly  see  that  44%  of  column,  we  believe  that  a  minimum 

the  homes  in  the  United  States  still  of  three  ads  a  week  are  necessary  on 
“Service”  Advertising  are  without  electric  refrigerators.  soy  type  of  service  advertising  pre- 

FROM  time  to  time  this  column  has  Today  some  markets  are  more  high-  pared.  No  one  knows  when  a  fuse 

released  information  about  various  ly  saturated  than  others.  We  have  f®.  to  blow  out,  when  a  motor 

types  of  service  work  such  as  furnace  been  told  that  IVashington,  D.  C.,  has  will  finally  turn  over  for  the  last  time. 


or  when  people  are  going  to  require 


There  are  peak  seasons  in  this 
business  but  the  peaks  are  getting 


Scott 

Masrazine  Reels 

with 

Jones  Automatic 
Tension  Governor 

excel  all  other  paper 
feeds  in  p«^ormance 
S«n<f  for  BooUot 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


AN  ADVERTISING  AGENCY 

That  Knows  How 

TO  USE  NEWSPAPERSI 

•  In  our  filet  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  post  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  deport¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  "How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,"  will 
be  mode  on  request. 

I.  M.  HICKERSON  Inc. 

Advtrtising 

110  East  42nd  SlraM,  Nmw  York  CHv 
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Skott  “Ta.kQ± 


CHARLIE  McCarthy,  an  Emporia, 
Kan.,  hardware  merchant,  took  a 
lot  of  kidding  in  recent  years,  during 
•  the  popularity  of  Edgar  Bergen  and 
his  radio  dummy,  but  the  difficulty 
i  didn’t  stop  with  the  hardware  man. 

I  Ted  McDaniel,  Emporia  Gazette  sports 
editor  who  also  is  county  coroner, 
was  walking  down  the  main  street 
when  he  met  a  friend,  who  asked: 

"Did  you  hear  about  Joe  Louis 
being  killed?” 

“No,”  replied  McDaniel.  ‘‘How  did 
it  happen?” 

“He  was  fighting  with  Amos  ’n’ 
Andy  and  Lightning  struck  him.” 

McDaniel  was  still  thinking  about 
it  when  he  met  another  friend  in  the 
rext  block,  who  asked: 

“Did  you  hear  about  Charlie  Mc¬ 
Carthy’s  death?” 

“You  go  to  hell;  I  just  bit  on  that 
Joe  Louis  gag,”  said  McDaniel,  who 
walked  around  to  his  office  and 
learned  Charlie  McCarthy,  the  hard¬ 
ware  man,  had  died  in  a  hospital. 


A  SMILE  FROM  the  ‘‘Good  After¬ 
noon”  column  in  the  Brockton 
(Mass.)  Daily  Enterprise-Times: 

‘‘That  facetious  "Truro  Tells’  col¬ 
umnist  in  the  Provincetown  Advocate 
may  know  what  he  meant  when  he 
chronicles  that  ‘Phyllis  Duganne  is 
hevin’  a  dormer  window  put  on,  Bro. 
Gray  doin’  the  work,’  but  it  leaves  the 
uninformed  reader  in  some  doubt  as 
to  whether  Bro.  Gray  is  a  carpenter 
or  a  surgeon.” 

■ 

OUR  ALERT  society  editress  spots 
another  one  in  Atlanta:  “The  brides¬ 
maids  carried  sheafs  of  pink  hoses.” 

■ 

FOR  FULL  WEEKS  at  a  stretch  the 
sun  has  failed  to  shine  in  Southern 
New  England  this  season,  hence  read¬ 
ers  of  the  Hartford  (Conn.)  Times 
were  quick  to  praise  the  verve  of  the 
copydesk  editor  who  wrote  the  fol¬ 
lowing  headline  appearing  on  a 
weather  story  last  week: 

HARTFORD  HAS 

A  BLESSED  EVENT 

—A  LITTLE  SUN 

■ 

Kdito*  &  Publisher  will  pay  $2  for  each 
“Sliort  Take”  accepted  and  publislied.  Those 
not  used  will  not  be  returned. 


Bars  Retroactive  Pay 
In  Arbitration  Award 

Justice  Samuel  I.  Rosenman  of  the 
Supreme  Court,  New  York,  modified 
recently  an  arbitration  award  made 
March  30  in  proceedings  involving 
the  Newspaper  and  Mail  Deliverers 
Union  of  New  York  and  vicinity 
and  the  Publishers  Association  of 
New  York  City.  (See  E.  &  P.,  April 
6,  pg.  34.) 

Justice  Rosenman  eliminated  from 
the  award  the  provision  with  re¬ 
gard  to  retroactive  pay.  In  this  con¬ 
nection  the  court  commented:  ‘‘It  is 
true  that  the  board  of  arbitrators 
had  the  power  to  determine  upon  a 
graduated  scale  of  wages  instead  of' 
a  fixed  scale.  11113  would  be  within 
their  authority,  as  a  matter  of  gen¬ 
eral  principle;  and  their  authority 
was  confirmed  by  the  colloquy  of 
counsel  at  hearings  before  the  board 
of  arbitration,  indicating  that  the 
board  could  fix  a  graduated  scale. 

“However,  the  graduated  scale  had 
to  take  effect  on  the  date  of  the  award. 
There  was  no  power  in  the  board 
of  arbitrators  to  do  anything  with 
respect  to  the  back  pay  as  of  July  1, 


1939.  ’That  was  a  matter  of  contract. 
The  amoimt  of  the  back  pay  was  to 
depend  upon  the  amount  of  the 
award  in  the  future,  whether  such 
awards  were  higher  or  lower  than 
the  old  wage  scale. 

“The  arbitrators  could  not  fix 
definite  scales  of  pay,  for  example, 
and  then,  for  an  elapsed  period,  fix  a 
lower  or  a  higher  rate  than  the 
award.  The  same  lack  of  power  pre¬ 
vented  them  from  setting  a  graduated 
scale  for  the  future  and  a  lower  scale 
for  the  past.  Therefore  the  award 
of  the  arbitrators  with  respect  to 
retroactive  pay  should  be  eliminated, 
as  being  beyond  their  powers. 

“This  court  has  no  authority  to 
determine  what  amount  of  back  pay 
should  be  included  in  the  award. 
That  is  not  before  it  on  this  motion. 
The  contract  provides  what  it  should 
be  and  the  petitioner  may  take  such 
steps  as  it  deems  proper  with  respect 
thereto.” 

VIRGINIA  MEETING 

The  52nd  convention  of  the  Virginia 
Press  Association  will  be  held  at  the 
Hotel  Chamberlin,  Old  Point  Com¬ 
fort,  Va.,  Friday  and  Saturday,  July 
26  and  27. 


STRANGE  EVENT  in  New  York  as 
headlined  in  the  Times  June  26: 

“TWO  BRIDES  AND  A  COUPLE 
MARRIED  YESTERDAY” 


FRED  D.  KEISTER,  Jr.,  editor  of  the  I 

Ionia  (Mich.)  News,  laments  the 
passing  changes  of  the  years  in  this 
fashion: 

“Ten  years  ago  if  a  fellow  walked  , 
down  the  street  with  a  bottle  of 
whiskey  in  one  hand  and  a  $20  gold  ' 
piece  in  the  other  he  would  have  seen  < 
arrested  for  illegal  possession  of  ' 
liquor.  But  today,  if  the  same  chap  i 
walked  down  the  street  with  the  j 
same  things  in  his  hands,  the  G-men  I 
would  be  after  him  for  illegal  pos-  1 
session  of  the  gold  and  he  would  be 
permitted  to  keep  the  liquor.”  I 


APEX  of  understatement  in  Billings 
(Mont.)  Gazette: 

IS  UNUSUAL  FELLOW 
Linden,  Ala.,  June  25. —  (U.P.)  — 
Charles  Rentz  is  an  unusual  fel¬ 
low.  Bom  without  arms  below 
his  knees,  he  can  drive  an  auto¬ 
mobile,  play  a  piano,  use  a  type¬ 
writer  and  adding  machine — and 
roll  his  own  cigarettes. 

PROMO'nON  AD  "from  the  June  23 
Sunday  comic  section  of  the  Daily 
Oklahoman,  boosting  a  feature  of  its 
evening  edition,  the  Oklahoma  City 
Times: 

“GET  YOUR  BLOOD  CURDLED 

every  day.  .  .  . 

“Follow  Dick  Tracy  in  the  Times.” 


SOMETIMEJS  a  reporter’s  job  is  to  j 
ask  embarrassing  questions,  par-  i 
ticularly  when  the  answer  might 
Wake  a  good  news  story. 

When  handsome  Paul  McNutt,  Fed¬ 
eral  Security  Administrator  and  erst¬ 
while  presidential  possibility,  visited 
Oklahoma  City,  Otis  Sullivant,  polit-  i 
>eal  reporter  for  the  Daily  Oklahoman, 
^ed  the  former  Indiana  governor:  ; 
Mr.  McNutt,  how  does  it  feel  to  be  I 
pretty?” 

little  group  gathered  about  the  j 
'’^siting  dignitary  became  tense  and  i 
?ilent.  Someone  started  to  speak,  hep- 
to  give  McNutt  an  opportunity  to  | 
*8*wre  the  query.  i 

But  McNutt  didn’t  want  that  type  of 
opportunity.  He  eyed  the  reporter  ' 
for  a  moment,  then  replied  quietly:  I 
You’d  never  know,”  v 


The  STAR- 

Blankets 

Rich 


TELEGRAM 

a  Market 

in  Oil 

★  ★ 


The  Fort  Worth  Trading  Area,  whose  over  400,000  families  last  year  spent 
$455,520,000  for  retail  purchases,  is  covered  more  thoroughly  by  THE  FORT 
WORTH  STAR-TELEGRAM  than  any  other  newspaper.  Oil  is  an  important  source 
of  revenue  in  Fort  Worth,  North  and  West  Texas  as  shown  by  these  facts: 


•  25%  of  the  Nation's  oil  is  produced  in  this  rich  section  of  Texas. 

•  $205,509,364  is  the  assessed  valuation  of  oil  properties  here. 

•  $77,358,617  is  spent  by  oilmen  here  annually. 

•  $20,000,000  is  paid  to  North  and  V/est  Texas  ranchers,  farmers 
and  other  land  owners  annually  in  lease  and  royalty  payments. 

•  122,000  people  in  Fort  Worth,  North  and  West  Texas  get  their 
living  from  oil. 

(OIL  FIGURES  COMPILED  BY  TEXAS  MID-CONTINENT  OIL  &  GAS  ASSN.) 

Just  consider  the  requirements  of  over  400,000  families  for  food,  drugs,  clothing,  furniture, 
radios,  mechanical  refrigerators  and  other  commodities  that  people  buy  and  use.  Buy  the 
FORT  WORTH  STAR-TELEGRAM  and  get  the  LARGEST  circulation  in  Texas  at  the  LOWEST 
daily  milline  rate. 

Fort  Worth  Star-Telegram 

MORNING  ^  EVENING  ^  SUNDAY 

AMON  G.  CARTER.  Publisher  BUSH  JONES.  NatT  Adv.  Mgr. 

“LARGEST  CIRCVLATION  IN  TEXAS” 


lose,  and  it’s  all  perfectly  legal.”  And  blinds  down”;  “Half  your  salesmen 
a  wise  and  smiling  young  filly  gives  are  on  strike  today”  if  you’re  not  ad-  I 
you  the  wink  that  gets  you  inside  vertising;  “This  space  can  not  be  f 
the  book,  where  you  learn  that  the  measured” — in  size,  yes,  but  not  in 
“fix”  is  “for  people  with  goods  to  sell.”  quality  nor  in  potential  value  to  the 


NEWSPAPER  PROMOTION 
REVIEW 


By  T.  s.  mvm 


Tongue-Hed  Promotion 
THERE  are  two  things  about  George 
Bijur  everyone  will  agree  on — one, 
he  Imows  promotion;  two,  he  speaks 
his  mind  frankly  and  vigorously.  Get 
these  two  virtues  of  his  working  at 
the  same  time,  and  the  result  is  well 
worth  paying  attention  to.  Which  is 
why  the  July  issue  of  the  NNPA 
Bulletin  should  be  read  by  every 
promotion  man  and  woman  and  every 
newspaper  publisher  in  the  coimtry. 
In  it  Mr.  Bijur  tells  publishers  a  few 
things  that  are  wrong  with  newspaper 
promotion. 

“Few  publishers,”  he  writes,  “would 
care  to  appoint  a  tongue-tied,  un¬ 
shaven  salesman  wearing  tattered 
trousers  and  no  shirt  to  go  around  and 
tell  advertisers  about  the  advantages 
of  their  paper.  Yet  many  publishers 
are  doing  virtually  that  with  their  pro¬ 
motion.  When  you  consider  the  time, 
care,  talent  and  enthusiasm  which  a 
publisher  puts  into  the  editing  and 
production  of  his  newspaper,  you  find 
it  hard  to  understand  why  he  allows 
that  newspaper  to  be  shockingly  mis¬ 
represented  by  slovenly  promotion. 
Agencies  See  Promotion,  Not  Paper 
“Bear  in  mind  that  both  the  adver¬ 
tiser  and  the  advertising  agency  see 
the  newspaper’s  promotion  much  more 
often  than  they  see  the  newspaper 
itself.  Their  judgment  of  the  promo¬ 
tion  inevitably  becomes  their  judg¬ 
ment  of  the  newspaper.” 

Mr.  Bijur’s  current  article  is  based 
on  his  experience  as  one  of  the  judges 
in  the  Editor  &  Publisher  Newspaper 
Promotion  Contest  earlier  this  year. 
And  although  he  finds  a  lot  of  news¬ 
paper  promotion  pretty  bad,  he  also 
finds  a  lot  of  it  very  good. 

“A  newspaper,”  he  says,  “can  pro¬ 
duce  topnotch  promotion.  It  can  do 
so  without  benefit  of  advertising 
agency  or  outside  counsel,  too;  in 
fact,  the  very  best  promotion  is  pro¬ 
duced  that  way. 

“But  all  this  can  be  accomplished 
only  if  the  promotion  manager  has  a 
ranking  and  ability  comparable  to 
that  of  the  managing  editor  himself. 
He  can’t  be  a  cub;  he  must  be  an 
expert.  And  not  only  must  he  be  an 
advertising  expert — which  means  he 
must  be  resourceful,  sure  and  skillful, 
both  in  his  writing  and  layouts — but 
he  must  also  have  enough  time  and 
enough  assistants  to  be  able  to  devote 
to  each  job  the  amount  of  talent  it 
demands. 

Full-Time  Job 

“This  can’t  be  done  when  the  salary 
budget  for  promotional  men  is  insuffi¬ 
cient.  It  can’t  be  done  when  the  pro¬ 
motion  is  handed  over  to  somebody 
as  a  part-time  job.  It  can’t  be  a  part- 
time  job.  It  has  to  be  a  full-time  job 
— and,  in  many  cases,  a  full-time  job 
for  more  than  one  person.” 

Mr.  Bijur  cites  the  “intriguing, 
spectacular,  convincing  and  profes¬ 
sional”  promotion  done  by  radio  as 
“perhaps  another  reason  why  radio 
has  made  such  progress.” 

Challenging  words,  these — and  yet 
words  that  need  to  be  said  and  read 
and  pondered. 

This  issue  of  the  NNPA  Bulletin, 
incidentally,  departs  on  a  new  edi¬ 
torial  policy  which  members  should 
find  highly  informative.  There  is  a 
piece  also  telling  about  the  meeting 
sponsored  for  retail  merchants  by  the 
Louisville  (Ky.)  Courier- Journal  in 
which  Zenn  Kaufman,  the  “showman¬ 
ship  in  business”  expert,  shows  the 
value  of  this  element  in  promotion. 


Dan  M.  Bowmar,  Jr.,  promotion  man¬ 
ager  of  the  Lexington  (Ky.)  Herald- 
Leader,  has  a  piece  telling  about  the 
swimming  school  they  sponsor  each 
year.  And  John  C.  Stafford,  promo¬ 
tion  manager  of  the  Rockford  (Ill.) 
Morning  Star,  writes  about  a  sampl¬ 
ing  letter  he  uses  which  produces 
results  as  high  as  74%. 

Binion  to  Philadelphia 

WE  tip  what’s  left  of  our  battered 

old  felt  this  week  to  the  Lufkin 
(Texas)  Daily  News.  It’s  not  a  big 
paper  when  you  look  at  the  circula¬ 
tion  figures,  only  something  like  25,- 
000.  But  cast  your  eye  over  its  en¬ 
terprising  colvimns,  and  the  News  is 
right  up  there  with  the  biggest  of 
them. 

Here’s  what  we  mean.  You’ve  prob¬ 
ably  never  heard  of  Clayte  Binion. 
But  folks  down  in  Lufkin  have.  He’s 
a  young  reporter  on  the  News  staff. 
And  the  News  sent  him  to  Philadel¬ 
phia  to  provide  it  with  staff  coverage 
of  the  Republican  National  Conven¬ 
tion. 

Consider  that  of  all  the  newspapers 
in  Texas — and  there  are  lots  of  them 
much  bigger  than  the  News — there 
were  only  about  half  a  dozen  that 
sent  staff  men  to  Philadelphia.  For 
a  paper  the  size  of  the  Lufkin  Daily 
News — and  in  a  strong  Democratic 
State  like  Texas — sending  a  staff  man 
to  a  Republican  national  convention 
is  enterprise.  Elnterprise  is  what 
makes  a  newspaper  solid  with  readers 
— and  solid  with  advertisers. 

Nor  did  the  News  just  sneak  Binion 
off  to  the  convention  either.  A  full 
page  headed  proudly  “Binion  to  Phila¬ 
delphia”  told  News  readers  that  they 
were  going  to  have  local  coverage  of 
one  of  the  biggest  news  events  of  the 
year.  And  recalled  to  them  the  num¬ 
erous  other  instances  of  editorial  and 
reportorial  enterprise  of  this  kind 
that  stand  back  of  the  News’  slogan, 
“East  Texas’  Best  Known  Newspaper.” 

Indeed,  the  list  of  these  exploits 
is  long  and  notable.  It  appears  that 
wherever  something  big  is  happen¬ 
ing  that  Texans  are  especially  inter¬ 
ested  in,  there  the  Lufkin  News  has 
a  staff  man.  Our  only  suggestion  is 
that  somebody  be  put  to  work  full¬ 
time  handling  promotion  for  all  this 
enterprise,  hammering  it  home  not 
alone  to  Lufkin  readers  but  to  the 
big  time  boys  on  Madison  Avenue 
who  give  out  with  the  linage. 

Kentuckiana 

JOIN  us,  gentlemen,  in  a  loud  cheer 

for  the  Louisville  (Ky.)  Courier- 
Journal’s  new  circulation  book.  It 
gets  off  to  such  a  galloping  good  start 
that  even  when  you  get  to  the  county 
circulation  figures  in  the  back  of  the 
book  you  read  them  with  lively  in¬ 
terest.  It  starts  right  from  the  cover: 
“A  race  that’s  fixed — you  just  can’t 


How  do  auditors  "test  and 
sample”  for  errors  and  frauds.’ 

What  is  "internal  check  and 
control”? 

What  is  the  auditor’s  responsi-  I 
bility? 

A  useful  pamphlet  explaining  these 
and  other  questions  about  accounting 
and  auditing  will  be  sent  upon  request. 

C.  A.  PETERSEN  &  COMPANY 

I  55  W.  42ad  St.,  New  York,  N.  Y.  | 


Then  follows  a  punchy  story  about 
the  paper’s  market — Kentuckiana — 
one  point  to  a  page  and  every  one 
well  and  briefly  made.  By  the  time 
you  get  to  the  figures,  you’re  sold. 
Now  this,  gentlemen,  is  what  we  mean 
by  a  circulation  book — a  book  that 
gets  ’em  to  read  about  your  circula¬ 
tion. 

Music  in  the  Utah  Air 

THE  Salt  Lake  City  (Utah)  Tribune- 

Telegram  has  just  completed  an  ex¬ 
cellent  institutional  promotion,  a 
series  of  radio  broadcasts  for  seffiool 
children  dramatizing  the  stories  be¬ 
hind  the  master  works  of  music.  The 
series  consisted  of  a  weekly  15-min¬ 
ute  program  throughout  ^e  school 
year. 

Scripts  of  the  programs  were  pro¬ 
vided  students  in  advance  of  each 
broadcast  to  permit  preparatory  study, 
and  transcriptions  were  made  avail¬ 
able  after  the  broadcast  for  later 
classroom  study. 

Some  3,000  school  children  partici¬ 
pated  directly  in  the  programs  each 
week.  Joint  sponsors  of  the  promo¬ 
tion  with  the  daily  were  Station  KSL 
and  the  city  board  of  education. 

The  Golden  Key 

THOMAS  H.  JOHNSTONE,  promo¬ 
tion  manager  of  the  Ottawa  (Ont.) 
Journal,  tosses  a  good  argument  into 
the  radio-versus-newspaper  contro¬ 
versy. 

“Newspapers,”  he  writes,  “are  offer¬ 
ing  the  advertiser  today  a  greater  au¬ 
dience,  an  audience  with  confidence 
in  what  it  reads,  an  audience  pro¬ 
tected  from  the  hysteria-creating 
bombshells  from  the  ether — the  news 
flashes  that  pack  more  damage  to 
buying  power  than  any  blitzkrieg.” 

Confidence  is  the  keynote.  Mr.  I 
Johnstone  uses  it  to  excellent  advan-  j 
tage  in  an  advertisement  addressed  ■ 
to  advertisers.  Here  is  the  idea:  the 
newspapers  protect  readers  from  the  ' 
treacherous  tides  of  propaganda,  ; 
rumor,  gossip;  readers  welcome  news¬ 
papers  as  a  source  of  complete  news,  j 
“facts  without  hysteria”;  therefore  i 
readers  have  confidence  in  their  news-  \ 
papers;  and  thus  the  printed  word  is  i 
“the  golden  key  to  reader  confidence” 
that  is  available  in  greater  measure  ■ 
than  ever  today. 

It  adds  up  to  a  good  and  timely  mes¬ 
sage.  Mr.  Johnstone  sends  along  I 
some  other  advertisements  currently  ! 
running  in  the  Journal  that  keep 
plugging  the  value  of  advertising,  and 
they  too  add  up  to  a  neat  job.  We’ll 
just  throw  a  few  headlines  at  you —  j 
“A  store  can’t  do  business  with  the  i 
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PRESSES  and 
STEREO  EQUIPMENT 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO 


advertiser. 

This  last  advertisement,  incidentally, 
makes  effective  use  of  white  space. 
Which  is  part  of  our  answer  to  Mr. 
Johnstone’s  complaint  that  “a  little 
high-priced  art  work  would  make  an 
improvement  in  these  ads,  but  you 
can’t  have  everything.”  If  you  can’t 
have  art  work,  do  the  best  you  can 
with  type.  You’ll  find  that  type 
alone  offers  limitless  opportunities  for 
excellent  design.  Mr.  Johnstone,  it 
seems  to  us,  should  know  this.  His 
ads  are  models  of  quiet,  dignified, 
effective  typography. 

CIRCULATION  CHANGES 

The  Bremerton  (Wash.)  News- 
Searchlight  appointed  Tede  &  Wil¬ 
liams  of  Pocatello,  Idaho,  to  operate 
their  circulation  department  effective 
June  17.  Tede  &  Williams  were  also 
appointed  by  George  Brodie,  pub¬ 
lisher  of  the  Oregon  City  (Ore.)  En¬ 
terprise  to  operate  its  circulation  de¬ 
partment  effective  July  1.  Turner 
Williams  who  has  been  country  cir¬ 
culation  manager  for  Pocatello 
(Idaho)  Tribune-Journal  has  moved 
to  Bremerton  to  take  over  duties  as 
circulation  manager.  Elmer  Down¬ 
ing  at  present  circulation  manager  to 
Worland  (Wyoming)  Daily  News  will 
take  over  duties  as  circulation  man¬ 
ager  to  the  Oregon  City  Enterprise. 
Larry  Etchingham  of  Cheyenne 
Wyoming  will  replace  Turner  Wil¬ 
liams  at  Pocatello. 

MARKS  90th  YEAR 

The  Salt  Lake  City  (Utah)  Deseret 
News  on  June  15  celebrated  its  90th 
anniversary,  issuing  a  special  prog¬ 
ress  edition. 


HOE'S 

ROUTERS 

flat  and  curved 

SAW  TARLE-TRIMMER 
JIG  SAW-DRILL 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 
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The  only  journal  giving  the  newt 
of  advertisers,  advertising,  pub¬ 
lishing,  printing  and  commercial 
broadcasting  in  Australia  and 
New  Zealand. 

If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  in  these 
territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 

Subscription  rate  $1.50  per  year 
post  free 

Warwick  Bldg.,  Hamilton  St 
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Herblock  Hits  Hard  But 
Fair  In  His  Cartoons 

By  STEPHEN  J.  MONCHAK 

WHEN  Herbert  L.  Block  received  editorial  page  cartoonist  for  the  Chi- 
his  silver  plaque  from  the  Head-  cago  Daily  News,  remaining  with  that 
liners  Club  in  Atlantic  City,  N.  J.,  newspaper  until  he  joined  NEA  Ser- 
loc*  wooir  for  vice  in  1933. 

Herblock  is  a  keen  student;  finds 
time  to  attend  lectures  and  classes  on 
public  affairs;  belongs  to  the  Cleve¬ 
land  Club  and  the  Foreign  Policy  As¬ 
sociation.  He  reads  biographies  and 
histories  a  lot,  but  says  that  is  part 
of  his  job.  Carl  Sandburg,  whom  he 
knows  personally,  is  his  favorite  au¬ 
thor. 

He  thinks  that  the  editorial  car¬ 
toonist  should  believe  in  what  he 
draws,  know  his  subject  well,  and  be 
cartoons,  drawn  sincere.  To  him,  cartooning  is  a  form 

xmder  the  pen  Herblock  of  personal  journalism.  He  doesn’t 

name  “Herblock”  PuH  his  punches,  but  tries  to  be  fair. 


EDITOR 


PUBLISHER 


last  week  for 
the  best  editorial 
cartoon  drawn 
between  June  1, 

1939,  and  June  1, 

1940,  he  chalked 
up  another  ac¬ 
complishment  in 
a  full  career  for 
a  man  who  is 
still  in  his  early 
thirties. 

H  i  s  editorial 
cartoons,  drawn 
xmder  the  pen 
name  “Herblock” 


and  distributed  by  NEA  Service,  are  and  works  hard  to  hold  his  spot  as 
widely  published  throughout  the  one  of  the  outstanding  cartoonists  in 


country  in  640  daily  newspapers.  the  country. 

His  War  Cartoon  Won 

In  recent  months,  he  has  added  to  Pearson.  Allen  Sue  for  Libel 
his  reputation  with  his  hard-hitting  DREW  PEARSON  and  Robert  Allen, 


cartoons  on  the  war.  It  was  a  war 


“The  Washington 


cartoon,  drawn  at  the  time  of  the  in-  Merry-Go-Round,”  United  Feature 
vasion  of  Norway,  and  showing  Cham-  Syndicate  column,  have  filed  a  $100,- 
berlain’s  famous  umbrella  being  OOO  libel  suit  against  the  Chicago  Jour- 
struck  by  a  bolt  of  Nazi  lightning,  that  nal  of  Commerce  in  Superior  Court, 
won  him  the  Headliners  Club  award.  Chicago.  The  suit  charges  the  Journal 
The  committee  also  praised  the  gen-  of  Commerce’s  editorials  have  com- 
eral  excellence  of  his  work  through-  pared  the  column  to  a  “Washington 


out  the  year. 


alleging  it  serves  as 


human  interest. 

Herblock  subscribes  to  many  news- 


files,  are  piles  of  newspapers  almost 
to  the  ceiling.  A  large  green  frog 
image  majestically  surveys  the  room 
from  the  highest  pile. 


Although  sparks  almost  fly  from  propaganda  bureau.  It  is  also  charged 
Herblock’s  drawing  board  these  days  the  defendant  paper  termed  the  fea- 
as  he  views  the  world  scene,  his  grand  ture  “a  smear  column.”  Attorney  Ed- 
sense  of  humor  breaks  out  in  lighter  ward  G.  Woods,  Chicago,  filed  the  suit 
subjects  that  are  revealing  commen-  in  behalf  of  Pearson  and  Allen.  The 
taries  in  these  troubled  times.  He  Journal  of  Commerce  does  not  carry 
varies  both  his  subject  matter  and  his  the  column,  which  appears  in  the 
approach  from  day  to  day.  One  time  Chicago  Herald- American  in  Chicago, 
he  may  call  on  honest  indignation.  The  Journal  of  Commerce  made  no 
another  time  on  pleasant  humor,  or  comment  concerning  the  libel  suit, 
barbed  satire,  or  piathos,  or  abundant  other  than  pointing  to  the  statement 


of  apology  made  by  Phil  S.  Hanna, 
editor  and  conductor  of  “The  Round- 


papers,  but  seldom  throws  one  away,  table”  in  which  the  alleged  libelous 
so  stacked  about  his  bookcases  and  comments  appeared  on  July  13,  1939. 


New  Baseball  Feature 

A  NEW  full-page  newspaper  promo¬ 
tion  syndicate  feature  with  an  ad- 


His  day  begins  about  10  in  the  vertising  tie-up,  “Play  Ball,”  shortly 

morning.  He  scans  his  papers  to  get  will  make  its  national  debut  in  8 
the  trend  of  the  news,  occasionally  cities  which  support  major  league 
looks  over  the  wire  reports  in  the  baseball  clubs,  according  to  an  an- 

NEA  editorial  room,  then  settles  nouncement  this  week  by  “Play  Ball.” 

down  to  sketch  the  ideas  that  occur  New  York  organization  which  will 

to  him.  By  mid-afternoon  he  has  distribute  the  feature. 


NEW  LONDON  MANAGER 

Paul  Manning  pictured  at  LaGuardia 
Field,  New  York,  as  he  boarded  the 
Yankee  Clipper  for  Lisbon  en  route  to 
assume  his  post  as  manager  of  the  London 
bureau  of  NEA  Service.  Manning  was 
formerly  editor  of  EveryWeek,  the  NEA 
Magazine,  and  editor  of  the  Acme  Roto 
Service  in  New  York.  A  graduate  of 
Occidental  College  in  Los  Angeles,  the 
new  London  bureau  manager  had  been 
with  Los  Angeles  newspapers.  Time  Maga¬ 
zine,  and  the  J.  Walter  Thompson  adver¬ 
tising  agency  before  joining  NEA-Acme. 

coverage  of  the  embassies  in  Washing¬ 
ton  on  news  related  to  foreign  coun¬ 
tries  currently  in  the  headlines.  Di¬ 
recting  the  service  is  Robert  Allen 
Haden,  who  combined  a  background 
of  newspaper  training  with  10  years 
in  the  U.  S.  diplomatic  service  to 
create  the  enterprise. 

Clients  are  supplied  daily  with 
mimeographed  sheets  carrying  the 
news  and  interpretive  material.  Al¬ 
ready,  several  notable  “scoops”  have 
been  chalked  up  by  DNS. 

HEADS  RESEARCHERS 

Arno  H.  Johnson,  director  of  re¬ 
search  of  the  J.  Walter  Thompson 
Company,  was  elected  president  of 
the  Market  Research  Council,  at  its 
recent  annual  meeting  at  the  Yale 
Club.  He  succeeded  Arthur  Hirose, 
research  director  of  the  McCall  Cor¬ 
poration.  Dr.  Frank  M.  Surface, 
director  of  sales  research  of  the 
Standard  Oil  Company  of  New  Jersey, 
was  chosen  vice-president;  Will  S. 
Johnson,  Vick  Chemical  Company, 
secretary-treasurer,  and  Elmo  Roper 
of  Elmo  Roper,  Inc.,  executive  com¬ 
mitteeman  at  large.  The  new  officers 
with  Mr.  Hirose  will  constitute  the 
executive  committee. 


Gifford  Heads  N.  C.  j 

Press  Association  f 

L.  C.  Gifford,  editor  and  publisher 
of  the  Hickory  (N.  C.)  Daily  Record, 
was  elected  president  of  the  North 
Carolina  Press  Association,  succeed¬ 
ing  W.  E.  Homer  of  the  Sanford  (N.  ; 
C.)  Herald,  at  the  annual  sum¬ 
mer  meeting  at  Hendersonville,  June 
26-29. 

W.  C.  Manning,  Jr.,  of  Williamston 
(N.  C.)  Enterprise,  was  elected  vice- 
president  and  Miss  Beatrice  Cobb  of 
the  Morganton  (N.  C.)  Herald  was 
re-elected  secretary. 

After  hearing  Dr,  Clarence  Poe  of 
Raleigh,  editor  of  the  Progressive 
Farmer,  explain  in  detail  the  10-  ; 
year-program  of  the  Southern  Gov-  j 
emors,  seeking  improved  conditions  j 
in  the  South,  the  association  adopted 
a  resolution  endorsing  it. 

The  North  Carolina  City  Editors’ 
association  and  the  Carolinas  Press 
Photographers  association  held  meet¬ 
ings  at  Hendersonville  while  the 
general  press  meeting  was  under¬ 
way. 

The  city  editors  re-elected  Alton 
Jackson,  city  editor  of  the  Winston- 
Salem  (N.  C.)  Journal,  as  president, 
and  re-elected  Stuart  Atkins,  city 
editor  of  the  Gastonia  (N.  C.)  Gazette 
vice-president. 

The  state  press  association  an¬ 
nounced  it  is  offering  prizes  of  $100 
for  each  of  the  best  news  stories,  edi¬ 
torials,  feature  stories,  of  news  pic¬ 
tures  produced  during  the  year.  The 
awards  will  be  made  at  the  annual 
winter  press  institute  at  the  Univer¬ 
sity  of  North  Carolina  in  January. 

■ 

Austin  Papers  Revamp 
Editorial  Pages 

Discarding  the  old  editorial  page 
technique  of  devoting  many  columns 
to  editorial  comment,  the  Austin 
(Tex.)  Statesman  on  June  10  and  its 
morning  paper,  the  American  on  June 
11,  revamped  their  editorial  pages 
and  substituted  a  page  of  daily  news 
behind  the  news. 

In  the  future,  a  front  page  story 
announcing  the  changes  said  “Edi¬ 
torials,  certainly.  But  editorials  will 
fit  the  need  of  discussion  and  not  be 
so  much  reading  matter  in  a  certain 
number  of  columns.”  Some  of  the 
standardized  features  of  the  page  re¬ 
main. 

A  daily  feature,  M.  A.  Dunning’s 
daily  cartoon  and  a  popular  comic 
1  strip  have  been  moved  to  the  edi¬ 
torial  page  whose  new  type  dress  is 
known  as  Ryerson. 


a  dozen  or  more  roughly  penciled  out 
on  copy  paper. 


The  feature  was  created  by  DeWitt 
Dingman,  who  last  week  resigned  as 


After  checking  on  latest  news  de-  assistant  to  M.  L.  Marsh,  Eastern  ad- 
velopments,  he  selects  the  cartoon  that  vertising  representative  of  the  Cincin- 
appears  to  be  the  most  timely  and  ef-  nati  Times-Star,  to  promote  the  new 
fective,  and  settles  down  to  the  seri-  page.  A  weekly  feature,  first  release 
ous  work  of  completing  it.  He  works  is  scheduled  for  July  13. 
hard  and  steadily  over  his  drawing  In  brief  “Play  Ball”  is  designed  to 
board,  and  if  all  goes  well,  is  usually  enable  the  radio  listener  to  keen  an 


Art 

Features 


SYNDICATE 


News 

Photos 


through  in  time  for  dinner  at  eight. 

Worked  os  Reporter 


accurate  and  detailed  score  of  every 
action  of  the  game  to  which  he  is  lis- 


Herblock  was  born  in  Chicago  in  Coins,  buttons,  matchsticks, 

1907,  attended  part-time  classes  at  the  used  as  players  and  moved 

Art  Institute,  and  won  a  scholarship  ^bout  the  page  as  the  action  pro- 

there  in  his  ’teens.  Then  he  attended  jesses.  As  its  advertising  tie-up, 
Lake  Forest  College  in  Illinois  for  two  Ball  ’  carries  11  “billboards” 

years,  majoring  in  political  science,  which  are  utilized  for  advertising, 

and  making  sketches  for  the  college  page  is  supplied  to  larger  client 

paper.  Paragraphs  contributed  to  papers  with  advertising  already  in  it 
Richard  Henry  Little’s  column  in  the  advertising  drawing  the  prevail- 

Chicago  Tribune  led  to  a  job  as  po-  client  paper),  while 

lice  reporter  on  the  City  News  Bu-  smaller  client  papers  sell  the  space 
reau.  themselves. 

He  was  19  then  and  thought  draw¬ 
ing  was  more  fun,  so  after  three  New  Capital  Service 
weeks,  he  chucked  his  job  as  police  A  NEW  SYNDICATE,  Diplomatic 
reporter  and  began  free-lancing  for  News  Service,  has  been  established 


local  magazines  and  for  an  Evanston,  in  Washington  to  supply  newspapers 
Ill.,  paper.  Early  in  1929,  he  became  and  correspondents  with  specialized 


ADVERTISING 

ADMANAGERS!  Sell  2000  Inches 
with  my  flawless  "puzzle  pape.” 
J.  N.  MoKenzie,  7.%  I^'roy  Street, 
Binzhamton,  N.  Y. 


Hiehliftht  The  News 
With 

RRESSI.ER  EDITORIAL  CARTOONS 
America's  First 
Completely  Independent 
Daily  Cartoon  Service 
Write  or  Wire  Now  for  sample 
relea.«es.  No  Oblisration. 
RRES.SLER  EDITORIAL  CARTOONS 
1700  Times  Bldg.,  New  A’ork 


FOR  COMPLETE  COVERAGE  of  the  relieious 
se.'iie  use  Relis-ious  News  Service  news 
r<'Ieases  and  news  features.  Send  for  samples. 
Kelieioiis  News  Service,  .700  Fourth  Ave., 
N.  V.  C. 

MFLE  SENSE,  daily  column  of  homely  hu¬ 
mor.  Briyht  spot  for  vour  editorial  patte. 
Write  for  samples.  Seathwestem  Newspaper 
Syndicate,  Boz  077,  Albuquerque,  New  Mez- 
iro. 


_ FEATURES  (Coat'd) _ 

PSYCHOLOGY.  Dr.  Crane's  “Case  Records." 
Daily,  illustrated,  "b-in-l"  feature,  covering 
love  and  marri.'we  problems,  children,  per¬ 
sonality  improvement,  business  psycholozy. 
mental  hyeiene.  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndirate,  Inr.,  Chicaito,  Bell 

Srndlrate.  Inr.,  New  York. _ _ 

RELIGIOC8.  “Our  Preacher  Says.”  a  75  word 
sermonette  with  a  punch.  10  cts.  per  day. 
Begin  any  lime,  quit  any  time.  An  attractive 
mat  heading.  International  Religions  News 
Serriee,  1831  Sheldon  Rd.,  E.  Cleveland,  Ohio. 

NEWS 

HARRISBURG  (PA.)  CORRESPONDENT 
offers  news  service  for  trade  journals,  busi¬ 
ness  papers  and  newspapers.  Photo  service. 
Reports.  Keystone  News  Bureau,  Boz  788. 
Harrisburg,  Pa. 


PREFERRED  BY 

N.  Y.  Newspapers,  and  many  others  for  our 
spot  news  ezperience  and  pictorial  excellence. 
Have  your  illustrations  made  by 
RALPH  MORGAN 
NEWSPICTURES 

Newark  Airport  New  Jersey 

Mitrhell  2-7064 

Complete  modem  syndicate  and  staff  of  preas 
photographers — two  airplanes  at  your  service. 
Prints  in  any  size  or  quantity. 
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Business  Outlook  Fine, 
Calif.  Admen  Are  Told 

Newspaper  Advertising  Managers  Association 
Hear  G.  V.  Orr  of  Chrysler  Motors 
Express  Optimism  for  Rest  of  Year 


SANTA  BARBARA,  Cal.,  July  1— 

The  business  outlook  for  the  re¬ 
mainder  of  this  Presidential  election 
year  justifies  a  feeling  of  optimism 
with  regard  to  sustained  newspaper 
linage,  members  of  the  California 
Newspaper  Advertising  Managers  As¬ 
sociation  were  told  at  their  annual 
convention  here. 

Although  industry  is  faced  with 
some  diversion  of  its  effort  in  the 
production  of  defense  material,  this 
added  load  will  be  handled  “as  an 
added  part  of  our  business,”  one 
speaker  said.  He  was  George  Vernon 
Orr,  vice-president  of  the  Chrysler 
Motors  Co.  of  California,  who  assured 
the  group  that  the  key  U.  S.  automo¬ 
bile  industry  would  produce  its  full 
quota  of  1941  models  as  usual,  despite 
the  rumor  of  curtailment  which  fol¬ 
lowed  Secretary  Morgenthau’s  sug¬ 
gestion  of  a  new  model  moratorium. 
This  is  because  tools  and  dies  for 
next  year’s  models  already  have  been 
made,  he  declared.  He  would  give 
no  similar  assurance  regarding  1942 
models,  which  will  depend  on  devel¬ 
opments  in  the  next  10  months. 

100  Members  Present 

The  annual  meeting  of  the  northern 
and  southern  units  of  the  association 
closed  yesterday  at  the  Miramar  Hotel, 
attracting  more  than  100  members  and 
their  families.  Business  activities 
were  crowded  into  three  sessions  Sat¬ 
urday,  morning,  noon  and  afternoon, 
with  the  remainder  of  the  time  devoted 
to  social  and  sports  activities. 

Thirty-five  awards  for  advertising 
accomplishments,  three  sfets  in  five 
contests,  were  made  at  the  luncheon, 
with  William  S.  Kellogg,  publisher  of 
the  Glendale  News-Press  and  past- 
president  of  the  California  Newspaper 
Publishers  Association,  officiating. 
First  place  winners  in  each  division 
of  the  five  contests  received  cups  with 
certificates  going  to  second  and  third 
place  winners.  Following  are  the 
winners: 

Dailies  over  5,000  circulation,  best  series  of 
local  ads  prepared  and  sold  by  the  staff, 
Alhambra  Post-.AdvocatCf  Santa  Atia  Repister^ 
San  ^^afto  Times;  best  co-operative  series, 
•Jaafa  Barbara  Nezvs-Press,  Palo  Alto  Times, 
San  Mateo  Times;  best  special  edition,  Santa 
Ana  Register,  Monterey  Peninsula  Herald, 
Riverside  Daily  Press;  best  merchandising  co¬ 
operation  with  a  national  ailvertiser,  Alhambra 
Post-Advocate,  Monterey  Peninsula  Herald; 
l>est  aimmunity-wide  merchandising  event, 
Alhambra  Post-Advocate,  Glendale  News-Press, 
5an  Mateo  Times. 

Dailies  under  5.000  circulation,  best  series 
local  ads,  Monrezia  Xezvs-Post,  Burlin- 
fame  Advance;  best  co-operative  series,  Bur¬ 
lingame  Advance  (1st,  2d,  3d  prizes); 

special  edition;  Ontario  Daily  Report, 
Rf^dondo  South  Bay  Daily  Breeze,  Mon- 
tevia  News-Post;  best  national  advertising 
***frchan<lising  co-operation.  Monrovia  News- 
^ost  (1st,  2d  prizes);  best  community-wiile 
®prchandising  event,  Burlingame  Advance. 

Weekies,  best  series  of  local  ads.  Laguna 
^t^ach  South  Coast  Xezvs,  (1st  and  2d)  Daily 
Record;  best  co-#perativc  series.  South 
San  Francisco  Journal;  btst  special  edition, 
flciHct  Xezvs,  IFcsHvood  Hills  Xezvs  Prcss, 
Van  \'uys  \f7vs:  bfst  national  tnerchandisinR 
■t-tperation,  San  Marino  Tribune;  best  com- 
ttlunity-\^•i(^e  merchandising  event,  I.aguna 
^t»ch  Sotrth  Coast  News. 

Customer  Friendship 

Mr.  Orr,  the  only  non-newspaper 
to  speak  at  the  convention,  of- 
one  suggestion  to  the  newspaper 
business  in  facing  the  competition  of 
'^^Wer  media.  That  is  to  pause  and 


determine  what  new  effort  it  can  make 
to  retain  the  friendship  of  its  cus¬ 
tomers.  He  likened  the  situation  with 
that  of  the  air  lines  and  the  railroads 
in  the  transportation  field,  and  as  an 
example  recited  his  own  experience 
when  a  plane  was  suddenly  canceled 
midway  on  a  trip  he  was  taking.  The 
airline  insisted  on  making  an  immedi¬ 
ate  adjustment  on  his  transportation. 


At  the  speakers'  table,  California  News¬ 
paper  Advertising  Managers  Association 
convention.  From  the  left,  William  S. 
Kellogg,  publisher,  Glendale  News-Press 
and  past-president,  California  Newspaper 
Publishers  Association;  Neal  Van  Sooy, 
publisher,  Azusa  Herald,  and  president, 
CNPA;  and  George  Vernon  O  rr,  vice- 
president,  Chrysler  Motors  Co.  of  Cali¬ 
fornia. 

sent  the  necessary  telegrams  for  him 
advising  of  the  change  in  his  plans, 
and  sent  him  to  his  hotel  for  the 
night  in  a  taxi,  making  every  effort  to 
ease  the  inconvenience  of  the  delay. 
On  the  other  hand,  a  few  days  later 
he  received  from  a  railroad  company 
a  check  for  adjustment  of  the  unused 
portion  of  a  rail  ticket  for  which  the 
claim  had  been  made  three  months 
before.  The  tendency  toward  indif¬ 
ference  by  the  older  units  of  an  in¬ 
dustry  is  one  of  the  principal  obsta¬ 
cles  in  meeting  the  competition  of  the 
new,  he  said. 

Old  fallacies  in  regard  to  reading 
habits  are  falling  right  and  left  ac¬ 
cording  to  revelations  of  such  habits 
by  the  Continuing  Study  sponsored 
by  the  Bureau  of  Advertising,  the 
ANPA,  the  Association  of  National 
Advertisers,  and  the  AAAA,  Stedman 
Chandler,  of  the  Bureau’s  western 
office,  declared.  He  quoted  the  Pub¬ 
lication  Research  Service  to  the  effect 
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that  “It  becomes  more  and  more  evi¬ 
dent  with  each  succeeding  report  that 
certain  trends  which  appear  time  and 
again  must  soon  be  accepted  as  funda¬ 
mental  truths.” 

One  of  these  fallacies  is  that  the 
public  looks  at  right-hand  pages  more 
than  it  does  at  left-hand  pages.  In 
tabulating  reader  stops  on  1,925  pages 
it  was  revealed  that  women  give  1.8% 
more  attention  to  the  left-hand  page 
than  to  the  right,  and  men  give  the 
same  page  an  8%  preference,  he  said. 
Similar  results  prevailed  in  a  study 
of  below-the-fold  position,  he  de¬ 
clared,  while  it  was  found  that  large 
copy  actually  was  more  effective  from 
page  8  on  back  than  it  was  before 
page  7. 

“If  an  ad  is  good,  it  will  do  just  as 
well  on  page  10,  15  or  24  cis  on  page' 
3,”  he  declared. 

It  was  Chandler  who  pointed  out 
that  national  advertisers  are  not  tak¬ 
ing  full  advantage  of  their  newspaper 
opportunities,  the  studies  indicating 
that  65%  of  men  and  92%  of  women 
look  at  local  advertising,  and  only 
48%  of  men  and  58%  of  women  look 
at  national. 

The  objective  of  the  weeklies  adver¬ 
tising  department  of  the  CNPA,  au¬ 
thorized  at  its  Coronado  convention 
in  January,  was  outlined  by  Neal  Van 
Sooy,  president  of  the  publishers  as¬ 
sociation.  Declaring  that  the  only 
weeklies  advertising  representation 
organizations  formed  in  the  past  have 
been  “rackets,”  he  stated  that  the 
CNPA  department’s  whole  purpose  is 
to  make  it  easier  for  the  national  ad¬ 
vertiser  to  use  the  smaller  papers  by 
simplifying  billing  and  servicing. 

The  CNPA  has  embarked  on  a  cam¬ 
paign  of  industry  contacts  to  lay  the 
groundwork  for  increased  advertising, 
which  ad  men  can  follow  up.  Van  Sooy 
announced.  Individual  responses  from 
business  and  industrial  leaders  indi¬ 
cate  that  newspapers  still  hold  high 
esteem  in  their  consideration.  Van 
Sooy  added,  and  several  new  cam¬ 
paigns  are  in  prospect,  including  one 
in  which  the  Los  Angeles  Merchants 
and  Manufacturers  Association  will 
use  newspaper  space  to  promote  in¬ 
dustrial  peace. 

All  advertising  should  be  bought, 
and  not  sold,  H.  C.  Burkheimer,  pub¬ 
lisher  of  the  Alhambra  Post-Advocate, 
told  the  convention.  The  advertising 
man  should  remember  that  the  adver¬ 
tiser  wants  to  help  his  own  business, 
and  doesn’t  care  about  the  paper  at 
all. 

“We  should  get  away  from  the  de¬ 
tails  of  our  desks,  and  spend  more 
time  in  the  stores  of  our  community,” 
he  said,  in  order  to  get  as  much  in¬ 
formation  as  possible  about  the  ad¬ 
vertiser’s  business. 

Floyd  Sparks,  San  Francisco  man- 
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Gain  Time 
by  Utilizing 
the  First  Casts 


^’^ERTIFIED  users 
have  to  throw 


rarely 
a  first 

cast  back  in  the  p)ot.  They 
find  them  as  good  as  seconds 
or  thirds.  Important  time  sav¬ 
ing  results. 

9  Rockefeller  Plaza,  Dept.  P 


New  York,  N.  Y. 
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ager  of  West-Holliday  Co.,  answered 
the  oft-presented  assertion  of  radio 
that  newspapers  had  lost  their  in¬ 
fluence  as  demonstrated  in  the  last 
Presidential  election,  with  the  state¬ 
ment  that  radio  never  gives  facts  to 
support  the  contention,  and  if  it  were 
therefore  true  that  radio  was  now  the 
most  influential,  why  wasn’t  Gov.  Lan- 
don  elected?  As  a  matter  of  fact,  he 
pointed  out,  regardless  of  the  news¬ 
papers’  political  leanings.  President 
Roosevelt’s  speeches  were  given  ad¬ 
vance  announcement  in  the  press, 
and  usually  were  reported  fully  in 
the  papers,  where  the  75%  of  radio 
set  owners  who  hadn’t  tuned  in  on 
the  speech  (specifically,  his  Jackson 
Day  speech)  could  read  it. 

'The  effectiveness  of  the  medium  de¬ 
pends  entirely  on  the  product  adver¬ 
tised,  and  not  the  medium,  he  said, 
adding  that  President  Roosevelt  has 
sometimes  failed  in  his  objectives, 
even  though  using  the  radio  to  appeal 
to  the  voters,  as  in  the  case  of  some 
of  his  attempted  Congressional  purges. 

Advertising  men  and  publishers 
must  work  close  together,  the  latter 
expecting  full  co-operation  and  in 
turn  prepared  to  give  co-operation  to 
a  greater  degree  than  ever  before, 
William  S.  Kellogg,  publisher  of  the 
Glendale  News-Press,  said.  The  trend 
on  the  part  of  newspapers  to  under¬ 
take  a  public  relations  job  must  be 
directed  at  telling  the  story  of  the 
how  and  the  why  of  the  newspaper 
and  its  functions,  as  well  as  the  physi¬ 
cal  features  of  its  publication,  he  said. 

Other  speakers  included  Don  Hurd, 
advertising  manager  of  the  Redwood 
City  Tribune,  who  used  a  chalk-talk 
technique  to  emphasize  his  contention 
that  newspapers  should  be  “oomphas- 
sized,”  and  E.  Whitney  Stearns,  Tor¬ 
rance  Herald,  who  discussed  classi¬ 
fied  advertising  systemization. 

■ 

AGENCY  CHANGES  TITLE 

Jerome  B.  Gray  &  Company,  Phila¬ 
delphia  agency,  has  announced  that  its 
company  name  was  changed  to  Gray 
&  Rogers,  effective  July  1.  Edmund 
K.  Rogers  joined  the  agency  as  a 
partner  in  1931. 

Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  hun¬ 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 

I  publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

'  From  these  complete  rec¬ 

ords  The  Personnel  Bureau 
recommends  only  men  who 
'  are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSONNEL 
BDBEAU 

of  Sigma  Delta  Chi 

Jam**  C.  Riper,  Director 
35  E.  Wacker  Drive,  Chicago,  111. 

A  nation-wide  non-profit  service  eu^ 

ported  by  Sia^  Delta  Chi,  Professional 

Journaiistie  Fraternity, 
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Growth  of  Ad  Research 
Outlined  By  Agencies 


By  WALTER  E.  SCHNEIDER 


This  is  the  last  of  three  articles 
describing  the  rapid  strides  made  in 
the  field  of  advertising  research  dur¬ 
ing  the  depression,  and  appraising 
the  importance  of  research. 


THE  ATTITUDE  of  Pedlar  &  Ryan 
toward  research  is  based  on  a  sim¬ 
ple  formula  of  selling,  namely,  that 
you  must  tell  your  story  well,  and 
you  must  tell  it  to  the  right  people, 
Arthur  Cobb,  secretary-treasurer  of 
that  agency,  told  Editor  &  Publisher. 

“The  keystone  of  Pedlar  &  Ryan’s 
policy  is  to  look  at  every  advertising 
operation  as  consisting,  first,  of  lo¬ 
cating  and  defining  the  market  for  a 
product,  and,  second,  influencing  the 
behavior  of  the  people  who  compose 
that  market  The  first  is  an  engin¬ 
eering  operation  and  the  second  is 
a  creative  or  emotional  one.  In  these 
days  both  must  be  well  done  if  the 
advertising  funds  are  to  be  admin¬ 
istered  soundly. 

Research  Taken  Seriously 
“We  take  research  work  pretty 
seriously.  Pedlar  &  Ryan  has  had 
a  research  department  practically 
from  the  day  it  was  founded  about 
15  years  ago.  As  the  business  has 
grown,  so  have  our  research  activities, 
until  a  short  time  ago  we  carried  out 
successfully  what  is,  so  far  as  we 
know,  the  most  extensive  consumer 
survey  ever  done  of  the  toilet  goods 
business.  This  was  a  survey  in  which 
16,000  consumers  in  nearly  every 
state  in  the  union  were  questioned. 

If  our  research  department  is  rim 
under  a  policy,  I  would  say  it  is  this: 
to  free  ourselves  completely  from  in¬ 
fluence  of  preconceived  opinions  and 
to  get  the  truth  and  the  whole  truth 
about  a  market  question.  This  does 
not  always  mean  a  big  job.  The  busi¬ 
ness  of  the  department  is  to  run 
down  facts  when  and  as  they  are 
required.  This  may  range  all  the 
from  finding  out  the  percentage  of 
left-handed  people  in  the  population, 
as  we  had  to  do  in  connection  with 
one  plan,  or  finding  out  how  many 
people  have  refrigerators  which  can 
generate  a  temperature  below  28 
degrees,  which  we  had  to  do  in  con¬ 
nection  with  another  plan,  to  com¬ 
plete  market  sui^eys  of  national 
scope  such  as  the  one  I  have  men¬ 
tioned. 

“The  research  department  is  under 
the  direction  of  Frank  R.  Coutant,  a 
past  president  of  the  American  Mar¬ 
keting  Association  and  well  known 
for  many  years  in  the  field  of  market 
research.” 

McCann-Erickson  Activities 

McCann-Erickson,  Inc.,  or  rather 
its  predecessor  the  H.  K.  McCann 
Company,  was  among  the  first  ad¬ 
vertising  agencies  to  appreciate  the 
value  of  research  and  to  use  it  seri¬ 
ously  in  the  planning  of  advertising. 
As  early  as  1915  the  McCann  Company 
had  a  man  devoting  his  time  to  re¬ 
search.  The  main  job  of  researdi 
activities  in  those  days  was  to  find 
out  what  was  in  the  minds  of  con¬ 
sumers  and  retailers  concerning  prod¬ 
ucts  being  advertised.  It  marked  the 
transition  from  the  old  method  of 
using  high-powered  back-office  copy¬ 
writers,  who  knew  little  about  the 
product  or  the  methods  of  marketing, 
to  the  stage  where  copywriters  base 
their  copy  appeals  on  actual  knowl¬ 
edge  of  markets  and  consumer 
attitudes.  So  for  about  25  years 
McCann-Erickson  has  been  basing  its 


advertising  plans  and  methods  on 
actual  data  obtained  in  the  market. 

Today  aside  from  many  miscella¬ 
neous  activities  that  cannot  be  classi¬ 
fied,  the  work  in  the  McCann-Erick¬ 
son  research  department  falls  in 
general  into  the  following  types  of 
work: 


1.  General  merchandising  and  marketing 
studies.  2.  Analysis  of  consumer  demand 
through  surveys  of  markets.  3.  Sales  an¬ 
alysis  of  many  types  for  clients.  4.  Setting 
up  sales  potentials  by  client’s  territories.  5, 
Tests  of  products  among  consumers.  6.  Re¬ 
ports  on  business  conditions  in  all  sections 
of  the  country.  7.  Radio  research.  8.  Re¬ 
search  on  media  other  than  radio.  9.  Copy 
research  and  copy  testing.  10.  Surveys  for 
new  products  and  new  uses  for  all  products. 

11.  Analysis  of  distribution  costs.  12.  .\n- 
alysis  of  price  structures.  13.  Evaluation  of 
and  checking  up  on  outside  research  jobs, 
especially  those  carried  on  by  publishers. 

Has  Unique  Tachniques 

Under  many  of  these  headings 
McCann-Erickson  has  developed  sev¬ 
eral  advanced  and  unique  research 
techniques.  For  example,  under  “Set¬ 
ting  up  sales  potentials”  McCann- 
Erickson  has  for  ten  years  been 
applying  the  statistical  principle  of 
correlation  to  determine  sales  possi¬ 
bilities  and  sales  quotas  in  different 
parts  of  the  country.  This  has  been 
of  great  value  in  the  allocation  of 
the  proper  amount  of  advertising  to 
each  section  and  in  selecting  the 
proper  media  to  use,  according  to  the 
agency. 

In  its  study  of  business  conditions 
as  affecting  clients’  operations  in  dif¬ 
ferent  parts  of  the  coimtry,  it  has 
set  up  regional  trade  barometers, 
which  are  now  published  by  Dun  and 
Bradstreet  every  month  in  Dun’s 
Review.  These  are  used  by  many 
leading  companies  outside  of  McCann- 
Erickson  clients. 

McCann -Erickson’s  general  policy 
is  to  furnish  without  charge  such  re¬ 
search  work  as  is  necessary  for  the 
intelligent  planning  and  execution  of 
advertising  plans.  When  a  client  re¬ 
quests  research  service,  or  when  re¬ 
search  work  covers  sales  problems 
outside  of  advertising,  the  usual 
method  is  to  charge  cost  of  service 
plus  the  regular  agency  commission. 

The  research  department  is  in 
charge  of  Dr.  L.  D.  H.  Weld,  formerly 
Professor  of  Business  Administration 
at  Yale  University.  Associated  with 
Dr.  Weld  are  C.  A.  Hoppock,  who  has 
been  engaged  in  research  activities 
for  about  twenty  years,  and  Miss 
Margaret  C.  Booss. 

Executives  Are  Research  Men 
Marschalk  &  Pratt  has  no  “research 
department”  in  the  accepted  sense 
of  the  term,  according  to  Basil  Liv- 
ir:gston,  director  of  research.  By  work¬ 
ing  with  outside  research  agencies 
he  is  responsible  for  all  market  re¬ 
search  work  except  on  copy. 

“Copy  research,  chiefly  our  pre¬ 
testing  work,  is  handled  by  our  copv 
department  under  the  jurisdiction  of 
S.  H.  Giellerup,  vice-president.”  said 
Mr.  Livingston.  “Research  activities 
in  this  agency  are  as  old  as  the  agenev 
itself,  which  means  that  they  go  back 
as  far  as  1923.  As  a  matter  of  fact 
some  of  the  original  work  we  did  as 
an  agency  was  purely  research  work 
on  a  fee  basis. 

“All  of  our  executive  personnel  are 
in  effect  research  men  in  that  they 
have  had  research  experience  at  some 
time  or  other  either  in  the  formative 
days  of  our  own  agency  or  in  other 
agencies  prior  to  coming  with  us. 


I  am  a  Harvard  Business  School  grad¬ 
uate  and  received  my  research  ex¬ 
perience  with  J.  Walter  Thompson 
Co.  before  joining  this  company  two 
years  ago  as  director  of  research. 

“As  an  agency  our  most  notable 
achievement  toward  making  adver¬ 
tising  more  productive  and  more  effi¬ 
cient  is  undoubtedly  the  system  of 
Copy  Pre-testing  which  has  been  de¬ 
veloped  by  Mr.  Giellerup  and  which 
is  so  well  known  in  the  advertising 
business  as  to  render  superfluous  any 
further  comment  on  my  part. 

“In  appraising  research  and  its  im¬ 
portance  to  advertising  today  we 
would  sedulously  avoid  any  attempt 
to  define  ‘its  outstanding  contribu¬ 
tion’  because  we  do  not  believe  that 
there  is  such  a  thing.  It  is  our  feeling 
that  all  the  various  research  tech¬ 
niques  have  their  uses  and  likewise 
their  opportunity  of  being  misused. 
Rather  than  evaluating  outstanding 
contributions  we  find  ourselves  more 
inclined  to  make  constant  appraisals 
of  the  shortcomings  in  the  various 
research  methods  now  used.  For  in¬ 
stance,  a  mail  questionnaire  has  just 
come  over  my  desk  asking  what 
magazines  I  read  regularly.  It  amazes 
me  that  there  still  are  people  who 
believe  such  a  method  of  evaluating 
magazine  readership  has  any  prac¬ 
tical  value. 

Radio  Data  Taken  "On  Faitli" 

“A  more  significant  comment  could 
be  made  on  market  information  now 
available  regarding  radio.  There  is 
a  great  quantity  of  this,  much  of  it 
most  painstakingly  done,  and  yet  it 
seems  to  us  that  the  advertiser  using 
radio  takes  a  tremendous  amount  on 
faith  in  spite  of  all  the  information. 
We  learn  that  such  and  such  a  station 
has  so  many  sets  in  its  primary  area 
and  that  an  audience  survey  shows 
so  many  sets  tuned  in  at  a  given 
period.  We  know,  however,  that  abil¬ 
ity  to  hear  a  station  signal  in  a  given 
locality  is  no  guarantee  that  it  is  the 
habit  of  the  locality  to  listen  to  that 
station.  We  also  know  that  if  we 
make  an  audience  check  by  the  co¬ 
incidental  method  we  may  discover 
an  audience  anywhere  up  to  twice 
the  size  we  might  discover  by  the 
recall  method. 

“How  would  people  regard  a  news¬ 
paper  that  said  they  should  have  a 
circulation  of  10,000  in  a  given  town 
but  didn’t  really  know  if  they  had 
any?  Or  what  would  people  say  if 
the  Safvrdau  Eveninn  Post  announced 
they  had  two  methods  of  determining 
their  reader=hio  and  one  method 
plowed  a  millieo  and  a  half  and  the 
other  three  million? 

“It  certainly  seems  to  us  that  it  is  in 
the  field  of  radio  that  research  has 
the  biggest  job  to  do  in  the  future. 
Recent  developments  bv  the  A.  C. 
Nielson  Company  are  in  the  right 
direction  but  we  doubt  if  these  will 
provide  all  the  answers. 

“As  regards  to  the  wav  we  handle 
our  charges  for  research,  much  de¬ 
pends  on  the  nature  of  the  iob.  If  it  is 
a  comprehensive  investigation  requir¬ 
ing  the  services  of  an  outside  research 
agenev.  we  charge  the  client  15%. 
If  it  is  something  we  can  handle  our- 
.^elves  we  do  it  as  a  free  service.  In 
'ome  cases  where  the  information  to 
be  obtained  will  contribute  to  the 
agency’s  knowledge  in  a  particular 
field  as  much  as  it  will  help  the  client, 
we  will  offer  to  go  50-50  on  the  total 
cost  rather  than  not  have  the  work 
done  at  all.” 

Fuller  &  Smith  &  Ross.,  Inc.,  has 
made  market  research  a  part  of  its 
agency  work  for  more  than  25  years, 
Leon  F.  Hussey,  vice-president,  told 
Editor  &  Publisher. 

“In  that  time  we’ve  handled  a  lot 
cf  jobs,  large  and  small,  for  clients,” 
he  said.  “We’ve  never  done  market 


research  speculatively  as  a  hopeful 
way  of  landing  a  new  account, 

“In  cases  where  we’ve  done  market 
studies  for  non-clients,  we  have  been 
paid  a  fee  for  the  job.  Our  clients 
pay  for  the  market  study  work  we 
do  for  them.  Out-of-pocket  expense 
is  always  recovered,  and  in  addition, 
time  charges  of  varying  proportions 
are  made  depending  on  the  kind  of 
job  and  the  interests  involved. 

“Since  we  are  an  advertising  agen¬ 
cy,  not  a  research  concern,  we  don’t 
try  to  push  market  research  beyond 
the  normal  needs  of  our  clients. 
Consequently,  our  internal  research 
department  is  not  large.  We  plan  all 
jobs,  including  territorial  coverage, 
method,  questionnaire,  etc.,  use  vari¬ 
ous  commercial  research  organizations 
for  interviewing,  or  recruit  field 
crews  as  needed,  do  all  the  analysis 
and  interpretation,  and  write  the  re¬ 
ports  and  recommendations  to  clients.” 

Batten,  Barton,  Durstine  &  Osborn 
has  at  present  a  total  of  twenty-two 
persons  actively  engaged  in  the  mar¬ 
keting  department  of  the  New  York 
office.  In  addition  each  of  the  branch 
offices  has  experienced  marketing  men 
on  the  staff,  although  all  major  jobs 
are  handled  from  New  York.  The 
personnel  is  expanded  considerably 
from  time  to  time  with  temporary 
employes  as  occasion  warrants. 

The  marketing  department  is  head¬ 
ed  by  B.  C.  Duffy,  vice-president, 
and  R.  N.  King,  director  of  research, 
is  in  charge  of  all  field  survey  work. 
Mr.  Duffy,  formerly  in  charge  of  the 
contract  department,  has  been  with 
BBDO  20  years,  and  Mr.  King’s  16 
years  with  BBDO  has  been  entirely 
with  marketing  work. 

Marketing  a  Spacializad  Job 
“BBDO’s  activities  in  marketing 
date  back  over  20  years,”  said  Mr. 
King.  “In  fact  we  were  the  first 
agency  to  establish  marketing  areas 
and  buying  power  indices  which  to¬ 
day  are  quite  common.  BBDO  won 
first  award  two  different  years  for 
field  studies. 

“We,  as  well  as  our  clients,  are  at¬ 
taching  more  and  more  importance  to 
marketing  work.  Without  this  tool 
distribution  in  advertising  would 
never  have  reached  its  present  degree 
of  efficiency.  Our  departmental  work 
is  constantly  expanding  and  as  an  in¬ 
dication  of  the  extent  of  present  ac¬ 
tivities,  this  current  month  some 
twenty-five  thousand  consumer  and 
dealer  interviews  will  have  been 
made. 

“Marketing  is  a  specialized  job.  It 
is  becoming  more  scientific  as  time 
passes  and  it  is  unfortunate  that  so 
many  firms  have  been  set  up  as 
‘marketing  counselors’  without  hav¬ 
ing  the  experience  or  the  background 
to  do  sound  work.  Considerable  of 
the  investigations  these  ‘counselors’ 
have  conducted  has  tended  to  give 
research  a  blaOk  eye  with  many 
clients  and  has  retarded  its  prog¬ 
ress. 

“Marketing  and  research  does  not 
only  deal  with  facts  about  products — 
it  includes  copy  idea  research,  copy 
testing,  sales  area  tests,  product  tests, 
consumer  reactions,  measurement  of 
radio  effectiveness,  and  many  other 
form  of  research  which  present  prob¬ 
lems  to  solve,  problems  with  which 
the  advertising  man  is  faced.” 
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WAR  TAX  ON  U.  S.  PAPER 

Ottawa,  July  1 — All  United  States 
newspapers,  magazines  and  other  pub¬ 
lications  will  be  subject  to  the  10% 
war  tax  on  imports  foreshadowed  in 
the  Canadian  budget.  Most  N.  If- 
newspapers  were  selling  here  today  at 
a  one-cent  increase  in  price  and  the 
cost  of  imported  magazines  is  ex¬ 
pected  to  be  raised  correspondingly. 
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Rulings  Set  Up 
Independency 
Of  Carriers 

Jack  Estes'  Report  Shows 
Trend  to  Recognize 
Boys  Not  as  Employes 
By  GEORGE  A.  BRANDENBURG 

Present  trends,  based  on  new 
amendments  to  state  and  federal  laws, 
indicate  the  newspaper  publisher’s 
position  in  relationship  to  independent 
carriers  as  not  being  employes  “is 
definitely  becoming  stronger,”  accord¬ 
ing  to  the  report  of  Jack  Estes,  Dallas 
.Veu»*,  chairman  of  the  ICMA  State 
and  National  Regulations  Committee. 

Cites  Buffalo  Case 

Reporting  to  the  Jacksonville  con¬ 
vention  of  ICMA,  Mr.  Estes  made 
special  reference  to  one  development, 
namely,  the  Bu^alo  News  case,  where 
the  New  York  State  Unemployment 
.  Insurance  Appeal  Board  recently  ruled 
I  that  an  independent  contractor,  in 
i  the  opinion  of  that  body,  is  an  em- 
'  ploye.  “The  Buffalo  News  has  taken 
;  an  appeal  from  the  decision,”  stated 
Mr.  Estes. 

The  New  York  Board’s  verdict  is 
in  wide  contrast  to  the  attitude  of  the 
Social  Security  Board,  which,  upon 
numerous  occasions,  has  recognized 
the  independency  of  newspaper  con¬ 
tractors,  who  buy  and  re-sell  news¬ 
papers.  The  Buffalo  News  plans  to 

i  appeal  from  the  verdict  of  the  New 
York  State  Board  and  our  forecast  is 
that  a  verdict  will  be  rendered  in 
favor  of  the  newspaper.” 

Handled  131  Cases 
Mr.  Estes  pointed  to  the  recent  rul¬ 
ing  in  California,  where  the  new  state 
sales  tax  law  went  into  effect,  June  1, 
with  newspaper  sales  exempt.  He 
called  attention  to  the  fact  that  the 
California  Supreme  Court  granted  a 
new  hearing,  after  that  court  had  ruled 
against  the  Board  of  Equalization, 
which  latter  body  took  the  position 
that  a  newspaper  copy  is  not  tangible 
personal  property  and  not  subject  to 
the  tax. 

“The  records  at  the  Dallas  office  of 
ICMA  show  that  131  cases  have  been 
received,  considered  and  disposed  of 
by  your  committee  during  the  1939-40 
administration,”  said  Mr.  Estes.  “Co- 
inddentally,  some  studies  have  been 
rwde  in  behalf  of  non-ICMA  circula¬ 
tion  managers  and  publishers,  for  no 
limiting  lines  were  drawn  in  such  ser- 
'tices,  because  we  were  of  the  opinion 
that  the  newspaper  circulation  opera¬ 
tion  as  a  whole  suffered  by  errors  of 
omission  and  commission  at  the  hands 
^smaller  papers  or  non-ICMA  mem¬ 
bers,  whose  circulation  managers  en- 
into  unorthodox  practices,  un¬ 
knowingly,  the  result  of  which  has 
^d  will  bring  criticism  upon  all  pub¬ 
lications.” 

Ofier  Club  for  Refugees 

TORONTO’S  newspaper  boys  are 
ready  to  make  their  contribution  to 
tile  Canadian  government’s  program 
|o  evacuate  children  from  the  British 
“les.  An  offer  has  been  received  by 
Provincial  government  of  the  use 
P*  the  Newsboys’  Community  House 
®  Toronto  as  a  receiving  station  for 
youthful  refugees.  In  addition, 
tile  newspaper  boys  have  offered  to 
provide  whatever  funds  are  necessary 
®  operate  the  premises. 

The  proposal  is  contained  in  a  letter 
J^ived  by  the  Welfare  Minister 
^01  Charles  E.  Ring,  chairman  of  the 
«>ard  of  trustees  of  the  Toronto 
I'^boys’  Building  Fund.  Mr.  Ring 
^  the  boys  made  the  decision  “on 


their  own”  after  a  joint  meeting  with 
the  trustees,  which  include  Howard 
Mark,  circulation  manager  of  the 
Toronto  Globe  and  Mail;  K.  A.  Mc¬ 
Millan,  circulation  manager  of  the 
Toronto  Star;  Harry  Swartz,  past 
president  of  the  Newsboys’  Union, 
and  Benny  Finkleston,  member  of 
that  organization.  Myer  Bobkin  and  | 
“Pinky”  Stransman,  president  and 
vice-president  of  the  newsboys’  asso¬ 
ciation,  are  also  active  in  the  move¬ 
ment. 

Carrier  Activities 

THE  FIRST  annual  Rock  Island  (111.) 

Argus  carriers’  convention  was  held 
last  week  with  575  boys  and  members 
of  their  families  in  attendance.  R.  E. 
McLellan,  Argus  circulation  manager, 
was  in  charge  of  the  convention.  The 
program  included  talks  by  Rock 
Island  public  officials  and  Ben  H. 
Potter,  co-publisher  of  the  Argus. 

A  motion  picture,  “The  Light  of  the 
Western  Stars”  and  several  short  sub¬ 
jects  started  the  day’s  festivities.  The 
boys  and  their  parents  spent  the  after¬ 
noon  at  a  local  park,  where  games 
and  races  were  held.  The  Argus  pro¬ 
vided  a  truckload  of  soda  pop  and 
ice  cream  for  the  picnic. 

The  Wilkes-Barre  (Pa.)  Times- 
Leader  recently  published  a  full  page 
of  pictures  of  the  70  carrier-salesmen 
graduating  from  high  school  this 
spring.  “These  carriers  are  ready  for 
w’orld  of  business”  stated  the  heading 
on  the  page.  The  boys  were  also  pre¬ 
sented  with  certificates  of  merit  at 
Commencement.  Practically  every 
vacancy  on  the  paper  is  filled  from 
these  certificate  holders.  James  J. 
Morrisey  is  circulation  manager  of 
the  Times-Leader. 

Quote  Chief  of  Police 

IN  AN  institutional  ad  devoted  to 
newspaper  boys,  the  Harrisburg 
(Pa.)  Telegraph  recently  quoted  the 
local  Chief  of  Police  George  J.  Shoe¬ 
maker,  who  said:  “In  my  27  years  as  a 
policeman,  10  years  of  this,  chief  of 
police,  we  have  never  had  a  news¬ 
paper  carrier  for  juvenile  delinquency. 
It  is  the  first  start  in  a  boy’s  life  in 
trying  to  make  his  way  in  the  world. 

I  am  convinced  that  the  training  a 
boy  received  on  a  newspaper  route 
will  be  a  great  help  to  his  future  busi¬ 
ness  life.” 

Offers  Six  Trips 

THE  Oakland  (Cal.)  Tribune  is  offer¬ 
ing  six  vacation  trips  for  all  inde¬ 
pendent  Tribune  dealers.  The  grand 
prize  is  a  22-day,  all-expense-paid 
tour  of  U.S.,  for  the  first  three  high 
boys  in  the  entire  contest.  In  addi¬ 
tion,  each  winner  of  this  trip  receives 
$25  in  cash  for  personal  spending 
money.  Other  prizes  include  a  14-day 
trip  to  Alaska  for  the  next  three  high 
boys  with  $10  each  for  spending 
money;  a  10-day  trip  to  Glacier  Na¬ 
tional  and  Waterton  Lakes  parks  for 
the  remaining  four  high  boys,  with 
$10  in  spending  money  for  each;  a 
trip  to  Catalina  Island  for  next  30 
high  boys;  a  seven-day  trip  to  Yose- 
mite  for  36  boys;  and  a  seven-day 
trip  to  Dimond-O  scout  camp  for 
everyone  who  obtains  85  contest  order 
points. 

RAN  230,468  AD  LINES 

The  Paterson  (N.  J.)  Evening  News 
on  June  29  celebrated  its  50th  anni¬ 
versary  with  a  240-page  paper  in  15 
sections.  Thj  edition,  printed  on  a 
special  golden  rod  colored  stock  with 
an  eight-page  rotogravure  section  as 
a  cover,  carried  a  total  advertising 
linage  of  230,468  lines.  The  edition 
was  dedicated  to  the  memory  of  the 
late  Edward  B.  Haines,  founder  of  the 
Paterson  Morning  Call  and  the  Eve¬ 
ning  News. 


'■Ji 


m 


TO  STRENGTHEN  NATIONAL  MORALE 

Moral  Re-Armament  "is  a  primary  service  at  any 
time,  an  urgent  one  now,  a  program  in  which  the 
workers  heartily  unite,”  says  David  Dubinsky, 
President  of  the  International  Ladies’  Garment 
Workers  Union. 

"Nothing  could  be  more  timely  than  your  call  for 
national  unity  through  Moral  Re-Armament, 
says  Daniel  J.  Tobin,  head  of  the  International 
Teamsters  Union. 

"Moral  Re-Armament  shares  equally  in  import¬ 
ance  with  material  rearmament  in  these  critical 
days,”  says  Secretary  of  the  Navy,  Charles  Edison. 

May  we  supply  you  with  the  full  text  of  these 
and  other  statements  by  leaders  in  various  fields? 
Their  publication  will  strengthen  national  morale. 
So  will  the  "prescription”  for  a  Fear-Free  America 
shown  above.  W^e  will  be  glsd  to  furnish  you  a 
mat  of  this  in  2-column  width. 

edUM^  nmUriaL  ufriU 

Moral  Re-Armament 

61  Gramffrcy  Park,  N«w  York 

(Editor  &  Publisher  believes  that  "V 
Moral  Re-Armament  is  the  most  R 
constructive  news  of  the  day  and  m 
provides  this  space  without  charge.  ^ 


m- 


h'DITOR  &  PUBLISHER 


T  T  ^  ^  ^  ^  ^  programs  were  Texaco  and  Chrysler,  vertising  managers,  are  not  doing  our 

mm  fl  y  x  n  O  l  JlRfillRSfiS  cosUng  $30,000  for  a  single  best  job  in  educating  and  training 

X  broadcast  over  104  stations.  I  also  the  men  we  send  out  on  the  firing 

J  •  understand  that  their  contracts  called  line. 

1^  0\X7RT^fl  VS  rCClCllO  programs  which  would  mean  this  so-called  glamour  period  in 

^  w  w  w.  M  yearly  expenditure  of  each  which  we  seem  to  be  living,  there  is 

was  $1,560,000.  Bear  in  mind  they  doubt  but  that  the  salesmen  of 
(This  is  a  digest  of  a  speech  given  Yet,  through  it  all,  the  fundamental  missed  all  the  listeners  on  the  other  time  on  the  air  have  frequently  had 

last  week  before  the  National  Adver-  forces,  which  formerly  lifted  news-  646  stations.  This  was  far  from  a  the  edge  on  sellers  of  newspaper  space 


tising  Executives  Association  in  Chi-  papers  into  their  prime  position  with  complete  coverage. 


through  their  showmanship  and  dra- 


cago  by  Harvey  R.  Young,  advertising  these  advertisers,  have  not  changed  Let’s  compare  this  with  what  could  matic  presentations  of  radio  by  the 

director  of  the  Columbus  (O.)  Dis-  one  iota.  Neither  has  the  average  mil-  have  been  done  in  the  newspapers  extensive  use  of  the  studios  and  tal- 

patch.)  line  rate.  Only  the  advertisers  them-  for  less  money.  I  am  sure  a  much  gnt.  Is  it  possible  that  we  will  be 

FROM  TIME  to  time  we  have  all  seen  selves  have  changed.  I  make  this  more  convincing  selling  message  smart  in  our  selling  if  we  adopt  some 

many  theories  of  advertising  loom  statement  because  radio  has  not  af-  could  be  put  into  a  half  page  in  the  of  that  glamour?  , 

on  the  horizon  that  eventually  faded  fected  newspaper  circulations.  Editor  newspapers.  I  selected  the  first  news-  i  suggest  that  it  be  done.  Why  not 
out.  It  is  not  likely  that  this  will  &  Publishm,  in  its  March  9  issue,  papers  throughout  the  United  States  appeal  to  the  Bureau  of  Advertising 

happen  to  radio.  Therefore,  it  ap-  stated  that  circulations  have  increased  having  circulations  from  16,000  and  to  have  prepared  and  produced  a 

pears  that  we  were  somewhat  negli-  in  the  United  States  42.7%  in  twenty  up  to  the  highest,  making  the  total  talking  motion  picture  in  technicolor 

gent  in  reckoning  with  radio  in  its  years  and  there  are  now  over  forty  circulation  11,546,858.  In  some  of  the  showing  the  results  of  newspaper  ad- 


infancy.  If  we  can’t  compete  with  million  papers  sold  daily. 


larger  cities  two  papers  were  selected. 


radio  now,  how  are  we  going  to  In  giving  you  the  total  national  ad-  The  combined  line  rate  is  $23.33.  Tak- 


vertising.  I  thought  of  this  when  I 
saw  the  one  the  Jam  Handy  Co.  made 


handle  television  when  it  comes  into  vertising  loss  of  newspapers  since  ing  an  average  of  1,225  lines  to  a  half  for  the  Singer  Sewing  Machine  Co., 


practice? 


1927,  I  do  not  want  to  leave  with  you  page,  this  coverage  would  have  cost  which  was  put  on  before  the  Colum- 


Roy  S.  Durstine,  at  one  of  the  Fed-  the  impression  that  all  daily  news-  a  total  of  $28,579.25. 


erated  Advertising  meetings  several  papers  have  suffered  losses  because  It  will  take  some  proof  to  convince  convincing  sales  presentation, 
years  ago,  gave  us  a  warning  when  Media  Records  show  that  out  of  183  me  that  the  $30,000  broadcast  over  Radio  in  Retail  Field 

he  said:  “Business  has  been  presented  daily  newspapers,  10  of  them  pub-  104  stations  will  bring  the  results  that 


bus  Advertising  Club.  It  was  a  very 


with  a  new  vocabulary.  It  has  a  new  lished  more  paid  advertising  in  1939  could  be  secured  through  the  use  ^ 

sales  tool.  It  is  combining  its  adver-  than  they  did  in  1928.  In  some  cities  over  eleven  and  one-half  million  ’  t 

tising  with  showmanship.  Whether  publishers  seem  to  be  playing  both  newspaper  circulation  scattered  in  se-  ^  esm^ 


we  like  it  or  not,  masses  of  people  ends  against  the  middle.  I  recently  lected  fertile  markets. 


are  being  influenced  by  the  radio’s  saw  a  full  page  advertisement  of  one 


dramatic,  exciting  programs.” 

Cites  Trend  to  Radio 


of  the  metropolitan  newspapers  ad¬ 
vertising  the  use  of  both  its  newspa- 


Lack  of  Appreciation 


as  an  advertising  medium — to  say  that 
no  advertiser  can  profitably  use  radio 
is  unsupported  in  theory  and  has  been 


To  my  notion,  this  elaborate  and  refuted  in  practice.  This  criticism  of 
costly  use  of  radio  on  the  part  of  destructive  selling  also  applies  to 
these  advertisers  shows  a  lack  of  ap-  radio  salesmen  when  they  lambast 


Let’s  look  at  the  linage  picture  raaio  station.  these  advertisers  shows  a  lack  of  ap-  radio  salesmen  when  they  lambast 

newspapers  present  as  radio  continues  If  I  personally  controlled  a  dozen  preciation  when  you  consider  the  ser-  newspaper  advertising.  I  have  heard 

to  run  wild — a  picture  that  has  been  stations  and  that  many  newspapers,  vice  newspapers  for  years  have  given  them  make  statements  that  newspa- 

painted  by  the  big  national  advertis-  their  sales  organizations  would  be  them  by  publishing  column  after  col-  pers  had  seen  their  best  day  as  an 

ers  whose  millions  of  advertising  absolutely  separate.  I  am  a  firm  be-  umn  of  food  recipes,  household  helps,  advertising  medium. 


money  have  set  new  precedents  for  liever  in  that  old  saying,  “Competi-  the  conducting  of  cooking  schools  and 
advertising  expenditures.  Ever  since  tion  is  the  life  of  trade.”  Competition  numerous  other  methods  of  coopera- 


1927,  the  aggression  of  radio  on  news-  is  what  makes  us  tighten  our  belts 
paper  advertising,  particularly  in  the  whet  our  armament, 
national  field,  has  continued  unim-  Says  Advertiscri  Unfair 

paired,  unimpeded  and  progressively  i  believe  if  publishers  as  a  whole 

succes^ul.  were  to  put  the  newspaper  and  the 

It  sometimes  looks  as  though  news-  radio,  separately,  on  a  highly  and 


The  thing  that  inspired  me  most  to 
want  to  re-hash  this  subject  was  not 


is  what  makes  us  tighten  our  belts  tion,  some  of  which  I  hesitate  to  men-  ^^h^bsses  in  naS 

and  what  our  armamant.  Uon.  Than,  add  to  that  tha  fact  that  1;°"^,  Eigg“r  W  ad- 

Sayf  Advertiser!  Unfair  newspaper  were  the  principal  me-  vertisers-the  department  stores-are 

I  believe  if  publishers  as  a  whole  dium  that  first  developed  their  in-  doing  about  radio.  This  was  strongly 
were  to  put  the  newspaper  and  the  dustry.  demonstrated  at  the  Retail  Radio  Ses- 

radio,  separately,  on  a  highly  and  These  radio  food  advertisers  treated  sion  held  in  New  York  by  the  Na- 
fairly  competitive  basis,  that  the  news-  their  own  customers,  the  largest  dis-  tional  Retail  Dry  Goods  Association, 


paper  competition  as  to  radio  has  ap-  fairly  competitive  basis,  that  the  news-  their  own  customers,  the  largest  dis-  tional  Retail  Dry  Goods  Association, 
parently  folded  because  so  many  of  papers  would  eventually  re-establish  tributors  of  their  products,  as  they  January  17,  1940. 
our  publishers  accepted  this  new  arch  their  full  and  rightful  position  as  a  have  the  newspapers.  I  refer  to  the  wbpn  thpcp  larvp-st  ucprc  nf  npws- 
rival  by  installing  and  operating  their  national  advertising  medium.  The  chain  stores  and  super  markets.  They,  ^onpr  cnapp  think  radio  ic:  of  suffi 
own  radio  stations.  Whether  we,  rapid  growth  of  radio  has  been  due  themselves,  do  now  and  always  have  im^rtai^P  to  Todnot  a  full 

whose  sole  job  is  the  sale  of  news-  partially  to  the  great  support  given  placed  their  own  advertising  in  the  j  session  discussinc  it  then  it  be- 
paper  advertising,  should  become  by  newspapers  in  free  publicity  and  local  newspapers.  So  I  wonder  who  hooves  us  to  keen  our  eves  onen  and 
alarmed  is  answered  in  the  figures  our  publishing  of  daily  radio  pro-  is  out  of  step.  Is  it  the  food  and  tn  thp  t^nnnd  ^  ^ 

I  now  present.  grams.  beverage  manufacturers  or  is  it  the  ^  .  ju**v.*  j- 


In  1927  national  advertisers  in-  j  ajso  think  in  many  cases  those  retailers  who  are  constantly  closer  to 


$225,000,000 


newspaper  national  advertisers  who  switched  to  the  consumer? 


Now,  just  a  word  about  that  radio 
session  when  the  following  were  dis- 


space.  *rhat  same  year,  when  radio  the  radio  are  most  unfair  when  they  Figures  given  me  also  showed  that  U)— Why  radio  for  retailing, 

went  commercial,  they  spent  $5,074,-  make  comparisons  of  results  received  manufacturers  of  drug  and  toilet  goods  Type  of  radio  pro^am;  (3)— 

CXK)  with  this  new  medium.  In  other  from  the  two  media — for  the  reason  became  radio-minded,  using  only  one-  radio  advertising;  (4)  Results 

words,  the  newspapers  that  year  re-  most  of  them  spent  far  more  for  third  of  the  newspaper  space  in  1939  advert^ing.  ,  ,  ,  . 

ceived  $45  from  national  advertisers  radio  than  they  did  for  newspaper  that  they  used  in  1929 — yet  their  dis-  ®  regular  52-week  schedule  is 

for  every  dollar  that  went  to  radio.  space.  tributors,  the  retail  drug  and  toilet  necessary  for  radio  results,  it  like- 

Newspaper  Linage  Off  33V3%  Let’s  look  at  what  a  few  of  the  out-  goods  stores,  have  increased  their  own  should  be  so  considered  in  t  e 


space. 

Let’s  look  at  what  a  few  of  the  out- 


Twelve  years  later,  in  1939,  national  standing  general  advertisers  used  in  local  newspaper  advertising  7%. 


advertisers  had  cut  their  newspaper  radio  during  1939: 


appropriations  to  $149,000,000  and  this 
included  $20,000,000  of  new  advertis- 


Most  likely  it  is  the  newspaper  ad- 


Procter  &  Gamble  spent  $6,769,135;  vertising  of  the  retailers  and  not  the 
General  Foods  spent  ^,269,567;  Ster-  radio  advertising  of  the  manufactur- 


use  of  newspapers  for  national  as  well 
as  local  advertisers. 

More  Consistency  Needed 

In  many  campaigns  national  adver- 


ing  that  newspapers  received  from  ling  Products  spent  $3,755,812;  Stand-  ers  which  brings  the  real  results.  I  tisers  do  not  give  newspapers  a  fair 

the  liquor  industry,  whereas  the  radio  ard  Brands  spent  $2,898,521;  Colgate-  have  heard  it  said  that  national  news-  trial.  If  you  check  all  your  national 

jumped  from  $5,074,000  in  1927  to  Palmolive-Peet  spent  $2,749,735;  paper  advertising  losses  in  recent  accounts  as  to  the  number  of  inser- 

$129,000,000  in  1939,  and  this  did  not  Campbell  Soup  spent  $2,704,331;  years  were  somewhat  due  to  our  hav-  tions  as  well  as  total  linage  used 


include  what  these  radio  advertisers  American  Tobacco  spent  $2,506,141. 
paid  for  talent,  conservatively  esti-  There  are  750  broadcasting  static 
mated  at  $63,500,000.  and  I  learn  among  the  most  expens 

Including  that  $20,000,000  received  ■'  ■ 

from  the  liquor  industry,  newspaper  ^ijAD^CC  Bill  DlAir\r\r\ 
Image  was  down  331/3%  in  twelve  rULrwwOOU 

years.  The  radio  likewise  affected  the  WASHINGTON,  D.  C.,  July  1 — C( 
magaanes  which  were  down  33 1  / 10% .  spread  between  prices  paid  to 


American  Tobacco  spent  $2,506,141.  ing  coasted  too  long  down  the  hill  of  during  the  year,  you  will  be  surprised 
There  are  750  broadcasting  stations  fogey  selling  methods.  If  any  part  of  as  I  was  when  I  asked  our  national 
and  I  learn  among  the  most  expensive  this  is  true,  then,  some  of  us  as  ad-  department  to  give  me  a  report  and 
■  ■  ■  -Mil  this  is  what  it  showed  for  1939:  329 

mil  ■■  *  ran  1  to  7  insertions;  127  ran 

CHARGES  PULPWOOD  MONOPOLY  IN  U,  S*  from  7  to  14  insertions;  108  ran  from 


CHARGES  PULPWOOD  MONOPOLY  IN  U.  S.  from  7  to  14  insertions;  108  ran  from 

WASHINGTON,  D.  C.,  July  1 — Convinced  that  a  monopoly  is  widening  the  14  to  26  insertions;  83  ran  from  26  to 
spread  between  prices  paid  to  producers  of  pulp  and  pulpwood  and  those  in^rtions;  41  ran  better  than  52 


The  outdoor  advertising  people  seem  which  ultimate  consumers  pay.  Representative  Hampton  Fulmer  of  South  insertions. 

to  have  done  a  better  job  than  either  Carolina,  has  submitted  a  resolution  asking  for  investigation  of  the  industry  In  the  face  of  this  national  adver- 
the  news^pers  or  magazines  with  a  by  the  forestry  service  of  the  U.  S.  Department  of  Agriculture.  Representa-  tising  record  and  the  fact  that  997f 
oM  of  <mly  8%.  ^  Fulmer,  reporting  to  the  House  on  the  survey  of  forestry  by  a  10-man  local  advertisers  in  the  Colum- 

It  looks  like  the  newspapers  long  committee  said:  “The  trouble  with  the  large  operators,  as  well  as  the  pulp  Dispatch  contract  for  and  ux 

fo^national*  aVwrtUino  i  ^  paper  mills  is  that  they  all  belong  to  their  various  associations,  and  ^  six  times  a  week  for 

SLt  S^^eS^rS  ^hey  are  operating  under  trade  practice  rules  and  regulations,  which  natur-  consecutive  weeks  and  our  local  rates 

wnai  iisurpea  by  radio,  oo  1  ask  you,  i*  ^  i  i  are  net,  yet  we  have  some  complamts 

gentlemen,  if  the  subject  is  worthy  f  ^  ^  ^og-tied  monopoly  in  not  on  y  buying  forest  products  differential.  I  believe 

of  our  consideration  again  today.  This  sellmg  their  manufactured  products.  In  fact,  this  is  the  serious  trou-  newspapers  are  justified  in  this  rate 

change  has  all  taken  place  in  the  face  our  country  today.  Practically  every  one  of  these  large  and  well-  differential  as  long  as  local  advertising 

of  the  fact  that  many  of  these  big  orgamzed  groups  not  only  control  their  production  but  they  control  their  ig  regular  every  week  and  national 
radio  users  were  first  developed  by  distribution  and  the  fixing  of  prices,  all  of  which  is  at  the  expense  of  farmers  advertising  is  so  spasmodic, 
newspapers.  I  refer  especially  to  gro-  and  the  consuming  public  generally.”  Loss  of  Norwegian  sources  of  supply  The  number  of  insertions  and  the 
eery  products,  toilet  goods,  soaps,  to-  to  the  American  market  has  encouraged  “the  monopoly”  to  even  greater  amount  of  linage  used  in  a  newspaper 
baccos.  automobiles  and  gas.  abuses,  Fulmer  accused  today.  (Continued  on  page  33) 


newspapers  are  justified  in  this  rate 
differential  as  long  as  local  advertising 
is  regular  every  week  and  national 
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N.Y.Herald'sOwls, 
Minerva  and  Bell- 
Ringers  to  Return 

Statues  Which  Adorned 
Herald  Bldg,  for  26  Years 
To  Be  in  Park 

The  bronze  statue  of  Minerva,  ac¬ 
companied  by  two  bronze  owls  and 
by  “Stuff  and  Gulf,”  the  two  bell 
ringers  who  tolled  the  hours  for  26 
years  from  the  top  of  the  old  New 
York  Herald  Building  at  35th  Street 
between  Broadway  and  Sixth  Ave., 
will  return  to  Herald  Square  through 
the  auspices  of  the  New  York  Park 
Department,  Commissioner  Robert 
Moses,  and  the  Work  Projects  Ad¬ 
ministration. 

Last  November  a  committee  of  busi¬ 
nessmen  in  the  district  raised  $10,000 
to  restore  the  clock  to  its  original 
condition  and  return  it  to  Herald 
Square.  This  week  ground  was  broken 
for  a  new  40-foot  granite  monument. 
The  bell-tapping  smiths  disappeared 
from  the  cornice  of  the  Herald  Bldg, 
in  1921. 

Statue  Reconditioned 

Between  intervals  of  scrubbing  and 
polishing,  the  prodigal  goddess  of 
wisdom  and  her  two  bronze  black¬ 
smiths  have  been  impatiently  waiting 
in  the  bronze  factory  of  E.  Gargani 
k  Sons,  Inc.,  Brooklyn,  for  this  return, 
which  will  involve  an  entire  redesign 
and  re -planning  of  the  Herald  Square 
area  over  which  the  group  will  tower. 

As  though  reminding  Zeus’  daughter 
of  her  mythological  attribute,  two 
bronze  owls,  originally  blinking  illu¬ 
minated  eyes  at  the  square  from  their 
perch  on  the  corners  of  the  south  cor¬ 
nice  of  the  old  Herald  building,  will 
also  flank  the  clock  surmounting  the 
monument. 

The  bronze  group  was  designed  by 
Antonin  Jean  Carles,  a  Frepch  sculp¬ 
tor  whom  James  Gordon  Bennett 
commissioned  to  make  the  drawings 
and  supervise  the  casting  in  France 
in  1894.  Models  and  preliminary 
drawings,  after  approval  by  Mr.  Ben¬ 
nett,  were  exhibited  in  the  Paris  salon 
of  1894,  and  later  installed  on  the  Her¬ 
ald  building  at  a  total  cost  of  $200,000. 

Minerva  and  her  bell  ringers  later 
journeyed  to  Brooklyn  from  New 
York  University  where,  in  1928,  they 


1918),  through  whose  vision  and  en¬ 
terprise  the  New  York  Herald  became 
one  of  the  world’s  great  newspapers.” 

Three  of  the  bronze  owls,  several  of 
which  were  located  on  the  cornices  of 
the  Herald  Building,  are  now  in  the 
lobby  of  the  Editor  &  Publisher  office 
in  the  old  Times  Building. 

n 

40%  Sales  Increase 
Brought  By 
Consistent  Ads 

Four  Kings  Whiskey 
Consumption  Up 
While  Others  Decreased 

Philadelphia,  July  2  —  Consistent 
newspaper  advertising  played  an  im¬ 
portant  role  in  bringing  about  a  40% 
increase  in  the  sales  of  Four  Kings 
Whiskey,  Editor  &  Publisher  was  told 
today  by  J.  M.  Korn,  head  of  the 
Philadelphia  advertising  agency  bear¬ 
ing  his  name  which  handled  the  ac¬ 
count  for  the  Kasko  Distilling  Cor¬ 
poration. 

Mr.  Korn  pointed  out  that  during 
the  last  six  months  in  1939  there  had 
been  a  decrease  of  12%  in  the  gallon 
sales  of  rye  whiskey  in  Pennsylvania 
compared  to  the  previous  year.  In 
the  same  period.  Four  Kings  showed 
an  increase  of  40%  and  for  the  past 
six  months,  according  to  Mr.  Korn, 
the  brand  has  been  the  largest  selling 
rye  in  the  state. 

“The  Four  Kings  brand,”  he  said, 
“is  distributed  only  in  Pennsylvania. 
Although  forced  to  compete  with 
brands  that  are  advertised  nationally. 
Four  Kings  has  forged  ahead  because 
of  its  quality,  the  excellent  job  done 
by  a  good  selling  force,  and  a  year’s 
consistent  advertising  campaign. 
Ninety  per  cent  of  the  funds  were  al- 
loted  to  newspapers.” 

Mr.  Kom  told  Editor  &  Publisher 
that  small,  consistent  copy  was  used 
at  least  once  a  week  in  approxi¬ 
mately  60  dailies  throughout  Penn¬ 
sylvania. 

In  some  cities,  100-line  insertions 
were  made  twice  and  three  times  a 
week. 

■ 

Stetson  Plans  Wide 
Newspaper  Campaign 

An  extensive  newspaper  advertis¬ 
ing  campaign  on  a  new  model  hat 


Young  Discusses 
Newspapers  vs.  Radio 

continued  from  page  32 

should  have  as  much  bearing  on  re¬ 
sults  as  has  the  number  and  cost  of 
programs  on  the  air.  If  advertisers 
must  use  radio  regularly  to  get  best 
results,  then,  again  I  repeat  they 
should  use  the  newspapers  regularly. 

Newspaper  Copy  Better 

I  think  that,  as  a  rule,  most  local 
copy  in  newspapers  is  of  a  higher 
standard  than  many  local  talent  pro¬ 
grams  and  spot  announcements  over 
the  air.  If  you  don’t  think  so,  have 
your  stenotyper  listen  in  on  the  radio 
all  day  and  evening  and  give  you  a 
copy. 

Ira  A.  Hirschmann,  vice-president  of 
Bloomingdale’s,  on  this  subject  said; 
“Through  the  lack  of  imagination  and 
lack  of  appraisal  of  its  great  intelli¬ 
gent  middle  class  audience,  radio  is 
losing  many  of  its  listeners.”  Here  I 
would  like  to  suggest  to  the  Better 
Business  Bureaus  that  they  give  the 
same  attention  and  criticism  to  both 
media. 

I  do  not  know  of  any  legitimate  ad¬ 
vertising  medium  that  guarantees  re¬ 
sults  but  I  have  personally  seen  some 
very  fine  campaigns  approved  by  ex¬ 
perts  that  failed  in  both  media.  I 
have  in  mind  a  particularly  large  food 
advertiser  now  using  the  radio  that 
was  formerly  a  very  small  newspaper 
advertiser  but  never  gave  newspapers 
a  fair  test.  Yet  the  president  of  this 
company  and  the  vice-president  of 
his  advertising  agency  have  the  past 
two  years  been  making  talks  at  con¬ 
ventions  praising  radio  to  the  sky.  I 
notice  that  a  recent  financial  journal 
showed  this  concern  lost  $87,612  in 
1939. 

Now,  let  me  give  you  an  opposite 
experience  that  happened  right  here 
in  Chicago  with  one  of  the  largest 
newspaper  advertisers.  For  a  long 
time  Marshall  Field’s  fostered  a  most 
elaborate  and  costly  program  on  the 
air.  After  a  fair  trial  it  was  discon¬ 
tinued  and  their  profits  in  1939  were 
$5,062,779  and  it  is  even  better  for 
the  first  quarter  of  this  year,  being 
$854,405. 

A  similar  experience  was  had  by 
another  very  large  retail  chain  store, 
the  Sears,  Roebuck  &  Co.  They  gave 
this  or  a  similar  program  a  trial  and 
have  discontinued  it.  And,  their 


newspaper  advertising  appropriation 
for  the  entire  country  has  been 
quoted  in  excess  of  $11,000,000  annu¬ 
ally. 

■ 

J.  S.  Knight  Appoints 
Barry  and  Milburn 

Akron,  O.,  July — Appointment  of 
Kenneth  L.  Milbum  as  business  man¬ 
ager  of  the  Akron  Beacon- Journal 
was  announced  here  this  week. 

Mr.  Milbum,  who  has  been  office 
manager  since  1928,  received  his  ap¬ 
pointment  after  J.  H.  Barry  had  been 
named  general  manager  of  the  three 
John  S.  Knight  properties,  the  Beacon- 
Journal  the  Detroit  Free  Press  and  the 
Miami  Herald. 

I  Mr.  Barry,  as  well  as  Mr.  Knight, 
has  been  spending  a  part  of  his  time 
at  the  Free  Press. 

Mr.  Milbum  had  served  in  the 
business  department  of  the  Spring- 
field  (O.)  Sun  from  1919  to  1927. 
During  a  part  of  this  time  the  Sun 
was  owned  by  Charles  Landon  Knight, 
the  father  of  the  present  editor  of  the 
Knight  properties. 

Mr.  Milbum  also  has  been  assistant 
secretary  and  treasurer  of  the  Beacon 
Journal  Co.  and  the  Beacon  Journal 
Publishing  Co. 

Mr.  Milbum  is  married  and  the 
father  of  two  children,  Lois,  who  re¬ 
cently  graduated  from  Rochester  Uni¬ 
versity,  Rochester,  N.  Y.,  and  Robert, 
who  is  now  attending  business  college. 

PLANS  SUMMER  DRIVE 

With  copy  featuring  the  New  York 
Stale  Supieme  Court  ruling  that  a 
Bacardi  cocktail  can  only  be  made 
with  Bacardi  rum,  Schenley  Import 
Corp.  this  week  started  a  summer 
campaign  for  Bacardi  rum.  The  cam¬ 
paign  will  run  through  Labor  Day, 
appearing  in  newspapers  throughout 
the  coimtry.  Lawrence  C.  Gumbinner 
Agency  has  the  account. 

USING  NEW  BODY  TYPE 

The  New  York  Mirror  recently 
adopted  a  new  body  type,  Intertype 
Regal,  8-point  on  8%  slug,  instead  of 
Ideal  Bold  8  on  8,  for  its  news  and 
features.  Head  types  remain  the 
same. 

DROPS  "SPECIAL" 

The  Hopkinsville  Kentucky  New 
Era,  effective  Nov.  1,  will  be  repre¬ 
sented  by  its  home  office  force  in  the 
national  advertising  field. 


were  made  part  of  the  James  Arthur 
collection  of  time-pieces  through  the 
gift  of  William  T.  Dewart,  president 
ind  publisher  of  the  New  York  Sun. 
Mr.  Dewart’s  presentation  was  in 
memory  of,  and  a  tribute  to  younger 
James  Gordon  Bennett,  one  of  Amer¬ 
ica’s  great  newspaper  figures,  owner 
and  editor  of  the  Herald.  Mr.  De¬ 
wart’s  presentation  to  New  York  Uni¬ 
versity  was  made  in  1928. 

Planned  NYU  Building 

Subsequent  to  the  presentation  and 
in  conformity  with  Mr.  Dewart’s  be¬ 
lief  that  the  figures  symbolic  of  the 
old  “Herald”  should  be  permanently 
enshrined  in  an  appropriate  civic 
oackground,  the  original  intention 
ivas  to  install  the  statuary  in  the 
^up  of  buildings  at  University 
weights  near  the  Hall  of  Fame. 

The  proposed  new  granite  monu- 
Jent  of  modified  Italian  Renaissance 
^ign  was  designed  by  Aymar  Em- 
oiiiy  II,  Consulting  Architect  of  the 
Park  Department. 

The  granite  base  of  the  monument 
on  which  the  bell  and  blacksmiths 
^d  will  bear  the  following  inscrip- 
fron;  “A  memorial  to  James  Gordon 
^nnett  (1796-1872),  founder  of  the 
York  Herald  in  1835,  and  to  his 
James  Gordon  Bennett  (1841- 


created  by  the  John  B.  Stetson  Com¬ 
pany,  Philadelphia,  is  being  prepared 
for  release  through  retailers  in  the 
Fall,  Editor  &  Publisher  was  informed 
this  week  by  B.  Harold  Miller,  adver¬ 
tising  manager  of  the  company. 

The  campaign  will  be  centered 
around  the  “Stratoliner”  a  hat  model 
named  after  TWA’s  “overweather” 
airplane  which  recently  made  test 
flights  to  principal  cities  in  the  United 
States. 

“According  to  our  present  policy,” 
said  Mr.  Miller,  “we  are  making  every 
effort  to  get  our  dealers  throughout 
the  country  to  make  wide  use  of  local 
newspapers.  The  effectiveness  and 
economy  of  this  medium  has  been 
proved  and  we  are  at  present  direct¬ 
ing  our  efforts  in  creating  dealer  ads 
and  supplying  them  with  adequate 
mats  and  promotional  aids.” 

■ 

MARIS  SUCCEEDS  EWERT 

Washingtoe,  D.  C.,  July  1 — Major 
Earl  C.  Ewert  has  been  succeeded  as 
director  of  public  relations  for  the 
War  Department,  by  Major  Ward 
Maris.  Ewert  has  been  ordered  to  the 
36th  Field  Artillery  at  Fort  Bragg, 
N.  C.  Maris  has  been  in  Washington 
for  several  months  familiarizing  him¬ 
self  with  the  work. 
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C'liifCfCfO  Pi'©DCli'©S  APPOINTS  SPECIAL 

Burke,  Kuipers  &  Mahoney,  Inc., 
«  T  <1  York,  has  been  appointed  the 

1*  or  imiUX  national  representative  for  the  Han- 

over  (Pa.)  Evening  Sun,  effective 

Newsmen  i 


1,500  Representatives  of 
Press  and  Radio  Expected 
at  Demo.  Convention  July  15 

Chicago,  July  2— Facilities  to  ac- 
conunodate  more  than  1,500  repre¬ 
sentatives  of  the  press  and  radio  are 
being  made  at  Chicago  Stadium,  scene 
of  the  forthcoming  Democratic  Na¬ 
tional  Convention,  opening  here  July 
15,  it  was  announced  today  by  Oliver 
A.  Quayle,  Jr.,  treasurer  and  execu¬ 
tive  assistant  to  the  chairman  of  the 
national  committee. 

More  than  1,000  newspaper  men  and 
women,  including  712  in  the  working 
press  section,  will  be  on  hand  to  re¬ 
port  the  convention  proceedings.  In 
addition,  there  will  be  several  him- 
dred  representatives  of  weekly  news¬ 
papers,  magazines  and  other  publi¬ 
cations.  Press  photographers  and 
newsreel  cameramen  will  add  a  few 
hundred  more.  Besides,  there  will  be 
more  than  100  broadcasters  and  tech¬ 
nicians,  plus  about  50  “radio  report¬ 
ers”  representing  individual  stations. 

No  Television 

While  there  will  be  no  television 
booths,  because  of  transmission  prob¬ 
lems,  such  as  was  the  case  at  the 
G.O P.  convention  in  Philadelphia,  the 
three  major  networks — NBC,  CBS 
and  MBS — will  broadcast  the  conven¬ 
tion  sessions. 

Besides  the  pine  board  press  sec¬ 
tion,  flanking  the  speakers’  rostrum 
at  the  Stadium,  there  will  be  special 
sections  for  press  observers  in  the 
convention  hall  and  working  rooms 
for  the  wire  services  and  special  cor¬ 
respondents  in  the  basement  of  the 
huge  indoor  athletic  arena  on  Chi¬ 
cago’s  West  Side. 

Anticipating  as  heavy,  if  not  a 
heavier,  press  file  than  was  sent  by 
reporters  covering  the  Republican 
convention.  Western  Union  and  Postal 
Telegraph  are  installing  ample  wire 
facilities.  T.  N.  Powers,  special  traffic 
superintendent  for  Postal,  said  he  ex¬ 
pects  to  have  about  135  telegraph 
operators  on  hand  to  assist  reporters 
and  delegates  at  the  Democratic  con¬ 
vention.  Western  Union  will  have 
more  than  100  circuits  out  of  Chicago, 
many  of  which  will  be  connected  di¬ 
rectly  with  the  newspapers  they  serve. 

Michclton  Arrives  July  8 
The  Stevens  Hotel  on  the  Michigan 
Avenue  lakefront  is  Democratic  con¬ 
vention  headquarters  and  will  house 
additional  press  facilities  for  visiting 
correspondents.  Charles  Michelson, 
Democratic  publicity  chief,  will  ar¬ 
rive  at  the  Stevens  next  Monday,  July 
8,  with  his  entire  publicity  staff.  Mr. 
Michelson  will  be  assisted  by  Alfred 

F.  Flynn,  Wall  Street  Journal,  chair¬ 
man  of  the  standing  committee  of 
Washington  correspondents,  in  the 
handling  of  press  credentials  for  the 
convention. 

The  Associated  Press,  United  Press 
and  International  News  Service,  to¬ 
gether  with  the  various  newspapers, 
will  be  represented  by  virtually  the 
same  special  staffs  that  covered  the 

G. O.P.  conclave  at  Philadelphia.  Pic¬ 
ture  services  will  also  send  special 
cameramen  to  assist  local  bureau  men 
in  “shooting”  the  convention. 


RAISES  PRICE 

The  Adrian  (Mich.)  Daily  Telegram 
increased  its  subscription  price  from 
15  to  18  cents  a  week  as  of  July  1. 


Propose  Canadian 
News  Monopoly 
For  Broadcasting 

Montreal,  July  1 — Outcome  of  the 
alleged  distribution  by  private  broad¬ 
casting  companies  of  war  news  in  an 
unnecessarily  alarming  form,  the 
Canadian  Broadcasting  Corporation  is 
likely  to  be  given  a  monopoly  of  news 
broadcasting  in  Canada. 

Sponsored  news  broadcasts  will 
soon  be  a  thing  of  the  past,  Hon.  C. 
D.  Howe,  Minister  of  Transport,  in¬ 
formed  the  Canadian  House  of  Com¬ 
mons  June  28,  in  reply  to  a  question 
from  R.  B.  Hanson,  Conservative 
leader.  He  promised  that  Parliament 
would  be  told  first,  “if  I  am  not 
scolded  by  New  York  news  services,” 
about  the  new  plan  which  would  be 
evolved  after  investigation  of  the 
situation  by  Walter  S.  Thompson, 
Director  of  Public  Relations  of  the 
Canadian  National  Railways,  whose 
appointment  to  do  that  work  Mr. 
Howe  announced. 

Mr.  Thompson  was  Canada’s  first 
chief  censor  during  the  present  war 
and  retired  recently  as  head  of  the 
Dominion  Bureau  of  Information. 

CBC  to  Edit  Nows 

The  plan  which  is  reported  to  be 
under  consideration  would  involve 
a  pooling  of  the  news  gathered  by 
the  various  news  services  including 
the  Canadian  Press,  the  British  United 
Press  and  Transradio  Press.  This 
news  would  be  collected  and  edited 
by  CBC  and  then  transmitted  over 
its  facilities.  While  the  Canadian 
Press  has  been  furnishing  its  news 
to  CBC  without  charge  it  is  possible 
that  the  other  agencies  might  be 
given  some  compensation. 

There  is  little  doubt  according  to 
present  indications  that  commercial 
organizations  transmitting  news  by 
radio  in  this  country  will  be  eliminated 
from  the  picture.  Mr.  Howe’s  definite 
statement  today  about  the  early  end 
of  sponsored  newscasts  is  regarded 
as  the  doom  of  CBC  competitors  in 
this  country.  No  change  is  expected 
for  several  weeks. 

The  question  of  news  broadcasting 
in  Canada  came  to  the  fore  when  Mr. 
Howe  announced  in  the  House  on  June 
6  that  the  Board  of  Governors  of  the 
CBC  had  cancelled  the  permits  of 
Transradio  and  British  U.  P.  to  broad¬ 
cast  news  from  Clanadian  stations  ef¬ 
fective  July  1. 

In  both  cases  there  was  an  under¬ 
standing  “that  if  they  can  show  be¬ 
fore  that  time  that  their  news  source 
is  accurate,  new  permits  will  be 
issued.”  Later,  the  B.  U.  P.  permit 
was  restored.  Transradio’s  permit  was 
restored  last  week. 

The  matter  arose,  the  Minister  said, 
from  “some  trouble  over  news  being 
put  out  in  an  unduly  alarming  form 
and  many  complaints  have  been  re¬ 
ceived  from  radio  listeners  in  this 
connection.” 

■ 

HONORS  LATE  EDITOR 

E.  W.  Howe,  late  editor  of  the 
Atchison  (Kan.)  Globe,  has  been 
named  to  the  newspaper  hall  of  fame 
at  the  University  of  Kansas.  Howe 
is  the  19th  editor  whose  photograph 
goes  on  the  walls  of  the  news  room 
of  the  imiversity’s  journalism  build¬ 
ing. 


CLASSIFIED 

RATES 

"SITUATIONS  WANTED" 

(Catli  with  Orderl 
I  11m«  —  .50  per  line 
4  timei  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order! 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 
A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 

Circulation  Promotion 

Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 

Miscellaneous 

TOPS  ALL I 
Economy — Quality 
laaurel’s  Improved  Process 
Reproduce  Booklets,  Folders,  Brochures 
500  (8%  X  11')  copies  $2.63;  add'l  lOO’s 
22c.  All  sizes  available.  Larger  quanti¬ 
ties  lower.  Request  free  descriptive 
manual.  In  Met.  N.  Y.  ask  for  represen¬ 
tative.  WAlker  5-0526.  Laurel  Process, 
480  Canal  St.,  N.  Y.  C  . 

Newspapers  For  Sole 

11228 — Indians — A  bargain  and  surprise  in 
a  daily  in  the  best  known  town  in  Indiana. 
Only  $10,000  cash  required.  Murray  E. 
Hill  and  Associates,  Newspaper  Brokers, 
Nashville,  Tenn. 

(1)  City  40,000,  gross  $50,000,  price  $40,- 
000;  (2)  Twin  weeklies,  gross  $25,000 
for  $22,500;  (3)  City  12,000  excl.  semi¬ 
weekly  $25,000.  J.  R.  Gabbert,  Box  590, 
Riverside,  Cal. 

Newspaper  Brokers 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


Help  Waited 

Advertising  Solicitor; — Experienced,  college 
education,  over  30,  for  permanent  news¬ 
paper  job,  population  150.000,  East; 
must  have  clean  record,  good  habits  and 
be  able  to  write  and  sell  display  advertis¬ 
ing;  good  opportunity.  Box  1194,  Editor 
&  Publisher. 

District  Manager  with  several  years  experi¬ 
ence  in  branch  work.  Must  be  able  to 
produce  and  maintain  clean  circulation. 
Excellent  opportunity  for  advancement  for 
right  man.  Box  1168,  Editor  &  Publisher. 

Telegraph  editor,  experienced,  good  head 
writer  for  Western  Pennsylvania  daily 
of  near  15,000  circulation.  Box  1203, 
Editor  &  Publisher. 


Situotlons  Wanted 
Administrative 

Assistant  to  Publisher  or  Editor.  Young 
keen  news  and  circulation  specialist,  good 
staff  director;  thoroughly  trained  five 
countries.  Moderate  salary — any  city. 
Box  1088.  Editor  &  Publisher. _ 

Oeueral  Blanager— Daily  3,000  to  20,000  cir¬ 
culation.  Record  for  trimming  expenses 
and  pushing  up  both  circulation  and  ad¬ 
vertising  income,  making  profits  where 
losses  were.  Age  34,  married.  Box  1132, 
Editor  &  Publisher. _ 

General  Manager,  wide  experience  cities  10 
to  30  thousand.  Has  record  that  merits 
investigation.  Knows  advertising  and 
circulation.  Proven  administrative  abil¬ 
ity.  College  background.  41  years  of 
age.  Box  1063.  Editor  &  Publisher. 

HIGH-POWERED  EXECUTIVE 

Twenty-five  years’  experience  promotion, 
advertising,  newspaper,  magazine  work. 
Free  to  go  any  place.  Box  1182,  Editor 
&  Publisher. 

Man — 38,  capable  and  experienced  office  and 
back  shop,  wishes  job  on  weekly  news¬ 
paper  with  opportunity  to  buy  interest. 
Deep  South  preferred.  Box  1075,  Editor 
&  Publisher. 

SItHatioM  Wantid 
Advertising 

A-1  Classified  Man.  Proved  Metropolitan 
experience.  Some  managerial.  Any  place. 
Box  1150.  Editor  &  Publisher. _ 

ADVERTISING  EXECUTIVE 
Classified 

Made  big  gains,  third  paper  city  300,000. 
Increased  revenue  quarter  million  dollars 
city  600,000.  Built  second  paper  to 
strong  first  in  city  over  two  millions. 

Applicant  is  young,  intelligent,  re¬ 
sourceful  worker.  Address  confidentially. 
Box  1062,  Editor  &  Puhlisher. _ 

Advertising  Salesman,  31,  producer.  Ten 
years’  one  newspaper,  local  department. 
Unemployed  due  to  merger.  Box  1125, 
Editor  &  Publisher. 

Advertising  Salesman-Layout  Man.  Un¬ 
usual  daily,  weekly  and  radio  experience. 
Age  27.  Single.  Start  $35.00.  Adver¬ 
tising  Manager.  North  Central  States. 
Box  1177,  Editor  &  Publisher. 

Age:  thirty-five.  EXPERIENCE:  Newspaper 
sales,  agency  production  department. 
CAPABILITIES:  Copy,  sales  letters, 
rough  layouts.  WAN'TED:  Opportunity 
to  use  acquired  knowledge  in  advertising 
or  promotion  work,  in  any  connection 
other  than  selling.  Box  1167,  Editor  & 
Publisher. 


AWA'is-Arbo'K’"’-  a  »."ph"Ks: 

Thii  BumK  Km  York  «•"“ 

limes  Huilding  New  York  change  Box  1180,  Editor  &  Publisher. 


Newspapers  Wanted 

Country  Weekly  Wanted,  within  200  miles 
of  New  York  City,  to  lease  for  one  year 
with  option  to  buy.  Box  1198,  Editor  & 
Publisher. 

Established  Weekly  in  Connecticut,  New 
York  or  New  Jersey.  Substantial  down 
payment  if  price  right  on  good  property. 
Give  earnings.  Box  1197,  Editor  & 
Publisher. 


Pnblic  Notice 


AN  AUXILIARY  SERVICE  I 

‘EDITOR  AND  PUBLISHER”  is  a  ser¬ 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
service.  A  specialist  on  the  daily  news¬ 
paper,  "EDITOR  &  PUBLISHER,”  now 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


22  Years 

Newspaper  Experience 
National,  Local,  Classified 

Age  40,  married.  Old  enough  to  take  ad¬ 
vantage  of  years  of  valuable  experience, 
young  and  flexible  enough  to  quickly  learn 
your  selling  methods. 

Know  how  to  create  confidence  and 
develop  advertising  accounts.  How  to 
build  hard  classifications — bow  to  develop 
selling  points  and  how  to  pass  this  in¬ 
formation  on  to  increase  lineage. 

Qualified  to  manage  retail,  national, 
classified  departments  or  become  assist¬ 
ant  to  or  business  manager. 

Box  1135  Editor  &  Publisher 


Classified  Manager-Supervisor.  Seven  years’ 
experience  Metropolitan  and  small  dailies. 
Shown  substantial  increase  in  four  years 
with  present  newspaper.  Know  every 
phase.  Box  1091,  Editor  Sc  Publisher. 

Combination  newspaper  publicity-advertising 
-layout  idea  man  who  can  sell;  now 
handling  part-time  special  page  assign¬ 
ment;  want  to  make  new  connection — 
full  or  part  time.  Has  snccessful  record. 
Box  1157,  Editor  &  Publisher. 

Promotion  Man,  young,  experienced.  Ideas, 
copy,  layout,  production.  Box  1089,  Edi¬ 
tor  &  Publisher. 


FOR  JULY  6,  1940 
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SitnatioDi  WaRt«d 
CircilatioB 


ATailaUe 

CIRCULATION  PROMOTION  MANAGER 

Age  36,  married.  15  years  boy  specialist, 
email,  metropolitan,  morning,  afternoon, 
Sunday  newspapers.  Carrier  promotion 
sward  winner  Midwest.  Five  years  with 
present  employer.  Own  Speed  Graphic 
and  darkroom  equipment.  Excellent  car¬ 
rier  bulletins,  contests,  manuals.  Want 
better  opportunity.  Write  for  convincing 
record,  references,  photo.  Box  1129,  Edi¬ 
tor  &  Publisher. 


Circulation  Manager-  -age  32.  married ;  four¬ 
teen  years’  experience  in  all  phases  of  cir¬ 
culation  management.  Economical  pro¬ 
ducer,  expert  organizer.  A-1  references 
from  previous  employers.  Box  1166,  Edi¬ 
tor  &  Publisher. 

With  production  costs  rising,  you  may  need 
increased  circulation  revenue.  I  have  an 
enviable  record  for  building  profitable 
circulation.  Independent  little  merchant 
plan,  carrier  boy  promotion  and  welfare, 
my  specialty.  Have  worked  all  branches 
of  circulation,  being  director  in  full 
charge  for  past  fourteen  years.  Will  con¬ 
sider  any  offer  indicative  of  a  future. 

Age  46,  married,  two  children.  Best  of 
references.  Box  1145,  Editor  &  Publisher. 


Situations  Wanted 

Editorial 


All-Aionnd  Man,  35,  married;  street,  desk, 
makeup;  fourteen  years’  experience;  go 
anywhere  immediately.  Box  1115,  Edi- 
lor  &  Publisher. 


Amusement  Editor,  .^ix  years  covering  Radio, 
Drama  and  Dance  on  .Metropolitan  daily. 
Can  write  movie  and  music  criticisms. 
Invaluable  educational  and  practical  back¬ 
ground  for  work.  Feature  Department 
experience.  Thorough  knowledge  of  lay¬ 
out  and  make-up.  Box  1193,  Editor  & 
Publisher. 


BJ.,  M.J.,  Scholarly,  dependable,  wants  ex¬ 
perience — anywhere.  Salary  incidental. 

Box  1064,  Editor  &  Publisher. 


Can  you  use  quick,  accurate  feature  and  re¬ 
write  man  to  iiroduce  readable  and,  if 
need  be,  witty  copy,  free  of  cliches?  Pub¬ 
licity  executive,  34,  exceptionally  well- 
informed,  would  return  to  newspaper  or 
magazine  writing  job,  including  more  mod 
est  salary.  Box  1133,  Editor  &  Publisher. 

Editor — Well-known  national  non-fiction  ma¬ 
gazine  has  Managing  Editor  who  desires 
change.  Idea  man,  experienct-d  journal¬ 
ist.  author  of  books  and  articles;  knows 
writers  and  photographers.  Box  1200, 
Editor  &  Publisher.  , 


Editor-Reporter,  with  seven  years’  experi¬ 
ence  including  advertising  and  circulation 
promotion ;  good  all-around  man  for 
Weekly.  Box  1127,  Editor  &  Publisher. 

Editor-writer,  any  desk,  including  spurts; 
first  class  reporter;  34.  married;  exten¬ 
sive  experience  on  small  dailies;  capable 
and  reliable  on  desk  or  assignments.  Box 
1130,  Editor  &  Publisher. 


Editorial  —  fourteen  years’  experience  as 
reporter,  desk  man,  city  editor;  ten  years 
•Metropolitan  New  York;  seeks  small-city 
daily  or  weekly  job.  Age  32.  Box  1092, 

Editor  &  Publisher. _ 

EDITORIALTaSSISTANT,  Or  Any 
Journalistic  Work,  anywhere. 

Woman.  Good  newspaper  style,  direct  and 
concise;  fine  command  of  English;  rewrite 
and  editing  experience;  widely  traveled; 
well-educated;  cultural  background;  ex¬ 
cellent  references  in  journalistic  field. 

Box  1128  Editor  &  Publisher. 


Experienced  Editor,  small  daily;  increased 
circulation  H4%.  Metropolitan  experi¬ 
ence.  excellent  writer;  ‘27.  Box  1178,  Edi¬ 
tor  &  Publisher. 


Experienced  reporter,  photographer,  feature 
writer,  desk  man;  for  daily  or  trade 
journal.  Box  1080,  Editor  &  Publisher. 

Experienced  Weekly  Editor,  now  employed, 
wants  reportorial  job  with  daily  in 
Metropolitan — Long  Island  area.  College 
Journalism  graduate.  Age  24.  Box  1153, 
Editor  &  Publisher. 

Eirst-Class  Sports  Writer  —  Alert,  capable, 

with  ability  to  write  originally  and  well. 

Age  30.  Box  1061,  Editor  &  Publisher. 

Graduate,  23,  with  M.A.  in  Journalism; 
good  writer;  six  years’  experience  in 
back  shop.  Can  use  camera.  Box  1068, 
Editor  &  Publisher. _ 

Motion  Picture  Editor;  Former  European 
correspondent  film  trade  paper  group 
later  .sent  to  Hollywood  to  reorganize  edi¬ 
torial  staff  open  to  head  daily.  Sunday  or 
chain  group  or  news  service  film  depart¬ 
ment.  Background  thorough  metropolitan 
news  training,  desk  and  street  and 
abroad  and  excellent  record  music  re¬ 
viewing,  also  drama.  Speaks,  reads,  writes 
Bpanish.  Consider  well  any  large  center 
U.  8.,  Porto  Rico,  Cuba,  Mexico,  Canada 
or  on  South  American  continent,  where 
lived  and  worked  over  three-year  period. 
Box  1169,  Editor  &  Publisher. 


Situations  Wantad 

Editorial  (Cont'd) 


MR.  EDITOR! 

Are  you  prepared  for  this  war? 

Arm  yourself  for  the  imminent  Nazi-Soviet 
clash  by  regimenting  respective  corre¬ 
spondents. 

In  maneuvering,  post  me  in  any  part 
of  the  Ukrainian  ethnographical  area. 
Ambition,  enhanced  by  a  knowledge  of 
Ukrainian,  its  history  motives  qualifies 
me  as  a  capable  sentry  of  the  Pntirth  Es¬ 
tate.  N<iw  studying  Gernian. 

Personal  history  on  request. 

Box  1195 _ Editor  &  Publisher. 

News,  Feature,  Sports  Reporter,  23,  mar¬ 
ried.  One-and-one-half  years’  experience 
on  small  daily — advertising,  desk  experi- 
ence.  Box  1069,  Editor  &  Publisher. 

Optimist,  211  Clear,  concise  news,  features 
readers  remember.  Intelligent  copy 
editing.  A.B.,  Indiana.  Sam  Gordon, 
30  South  Rembert  Street,  Memphis,  Ten- 

nessee. _ 

PHOTOGRAPHER 

Age.  26,  alert  for  human  interest,  seeks 
change  to  live  daily.  Four  years’  experi¬ 
ence  both  big  and  small-town.  Single, 
college;  have  car  and  camera;  ran  report. 
Go  anywhere.  Box  1196,  Editor  &  P.ib 
lisher. 

A  MAN  YOU  NEED 

Reporter,  sports  writer,  25.  seeks  job  daily 
anywhere.  Box  1012,  Editor  &  Publisher. 

Sportswriter;  Seven  years  Metropolitan 
dailies.  Thorough  knowledge  all  sports. 
College  graduate.  Age  23.  Married.  Good, 
capable  writer.  A-1  references.  Anywhere. 
Available.  Box  1159,  Editor  &  Publisher. 

Woman  Reporter,  22,  college  graduate.  High 
scholarship.  Familiar  with  editorial,  pub¬ 
licity,  court,  woman’s  page.  Experience. 
Good  references.  Box  1163,  Editor  & 
Publisher. _ 

You’ll  soon  need  local  copy  again  —  war 
news  is  slowing.  Young,  fast,  accurate 
reporter  and  rewrite  man.  Five  years' 
experience,  excellent  references.  Will 
go  anywhere.  Jack  Ramsberger,  c/o  The 
Daily  World,  Atlantic  City.  New  Jersey  . 

Young  Man,  22,  can  coax  a  story  out  of 
anyone.  Newspaper  experience.  194(i 
graduate  of  Columbia  School  of  Joiirnal- 
ismm  who  wants  to  learn  how  inept  In¬ 
is  as  a  reporter.  Box  llO.'),  Editor  A- 
Publisher. 


Situations  Wanted 

Publicity 

Analysis  and  Publicity  -  expertly  done. 
Press,  inagazines.  Radio.  Also,  con 
sumer  writing  behalf  of  business.  Rea¬ 
sonable — if  immediate.  Box  1070.  Edi- 

tor  &  Publisher. _ 

Publicity  Man,  age  30.  Local  contacts. 
Newspaper  and  magazine  background. 
Write  good,  vivid  descriptive  copy;  can 
plan  productive  campaigns.  Box  1201, 

Editor  &  Publisher. _ 

Publicity  Man — eight  years’  New  York  ex¬ 
perience  real  estate,  bank,  cotiimunity. 
civic,  hotel  accounts,  seeks  pertuanent 
position  in  New  York  or  out-of-town. 
Write  details  and  salary  to  Box  1199, 

Editor  &  Publisher. _ 

Publicity-newspaper  writer  —  twenty  years 
one  firm;  writes  anything,  feature,  news, 
verse.  Box  1202,  Editor  &  Publisher. 


1.  Draft  a  four-time  ad  setting  forth 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line;  40e  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
blMk  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
journalistic  fields.  Your  confidence 
respected,  of  course. 

3.  Deadline,  12.00  Thursday,  noon. 

E&P  PERSONNEL  SERVICE 

1700  Time*  Bldg.  N.  Y.  C. 


Shop  at-  THE  EQUIPMENT  MART  -^nd  Sav 

New  Eqmpment  and  Sapplies  —  Used  Machinery  Bargains 
For  the  Printing-Pablishing  Field 


Composing  Room  Equipment  For  Saie  Mechanicai  Equipment  Wanted 


Buy  Linotypes,  Intertypes  from  practical 
machinista.  Unequalled  value.s.  Large 
stock;  all  models  on  hand  for  quirk  turn¬ 
over.  Everything  for  the  lomposing 
room.  Linotype  Maintenance  Uo.,  237 
Lafayette  St.,  N.  Y. 

Curie  Matrix  Anvil  and 
Tool  Gauge  Assembly 

Uomplete  equipment  for  reconditioning  old 
matrices  including  anvil,  files,  punches, 
chisels,  hummer,  etc.  Eleven  accurately 
machined,  sturdy,  precision  pieces.  Cuts 
matrix  costs,  saves  space-hand  repairs, 
quickly  pays  for  itself.  Priced  right. 
MONOMELT  Company,  Dept.  6.  .Minnea 
polis.  Minn. 


For  Sale:  Duplex  Tubular  22()  AC  or  DC 
Current  Electric  Scorcher,  only  -lightly 
used,  excellent  condition.  Make  best 
offer.  REPORTER,  Independence,  Kan 
sas. 


Guaranteed  Rebuilt  Linotypes  &  Intertypes 


Dry  Mat  Roller — Used  heavy  duty,  single- 
jiage.  Give  complete  details.  The  De  Kalb 
Daily.  Chronicle.  De  Kalb.  Illinois. 


Used  Slater  color  “Streaker.” 

Box  1176  Editor  &  Publisher. 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
/  your  needs.  .Montgomery  &  Bacon.  To- 
wanda,  Penna. 


Photo-Engraving  Equipment  For  Sale 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street  New  York  City- 


See  HOOD  PALCO  CORP.  First 
225  Varick  Street  New  York,  N.  Y. 


Linotype  Machines  are  rebuilt  much  mure 
economically  thru  our  specialized  service. 
.Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company.  203  Lafayette  ist.. 
.New  York  City. 


Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models:  Monotypes. 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  &  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 

Mechanical  Equipmant  For  Sala 

All  sizes  cylinder  presses,  job  presses. 
Kelly  presses,  Kluge  Units.  .John  Thomp¬ 
son  presses.  Linotypes,  Intertypes,  com¬ 
plete  plants  bought  and  sold. 

C.RAPHIO  MACHINERY  EXCHANGE,  Inc. 
30  West  24th  St.  New  York  City,  N.  Y. 
Goss  Mat  Rolling  Press;  Rouse  Band  Saw; 
8-page  Duplex.  Linotypes,  models  5-8-14. 
Many  other  items.  Northern  Machine 
Works.  .Marshall  &  .Jefferson,  Phila.,  Pa. 


Photo-engraving  Equipment  and  Metals 
E.  T.  .SULLEB.ARGER  CO. 

110  Fulton  St.  538  S.  Clark  .St. 

-New  York.  N.  Y.  Chicago,  Ill. 


Press  Room  Equipment  For  Sale 


For  Sale — Goss  straightline  press,  three 
colors  and  black  or  24-pages  black  and 
additional  color  cylinder,  “21%"  cut-off, 
drive  also  curved  stereotype  pieces, 
chases,  strictly  .A-1  condition;  $6,000  as 
-tands.  The  Everett  Daily  Herald. 
Everett.  Wash. 


Make  us  an  offer,  F.O.B.  Olympia.  Goss 
•Mat  Roller.  Bed  size,  3714x2754.  weight 
approximately  3.000  pounds,  3  H  P.  motor 
.A.C..  220  V.,  two-way  control.  .A  1  con¬ 
dition.  The  Daily  Olympian,  Olympia, 
Washington. 


Used  Hoe  4-unit  or  5-unit  straight-pattern 
design  steel-cylinder  roller-bearing  presses, 
with  or  without  pancoast-design  2  color 
couples;  also  Z  -  pattern  super  speed 
presses;  available  for  immediate  ship¬ 
ment.  R.  HOE  &  CO.,  Inc.,  910  Ea.st 
138th  St..  New  York.  N.  Y. 


Miss  .\<Iele  Ilaiilon 


Meet  M  iss  .-Vtlele  Hanlon.  executive-secretar\’  in  the  husine-ss 
office  of  the  New  York  W  or  Id-Tele  p,r  am.  .Miss  Hanlon  was 
placed  in  that  post  thorough  the  Personnel  Service. 

Similar  jobs  for  e.xperieneed  secretaries  frequently  come 
to  our  attention.  Wtimen  are  also  placed  with  the  editorial 
tiepartments  of  newspapers  anti  magazines  through  this 
Service. 

EDITOR  &  PUBLISHER 
PERSONNEL  SERVICE 
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EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


INDEPENDENCE  DAY  turns  up 
again  on  the  calendar,  marking  the 
164th  year  since  56  subjects  of  King 
George  III  decided 
Principle  after  long  delibera- 

That  Shook  tion  and  some  reluc- 

tho  World  tance  to  sever  their 

ties  with  Europe  and 
to  form  an  indepen¬ 
dent  nation  on  the  North  American 
continent.  They  didn’t  form  a  large, 
strong  nation.  Their  new  country 
was  a  narrow  strip  of  land  and  waters, 
bordered  on  one  side  by  a  formidable 
ocean  barrier,  surrounded  on  the 
North  and  the  West  and  the  South  by 
the  territorie.s  of  Britain,  France,  and 
Spain.  To  all  of  these  empires,  the 
notions  expressed  by  the  new  Dec¬ 
laration  of  Indep>endence  as  a  defini¬ 
tion  of  the  new  country’s  national  in¬ 
terest  were  completely  anathema.  Its 
projects  of  survival  in  1776  were  con¬ 
siderably  less  than  those  of  the  small 
republics  created  by  the  Versailles 
Treaty  in  1919. 

Nowhere,  except  in  that  little  group 
sitting  in  Philadelphia,  was  it  gen¬ 
erally  held  that  any  subject  people 
had  a  right  to  assume,  under  the  laws 
of  nature  and  nature’s  God,  a  separate 
and  equal  station  among  the  powers 
of  the  earth.  Nowhere  else  was  it 
accepted  as  a  self-evident  truth  that 
“all  men  are  created  equal,  that  they 
are  endowed  by  their  creator  with 
certain  unalienable  rights,  that  among 
these  are  Life,  Liberty,  and  the  pur¬ 
suit  of  Happiness;  that  to  secure  these 
rights,  governments  are  instituted 
among  men,  deriving  their  just  pow¬ 
ers  from  the  consent  of  the  governed.” 

To  the  rulers  of  France  and  Spain, 
of  Austria,  of  Prussia,  of  Hungary, 
and  of  Russia,  these  ideas  were  the 
red  lunacy  of  revolution,  the  explosive 
charge  against  the  castle  wall  of  ab¬ 
solutism.  There  were  people  in  Eng¬ 
land  who  could  discuss  them  philos¬ 
ophically,  even  in  Parliament  and  in 
the  Cabinet,  but  they  held  so  little 
attraction  as  a  practical  way  of  life 
that  the  British  spent  a  long  and 
fruitless  five  years  trying  to  exercise 
them  by  force  of  arms.  The  French 
court  supported  the  revolutionists, 
with  tongue  in  cheek  and  abundant 
malice  to  the  ancient  British  foe. 
Democracy  struck  its  roots  in  the 
new  world,  watered  by  the  gold  of 
the  most  absolute  monarch  in  Europe, 
and  before  the  new  nation  was  yet 
firmly  established,  the  French  bene¬ 
factor  and  his  wife  had  lost  their 
lives  in  a  bloody  travesty  on  what 
had  been  done  in  America  a  few  short 
years  before.  But  Democracy  went 
onward  in  the  new  world.  Within  50 
years,  the  last  vestiges  of  Spanish  and 
French  rule  had  vanished  from  Amer¬ 
ican  continents,  replaced  by  govern¬ 
ments  conceived  in  the  spirit  of  the 
Declaration  of  Independence. 

*  *  * 

THAT  WAS  a  vital  force  in  the  veins 
of  many  nations  a  century  ago. 
Democracy  was  hailed  by  millions  just 
emancipated  from 
age-old  tyranny  as 
the  answer  to  all  their 
problems  and  prayers. 
Far  too  few  realized 
then,  or  realize  now. 
that  while  a  republican  form  of  gov¬ 
ernment  can  provide  the  supreme  de¬ 
gree  of  liberty  of  thoughts  and  action, 
combined  with  security  for  the  in¬ 
dividual,  it  also  requires  the  active, 
unselfish,  informed  and  intelligent 
participation  of  those  who  share  its 
blessings. 


Democracy 
Not  for 
Loxy  Brains 


By  ARTHUR  ROBB 

Democracy  ceases  to  be  itself;  it  be¬ 
comes  equally  bad  with  the  worst 
forms  of  tyranny  when  its  citizens 
shirk  responsibility  and  delegate  their 
duties  to  the  willing  volunteers  who 
make  Jefferson’s  principles  secondary 
to  profits,  or  privilege.  Again  and 
again  it  has  been  demonstrated  in  the 
United  States  that  a  city  can  be  looted 
into  bankruptcy  by  public  servants 
and  their  unelected  bosses,  that  ser¬ 
vices  so  vital  to  the  public  welfare  as 
water  supply,  transportation,  jiolice 
and  fire  protection,  and  education  can 
be  perverted  into  actively  hostile 
agencies  against  the  public  and  sources 
of  millions  in  loot  for  insiders. 

And  if  the  municipal  record  of  dem¬ 
ocratic  achievement  has  not  been 
prideful,  its  record  in  wider  areas, 
both  here  and  abroad,  has  been  hardly 
more  glorious  in  recent  years,  and  for 
the  same  causes — public  indifference 
and  public  ignorance.  In  all  spheres, 
there  has  been  some  groimd  for  the 
dictators’  scornful  denunciation  of 
democracy  as  putrid.  It  is  putrid 
when  it  blinds  and  fleeces  its  fol¬ 
lowers,  when  it  yields  the  national 
interest  to  the  claims  of  a  minority 
class,  when  it  wastes  public  funds  to 
produce  private  gain,  when  it  is  in¬ 
competently  represented  by  diplo¬ 
mats  and  commercial  officers  in  for¬ 
eign  lands,  and  when  its  legislators  and 
executives  neglect  the  national  de¬ 
fense,  in  the  interest  of  false  economy. 
All  of  those  charges  can  be  brought 
against  democracy,  but  the  dictators 
to  the  contrary  notwithstanding,  they 
do  not  prove  that  the  democratic  sys¬ 
tem  is  essentially  at  fault.  They  do 
prove  that  it  had  been  debauched  by 
people  who  did  not  understand  it. 

*  *  * 

THE  WEAKNESSES  of  democracy 

in  Europe  have  not  produced  re¬ 
sults  like  the  municipal  corruption  of 
American  cities.  They 
Weaknost  have  produced  a 

in  Enropo's  class-conscious  gov- 

Democracios  ernmental  clique  (of 
which  we,  too,  have 
had  our  share)  with 
the  major  ambition  of  staying  on  the 
payroll  for  the  smallest  possible  labor. 
They  have  produced  legislators  and 
Cabinet  ministers  whose  first  allegi¬ 
ance  has  been  to  special  groups  and 
interests  and  not  to  the  national  wel¬ 
fare.  They  have  produced  parlia¬ 
mentary  bodies  which  did  not  dare  to 
impose  taxation  adequate  to  provide 
the  nation’s  social  and  defense  needs, 
and  so  steeped  in  their  own  philos¬ 
ophies  as  to  ignore  plain  signs  of  dan¬ 
ger  along  their  route.  And  so  democ¬ 
racy  throughout  Europe  is  hidden  in 
clouds  of  confusion  and  despair. 

It  never  existed,  even  briefly  or  in 
name,  in  Russia.  Germany  had  the 
form,  never  understood  how  to  employ 
the  substance.  Italy  long  ago  abol¬ 
ished  a  vestige  of  democracy  which 
threatened  to  interfere  with  the  ag¬ 
grandizement  plans  of  a  cut-throat 
regime.  France  clung  to  her  own 
variety,  weakened  by  the  belief  that 
every  shade  of  differing  opinions  must 
be  personally  represented  in  its  par¬ 
liament,  unable  to  get  a  sufficient 
number  in  agreement  at  any  time  on 
a  workable  definition  of  the  national 
interest.  Britain  has  had  a  vital  elec¬ 
torate,  but  a  shortage  of  competent 
public  men.  The  tax  burdens  imposed 
by  the  last  world  war  had  decimated 
the  ranks  of  the  well-to-do,  who  had 
held  the  seats  at  Westminster  and  the 
operating  levels  of  government  for 
many  a  decade,  the  old  Liberal  Party 


was  only  a  ghost  and  the  Labor  Party 
had  never  risen  to  its  opportunity. 
In  England,  as  in  this  country,  or¬ 
ganized  labor  has  not  been  long 
enough  a  political  factor  to  command 
the  unstinted  trust  of  the  electorate. 
The  Conservatives  held  the  power  for 
years  for  a  variety  of  reasons  of  which 
their  own  inherent  strength  was  not 
the  greatest. 

And  now  democracy  has  been  tem¬ 
porarily  suspended  in  England.  De¬ 
bates  in  Parliament  are  freer  in  Eng¬ 
land  today  than  anywhere  else  out¬ 
side  of  the  U.S.A.  and  the  British 
dominions  and  commonwealths,  but 
they  are  carefully  tempered  to  pre¬ 
vent  their  giving  comfort  to  an  alert 
and  powerful  enemy.  Facing  a  ter¬ 
rible  emergency,  Britain’s  govern¬ 
mental  powers  are  now  wielded  by  a 
comparatively  small  group  which 
seems  to  have  at  last  awakened  the 
nation  to  its  defensive  needs.  The  in¬ 
telligent  liberty-loving  people  of  Bri¬ 
tain  have  been  comforting  themselves 
by  the  old  platitude  that  Britain  us¬ 
ually  loses  all  the  battles  but  the  last 
one.  What  happened  to  France 
proves  that  can’t  be  done  in  a  “total 
war” — once  that  first  deadly  blow 
lands,  the  first  battle  may  well  be 
the  last. 

•  *  * 

DE5SPITE  THE  NEWS  from  Berlin,  we 

doubt  that  that  will  happen,  and  we 
doubt  also  that  Mr.  Hitler  wants  it  to 
happen.  Germany 

Some  Things  cannot  hope  for  the 

Are  Worth  strokes  of  luck  (or 

Life  Itself  maybe  treachery) 
that  let  the  tanks 
past  the  defenses  in 
France  and  Belgium  and  quickly 
pushed  the  French  away  from  air 
bases  and  ammunition  supplies.  Bri¬ 
tain  has  been  buffeted  and  battered 
but  has  as  yet  sustained  no  real  injury 
beyond  the  loss  of  supplies  in  Flan¬ 
ders.  If  British  tradition  holds,  the 
island  may  be  laid  in  many  smoking 
ruins,  but  it  won’t  be  conquered. 
That  may  be  wishful  thinking,  but  it 
is  also  faith  that  a  people  regenerated 
by  the  shock  of  war  will  successfully 
protect  institutions  for  which  they 
have  fought  nearly  800  years  against 
the  onslaught  of  an  adversary  who 
denies  their  validity. 

Britain  seems  to  have  relearned  at 
long  last  that  there  are  some  things 
for  which  even  life  itself  is  not  too 
high  a  price  to  pay.  How  about 
America?  We  sometimes  wonder, 
after  reading  the  fanaticism  of  the 
professional  isolationists,  and  watch¬ 
ing  how  wrong  their  prohphecies 
have  fallen,  whether  many  Americans 
have  lost  the  belief  in  the  liberties 
for  which  their  fathers  died. 

We  talked  about  this  with  some 
newspaper  friends  last  week  at  Phil¬ 
adelphia  and  Atlantic  City.  They 
were  men  of  about  our  own  age,  who 
were  21  in  1914  or  a  short  time  be¬ 
fore.  All  of  them  had  been  in  mili¬ 
tary  or  naval  service  in  1917-1918.  All 
have  children  who  today,  are  about 
of  the  same  age  their  fathers  were  in 
1914. 

We  agreed  among  ourselves  that  we 
as  individuals  in  1917  did  not  believe 
that  we  had  been  sucked  into  the 
war  by  British  propaganda  or  by  the 
machinery  of  the  munitions  makers. 
We  took  seriously  the  statements  of 
the  national  faith  by  President  Wilson. 
And,  in  retrospect,  none  of  us  could 
argue  logically  that  the  United  States 
could  or  should  have  stayed  out  of 
the  1914-1918  war  without  a  great 


loss  of  self-respect  and  international 
honor.  One  thing  led  to  another,  and 
Germany’s  final,  desperate,  disregard 
of  rights  we  had  asserted  and  which 
Germany  had  agreed  to  respect, 
brought  on  the  result  which  even 
Germany  had  recognized  as  the  in¬ 
evitable  consequence  of  its  action. 

*  *  * 

OUR  young  folks  don’t  seem  to  hold 

those  views.  This  writer  has  talked 
with  a  good  many  of  them  in  recent 
months,  around  his 
What  Do  own  table  and  on 

Young  Folk!  several  college 

Hold  Door? 

unanimously  these 
youngsters  don’t 
want  to  risk  their  lives  in  war.  They 
seem  to  feel  that  nothing  is  worth 
surrender  of  their  own  personal  ex¬ 
istences.  They  are  cynical  about  sys¬ 
tems  of  government.  They  have  read 
all  about  the  French  and  British  in¬ 
trigues  of  the  past  20  years,  despise 
them  thoroughly,  but  seem  to  know 
nothing  of  what  these  great  nations 
have  meant  outside  of  their  petty 
chiseling  of  each  other  and  almost 
everybody  else  in  recent  politics.  The 
younger  generation  remembers  the 
repudiated  war  debts,  and  are  pretty 
hardboiled  when  they  talk  of  inter¬ 
national  good  faith.  They  have  read 
all  the  iconoclastic,  debunking,  liber- 
ture  on  our  own  national  heroes — the 
stuff  which  hides  the  great  qualities 
of  a  man  behind  a  sneer  that  he  drank 
too  much,  kept  a  mistress  or  two, 
couldn’t  spell,  or  owed  his  office  to 
political  pull.  They  failed  to  learn 
that  every  man  has  in  him  a  bit  of  a 
traitor,  a  bit  of  a  killer,  a  bit  of  a 
lecher,  a  bit  of  a  liar,  in  addition  to 
the  qualities  from  which  heroes  and 
angels  are  made. 

These  young  people  have  grown  up 
in  a  day  which  denied  to  many  of 
them  the  normal  opportunities  for 
employment,  for  marriage,  for  the 
climb  up  the  business  and  social  lad¬ 
der  that  was  normal  to  America  25 
years  ago  and  later.  They  are  cynical 
about  big  business,  extremely  cynical 
about  daily  journalism — reflecting  the 
leftish  patter  of  school  text  books. 

So,  if  the  turns  of  the  world  the 
next  few  years  bring  America  into 
conflict  with  totalitarian  Europe,  it 
may  be  that  our  fighting  ranks  will  be 
filled  with  men  who  don’t  see  much  in 
America’s  way  to  fight  for.  There 
may  have  been  some  of  that  in  the 
countries  already  conquered  by  Ger¬ 
many,  for  nothing  could  have  more 
quickly  assured  a  Hitler  victory  with 
the  evidently  large  captures  of  pris¬ 
oners  the  news  indicates.  We  sincerely 
pray  that  today’s  young  men  will 
never  have  to  take  the  field  in  a 
modern  war,  but  if  they  do,  we  hope 
that  they’ll  have  aims  that  they  con¬ 
sider  worth  a  battle.  Whether  or  not 
they  ever  go  to  war,  however,  the 
same  qualities  that  a  successful  bat¬ 
tle  would  demand  will  be  required  to 
make  a  democratic  America  work  in 
a  largely  totalitarian  world — a  democ¬ 
racy  that  does  not  live  on  empty 
words  and  mumbled  salutes,  but  upon 
active  understanding  of  the  demo¬ 
cratic  process  and  a  will  to  make  it 
operate.  That  means  work — unselfish, 
honorable,  work  for  a  national  ideal 
that  is  clear  to  all  and  desired  to  the 
point  of  sacrifice  by  an  overwhelming 
majority. 

NLRB  HEARING  ENDS 

Los  Angeles,  July  1 — Testimony  was 
concluded  late  last  week  in  the  three- 
weeks  NLRB  hearings  in  which  the 
Los  Angeles  Newsboys  Union  seeks 
to  have  its  status  as  bargaining  agent 
determined.  Four  cases  were  pre¬ 
sented  before  Trial  Examiner  Thoma.‘= 
H.  Kennedy,  involving  the  Los  Ange¬ 
les  Evening  Herald  and  Express,. 
News,  Times  and  Examiner. 


